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Sears  Retail  Ads  $10,548,877 
Last  Year;  Sales  at  New  Peak 


Firm's  Many  Stores  Kept  Linage  Ahead  of 
'29  Level  Throughout  Depression  .  .  . 

Gross  Soles  Go  20%  Ahead  of  '29 

By  GEORGE  A.  BRANDENBURG 

“In  past  years,  consistent  newspaper  its  newspaper  appropriation  in  1933 
advertising  has  brought  us  splendid  by  14.8  per  cent  over  that  in  1932, 
results,”  he  stated.  “Consequently,  in  despite  the  fact  that  1933  gross  sales 
planning  our  Golden  Jubilee  cam-  were  running  behind  the  1932  total, 
paign,  we  decided  to  increase  this  The  result  was  that  in  1934  gross 
budget  8  per  cent,  making  a  total  of  sales  jumped  up  to  $338,603,705  (in- 
over  ten  million  dollars.  As  the  Jubi-  eluding  both  retail  and  mail-order 
lee  year  progressed,  we  learned  our  business)  as  compared  with  $289,- 
sales  were  exceeding  even  the  high-  289,546  for  1933. 
est  expectations  and  that  the  great  Linage  Up  Since  *29 

amount  of  space  we  were  buying  each  fa^t.  Sears  spent  an  average  of 

week  in  over  850  newspapers  was  $17  500  ^  jay  throughout  the  three 
creating  a  huge  volume  of  business.  depression  years  of  1930,  ’31  and  ’32 
During  19M,  S^rs  total  sal^  (re-  r^^spaper  space,  amounting  to 

Uil  and  mail  order)  jumped  26  ^r  $i9,i(i5j60  in  800  newspapers  upon 
cent  and  there  is  little  doubt  but  what  which  390  retail  stores  depended  al- 
the  newspa^rs  participating  in  our  entirely  to  get  their  advertising 

year-long  advertismg  campaign  were  messages  before  the  public. 


extremely  important  factors  in  mak¬ 
ing  this  remarkable  increase  pos¬ 
sible.” 

Sears’  faith  in  newspapers,  how- 


“Our  experience  during  the  depres¬ 
sion  period  taught  us  that  consistent 
newspaper  advertising  can  do  a  great 
deal  toward  stimulating  business,”  ex- 


G.  W.  Cunningham 

NEWSPAPER  ADVER'nSING  EX¬ 
PENDITURES  for  Sears,  Roebuck 
k  Co.’s  retail  stores  reached  an  all- 
time  high  of  $10,548,877  during  1936, 
G.  W.  Cunningham,  general  advertis¬ 
ing  manager  of  the  company,  revealed 
to  Editor  &  Pubusher  this  week.  Be¬ 
hind  the  announcement  is  another 
story  of  faith  in  newspaper  advertising. 

A  report  prepared  for  a  series  of 
•dvertising  and  sales  promotion  meet¬ 
ings  in  connection  with  Sears'  51st 
anniversary  sales  celebration.  Sept.  16 
to  Oct.  2,  indicates  this  sum  was  $795,- 
S97  more  than  the  amount  Sears  spent 
for  newspaper  advertising  in  1935,  the 
year  which  saw  the  largest  previous 
expenditure.  A  total  of  863  papers  lo¬ 
cated  in  44  states  were  used  in  1936. 

In  his  report,  Mr.  Cunningham 
stressed  the  fact  that  Sears  officials 
continue  to  regard  the  newspaper  as 
the  company’s  most  important  and 
satisfactory  advertising  medium. 

“Although  during  1936  we  spent 
more  money  for  this  form  of  adver- 
tiiing  than  ever  before,  resultant  sales 
were  more  than  satisfactory,”  said 
Mr.  Cunningham.  “It  is  no  secret 
that  for  Sears’  Golden  Jubilee  year 
the  retail  merchandising  department 
set  a  sales  goal  that  to  some  seemed 
exceptionally  high.  However,  the 
company’s  executives  felt  that  in  view 
of  vastly  improved  economic  condi¬ 
tions  throughout  the  nation  their 
optimism  was  warranted.  They  also 
^ew  that  the  buying  and  selling  divi¬ 
sions  were  prepared  to  do  an  out¬ 
standing  job.  It  was  up  to  the  ad 
<lepartment  to  bring  customers  in. 


ever,  is  not  based  solely  on  the  u^  plained  Mr.  Cunningham.  “Conse- 
ward  trend  of  sales  curves.  Back  in  quently  each  year  we  have  spent 
the  d^ression  period,  when  sales  more  money  for  this  form  of  adver- 
were  declimng,  the  company  increased  tising  than  during  the  peak  year  of 

1929.” 
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Sears’  yearly  expenditures  for  news¬ 
paper  space  during  the  three  years 
prior  to  1936  were  as  follows: 

1933—  $7,382,346. 

1934—  $9,178,882. 

1935—  $9,753,280. 

I  f^ChooitTh.  INDESTRUCTO  .  ^  newspap^s  shared 

II  -  these  appropriations.  Total  ex- 

FURNACE  penditures  for  newspaper  advertising 

(Wltk20Yfa*-  \  during  the  past  seven  years  have 

V  Gmarmntrc  )  amounted  to  $55,965,145.  While  fig- 

— ures  for  the  current  year  are  not 

^liri^jOO  available,  indications  are  that  Sears 

will  spend  as  much  as,  if  not  more 
than,  last  year  for  paid  space  in  news- 

-  “We  are  expecting  our  volume  of 

ii™iM»Mi.irii'i  'I  •  '  yiz  retail  sales  will  show  a  decided  in- 

- •  crease  this  fall,”  said  Mr.  Cunning- 

ham,  who  indicated  it  was  probable 
jmM4  THE  HERCULES  that  Sears’  retail  advertising  will  re- 

fhe  expected  bulge  in  fall  sales. 

B3i  automatic  stoker  Ttrs.l.. 

Unfortimately  >  it  is  not  possible 
directly  to  compare  Sears’  newspaper 
advertising  expenditures  with  retail 
sales,  inasmuch  as  the  firm  does  not 
separate  retail  and  mail-order  busi- 
,  ness  in  its  public  announcement  of 

- .y —  ' -  sales  figures.  However,  total  gross 

■■■“'•0?  ■■■■“'•0^  sales  for  the  past  eight  years  (1929- 
36)  were  as  follows: 

KfnTKf|nr|TnW¥f|!VXH  Fi'scai.  Ykaa  ending  Gboss  Sales 

i«»m— «a  IlllJiUU  December  31,  1929 . $443,452,640.00 

December  31,  1930 .  390,382,107.11 

The  two  layouts  shown  on  this  pago  illus-  December  31,  1931 .  347,209,053.96 

trata  tho  freadom  givan  to  local  storas  in  January  28,  1933 .  295,722,845.50 

using  advartising  mattar  praparad  at  tha  January  29,  1934 .  289,289,546.79 

Saars  Roabuck  cantral  advartising  offica  in  J“"“ary  29.  1935 . 

Chicago.  Hara  is  a  layout  four  columns  29,  1937 .  526,292,136.00 


THE  HERCULES 

AUTOMATIC  STOKER 


IhMmtUfkiemi 

intxaurntm 

MtCDNMnom  Ktmt 

*000^  *00055 


by  I6*/2  inchas,  as  sant  to  tho  Soars 
rotail  storas. 


Gross  sales  for  seven  periods  from  Jan.  30, 


This  advartisamant  was  adaptad  by  Soars 
workors  in  Topaka  from  tha  layout  shown 
alsawhara  on  this  pago.  By  squoazing  tha 
original  matarial  and  adding  I*/;  inchas  to 
tha  dapth  of  tha  ad,  tho  Topaka  managor 
mado  room  for  tho  bottom  saction  on 
roofing. 

1937  to  Aug.  13.  1937:  $291,648,636,  com¬ 

pared  with  $251,296,881  for  same  time  in  1936. 

A  major  proportion  of  these  sales 
can  be  attributed  to  the  company’s 
more  than  460  retail  stores,  located 
from  coast  to  coast. 

Discussing  Sears’  general  advertis¬ 
ing  policy,  Mr.  Cunningham  empha¬ 
sized  to  Editor  &  Publisher  that  news¬ 
papers  are  definitely  considered  the 
dominant  medium.  Radio,  circulars 
and  shopping  news  publications  are 
regarded  as  secondary  media,  he  said. 
None  of  these  secondary  media  is 
recommended  except  to  supplement 
the  job  done  by  newspapers. 

Policy  on  Circolori 

“Our  use  of  circulars  in  some  cities 
on  certain  occasions  is  to  supplement 
rather  than  to  substitute  for  news¬ 
paper  advertising,”  he  said.  “We  re¬ 
gard  circulars  as  a  practical  neighbor¬ 
hood  medium  where  our  stores  are 
located  in  sections  away  from  the 
principal  business  district.  Just  as 
community  stores  depend  on  their 
community  weekly  newspapers  with¬ 
in  a  city,  so  we  use  circulars  occa¬ 
sionally  to  intensify  our  neighborhood 
coverage.  In  many  of  our  towns  we 
do  not  use  circulars  at  all.” 

Only  in  a  few  non-typical  cities, 
where  a  rate  controversy  arises,  is  the 
use  of  circulars  recommended  by  the 
national  office.  In  general,  the  com¬ 
pany  has  actually  regulated  against 
the  use  of  any  material  in  circulars 
that  would  compete  directly  with 
newspaper  copy,  Mr.  Cunningham 
said.  'ITiere  are  times  when  special 
(Contmued  on  pope  29) 


One  Extra  After  Another  [1  ^  I  ~ 

on  U.  S.  Shanghai  Daily  \  I 

By  RANDALL  GOULD  |  i  ^  1 

EDITOR  &  PUBLISHER  SHANGHAI  CORRESPONDENT  ^ 

SHANGHAI,  Aug.  17  (By  Mail) — This  Jail  hit — eight  prisoners  killed,  about  ^ 

is  written  in  what  many  would  60  woiuided.  Why  waste  my  time  'm 

deem  the  ideal  newspaper  atmosphere,  with  that?”  It  may  rate  a  stickful  *  /  ■ 

Our  rickety  Shanghai  Evening  Post  and  it  may  miss  the  paper  alto-  W 

building  rocks  to  the  salvos  of  heavy  gether.  m 

artillery  from  Pootung  and  Hongkew,  Our  standards  of  news  judgment  I  ■ 

from  time  to  time  aircraft  drone  over-  have  become  very  exacting  although  if  *  •  I  I 

head  and  “archie”  lets  off  pop-pop  some  of  our  pet  peeves  such  as  the  ■  ■ 

while  the  machine  guns  go  rat-tat-  American  Consular  crowd  were  blown  B  B 

tst-tat.  Those  caring  to  go  look  out  up  (every  nationality  virulently  hates 

the  windows  may  see  lovely  smoke-  its  own  consular  and  diplomatic  people  B 

blossoms  in  air  but  we  veterans  of  just  now,  it  appears)  we  would  make 
the  campaign  (it  got  under  way  on  room  on  page  1  somehow. 

the  14th)  are  already  blase.  International  News  Service  coverage  Ji  t5t\t  h 

As  I  write.  Jack  Beldon  of  the  was  handled  by  M.  C.  Ford,  Post  news  VvED  BY  LA  GU AHDIA 
United  Press  has  just  marched  in  editor  previously  mentioned,  who  took  p^j,|  y  Anderson.  Washington  correspond- 
looking  like  a  Russian  refugee  in  the  brunt  of  one  of  the  toughest  news  f^r  the  St,  Louis  Post-Dispatch  and  a 
khaki  shorts,  unshaved,  with  a  pack;  jobs  in  town  in  conjunction  with  La-  former  Pulitzer  prize  winner,  pictured  with 
3i.  hours,  he  says,  by  train  from  Nan-  Selle  Gilman,  city  editor.  The  Post  is  his  bride,  the  former  Katherine  Lane,  after 


EDITOR  &  PUBLISHEB 

—  ANG  Referendum 
Upholding  All  But 
One  Point 

Only  7  Guilds  Vote  Agcdait 
CIO  to  Dote  .  .  .  Spanish 
Poll  Close 


3i.  hours,  he  says,  by  tram  from  Nan-  Selle  Gilman,  city  editor.  The  Post  is  his  bride,  the  former  Katherine  Lane,  after 
king  185  miles  away,  with  time  out  not  only  the  only  American  paper  but  they  were  married  by  Mayor  LaGuardia 
to  see  air  raids  and  a  Japanese  plane  the  only  afternoon  paper  in  a  four-  in  New  York  City  Hall  Sept.  3.  He  met 
shot  down  in  flames  at  Soochow;  he  newspaper  town,  and  from  the  outset  Miss  Lane,  a  featured  radio  artist,  et  the 
left  Peiping  Aug.  3,  bound  for  Pao-  of  this  trouble  it  has  been  rolling  National  Headliners  Frolic  in  Atlantic  City 
ting,  and  came  here  by  an  odd  route  editions  oil  the  press  as  fast  as  they  in  July.  They  were  married  first  in  Wash¬ 
taking  in  Nankao,  Kalgan  and  then  could  be  put  together  from  early  ington  and  the  second  ceremony  ran  afoul 
circling  around  by  some  route  in-  morning  till  late  night,  Simday  natu-  of  New  York's  new  marriage  license  law 
volving  rides  on  hand-carts  and  other  rally  included,  with  carbons  of  the  requiring  a  three-day  wait  but  this  was 
odd  conveyances.  All  he  came  in  for  stuff  going  to  radio  station  XMHA.  waived  by  Justice  Ferdinand  Pecora. 
was  to  find  where  the  UP  office  is  Incidentally,  the  Post  lost  one  of  its  . 

now  l^at^  and  we  were  able  to  re-  b^t  lookout  stations,  in  Broadway  eurious  conditions  than  Domei,  which 
port  that  It  ^  still  tn  House  Mansio^  near  the  Japanese  consul-  j^as  fast  and  generally  efficient  cov- 

even  though  everybi^y  has  ate  and  flagship,  by  incautious  re-  Japanese  but  which 

^  ®  ^  nat^ally  do^n’t  ewer  the  Chinese 

Jo^  R.  Morris  car,  p^k^  below  spotty  Japanese  anU-aircraft  nests  Central  News  and  Kuo 

got  shrapnd,  flame  and  broken  g  a«  and  from  where.  •  Chinese  agencies,  seem 

from  ^turday  s  bomb  which  kiU^  ^2  Hoar*'  Sloop  io  Foor  Days  virtually  hopeless.  If  they  have  han- 

u^the  street  Lm  Contmuing  through  the  news  ser-  died  my  story  which  was  airtight  I 
i.uti  d  lew  uiuviws  vices,  Reuter  of  course  tops  the  lot  haven  t  seen  it. 

our  own  otnee.  u  predominantly  British  city  We  still  have  good  radio  and  cable 

Its  a  bit  ow  w  ee  work  there  has  been  terrific,  facilities,  and  those  of  us  publishing 

stot  m  a  ®  S.  S.  Moosa,  acting  chief  editor,  esti-  steadily  leaner  daily  papers  (adver- 

UP  seenw  ve  mated  a  maximum  of  12  hours  of  in-  tising  has  dropped  off  remarkably 

dusting-o  o  any  news  ,  termittent  sleep  on  an  office  camp  cot  during  the  last  few  days  and  no  effi- 

as  office  exci  men  was  pij  '  in  96  hours;  his  legs  are  in  fine  trim  ciency  shark  cm  explain  it)  thank 

From  wh^  I  wa^  the  C^£«e  ^  Providence  we  still  have  electricity, 

bombmg  g^  p  his  time  running  up  a  flight  of  stairs  water  md  hired  help.  What  we  shall 

office  and  beyond  to  the  roof  to  keep  some  idea  of  what  use  for  money  to  hire  the  help  be- 

noon  this  is  u  y  y  aircraft  are  up  to,  which  is  plenty,  fore  long,  or  to  buy  postage  stamps, 

cm  keep  track  of  date  or  day  of  mysteries  which 

week  ™  -u  “archie”  doing  likewise  md  shrapnel  makes  newspaper  life  fascinating  in 

°  ^  going  here  and  there  in  consequence,  the  Far  Blast.  However,  don’t  come  on 

Hetal  Closas,  UF  Ramain*  There  has  been  nothing  to  equal  the  out;  we  throw  volunteers  out  of  the 

One  bomb  Imded  down  in  the  two  big  blasts  of  Saturday,  both  of  office  daily,  the  last  being  two  pa- 

street  just  under  the  UP  office  win-  which  your  correspondent  got  to  by  thetically  nice  White  Russims  with 

dows  md  across  from  where  Morris  motorcar  within  10  minutes,  and  the  three  words  of  English  between 

md  H.  R.  (“Bud”)  Ekins  were  quar-  Leica  pictures  in  my  desk  will  come  tliem. 


md  H.  R.  (“Bud”)  Ekins  were  quar-  Leica  pictures  in  my  desk  will  come 
reling  with  a  Palace  Hotel  tea  room  in  very  handy  to  restrict  appetites 
“boy”  over  the  marmalade — quality,  when  the  food  shortage  gets  really 
absence  of  it,  or  something.  Bob  Ber-  intense. 

kov  was  in  the  office  handling  the  Havas.  Transocean  f German  Tass 


absence  of  it,  or  something.  Bob  Ber-  intense.  JOINS  MBS  NETWORK 

kov  was  in  the  office  hand^g  the  Havas,  Transocem  ((jiermm),  Tass  The  Coffeyville  (Km.)  Journal  has 

routme  md  as  a  ma^r  of  fact  me  ^  variety  of  other  agencies  are  ahnoimced  that  its  radio  station 

details  seem  to  have  bem  very  fully  jpjj  gjj  hours  but  of  the  lot  KGGF  has  joined  the  Mutual  Broad- 

reported  to  New  York.  Eveiythmg  ts  likely  none  works  imder  more  casting  system, 

now  going  on  smoothly  m  their  shop, 

business  as  usual,  but  the  Cathay  p— - 

Hotel  in  the  same  building  is  boarded  _ 

up  with  a  chaste  Uttle  sign  wr^n  NEWS  AND  FEATURE  HIGHLIGHTS 

in  crayon  on  a  sliver  of  board —  «us  TUTQ  TQQTTP 

hotel  is  closed.”  Newspaper  offices,  lIUO  lOOUCi 

however,  have  a  habit  of  staying  open.  Sears  Retail  Ads  $10,548,877  Editor  Tells  How  He  Pied  Page 

Morris  Harris,  running  the  Associ-  Last  Year  Sales  at  New  Peak  3  One  .  14 

ated  Press  show  at  high  pressure,  is  Bringing  Better  Business,  How  Newspaper  Advertising 

dso  in  his  u^  quartern  but  Aey  Linage,  DaiUes  Report  5  Works  .  18 

like  those  of  the  Evemng  Post  (which  •  V,  •  u  Editorial  .  20 

I  drag  in  not  only  because  I  am  edi-  Dallas  Obt^  Dictagraph  Personal  . 21-22 

tor  but  because  it  is  the  only  Ameri-  brandal  becrets  .... ..... . . .  b  ^ffoT\d  of  Letters. . .  24 

cm  daily  here)  are  m  Avenue  Ed-  Co^essions  of  An  Editor  s  Newspaper  Prcxnotion  Review.  27 

ward  the  Settlement-French  Wife  Sizes  Him  Up  As  a  A.  Wallgren  of  AEF  Starts 

Concession  boundary,  a  very  popular  Superman  .  7  Daily  Comic .  28 

part  of  the  downtown  district  because  New  Role  For  A.  M.  Dailies  Advertisers  and*  Adverbsinv 

it  is  farthest  from  the  Japmese  Con-  Seen  By  Chester  RoweU  ...  8  Men  .  . .  .  . .  .  !31^S-33 
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zumo,  md  Hongkew,  hence  m  line  Huge  Business .  9  Circulation  .  35 

only  for  air  battle  bombs  md  mis-  Brooks  Succeeds  Seymour  As  Classified  Is  Heading  To  All 
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phone  as  I  write  this — “Ward  Road  _ _ _ _ 
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With  51  out  of  88  cities  heard  from 
and  approximately  4,300  votes  cast  in 
6,844  eligible  voters,  the  American 
Newspaper  Guild  is  being  upheld  in 
its  referendum  on  all  points  except  the 
resolution  against  Fascism  in  Spain. 
The  remaining  cities  were  expected 
to  be  heard  from  Friday  with  official 
tabulation  being  completed  that  day. 

Only  seven  guilds  voted  against  the 
CIO  resolution  and  the  convention  ac- 
tion  was  upheld  by  a  two  to  one  vote. 
Sixteen  guilds  voted  against  the  move 
for  a  wider  base  of  membership  and 
27  guilds  were  against  the  Spain  mea- 
sure,  the  latter  convention  resolution 
being  rescinded  by  a  majority  of  six 
votes,  or  2,108  to  2,102,  at  Editob  ( 
Publisher  press  time.  The  voting  in 
practically  all  cities  on  the  Spanish 
question  was  very  close 

Fovr  Rajact  All  Measure* 

Four  guilds  voted  against  all  the 
convention  measures.  They  are; 
Toledo,  Minneapolis-St.  Paul  guild, 
Memphis  md  Columbus,  O.,  at  whose 
instigation  the  referendum  was 
brought  about.  Washington,  D.  C, 
which  was  also  responsible  for  the 
referendum,  voted  in  favor  of  the 
CIO,  127  to  65,  md  against  all  the 
other  actions.  Springfield,  O.,  was 
against  all  but  the  vice-president  for 
wire  services  questions. 

The  seven  guilds  voting  against  the 
CIO,  conceded  the  most  important 
question  before  the  membership, 
were:  Columbus,  Memphis,  Minne¬ 
apolis-St.  Paul,  Toledo,  Yoimgstown, 
Springfield,  md  Stockton,  Cal. 

In  last  week’s  Editor  &  Pubushd 
its  was  reported  that  Akron  voted 
against  the  CIO  afiiliation.  On  check¬ 
ing  with  the  ANG  it  was  learned  this 
week  that  the  figures  had  been  acci¬ 
dentally  reversed  when  first  recorded 
there.  Akron  guildsmen  supported 
the  CIO  affiliation  37  to  4  md  voted 
against  the  wider  membership  base, 
26  to  15.  It  upheld  the  convention  on 
all  other  points. 

N.  Y.  Uphold*  All  PoiaH 

New  York,  the  largest  group,  up¬ 
held  the  convention  in  every  measure. 
The  figures  are:  in  favor  of  CIO, 
1,085  to  316;  wider  membership  base, 
1,008  to  381;  elimination  of  wire  ser¬ 
vice  vice-president,  1,134  to  259; 
Spanish  action,  786  to  569;  indepen¬ 
dent  political  action,  920  to  447; 
WPA,  930  to  452;  Supreme  Court, 
894  to  473. 

The  questions  were  so  worded  in 
the  referendum  that  members  voted 
“yes”  or  “no”  on  rescinding  the  ac¬ 
tion  of  the  convention.  In  other 
words,  in  the  following  tabic  showing 
the  vote  up  to  Thursday  afternoon, 
“yes”  means  against  CIO  afiiliation 
and  “no”  means  in  favor  of  affiliation: 


Question 

(1)  CIO . 

(2)  Business  office.. 

(3)  Wire  V-P  .... 

(4)  Spain  . ; 

(5)  Indepenlent  Po¬ 

litical  Action. 

(6)  W.P.A . 

(7)  Supreme  Court. 

(8)  Dues  Suspension 

(9)  Charter  Revoca¬ 

tion  . . 

(10)  Bargaining 

Program  .... 


Margin 
Sustaining 
Convention 
No  Actions 

2,955  1,620 

2.673  1.037 

3,004  1,843 


2,419  629 

2.461  707 

2,348  515 

2,974  1,836 

2,602  1,186 
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Fall  Bringing  Better  Business, 
More  Linage,  Dailies  Report 


New  Accounts,  Large  and  Small,  Being 
Developed — Secy.  Roper  Sees  “Major 
Surge"  Forward  Likely  for  Business 


jQ  MEWSPAPER  advertising  executives,  fingering  the  pulse  of  business  in  key  cities, 
new  YORK-Responsible  newspaper  ^  f  g_  PUBLISHER 

advertising  executives  are  making  i  r  i  r  r 

plans  for  incre^ed  activity  and  iri-  From  coast  to  coast  they  are  counting  on  substantial  increases,  and  In  some 

creas^  linage  tins  laR-  New  accounts  ipjfances  their  reports  are  glowing.  In  a  few  Instances,  on  the  other  hand,  advertising 


and  increased  advertising  by  old  ac¬ 
counts  are  confidently  expected,  ac¬ 
cording  to  most  of  them. 

Don  Bridge,  advertising  director. 
Sew  York  Times,  declared  that  al¬ 
ready  advertising  is  showing  an  un¬ 
usually  large  increase  as  regards  both 
old  and  new  accounts.  Capable  of 
development  are  real  estate,  building 
materials,  air  conditioning,  employ¬ 
ment,  home  furnishings  and  amuse¬ 
ment  advertising.  The  latter  two 
ty-pes  of  advertising  are  already  nm- 
ning  high,  he  said. 

Lee  Tracy  Optimistic 

New  York  World  -  Telegram  for- 
sees  a  10  per  cent  increase  in  adver¬ 
tising  during  the  coming  fall  season. 
Already  several  new  accounts  have 
been  signed,  according  to  Lee  Tracy, 


directors  declined  flatly  to  speak  for  quotation. 

Declining  stock  market  quotations  this  week  caused  hesitancy  among  some  business 
men  and  advertisers,  who  feared  the  Chinese  and  Spanish  wars  might  dislocate  foreign 
trade  with  consequent  unpleasant  effects  upon  domestic  economy.  On  the  other  hand, 
retail  buying  picked  up  encouragingly  this  week  In  Eastern  states  where  cool  weather 
and  school  openings  had  stimulated  demand.  The  newspapermen  interviewed  by 
EDITOR  &  PUBLISHER  correspondents  for  this  article  were  almost  unanimous  in  count¬ 
ing  on  Increased  business  from  department  stores  and  apparel  shops  of  all  kinds. 

At  Washington  Secretary  Roper  told  reporters  there  Is  little  cause  for  alarm  to 
American  business,  pointing  out  that  in  the  first  eight  months  of  the  year  industrial 
production  was  17  per  cent  ahead  of  the  corresponding  period  last  year,  freight  load¬ 
ings  were  up  13  per  cent,  factory  payrolls  were  up  28  per  cent,  and  wholesale  and 
retail  trade  up  about  10  per  cent.  The  Secretary  stated  that,  barring  war  or  unforeseen 
emergencies,  business  men  will  "within  a  few  weeks  witness  a  major  surge  in  fall  business 
throughout  the  country. 

"More  people  are  now  employed,  and  at  higher  wages,  than  at  any  time  since 
the  depression  and  buying  power  In  the  agricultural  sections  Is  also  well  ahead  of  any 
recent  year,"  he  said.  "Building  and  construction,  which  have  lagged  somewhat  behind 
other  business  activities,  have  not  yet  reached  the  desired  proportions,  but  at  that, 
the  volume  Is  some  25  per  cent  ahead  of  last  year." 


stantial  sums  for  advertising  this  fall. 
The  effect  of  the  Robinson-Patman 
Act,  he  said,  was  felt  last  year  and 
had  cut  food  linage  30  per  cent.  The 
fair  trade  act,  he  said,  had  not  been  a 
factor  in  Richmond  as  yet. 

Fred  Sale,  local  advertising  man¬ 
ager,  Richmond  (Va.)  Times-Dispatch 
believes  the  lines  most  capable  of  de¬ 
velopment  are  jewelry,  specialty 
stores,  radio  “and  miscellaneous.”  The 
building  boom,  he  said,  is  “slightly  less 
than  in  1936”  and  growth  in  electrical 
appliance  advertising  he  figured  as 
“not  up  to  estimate.”  The  Robinson- 
Patman  act  and  fair  trade  act,  he 
said,  “Have  continued  to  curtail  groc¬ 
ery  advertising,  of  course.”  As  to 
amusements,  he  said:  “Due  to  pro¬ 
posed  change  in  rate  structure  in  com¬ 
peting  papers,  city  linage  should  be 
increased,  but  no  extra  money  will  be 
spent.” 

Conservative  Optimism 
CHICAGO.  —  Newspaper  advertising 
managers  in  general  agreed  condi¬ 
tions  look  good  for  a  substantial  in¬ 
crease  in  linage,  but  declined  to  make 
any  definite  predictions. 

They  expect  a  notable  increase  in 
shoe  store  advertising  with  the  influx 
of  several  new  low-price  shoe  estab¬ 
lishments.  The  so-called  building 
boom  has  not  been  felt  in  Chicago, 
consequently  building  and  home  fur¬ 
nishings  linage  has  been  relatively 
small.  Electrical  appliance  copy,  how¬ 
ever,  has  increas^  despite  the  lack 
of  building  activity.  The  only  classi¬ 
fication  not  to  show  a  gain  to  date 
this  year  over  the  same  period  a  year 
ago  is  financial  advertising. 

George  Hartford,  Chicago  Daily 


promotion  manager.  Capable  of  de-  ^8°  is  financial  advertising, 

velopment,  Mr.  Tracy  said,  are  liquor  come  when  the  season  gets  under  New  Accounts  m  D.  C.  George  Hartford  Chicago  Daily 

and  automotive  advertising.  It  was  way.  Mr.  Eller  feels  that  all  general  WASHINGTON.— Advertising  outlook  jvctcs  advertising  director  said  mer- 
also  said  that  many  small  specialty  retail  advertising  has  great  possibili-  jg  bright,  with  increases  in  new  ac-  chants  are  “talking  good  business” 
shops  as  well  as  department  stores  ties  for  development.  Howeve^  he  counts,  drawn  chiefly  from  smaller  and  that  his  paper  anticipated  a  de- 


are  out  to  increase  their  business  said  that  some  of  the  greatest  busi-  business  enterprises,  and  with  no  un- 
through  increased  linage.  Mr.  Tracy  ness  gains  will  be  garnered  from  heme  favorable  sales  factors  foreseen, 
stated  that  the  outlook  for  home  fur-  furnishing  and  building  and  amuse- 


ismess  enterprises,  and  with  no  un-  cided  increase  in  shoe  and  fashion 
vorable  sales  factors  foreseen.  advertising,  especially  in  connection 

An  increase  of  about  fifty  new  ac-  with  the  Daily  News’  new  Thursday 


nishing  advertising  was  good  as  the  ment  advertising.  The  Post  is  devot-  counts,  mostly  from  the  field  of  small  pictorial  fashion  supplement— “Today’s 
result  of  the  recent  federal  financing  •'^8  a  full  page  to  hom^  an<^  home  spiecialty  stores  and  shops,  is  antic-  ”  iw,.  tUo 


ilan.  appliance  advertising.  The  Patman 

William  E.  Robinson,  advertising  Act  has  been  greatly  felt,  Eller  said. 


Mr.  Hartford  said  the  Daily 


ipated  by  Assistant  Advertising  Man-  News  shows  an  approximate  three- 
ager  Royal  Phillips  of  the  Daily  News,  quarter-million-line  gain  in  total  ad- 


director.  Herald  Tribune,  is  also  op-  especially  in  regard  to  chain-store  Pointing  out  that  the  building  boom  vSisinn^far  this  year, 
timisfic  over  fall  prospecte.  Already  a  yer  ising.  under  way  in  Washington  Hartford  declared-  “Newspapers 

new  local  accounts  have  been  signed  J.  W.  Egan,  Jr.,  advertising  direc-  mS' either  itadXional^^ 

and  many  national  accounts  which  or  of  the  New  York  Mirror  said:  that  he  did  not  believe  there  would  be  SSLse  thek  ra?^  to^^^ 
have  been  dormant  for  some  time  will  Business  and  Image  prosp^ts  for  increa^f.  over  nre.ent  ® 

be  back  in  the  New  York  market,  Mr. 


uusuicss  diiu  Iiiidgc  piuopcvis  C„h«!tantia1  incrpa<5P  over  nrP9Pnt  *  : 

fall  as  far  as  New  York  Mirror  is  substantial  increase  over  present  costs. 


Robinson  said.  Businesses  which  are  concerned  have  never  been  better,  f.*,"  .  Another  Chicago  newspaper  adver- 

expected  to  increase  their  space,  ac-  The  Mirror  has  greatly  increased  both  n^ishmgs  nems.  tismg  manager,  who  declined  to  have 

cJS  to  Mr  Robinson,  are  auto-  in  linage  and  number  of  accounts  and  ^^he  News  h^  found  ami^ment  his  name  used,  said  all  retail  classi- 

motive,  building  supplies,  home  fur-  is  the  only  New  York  City  newspaper  advertising,  both  m  the  hotel  and  hcations  should  develop  if  business 

nishings,  clothing  (women’s),  amuse-  to  show  linage  gains  in  all  major  restaurant  and  m  the  theatrical  classi-  conditions  improve  in  line  with  fall 

ments,  travel  and  real  estate.  He  classifications  for  the  first  eight  ncations,  on  the  up  grade,  Phillips  prospects.  He  said  there  are  not  many 


Another  Chicago  newspaper  adver¬ 
tising  manager,  who  declined  to  have 


nishings,  clothing  (women’s),  amuse-  to  show  Image  gams 
ments,  travel  and  real  estate.  He  classifications  for  the 
said  that  the  Patman  Act  has  effected  months  of  this  year.” 
an  increase  in  national  advertising.  1  n  *  ri  uii  1 

Walter  Merrill,  advertising  director,  Cheenul  dui^  Doubtiul 


Leroy  W.  Herron,  advertising  direc- 


new  accoimts  in  prospect,  adding: 
“There  is  practically  no  growth  in 


tor  of  the  Evening  Star,  sees  the  best  building  and  real  estate  advertising 


New  York  Journal  -  American,  said  BOSTON. — While  most  advertising  development  fields  in  national  adver-  Chicago.  The  building  trades  in 
that  during  the  last  two  months  more  managers  expect  increased  linage  tising  to  be  gasoline,  automotive  and  this  city,  with  their  attitude  regarding 
than  35  new  accounts  have  been  this  fall  not  one  would  permit  Editor  food  products,  and  in  the  local  field,  wages  and  materials,  are  definite  de¬ 
signed.  This  new  business  is  made  &  Publisher  to  quote  him.  One  ad  textiles  and  home  furnishings,  with  terrents  to  building,  also  the  attitude 
up  almost  equally  of  large  and  small  man  said:  “No  one  really  knows  advertising  increases  in  the  latter  last-  of  banks  in  regard  to  loans.  Home 
accounts.  All  business  is  greatly  im-  what  is  going  to  happen  this  fall.”  jng  well  beyond  the  close  of  the  build-  furnishings  and  electrical  appliance 
proved  and  consequently  almost  every  As  New  Elngland  enjoyed  the  most  ing  boom.  advertising  looks  good,  but  they  have 

line  of  business  is  open  to  advertis-  prosperous  tourist  season  in  its  his-  The  Star  anticipates  about  fifty  new  nothing  to  do  with  the  building  pro- 
ing  development.  However,  Mr.  Mer-  tory,  local  merchants-  and  produce’-s  accounts,  with  large  ones  dominating  gram,  prospects  for  amusement  lin- 
riU  declared,  building  and  home  fur-  are  bound  to  profit  thereby.  One  ad-  the  national  field  and  smaller  ones  age  are  excellent,  as  is  always  the  case 
nishing  is  in  for  a  particular  boom,  vertising  manager  believes  a  consid-  forming  the  large  part  of  the  local  in-  when  people  have  money  in  their 
unless  national  finance  hits  a  snag,  erable  amount  of  linage  will  appear  crease,  but  does  not  believe  amuse-  pKickets.” 

Electrical  appliances  and  amusement  in  newspapers  that  heretofore  has  ment  advertising  will  increase  to  any  He  declared  the  Robinson-Patman 
accounts  have  increased  with  the  im-  been  earmarked  for  radio.  On  the  large  extent,  Herron  said.  Act  has  definitely  cut  down  linage, 

provement  of  economic  conditions  and  other  hand,  the  plethora  of  new  maga-  Recent  federal  legislation  affecting  pKjinting  out  that  drug  chains,  depart- 
should  continue  to  expand.  He  said  zines  appearing  on  the  market  is  advertising  will  not  decrease  linage,  ment  stores  and  grocery  chains,  no 
the  Patman  Act  has  ^ected  nearly  bound  to  cut  into  newspaper  linage,  according  to  indications  so  far,  he  longer  receiving  contributions  from 
all  chain  store  advertising;  one  big  Jt  is  believed  the  August  depart-  added.  manufacturers,  have  curtailed  their 


all  chain  store  advertising;  one  big  Jt  is  believed  the  August  depart-  added.  manufacturers,  have  curtailed  their 

chain  resumed  advertising  only  this  ment  store  slump  in  New  England  A  general  increase  of  advertising  on  space.  Fair  trade  laws  have  had  no 
week  after  a  long  interval.  was  due  to  the  excessively  hot  fronts  with  no  adverse  effect  fore-  effect  on  linage  to  date,  he  said. 

N.  Y.  Post  Hot  New  Accoiati  weather  and  the  merchants  predict  seen  from  the  Robinson-Patam  or  Leo  Abrams,  Chicago  Times  adver- 


New  York  Post  is  looking  forward  a  good  fall  season.  A  great  deal  of  fair  trade  acts  was  the  prediction  of  tising  manager,  told  Editor  &  Pub- 

to  a  great  advertising  fall  season,  ac-  renovation  is  going  on  which  always  A.  C.  Harris,  advertising  manager  of  lisher  fall  prospects  for  business  were 

cording  to  W.  J.  Eller,  advertising  results  in  the  purchase  of  new  fur-  fh®  Washington  Post.  “grand  and  glorious,”  declaring  there 

manager.  Already  no  fewer  than  10  nishings.  Also,  as  New  England  was  _  .  is  a  general  upward  trend  in  all  lintKi^ 

new  accounts  have  been  signed  and  the  first  sales  field  for  oil  burners  and  Conservative  View  with  a  few  new  accoimts  in  the  local 

an  increase  in  this  business  is  in  other  appurtenances,  it  is  expected  RICHMOND. — William  Ellyson,  Jr.,  field.  “Furniture  and  home  fumish- 

prospect,  Mr.  Eller  declared.  The  that  many  electrical  units  will  be  sold  advertising  manager,  Richmond  ing  linage  is  returning  to  former  peak 


I 


smaller  advertisements  predominate  to  replace  worn-out  and  obsolete 
among  the  new  business  expected  to  equipment 


advertising  manager,  Richmond  ing  linage  is  returning  to  former  peak 
(Va.)  News  Leader,  believes  estab-  levels,”  he  said. 


fished  stores  are  going  to  spend  sub- 


(Continued  on  page  36) 
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Dailies  Obtain 
Dictagraph 
Scandal  Secrets 


day  he  would  recommend  to  the  next 
general  assembly  the  passage  of  a 
law  which  would  “make  spying  on 
the  state  government  a  felony,  with 
a  stiff  penalty.”  He  said  he  favored 
such  a  law,  not  from  a  personal 
standpoint,  but  for  the  protection  of 
Denver  News  Uses  15  Pages  of  future  administrations.  The  announce- 
_  .  _  ,  j  u  TN  H  nient  was  made  as  the  nine  indicted 

Transcript  Released  by  D.  A.  were  granted  continuances  un- 

. .  •  Indicted  Writer  Quits  til  Sept.  20  to  enter  pleas  to  the 

charges.  Sweet,  Gilmore,  Ellis  and 
(fly  telegraph  to  Editok  &  Publisrh)  Lear  are  charged  in  four  counts  with 
Denver,  Sept  8— Opening  of  the  conspiracy  to  commit  a  public  nui- 


records  to  the  public  this  week  was 
the  latest  development  in  the  State 
House  dictagraph  scandal  which 
brought  a  grand  jury  investigation 
that  resulted  in  the  indictment  of 
nine  men  including  four  state  legis¬ 
lators,  two  state  officials  and  a 
Denver  newspaperman,  Walden  E. 
Sweet 

In  one  of  the  most  extraordinary 
proceedings  in  Colorado  judicial  his¬ 
tory,  the  stenographic  transcriptions 
and  electrical  recordings  of  conversa¬ 
tions  heard  over  dictagraphs  installed 
in  the  offices  of  Gov.  Teller  Ammons 
and  the  apartment  of  Frederick  Dick¬ 
erson,  Democratic  leader  and  lobbyist 
were  made  available  to  public  inspec¬ 
tion  and  for  publication  largely  as 
the  result  of  repeated  demands  by 
the  Denver  Post  and  the  Rocky 
Mountain  News. 

Lid  Blown  Off  Scandal 

The  court  entered  the  order  on  pe¬ 
tition  of  District  Attorney  John  Car- 
roll,  who  directed  the  grand  jury 
probe.  His  action  came  as  a  surprise. 
The  records  consisted  of  490  pages  of 
closely  typed  matter  and  48  nhono- 
graphic  discs.  The  coiu’t  directed 
they  be  made  “available  to  all  per¬ 
sons  having  an  interest  therein.” 


sance,  committing  a  public  nuisance, 
conspiracy  to  eavesdrop  and  actual 
eavesdropping. 

Their  attorney  indicated  he  would 
attempt  to  have  the  indictments 
quashed. 


SEARS  APPOINTS 


Sears.  Roebuck  &  Co.,  Chicago,  has 
appointed  Blackett-Sample-Hummert, 
Inc.,  Chicago  agency,  to  direct  a  five- 
times-a-week  daytime  radio  program 
over  selected  stations,  beginning  early 
in  October,  it  was  announced  this 
week  by  G.  W.  Cunningham,  Sears 
general  advertising  manager.  Pro¬ 
grams  will  be  designed  to  increase 
sales  of  the  mail  order  division  of 
the  company. 


Contest  Union  Formed 

Wathinqton,  Sept.  7 — tmall  but 
daterminad  group  of  partont  who 
have  participated  in  advertising 
contests  have  formed  a  national 
league,  the  National  Contesters' 
Organization,  which  will  seek  to  en¬ 
courage  tyro  contesters  and  combat 
evils  within  the  contest  field. 

The  initial  step  in  organizing  was 
taken  at  a  meeting  held  here  under 
the  direction  of  Amos  R.  Peacock, 
self-styled  jingle  contest  specialist, 
of  Philadelphia.  Fifteen  men  and 
woman  form  the  charter  member¬ 
ship,  and  hope  eventually  to  include 
all  contest  fans  throughout  the 
country. 

The  evils  which  the  group  intends 
to  combat  include  “black  lists,"  un¬ 
fair  tactics  and  contest  spies,  ac¬ 
cording  to  Peacock.  Officers  of  the 
organization  are:  Everett  Lane,  Mine 
Run,  Va.,  president;  A.  R.  Peacock, 
secretary;  Mrs.  Zella  Boteler,  Chevy 
Chase,  Md.,  treasurer;  C.  R.  Grei- 
mel,  Brookmount,  Md.,  vice-presi¬ 
dent. 


Scripps-Howord 
Names  Morrow 
Head  of  6  Papers 

Will  Direct  Southwestern 
Group  . . .  Burkholder  Suc¬ 
ceeds  Him  in  Akron 


c 

s 


Akron,  O.,  Sept.  8 — Appointment  of 
Walter  Morrow,  editor  of  the  Afcros 
Times-Press,  to  the  post  of  editor-in. 


Walter  Morrow 


Ralph  Burkholdsr 


$10/000  Campaign  Gets  a  Lawyer 
For  Burned-Up  Asbestos  Heir 


IF  ALL  MEN  were  one  great  Tommy 
Manville,  and  all  newspapers  one 
great  paper,  and  if  this  great  man 
should  want  an  attorney  as  urgently 
as  did  Tommy  last  week,  what  a 


While  prima  facie  evidence  of  crimi-  great  business  this  would  be. 


nality  was  lacking,  scattered  through 
the  records  were  references  to  cor¬ 
ruption,  hints  at  vote  buying,  the 
drunkenness  of  some  public  officials 
and  suggestions  of  imusual  prac¬ 
tices  in  the  transaction  of  official 
business. 

Immediately  after  the  court  order 
had  blown  the  lid  of  secrecy  off  the 
scandal,  three  of  the  indicted  men — 
Sweet,  Erl  Ellis,  prominent  attorney, 
and  Jack  H.  Gilmore,  private  investi¬ 
gator  who  installed  the  dictagraphs — 
issued  a  joint  statement  in  which  they 
(diarged  the  records  had  been  “cen¬ 
sored  and  expurgated,”  and  (dial- 
lenged  the  district  attorney  to  make 
public  the  ccmplete  records  of  the 
grand  jury  investigations,  as  well  as 
the  dictagraph  records.  Their  state¬ 
ment  accused  the  district  attorney  of 
“playing  politics.” 

Indicted  Reporter  Out 

Sweet,  one  of  the  Post’s  star  men, 
said  he  resigned  by  request  a  few 
hours  after  he  was  indicted.  The 
Rocky  Mountain  News  published  a 
story  about  his  resignation  but  the 
Post  made  no  mention  of  it.  The  Post 


For  Tommy  Manville,  New  Ro¬ 
chelle,  N.  Y.,  connoiseiu:  of  beautiful 


WANTED^ 

AN  ATTORNEY 


—Tommy  Manville 


acting  and  that  he  had  fired  all  three 
of  them.  Sobol,  laughingly,  suggested 
that  he  advertise  for  another  attorney. 

“That’s  a  fine  idea.  Fine.  Fine,” 
replied  the  heated  asbestos  heir. 

He  then  called  the  Daily  Mirror. 

“I  want  to  place  an  advertisement. 
A  big  advertisement.  A  verv  big  ad¬ 
vertisement,”  he  declared.  “I  want  a 
full  page,  that’s  what  I  want,  a  full 
page.  And  I  want  page  three.” 

Wanted  Page  Three 

When  told  he  could  not  possibly 
have  page  three,  he  wanted  to  know 
why.  The  fact  that  this  is  one  of  the 
best  news  pages  in  the  paper  im¬ 
pressed  him  little.  “I  want  page  three 
and  I  don’t  care  about  the  cost.  I’ll 
give  $2,000  for  it,”  he  argued.  A  little 
persuasion,  however,  convinced  him 
that  other  pages  might  bring  the 
SEm®  results. 

After  the  page  had  been  decided 
upon,  Manville  began  to  go  over  the 
subject  matter  of  the  ad.  “Here’s 
what  I  want  to  say,  listen:  "Wanted: 
An  Attorney  With  Guts.’  ”  When  it 
was  explained  to  him  that  the  latter 
part  of  the  ad  would  not  appear  in 


chief  of  the  southwestern  group  of 
Scripps-Howard  Newspapers  was  an¬ 
nounced  here  today  by  John  H.  Sor¬ 
rells,  executive  head  of  the  Scripps- 
Howard  newspapers. 

Mr.  Morrow  was  succeeded  in 
Akron  by  Ralph  Burkholder,  chief 
editorial  writer  of  the  Cleveland  Prea. 

In  his  new  post,  Mr.  Morrow  will 
be  in  charge  of  the  policies,  personnd 
and  general  editorial  operations  of  siz 
Scripps-Howard  newspapers,  includ¬ 
ing  the  Denver  Rocky  Mountain 
News,  the  Oklahoma  City  (Okla.) 
News,  the  Houston  (Tex.)  Press,  the 
Fort  Worth  (Tex.)  Press,  the  Albu¬ 
querque  New  Mexico  Tribune,  and 
the  El  Paso  (Tex.)  Herald  Post. 

Editor  Burkholder  has  long  been  a 
close  personal  friend  of  Mr.  Morrow, 
and  like  the  latter  he  comes  to  Akron 
from  the  Cleveland  Press  where  the 
two  worked  side  by  side  for  several 
years.  He  arrived  in  Akron  today 
to  take  over  his  new  duties.  Mr.  Mor¬ 
row  is  to  leave  the  middle  of  the 
month  to  assume  his  new  duties.  He 
has  not  yet  decided  where  he  will 
establish  his  headquarters. 
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Pushes  Free  Press  Fight 

As  Morrow  leaves  Akron  the  suit 
forced  into  the  state  supreme  court 
by  Judge  Walter  Wanamaker,  and  re¬ 
volving  around  a  freedom  of  the  press 
struggle,  has  yet  to  come  to  a  head. 
However,  Morrow  said  today  that  the 
fight  will  be  continued.  He  added  that 
his  presence  would  not  be  necessary 
in  that  his  attorney,  Robert  Guinther, 


Lavish  Tommy's  lavish  space.  Copy  as  it 
appeared  in  New  York  Sun. 


had  no  knowledge  of  the  dictagraph  blondes,  suddenly  found  h^elf  last 
installation  or  of  Sweet’s  participa-  ^^ek  ^Mte^  with  a  suit  for  ^If 
Uon  in  the  scheme  untH  discovery  of  $2,0M.(K)0  fortune  and  allegedly 

the  devices  in  March.  Sweet  acted  on  withou  sufficient  legal  strength  Con- 
.  .  „  u  1  sequently,  the  asbestos  heir,  not  wish- 

his  own  responsibility  and  his  supe-  .  ^ 


good  taste  in  type  he  was  willing  to  had  prepared  briefs  to  be  presented 
just  use  the  fi^t  part.  “All  right,  when  the  hearing  comes  up. 
just  say  ‘Wanted  An  Attomev’  and  Morrow  was  cited  by  Wanamaker, 
let  it  go  at  that  and  sign  it  Tommy  and  fined  on  three  coimts  for  print- 
Manville,  Box  1002,  New  Rochelle,  ing  information  of  a  grand  jury  in- 
N.  Y.” 

Onu  Ad  Dropped  Addrosi 

He  gave  the  same  advertisement  to 
the  Sun,  the  News,  the  Post,  and  the 
Journal  and  American.  When  he 
called  the  World-Telegram  he  re 


vestigation  which  the  judge  had 
sought  to  hide  under  a  mantle  of  se- 
recy. 

Mr.  Burkholder  joined  the  staff  of 
the  Topeka  State  Journal  as  city  hall 
reporter  after  receiving  his  mastajf 
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riors  knew  nothing  about  his  part  in  burned  by  me  threatened  ugg  the  address  saying  that  degree  m  English  at  Columbia  lim¬ 


it  until  the  plot  was  exposed,  it  was  5!:^“  lawyer  was  “any  good  he  can  versity  in  1924.  He  earned  a  repute- 

stated.  IViarcelle  Edwards,  macle  his  agonized  »*  tion  as  an  investigating  reporter  and 

After  the  court  order,  the  Post  and  backing  through  a  Advertisements  cost  him  $900  in  later  became  an  editorial  writer,  k 

newspaper  advertising  campaign 


News  rushed  aU  available  men  and  "VT**"*;!*  “  “  »  y  “ »  the  Mirror,  and  $1,750  in  the  News.  1927  he  joined  the  English  department 


Se  hu£%rk  o(  fr*.  Worii;5e;e^Sn  He  boSt  became  head  of  the  deWtmem  of )«.- 

the  r^rds  In  om  edition  the  News  2,384  lines  from  the  Sun  whose  rate  nalism.  Two  years  later  he  joined  the 

.  record,  m  one  euiuuii  uie  x  e  a  to  sunply  say  m  11  words  that  ,’  ~1 _ OIO/  t - anfl  wnrlriad  cUCCe*- 


devoted  15  fuU  pages  to  the  tran-  ^ 


,  ^  ^  is  68  cents  a  line,  2,384  lines  from  the  Cleveland  Press  and  worked  succ^ 

script  The  Post  published  excerpts.  wanted  an  attorney.  45  ^  g^g  -j-gg  agypr-  sively  as  night  city  editor,  aviatw 

The  transcripts  as  made  public  ran  *®bol  Gov#  Him  th*  Idea  tisement  in  the  Journal  and  Ameri-  editor,  politics  editor  and  chief  edi- 

from  Jan.  19  to  March  6,  during  the  The  campaign  had  its  origin  in  a  can  cost  him  $2,800.  torial  writer.  Mr.  Burkholder,  who  u 

legislative  session.  They  were  taken  good-humored  suggestion  from  Louis  Manville  paid  ffie  approximate  $10,-  36,  has  made  aviation  his  hobby, 
by  a  stenographer  hired  for  the  pur-  Sobol,  Broadway  columnist  for  the  000  in  cash  the  day  the  ads  appeared.  John  Johnston,  formerly  of 
pose  by  Gilmore  and  Ellis.  The  Journal  and  American.  Manville  Result  of  the  campaign  was  ftiat  nati  Post,  vdll  become  chief 

phonographic  records  were  made  called  Sobol -by  telephone  and  excit-  he  received  45  replies  on  the  first  writer  of  Cleveland  Poess,  and  Jo® 

when  the  stenographer  was  off  duty,  edly  told  him  that  he  was  tired  of  day  and,  it  -was  reported,  hired  an  Markham,  financial  editor,  will  becta* 

Governor  Ammons  announced  Tues-  the  way  his  staff  of  attorneys  was  attorney.  an  editorial  writer. 
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Confessions  of  on  Editor’s  Wife 
Size  Him  Up  As  a  Superman 

He  Uses  Firmness,  Tact,  Threats,  Humor  and  Patience 
to  Give  His  Readers  Unbiased  News  . . .  Rare  News 


Sense  Shared  by  Many  Editors 


TIm  following  analytii  of  hor  husband  and 
•Jifort  in  general  was  writfen  by  an  edifor's 
,ife  in  a  cify  of  75,000  population.  A 
Mwspapar  woman  herself,  she  prefers  to 
(•main  anonymous. 

IT  SOUNDS  A  TRIFLE  BALD,  per¬ 
haps,  if  I  tell  you  that  my  opinion 
of  editors,  as  the  wife  of  one 
and  through  observation  of  several 
others,  is  that  they  are  a  little  “nutty.” 
Ihis  has  proven  so  invariably  true  in 
ny  experience  with  them  that  I  may 
as  well  let  you  have  that  truth,  full 
force,  before  we  go  any  farther. 

This  will  not  be  a  plea  for  you  to 
condone  them  for  any  of  their  actions 
on  the  score  of  their  being  a  bit  “off.” 
On  the  contrary,  I  sometimes  think 
the  reason  an  editor  is  a  good  one  is 
his  failure  to  fit  into  the  rut  occupied 
by  those  of  a  more  normal  human 
nature.  If  he  is  high-strung,  of  a 
nervous  disposition,  unpredictable 
and  difficult,  it  is  possible  that  these 
qualities  make  him  more  alert  to  what 
is  going  on  in  the  world  today,  less 
stolid  about  its  implications;  that  they 
make  him  grasp  the  real  news  and 
the  real  issues  of  what  is  happening 
so  that  he  can  in  turn  pass  them  on 
in  a  fresher  light  to  readers  of  his 
paper. 

Uncanny  News  Sense 

One  of  the  outstanding  things  about 
good  editors,  observation  leads  me  to 
say,  is  their  uncanny  news  sense. 

News  sense  may  be  defined  as  a 
rare  ability  to  choose  from  individual 
occurrences  of  life  in  a  nation  or  a 
world,  during  one  day,  that  of  most 
interest  to  the  most  people.  Suppose 
an  editor  in  this  city  is  confronted 
by  this  problem:  for  the  morning  edi¬ 
tion  of  his  paper,  he  has  the  choice 
of  putting  an  eight-column  banner 
either  on  a  local  story  about  11  people 
killed  in  an  airplane  crash,  or  a  story 
from  Washington  that  the  bill  to 
renovate  the  Supreme  Court  is  a  law, 
with  names  of  the  first  one  or  two 
new  judges  appointed.  The  crash 
gets  the  banner.  Even  if  it  has  not 
happened  immediately  in  this  city, 
but  is  as  far  as  25  or  100  miles  away, 
it  is  still  bannered.  Of  course,  if  it 
is  250  miles  distant,  the  Supreme 
Court  story  is  bannered  in  the  local 
paper. 

This  is  one  example  of  the  way  in 
which  an  editor’s  news  sense  works. 
Another  instance:  Edward  of  England 
abdicates  for  love  of  Mrs.  Simpson, 
and  Pope  Pius  is  assassinated  in  the 
Vatican.  Which  to  banner,  provided 
both  broke  for  the  same  edition, 
would  be  a  toss-up.  But  if  the  Pope 
died  a  natural  death,  then  the  ban¬ 
ner  would  be  on  Eld  ward.  Best  test 
of  the  abdication  -  or  -  assassination 
banner  would  be  to  get  a  dozen  lead¬ 
ing  newspapers  next  morning  and  see 
how  they  played  the  stories. 

Picks  News  InstiRctively 

It  is  surprising  how  much  the  pa¬ 
pers  handle  big  news  the  same  way — 
proving  that  news  sense  is  something 
that  seems  to  grow  and  become  more 
infallible  with  long  ex^rience.  I  em- 
idiasize  the  fact  that  intuition  is  the 
basis  of  news  judgment,  though.  An 
editor,  if  he  ever  has  had -a- tendency 
to  line  up  his  pros  and  cons  to  pon¬ 
der  them,  ceases  to  do  this  early  in 


his  experience.  He  instinctively  picks 
the  most  newsworthy  story  to  play  up. 

Another  thing  that  is  interesting 
about  editors  is  their  opportunity  for 
contacts.  Some  are  valuable,  many 
are  interesting,  others  can  be  intol¬ 
erably  boring.  The  sum  total  of  his 
contacts  is  with  “the  public”  —  and 
you  may  recall  that  it  has  been  de¬ 
fined  as  a  great  beast.  Naturally,  edi¬ 
tors  fall  into  more  than  one  school 
of  thought  on  the  aptness  of  this 
definition. 

Some  contacts  call  for  firmness.  A 
recent  example  is  that  of  a  dentist 
who  called  my  husband  at  home, 
while  we  were  at  dinner.  All  I  heard 
of  the  conversation  was  “Please  state 
your  business.  I  don’t  want  to  be 
called  away  from  a  meal  to  hear  such 
language  as  you’re  indulging  in.” 
Then,  “Wait  a  minute.  Leave  out  that 
word  ‘damnable’  and  any  more  like 
it  you  feel  like  using,  or  else  hang 
up.”  And  then,  “No,  I  shan’t  hang  up. 
You  called,  but  you  can  either  state 
your  business  or  hang  up.  You 
started  the  conversation.” 

Dirty  Linen  Episode 

It  developed  that  the  dentist  was 
irate  because  in  his  editorial  column 
that  afternoon,  my  husband  had  said 
that  dentists  need  not  expect  the 
newspaper  to  wash  their  dirty  linen 
in  public,  since  the  district  attorney’s 
office  was  available  for  filing  of  com¬ 
plaints  that  some  of  their  number 
preferred  for  the  newspaper  to  dig 
up  and  publicize.  The  trouble  was 
that  a  dentist  whose  ethics  were  open 
to  question  was  advertising  in  the 
paper.  The  man  on  the  telephone 
wanted  to  say  that  the  paper  ought 
to  be  ashamed  to  use  that  damnable 
advertising.  My  husband  referred 
him  to  the  business  manager.  Then 
he  resorted  to  a  trick  that  newspaper 
people  everywhere  consider  in  very 
bad  taste  —  a  threat  to  go  higher 


up  and  complain  to  the  publisher. 

“You  can  probably  find  him  in 
now,”  my  husband  coxmtered.  “I  can 
give  you  his  telephone  number.” 

“Oh,  I  know  his  number,”  the  man 
retorted.  “We’re  good  friends.  I’ll 
probably  rim  up  and  chat  with  him.” 

Implications  of  this  chumminess 
were  easily  grasped.  A  consoling 
thought  is  that  it  is  an  old  and  rather 
frayed  trick.  The  dentist’s  parting 
shot  was  “We’ll  find  a  way  to  take 
care  of  you!”  to  which  my  husband’s 
was,  “I’ll  be  looking  forward  eag¬ 
erly  to  find  out  what  it  is.” 

A  Midnight  Cailer 

Another  recent  experience,  by  no 
means  out  of  the  ordinary,  was  that 
in  which  a  man  called  at  midnight 
tc  ask  that  no  information  be  put  in 
the  next  morning’s  paper  about  a 
negro  losing  his  life  in  a  servant 
house  fire  on  this  man’s  property. 
His  plea  was  that  the  news  would 
prostrate  his  aged  mother.  My  hus¬ 
band  countered  that  the  paper  might 
be  kept  from  her  next  morning.  The 
man  insisted,  and  it  happened  that 
we  had  taken  dinner  at  his  home  only 
a  few  evenings  before. 

My  husband  said,  “You  must  real¬ 
ize  that  you  shouldn’t  ask  me  to  do 
this.  As  your  friend,  I  should  like  to 
accommodate  you,  but  as  my  friend, 
you  ought  not  to  even  voice  the  re¬ 
quest.  You  are  head  of  a  pipe  manu¬ 
facturing  company.  Suppose  I  called 
you  and  said,  ‘Look  here,  you’re  fill¬ 
ing  an  order  for  water  pipes  for  a  big 
addition  to  the  army  camp  nearby.  I 
want  you  to  cancel  that  order.  I’m  a 
pacifist,  and  I  don’t  believe  in  en¬ 
larging  our  army  camps.’  It  would  be 
exactly  the  same  thing.  People  will 
hear  about  that  negro’s  death.  What 
will  they  think  of  us  as  a  dependable 
dispenser  of  news?” 

The  man  couldn’t  see  the  light. 
Within  the  hour,  the  negro’s  wife  also 


NEWSMEN  COVER  F.  D.  R.  FROM  YACHT 

A  life  of  ease  on  the  bounding  main  was  the  lot  of  these  Washington  correspondents 
shown  in  deck  chairs  aboard  the  yacht  Indian,  from  which  they  reported  the  results  of 
President  Roosevelt's  recent  fishing  trip  to  Block  Island  on  the  White  House  yacht 
Potomac.  Left  to  right:  George  Ourno,  International  News  Service;  Willard  Edwards. 
Chicago  Tribune;  Ernest. K.  Lindle.y,  New.  York  Herald  Tribune;  C.  S.  Linkins,  Western 
Union  (standing);  Harold  Oliver,  Associated  Press;  Robert  Conway,  New  York  Daily 
News;  R.  L.  Harkneu,  United  Press;  and  Robert  Post,  New  York  Thnes. 


succumbed,  and  apparently  he  saw 
the  futility  of  trying  to  keep  two 
deaths  by  burning  out  of  the  paper, 
even  if  he  failed  on  keeping  one  out. 
We  ran  the  story. 

An  Editor's  Decision 

There  have  been  instances  where 
the  editor,  out  of  no  other  motive  than 
human  feeling,  has  not  been  so  ada¬ 
mant.  1  have  asked  my  husband  to 
discriminate  for  me  between  the 
times  that  he  will  suppress  a  story’ 
and  will  not,  but  he  says  he  cannot 
lay  down  a  rule.  Only  the  imme¬ 
diate  circumstances  determine  his 
action. 

In  one  case,  a  local  unmarried  girl 
of  excellent  family  and  an  equally 
prominent  out-of-town  man  who  pos¬ 
sessed  a  wife  and  family,  were  burned 
to  death  under  circumstances  that  nat¬ 
urally  make  for  scandal.  The  girl’s 
brother  called  my  husband  to  the  un¬ 
dertaking  parlor.  He  saw  her  body, 
her  family  around  it.  He  ran  her 
death  simply  as  a  funeral  notice,  and 
the  paper  was  much  criticized  for  it 
in  some  quarters,  much  commended 
in  others.  The  blame  and  the  praise 
can  be  laid  at  the  door  of  nobody  but 
the  editor  who  makes  the  decision. 
He  must  be  ready  to  stand  by  his  ac¬ 
tion,  whether  it  seems  consistent  or 
not. 

There  are  instances  which  can  be 
handled  with  humor,  as  in  the  case 
of  a  university  student  who  called  oiu 
home  one  Sunday  at  8  a.m.,  highly 
indignant  over  a  news  criticism  of  a 
college  play  of  the  night  before.  He 
wanted  to  know  who  wrote  the  ar¬ 
ticle,  wanted  to  write  a  rebuttal, 
wanted  an  apology. 

Some  Sound  Advice 

My  husband  stopped  him  by  ask¬ 
ing:  “Young  man,  would  you  like  a 
piece  of  sound  advice?”  The  boy. 
puzzled,  said  that  he  would. 

“Then  take  it  from  a  man  who 
knows.  No  story  has  ever  appeared 
or  ever  will  be  published  in  any  news¬ 
paper  that  is  important  enough  to  get 
the  editor  out  of  bed  before  noon  on 
Sunday.  Always  bear  that  in  mind.’’ 
The  boy  said  he  would,  thanked  him, 
and  hung  up. 

There  are  cases  that  have  to  be 
handled  with  tact,  such  as  the  young 
lady  reported  dead,  who  appeared  in 
the  editor’s  office  and  aimounced  bit¬ 
terly,  “Well,  here’s  the  corpse.”  Or 
the  minister  whose  black-sheep 
brother  had  once  been  one  of  the  best 
known  saloon  keepers  in  town.  In  a 
reminiscent  feature  on  old-time 
saloons,  we  used  a  picture  of  the 
brother,  supplied  by  some  member  of 
the  family,  that  turned  out  on  pub¬ 
lication  to  be  the  minister’s.  An  edi¬ 
tor’s  good  reputation  is  marred  by 
libel  suits.  Discretion  and  tact  when 
an  irate  reader  with  just  cause  for 
complaint  calls  can  sometimes  save  a 
suit. 

Patience  by  the  Buchetlead 

Of  course  there  are  frequent  cases 
that  call  for  patience  by  the  bucket¬ 
load.  Every  newspaper  has  its  quota 
of  letter  writers:  pieople  who  have 
little  else  to  do  except  to  reminisce, 
to  complain,  or  to  pen  statements  that 
could  be  authored  only  by  “cranks.’’ 
There  are  the  composers  of  poems,  of 
resolutions  about  dear  departed 
friends.  There  are  publicity  hounds 
who  do  little  of  merit,  but  who  hope 
to  get  their  names  in  the  paper  at  least 
twice  a  week.  An  editor  does  them* 
as  well  as  the  public  ,  a.  service  in  see¬ 
ing  that  they  do  not  fulfill  this  aim 
100%. 

In  general,  in  relation  to  his  pub¬ 
lic,  an  editor  is  approachable,  but  edert 
to  see  that  his  news  columns  are  re¬ 
served  for  and  devoted  to  news,  this 
being  neither  suppressed  to  the  inter¬ 
est  of  some  individual,  nor  crowded 
out  by  items  that  are  not  news  but 
(Continued  on  page  30) 
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Farr's  Treatment 
Jour-  By  U.  S.  Press 
I'vZ  Angers  British 

London  Writers  Critical  oi 
"Unsportsmanlike"  Conduct 
of  Fight  Reporters 

)NDON,  Aug.  30— Outspoken  sports- 


New  Role  for  A.M.  Dailies 
Seen  by  Chester  Rowell 


Editor  Says  Use  oi  Interpretive  Writing  on 
S.  F.  Chronicle  Is  Based  on  Idea  P.M.s  and 
Radio  Take  Edge  from  Its  News 


Ihr^Klsconse*Si^-Ioumal 

AmIt^  W.  MeUon,  Banker-Stateaman,  U  Dead 

Wurid  Poweia  Ready  lor  Strontr  Artwn  Agaitast  Japt. 


Law  Nantra  Mrs  Lampett  0«uk 
Utfwnw-hluM  to  IV-wMinr!  Ho»id 

arJSTJL'isj:: 


INTERPRETIVE  WRITING  has  been  First  stories  of  the  new  type  to  ap- 
introduced  into  the  main  news  col-  pear  were  at  the  rate  of  one  daily, 
umns  of  the  San  Francisco  Chronicle  They  have  dealt  with  stories  which 

would  have  been  of  little  import  with¬ 
out  background  and  tie-ins  with  other 
news. 

Brier  Has  Free  Hand 

These  stories  have  been  written  by 
Royce  Brier,  former  assistant  city  edi¬ 
tor  who  in  1933  won  a  $1,000  Pulitzer 
prize  for  his  coverage  of  the  San  Jose, 
Cal.,  lynching  cases.  Mr.  Brier,  au¬ 
thor  of  three  novels,  recently  re¬ 
turned  from  a  10-month  trip  abroad. 

“Mr.  Brier  has  authority  to  take  any 
one  story  or  set  of  stories  per  day  and 
incorporate  background  in  them,”  Mr. 
Smith  explained.  “The  selection  rests 
with  him.” 

j  i  r  u  The  stories  have  appeared  on  pages 

m  apparently  precedent-settmg  fash-  ,  .  j-  *1. 

t-r  j  r  according  to  the  copy 

The  introducUon  has  been  without 

u  11  u  rm.  1  j  ji  in  contrast  with  other  news  of  the 

ballyhoo.  The  plan  admittedly  re-  ,  *1.  *  r  u  n*  • 

mains  in  an  experimental  stage  Be-  If:  ^ 

hind  the  move,  however,  lies  the  be-  accon^anied  by  a  map. 

lief  that  intemretive  treatment  of  all  significance  to  a  story 

uei  mat  mterpretive  treatment  ot  all  otherwise  would  have  been 

major  news  will  be  found  advisable.  .  ,  u  ^  t _  •  *  1  u 

rii  .  f  j  •  ..u  *  just  an  item  from  a  point  on  the  globe 

Two  aims  are  fused  m  the  new  type  1*  * 

e  with  a  name  difficult  to  pronounce, 

of  article  now  on  the  exammmg  ««  _  u  j  w  u* 

u  j  f  1  j  1  T  The  map  showed  the  relationship, 

board  of  the  Chronicle  copy  desk.  In  tK  n  .  .1  ^ 

j,...  .  ,j.  .  .  geographically,  to  the  mother  country 

addition  to  addmg  to  spot  news  stories  ®  j  u 

11 _  j  .4^?  X  u  xu  •  «uid  to  surrounding  regions  held  by 

backgroimd  matter  that  shows  their  ^  ^  ^  ^ 

•  Zj.  xu  •  I  ^  *1  other  nations, 

import,  the  Chronicle  favors  mclu-  . 

sion  in  these  stories  of  every  detail  Brier  Widely  Traveled 

in  the  day’s  news  pertaining  to  one  The  style  used  in  writing  these  stor- 
subject.  ies  has  been  that  of  Mr.  Brier.  And 

Beginning  of  New  Policy  Brier’s  style  is  that  of  a  grade  1 

rw-  ,  xL  X  1?  xi_  newspaper  feature  writer. 

Disclosure  that  success  of  the  pres-  tv/t  d  •  ’  n  u-  j  e 

.  X  11  Mr.  Briers  Pultizer  award  was  for 

ent  experiment  will  occasion  expan-  _  ^  r  *4.  rx  •  r  * 

r  *u-  1  r  u  ji-  A  11  coverage  of  the  swift  series  of  events 

sion  of  this  plan  of  handling  to  all  *u  *  i^-  x  j  •  xu  1  u-  i 

maior  news  was  made  bv  Paul  C  culminated  m  the  lynching  ol 

“This  is  the  beginning  of  the  devel¬ 
opment  of  a  new  policy  of  handling 
news  on  the  Chronicle,”  Mr.  Smith 
stated.  “If  the  plan  meets  with  the 
success  we  expect,  this  background 
type  of  story  will  be  used  through¬ 
out  the  paper. 

“Under  such  a  plan,  for  example, 
all  the  important  news  will  be  grouped 
under  general  topics.  One  story 
might  deal  with  Europe  and  contain 
the  day’s  news  from  that  continent. 

The  story  would  be  re-written  so 
that  the  relation  of  the  various  events 
would  be  shown  in  their  respective 
lights. 

“Such  procedure  contrasts  with  the  of  interest 
present  method  of  scattering 
throughout  the  paper, 
heads  in  various  type  sizes 
compete  for  reader  attention.” 

Mere  News  Insufficient 
Such  treatment  can  be  accomplished 
without  any  revision  of  the  paper’s 
general  makeup,  Mr.  Smith  states. 

Experienced  and  capable  writers  of 
exceptional  caliber  are  the  great  need 
in  the  move,  he  anticipates. 

Amplifying  Mr.  Smith’s  statements, 

Chester  Rowell,  editor  of  the  Chron¬ 
icle,  explained  the  move  is  based  on 
a  new  interpretation  of  the  morning 
newspaper’s  function.  $151896 

“This  is  an  admission  of  something  ’  M  _ 

that  must  be  admitted  and  actually  JOINS  PUBUCITY  FIRM 

already  is  admitted,”  Mr.  Rowell  said.  Edward  Reticker,  formerly  manag 

“Namely,  radio  bulletins  and  after-  L_„  .Ill..  .1  I„  r.M _ .1 _ 

noon  editkms  take  the  edge  from  the  this  week  joined  with  George  T.  Ken 

morning  newspaper’s  news.  Hence  the  j  ^  1  ' _ 1_^ _  ^_1.11_1,^  .1 

morning  paper  must  present  more  than  Kenney  &  Reticker,  vvhh  offices 
mere  news.”  216  W.  Jackson  Blvd..  Chicago. 


Chester  Rowell 


jumps.  Good  national  and  local  news  columns  to  the  attitudes  of  thar 
breaking  did  not  aid  their  task  a  bit.  American  colleagues. 

Seventeen  photographs  of  Elks  con-  ^evedy  Baxter  onetime  politico 
vention  activities  were  laid  out  in  the  ^nd  MP,  reported  the  fight  for  ^ 
strips  making  up  the  pictorial  “E.”  Daily  Sketch.  He  w^  especially  btt- 

ter  about  the  New  York  sportswnt- 
®  ers  and  their  attitude  toward  Fan. 

GUILD  REJECTS  NEW  a«o«i  oI  writer.” 

^rc*|?p  CTJ^lvyf  ^  politician  I  remind  myseli 

V-^rrEiTl  rnv,/!  l  £i/\valj£i  constantly  that  Anglo-American  reh- 
As  a  result  of  a  meeting  Thursday  tions  are  supremely  important.  For 
evening  with  Publisher  M.  Preston  that  reason  I  refuse  to  say  what  1 
Goodfellow  of  the  Brooklyn  Eagle  think  of  the  sportsmanship  ol  the 
which  delegates  of  the  Newspaper  New  York  boxing  writers,  but  some 
Guild  of  New  York  termed  “unsatis-  day  when  an  American  champioo 
factory,”  a  strike  threatened  the  come  to  Britain,  ask  him  what  he 
paper  which  may  involve  approxi-  feels  about  the  difference  between 
Montreal,  Sept.  6 — The  Great  Lakes  mately  300  employes  in  the  news  and  London  and  New  York.  .  .  .  Farr  ran 
Paper  Company  will  resume  payment  business  departments.  Armed  with  afoul  of  sporting  writers  here- 

.r  1..: _ t  on  its  outstanding  bonds  a  strike  vote  by  employes  of  the  Eagle,  ‘sporting’  used  in  the  purely  techni- 

news  with  the  coupon  due  Oct.  1,  1937.  guild  delegates  met  with  Mr.  Good-  cal  sense — by  telling  them  that  he 

presenting  Following  reorganization  of  the  old  fellow  in  a  two  and  a  half  hour  con-  would  beat  Louis.  This  attitude  on 

which  company  one  coupon  was  paid  on  the  ference  which  had  been  urged  last  the  part  of  a  Briton  shocked  the  Goth- 
new  bonds  and  an  arrangement  then  week  by  the  representative  assembly  amites.  ...  In  Farr’s  opinion  there 
made  with  the  bondholders  for  post-  of  the  New  York  guild  as  a  “last  at-  is  only  one  thing  worse  than  a  WelA 
ponement  of  the  coupons  due  Oct.  1,  tempt”  to  gain  a  contract  there.  I.  boxing  reporter  and  that  is  an  Amen- 
1936,  and  April  1,  1937,  with  interest  Kavifman,  chairman  of  the  Eagle  imit,  can  reporter,”  wrote  Baxter  sevet.1 

to  be  paid  on  the  past  due  interest,  explained  to  Editor  &  Publisher  that  days  before  the  fight. 

The  Dominion  Bank  made  an  offer  to  Mr.  Goodfellow  offered  a  new  contract  This  interpretation  was  taken  up  ^ 
purchase  these  coupons  at  their  face  to  the  guild  delegates  which  “con-  other  correspondents.  So  if  Farr  hid 

value,  so  that  holders  who  desired  to  tained  a  number  of  impossible  things.”  taken  the  coimt,  the  alibis  were  iD 

do  so  were  able  to  cash  them.  For  According  to  Kaufman,  the  proposed  ready.  And  again  the  “unsportsman- 
the  first  six  months  of  the  current  contract  contained  no  provision  for  a  like  conduct”  of  the  New  York  re- 

year,  Great  Lakes  Paper  reported  guild  shop  which  he  said  had  been  porters  would  have  been  cited  as  on* 

earnings  of  $418,887  to  meet  bond  in-  “previously  tentatively  agreed  upon,”  of  the  factors  in  his  defeat, 

terest  of  $150,000  and  depreciation  of  also  turned  down  the  five-day  week  British  sporting  public  is  very  sen- 
...  commercial  departments,  and  re-  sitive  this  summer,  having  b^ 

fused  to  grant  the  reinstatement  of  rubbed  raw  by  successive  AmericiB 
Gladys  Bentley,  who  the  guild  charges  triumphs  at  Wimbledon,  the  Da*'* 
was  fired  for  imion  activity.  and  Ryder  Cups,  and  the  yachtirt 

editor  of  the  Chicago  American,  A  report  was  to  be  made  Friday  to  debacle  off  Newport.  As  a  result  the 
J  7-  a  special  meeting  of  the  representative  newspapers  here  have  gone  ov^ 

ney  in  forming  a  new  publicity  firm,  assembly.  board,  taking  a  very  emotional  and 

”  "  '  '  “  5  at  Mr.  Goodfellow  could  not  be  reached  national  viewpoint  in  sports  stories 

late  Thursday  night.  and  editorials. 


publishing  Tiny  Comic 
Books  Huge  Business 


Whitman  Publishing  Company  Turns  Out 
“Big  Little  Books"  by  Millions  .  .  .  Comics  in 
Story  Form  . . .  Royalties  $5  Per  1000 


WIDESPREAD  popularity  of  News  Syndicate  allows  its  artists  to 
newspaper  comic  strips  is  the  basis  negotiate  through  their  own  agents 
of  a  unique  and  prosperous  business  and  collect  all  the  royalties.  The 
built  up  by  the  Whitman  Publishing  United  Feature  Syndicate  and  others 
Company  of  Racine,  Wis.,  originators  deal  through  agents  but  split  the 
and  publishers  of  the  “Big  Little  royalties  with  their  cartoonists. 

Books”  sold  for  10  cents  by  Wool-  It  has  been  learned  that  royalties 
vorth  and  other  chain  retailers.  Most  generally  amount  to  around  $5  per 
of  these  stories  are  based  upon  the  thousand  books  sold  or  cent  apiece, 
adventures  of  familiar  fimny  -  page  The  size  of  the  checks  returned  to  the 
characters,  thus  are  in  popular  de-  artists  indicate  a  sale  of  the  books 
mand  and  sell  by  the  millions.  into  the  millions.  Children  with 

It  was  in  1932,  in  the  heart  of  the  libraries  of  40  to  50  books  are  not  un- 
recent  depression,  that  Samuel  Lowe,  common. 

an  executive  of  the  Whitman  com-  The  comic  source  for  these  books 

pany,  conceived  the  idea  of  buying  is  unlimited.  Each  comic  strip  is  cut 

the  rights  to  use  popular  comic  strip  up  into  different  continuities  and  the 

diaracters  as  the  heroes  and  heroines  “Big  Little  Books”  are  then  put  out 

of  little  stories  to  be  published  in  in  serial  form.  Some  syndicates  let 

book  form.  The  first  “Big  Little  the  publishers  run  the  Ixioks  several 
Book,"  starring  “Dick  Tracy,”  ap-  months  behind  the  daily  continuity, 
peared  in  December  of  that  year  and  Others  keep  it  several  years  behind  absorbed  Whitman  and  several  other 
met  with  such  startling  success  that  so  that  it  appears  to  be  an  entirely  concerns. 

it  soon  was  followed  by  “Orphan  new  comic,  especially  to  young  chil-  Wadewitz  is  now  president  of  the 
Annie,”  “Mickey  Mouse,”  and  others,  dren.  company,  and  Spencer,  who  retired 

Ihe  demand  for  the  books  became  so  Although  the  Whitman  company  as  president  last  year,  is  serving  as 

great  that  it  was  necessary  to  switch  does  not  own  the  book  to  these  mayor  of  Racine.  He  was  drafted  to 

production  from  the  flat-bed  presses  comics,  it  has  a  virtual  monopoly  to  run  for  the  office  in  the  spring  of 

on  which  they  originally  had  been  practically  all  the  comics  in  the  coun-  1937  and,  with  the  support  of  both 


A  few  of  the  "Big  Little  Books"  showing  the  variety  of  comic  strip  characters. 
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Brooks  Succeeds  200,000  requests 

C.  n-n  fOR  DISEASE  BOOKLET 

OeYUlOUr  CtS  a&a  Requests  for  more  than  200,003  cop- 

—  Y  1  ■  n  '  ies  of  their  frank  booklet  on  venereal 

ri0QQ  1X1  OntCQXl  disease,  “Medical  Facts  That  Can 

Save  Countless  Lives.”  have  been  re- 
Service's  General  News  ceived  by  the  Minneapolis  Journal 
Editor  Takes  Post  Soon  .  .  .  since  announcement  of  the  booklet 

Formerly  Handled  Feottires  The  book  itself,  8  by  54  inches,  32 
The  Associated  Press  of  Great  ®  reprint  of  six  articles  on 

B^.Lt<L,  .imouS^sd  Sept.  8  the  P™el^lly  syphilis. 

eppohiPpen.  of  Willieip  F.  Brooks  as  Xend  aC' 

articles  were  written  by  Arnold  As- 
lakson.  Journal  staff  writer,  in  con¬ 
sultation  with  Dr.  H.  G.  Irvine,  con¬ 
sultant  on  venereal  diseases  for  the 
division  of  preventable  diseases,  state 
department  of  health. 

First  the  articles  and  then  the 
booklet  were  approved  by  the  Minne¬ 
sota  State  Board  of  Health,  the  Min¬ 
neapolis  Commissioner  of  Health  and 
the  executive  committee  of  the  Hen¬ 
nepin  County  Medical  Society. 

With  requests  for  more  than  200.- 
000  copies  of  the  booklet,  the  Journal 
W.  F.  Brooks  G.  D.  Seymour  has  so  far  printed  30.000.  turning 

25.000  of  these  over  to  the  Minnesota 
managing  director  succeeding  Gideon  Department  of  health,  division  of  pre- 


W.  F.  Brooks 


G.  D.  Seymour 


D.  Seymour,  resigned. 


ventabla  diseases,  located  on  the  cam- 


Mr.  Brooks,  now  general  news  editor  pus  of  the  University  of  Minnesota  at 
in  charge  of  the  Associated  Press  re-  Minneapolis. 

port  to  morning  newspapers,  will  sail  An  additional  1,000  copies  went  to 
for  London  the  latter  part  of  this  the  Minnesota  Federation  of  Women’s 


month  to  take  up  his  new  post. 


Clubs  for  their  booth  at  the  Minne- 


The  Associated  Press  of  Great  sota  State  Fair  and  others  have  gon’ 
Britain,  Ltd.,  and  its  affiliate.  The  As-  out  in  small  quantities  to  organized 
scciated  Press  of  Germany,  operate  groups  which  have  submitted  plans 
news  {ffioto  sendees  outside  the  for  careful  distribution. 

United  States  and  are  the  major  A.  request  for  25,000  copies  from  the 
soiu'ces  of  foreign  news  photo  Veterans  of  Foreign  Wars  and  other 
coverage  for  AP  newspapers  in  this  requests  have  been  as  yet  unfilled. 


country  Distribution  plans  of  each  reauesting 

Brook.  U  Years  with  AP  organization  are  studied  ar^  each 

^  ,  1  i*  .  future  run  of  the  book  will  be  small 

entry  mto  the  foreign  assure  proper  distribution, 
field  follows  a  career  of  11  years  with  g 

AP.  Joining  the  AP  staff  in  Kansas  m,  .  ,  »» _ TJ- 

City  in  1926  after  wide  experience  on  Nash  S  Magrzme  tO  D3 
a  number  of  Missomi  and  Kansas  McigGCl  ill  Britain 
newspapers,  he  was  appointed  feature  Nash’s  Magazine  which  has  been 
service  editor  for  the  southwestern  circulating  to  the  British  public  for 
division  when  the  AP  feature  service  25  years,  will  cease  pub- 

1007  xj^  «c.  ..  .  .  ,  .  . 
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Sepi .  13-1 4 — Insurance  Ad¬ 
vertising  Conference,  Briarcliff 
Lodge,  Westchester  County, 
N.  Y. 

Sept.  I3>16  —  Financial  Ad¬ 
vertisers  Assn.,  meeting,  Syra¬ 
cuse,  N.  Y. 

Sept.  14-15  —  National  Pub¬ 
lishers’  Assn.,  annual  meeting, 
Buckwood  Inn.,  Shawnee-On- 
Delaware,  Pa. 

Sept.  15.18  —  Georgia  Press 
Assn.,  annual  meeting,  Adel, 
Ga. 

Sept.  16-18 — Southern  Circu¬ 
lation  Managers’  Assn.,  annual 
convention,  Chattanooga,  Tenn. 

Sept.  17-18  —  Ozark  Press 
Assn.,  annual  meeting,  Brand- 
son,  Mo. 

Sept.  17-18  —  Hoosier  State 
Press  Assn,  and  Indiana  Week¬ 
ly  Press  Assn.,  meeting.  New 
Harmony,  Ind. 

Sept.  18-19— ’Fourth  annual 
inter-city  conference  on  adver¬ 
tising,  sponsored  by  women’s 
advertising  clubs  of  midwest. 
Hotel  LaSalle,  Chicago. 

Sept.  18-19 — Texas  Circula¬ 
tion  Managers  Assn.,  21th  an¬ 
nual  convention.  Plaza  Hotel, 
Corpus  Christi. 

Sept.  20-21 — First  Mechanical 
Conference,  Southern  Newspa¬ 
per  Publishers’  Assn.,  Tutweiler 
Hotel,  Birmingham. 

Sept.  20-22 — Life  Advertisers 
Association,  meeting.  Old  Point 
Comfort,  Va. 

Sept.  20-21 — Inter-State  Cir¬ 
culation  Managers  Association, 
fall  convention.  Hotel  Lycom¬ 
ing,  Willirm  sport.  Pa. 

Sept.  21-22  —  Central  States 
Circulation  Managers  Assn.,  fall 
convention.  Palmer  House.  Chi¬ 
cago. 

Auto  Previews  Coining 
Fast;  Ads  to  Follow 


Say  Boy  Carriers 
Are  Subject  ^ 

To  Tax 

U.  S.  Tries  to  Collect  Soded 
Security  Tax  on  Independent 
Contractors 

Following  recent  demands  of  Col- 
lectors  of  Internal  Revenue  that  newi- 
papers  pay  Social  Security  taxes  « 
the  earnings  of  those  persons  who 
buy  newspapers  at  wholesale  and  scQ  ^ 
them  at  retail,  L.  B.  Palmer,  genetil  ™ 
manner  of  the  American  Newspaper 
Publi^ers  Association,  Elisha  Han-  ^ 
son,  general  counsel  for  the  ANPA,  JL 
and  Howard  Stodghill,  chairman  of  „ 
the  Newspaper  Boy  Committee  of  the  L 
ANPA,  met  with  the  Commissioner  of  f . 
Internal  Revenue  in  Washington,  ’ 
recently  to  discuss  the  matter.  Re-  j 
suits  of  the  meeting  were  not  maih.  , 
public.  Tjj 

An  ANPA  bulletin  issued  prior  to  w 
this  meeting  stated  that  “under  the  -oi 
present  ruling  of  the  Bureau  of  In-  obs 
temal  Revenue  there  can  be  no  sud  rjr 
person  as  an  independent  contractor  ak 
engaged  in  the  purchase  and  sale  of 
newspapers.  Tir 

Pay  Under  Protest  Pt 

“Pending  clarification  of  the  exist-  ™ 
ing  situation  with  the  Bureau  of  In- 
ternal  Revenue  and  the  Federal  So- 
cial  Security  Boa*d,”  the  bulletin  ad-  '* 
vised,  “those  publishers  who  find  h 
necessary  to  pay  the  tax  assessed  up-  ^ 
on  estimated  earnings  of  their  news- 
paper  boys  should,  by  all  means,  make 
any  such  payments  under  protest  and 
prepare  necessary  record  to  file  claim  ?a 
for  refund  at  such  time  and  under  Jo 
such  conditions  as  the  Bureau  of  In-  k 
temal  Revenue  and  the  Federal  So-  *- 
cial  Security  Board  clarify  existing  m 
rulings.”  ei 

The  bulletin  quoted  a  ruling  of  the 
Assistant  General  Counsel,  Washing-  “ 
ton,  D.  C.,  in  the  case  of  the  Bit-  ? 


was  launched  in  1927.  He  sen^  ^  lication  as  an  independent  magazine  Detroit,  Sept.  8— Previews  of  the  News-Age-Herali 

feature  editor  in  Washmgton,  D.  C„  October  issue  after  which  1933  automobile  models  are  ho'ding  ,  ^  subjwt  to  control  as 

and  as  feature  servire  news  editor  m  ^ate  it  will  be  brought  out  in  con-  the  center  of  the  stage,  marking  the 

XT-...  V — 1.  —  1 - -  _i — .  .  -  _  ,  ,  ,  o  >  &  papers  shall  be  delivered,  the  time  of 


New  York  before  being  placed  in  sgUdation  with  William  Randolph  beginning  of  the  1938  advertising  P^Pers  snaii  oe  aeiiverea,  tne  time  01 
charge  of  the  feature  service  m  1930.  Hearst’s  Good  Housekeeping.  plans.  de  ivery,  ^d  the  customers  to  whom  ^ 


In  1932  he  was  named  executive  ^^g  purchased  by 

sistant  in  charge  of  the  membership  jjearst  in  1918  and  soon  reach 


Last  week  Studebaker,  Graham-  delivery  shall  be  made  The  agr^ 
_ 1  IT  .  u  ij  -u  •  With  the  carrier  may  be  termmattd 

lliYO  anrl  Himn  nolH  tKoit* 


sistant  m  cnarge  oi  me  memoersmp  and  soon  reached  its  Paige  and  Hupp  held  their  previews.  may  oe  leimuiaioi 

department,  assuming  his  prerent  post  circulation  peak  of  253,000  readers.  Next  week  Buick,  Hudson-Terraplane,  'vjdiout  his  consent  and  the  amount 

as  general  news  editor  m  1934.  gj  j^g  oidsmobile  and  WUlys-Overland  will  newspaper  u 

Before  joining  AP  Mr.  Brooks  price  was  subsequently  raised  to  Is.  have  the  newspapermen  in  to  look  at  °  A  carrier  pa- 

worked  on  the  Sedulia  (Mo.)  Capital  ft  has  been  said  by  English  magazine  the  1938  lines.  formmg  services  under  the  aforegoi^ 

and  Democrat,  the  Coffeyville  (Kan.)  people  that  even  at  a  shilling  500,000  The  only  general  newspaper  copy  circumstances  is  an  employe 

Mommg  News;  the  Parsons  (Kan.)  copies  must  be  sold  to  support  that  for  September  will  be  from  Dodge  ®  °  •! 

Morning  Republican  and  Sun;  the  magazine.  and  Chrysler.  Dodge  will  have  some  ‘he  Social  Sreurity  Act.  Ifthedis- 

Kansas  City  Kansan,  the  Kansas  City  Many  of  Britain’s  great  modern  truck,  passenger  car  and  used  car  ihutor  agent  is  an  independent  con- 

Joumal,  and  the  Kansas  City  Star.  writers  were  first  introduced  through  copy  later  this  month.  Chrysler  has  e  carrier  is^  is  emp  oye. 

Kent  Cooper,  AP  general  manager,  Nash’s  Magazine.  Among  them  are  already  placed  through  the  Lee  An-  ,®  m 

is  chairman  of  the  board  of  the  Asso-  Shaw,  Wells,  Bennett,  Kipling,  Maug-  derson  Agency  the  used-car  copy  for  „__i  „„  u ,•  .  ,• 

nniioin  onH  u _ n — K.  its  employe  of  the  publisher. 


ciated  Press  of  Great  Britain,  and  ham,  Masefield  and  Cronin. 

Lloyd  Stratton,  assistant  general  man-  H 

ager.  is  CHARITY  GRID  GAME 

WIffc  AP  13  Yaan  t- _  _ ,  _ ,  ,  . 


its  sales  week. 

Who  will  make  public  announce¬ 
ment  first?  That  appears  to  be  the 


Automobiles  and  Newspapers 

Drawing  a  parable  between  auto¬ 


big  question  here  in  Detroit.  Hupp  mobile  salesmen  and  newspaper  boyt, 


iwr  c.,  1,  Vwo  ’tK  tv.  As  second  annual  football  game  through  Grace  and  Bement  will  break  Elisha  Hanson,  in  a  letter  to  the  Com- 

•  :  wiin  me  between  the  professional  New  York  in  the  trade  press  on  Saturday,  Sept,  mission  of  Internal  Revenue  reprinted 

sMiated  rtess  more  th^  13  years.  Giants  and  an  Eastern  All  Star  col-  18,  and  Studebaker  will  break  on  in  the  ANPA  bulletin,  said;  “Nevo- 
He  re^ed  as  corresiwndent  m  rev-  legiate  team  was  held  Wednesday  Tuesday,  Sept.  21,  according  to  pres-  papers  are  perishable  and  it  is  essen- 
er^  ciUes  m  the  United  States,  was  ^ight  at  the  Polo  Grounds,  New  York,  ent  plans.  tial  to  publisher  and  reader  alike 

chief  of  bureau  m  Buenos /^es,  an  sponsored  by  Neto  York  Herald  Trib-  Chevrolet’s  new  car  and  truck  sales  that  they  be  delivered  as  prompdj 
did  assigi^nt  work  in  Atnca,  Aus-  y^^e,  with  procee^  to  go  to  the  in  August  reached  99.337  units,  shat-  as  possible  after  coming  off  the 
tralia  and  New  Zealand.  Tribune  Fresh  Air  Fund.  ’Thirty-  tering  previous  records  both  for  1935  presses.  To  that  extent  it  is  impen* 


When  the  Associated  Press  inaugu-  eight  thousand  persons  saw  the  Giants  and  for  the  boom  year  1929,  and  ret-  five  that  publishers  determine  the 


rated  Wirephoto  in  1935,  Mr.  Seymour  win  by  14-7.  ting  a  new  all-time  August  high, 

was  made  an  editor  in  the  news  pic-  ■ 

ture  ^d  wirephoto  de^rtment  Dur-  pcc  MAY  ACT  TUESDAY  ON  KVOS  LICENSE 

r  *  WASHINGTON,  D.  C.,  Sept.  9-The  fate  of  radio  station  KVOS  at  Belling- 

was  in  charge  of  all  ’photos  and  ham  Wash.,  may  be  decided  next  Tuesday  when  the  Federal  Communi- 
wirephotos.  cations  Commission  meets  after  long  recess  to  act  on  examiners  reports. 

A  ^  Dnknta  Mr  Spv-  The  examiner  has  recommended  that  KVOS  be  taken  off  the  air  on  the 


wirephotos. 

A  native  of  South  Dakota,  Mr.  Sey¬ 


mour  was  once  on 


die  staff  of  the  Kround  that  it  has  not  operated  in  the  public  interest.  KVOS  last  December 


Aberdeen  (S.  C.)  News  and  Ameri- 


filed  a  brief  with  FCC  charging  that  the  Bellingham  Herald  is  seeking  to 
destroy  the  station.  At  the  same  time  the  U.  S.  Supreme  Court  dismissed 


Mr.  Seymour  has  not  announced  his  3*^  application  for  an  injunction  restraining  the  station  from  broadcasting 


new  affiliation. 


items  taken  from  AP  member  papers. 


number  that  can  be  sold  by  any  on* 
person  within  any  given  territory. 

“Fixing  routes  for  newspapers  b 
no  different  from  fixing  territories  « 
quotas  for  automobile  sales. 

“In  my  opinion,  this  no  more  creates 
an  employer-employe  relationship 
than  for  a  building  contractor  to 
quire  a  plumbing  sub-contractor  to 
install  lavatory  equipment  in  tl* 
bathroom,  rather  than  the  parlor,  sad 
to  complete  his  work  within  a  sped- 
fied  time.” 


11 
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Reporters  Live 
p  U.  S.  Nazis 
lor  Big  Expose 

Series  "That  Will 
Shock  Nation"  Started 
by  Chicago  'Hines 

\  Cbicaco,  Sept.  9 — Claimed  to  be  the 
-st  exhaustive  investigation  of  Amer- 
Nazis,  the  initial  installment  of 
ihat  is  taking  place  in  Amerika- 
Vutscher  Volksbimd  and  Deutscher 
Iksbund  appeared  here  today  as  a 
'Tfyrighted  story  in  the  Chicago 
•“CJ.  The  opening  article,  illus- 
-3ted  with  pictures  of  Nazi  storm 
-iopers  and  the  German  youth 
Tjvement  in  this  country,  is  said  to 


(km 


IP  CAPITAL  REDUCED 


and  city  dealers.  On  Feb.  1,  the 


j.  j  ,  i-  wholesale  rate  in  suburban  territory 

The  adjourned  annual  meeting  of  ^^3  ^133  j/g  33  per 

stockholders  of  International  Pa^r  hundred.  And  the  paper  reports  v^ 
Company,  held  at  Co^  N.  Y.,  little  decrease  in  circulation  and  back 
Sep  .  8,  auAorized  a  $37  500,000  re-  ^^^hs  time, 

duction  in  the  capital  of  the  ^m^y,  ^he  Beacon  News  also  reports  back 
i  respect  of  each  of  the  ^  normal  in  two  weeks  lime  after 

1,000,OM  sh^es  of  out^ndmg  com-  ^^^^3  ^  ^^937  ^^jjy 

mon  sto<^  being  reduced  from  $j2.50  ^^^^3  15  ^ 

a  share  to  $15  a  sh^e.  The  effect  of  73  cents  monthly,  $3.90  to  $4.80 
this  action  IS  to  elu^ate  the  com-  semi-annually,  and  $7.80  to  $9.60  an- 

^  »u>lly  Wholesale  rate  per  hundred 


only  opening  gun  of  a  series  7^;^  ^7  Chicago  Tim.,  report.r.  who  h.v 


.( sensational  stories  on  the  growth 
I  Nazi  activities  in  America. 


made  exhaustive  investigation  of  Nazi 
activities  in  America.  As  shown,  two  of 


The  Times  stories  are  based  on  joined  storm  trooper  organizations  in 

saiths  of  extensive  twck-stage  m-  New  York  and  Chicago.  Loft  to  right; 


$26,863,914  at  Dec.  31,  1936,  and  to 
create  a  surplus. 

17  Dailies  Raise 
Rates  And 
Report  Favorbly 

New  York  State  Papers  In¬ 
creased  Circulation  Prices 
Since  Jan.  1936 


Chicago,  oepi.  — v.iauiieu  lu  ue  uie  a  Ocd,ooo,oi<i  ai  i.^ec.  ox,  moo,  ana  lo  fmm  >;n  «9 

t^ustive  inv^tigaUon  of  Amer-  i  create  a  surplus.  "Se  O^epo  PaLium-Times  re- 

Nazis,  the  mitial  installment  of  IJ  ^  ■  norted  decreases  so  small  as  to  he, 

.hat  U  t^ng  plare  in  Amerika-  t  yj  ^QjlieS  RcflSe  barely  perceptible.  Carrier  delivery 

Vuts^er  Volksbimd  and  Deutscher  »  V ■  1  /  ^  ^ 

.oisbund  api^ared  here  today  as  a  P«*^e  TS,r>A  annual  carrier  delivery  wenl 

story  m  the  Chicago  ^  HateS  /ina  from  $8  to  $9  on  Jan.  1,  1936,  if  paid 

-Cl.  T^e  oi^nmg  article,  dlus-  in  advance,  otherwise  $9.36. 

^ted  with  pictures  of  Nazi  storm  _ ^  ^ 

-vpers  and  the  German  youth  nepOll  T  aVOrDly  Starts  Exceed  Steps 

Tjvement  in  this  country,  is  said  to  GO  NAZI  FOR  STORY  YnrU  gtwta  p.  The  Rochester  Democrat  &  Chron- 

^  the  opening  gun  of  a  series  t  •  z  ru-  t-  l  u  Wew  York  otate  ropers  In-  j^ig  raised  rates  June  20,  1937,  and  by 

:l*Hisational  stories  on  the  growth  f,hsu?trv.  "investigation  ''of®  Na7i  creased  Circulation  Prices  Jun^  reported  that  the  starts  were 

f  Nazi  activities  in  America.  .hown,  two  of  Since  Jan.  1936  “  1°’' 

The  Times  stories  are  based  on  them  joined  storm  trooper  organization,  in  daily  went  from  12  to  18  cente, 

^aiths  of  extensive  r^ck-stage  in-  York  and  Chicago.  Loft  to  right;  Seventeen  daily  newspapers  in  New  bunday  from  21  to  28. 

vcstigations  by  three  Times  reporters,  James  J.  Metcalfe,  in  uniform  of  the  York  State  have  raised  their  circula-  Monthly  rates  daily  went  from  60  to 

tvo  of  which  joined  the  Nazi  storm  Deutscher  Volksbund;  William  Mueller,  and  tion  rates  since  Jan,  1.  1936,  with  al-  °  Sunday  from  $1 

lepers,  the  other  a  frequent  “guest  John  C.  Metcalfe,  garbed  as  a  member  of  most  all  of  them  reporting  recovery  $1.^.  daily  ^nual  rate  went 

■bserver.”  Many  of  the  pictures  fea-  the  Amerikadeutscher  Volksbund  of  N.  Y.  of  all  readers  lost  at  the  time  of  rate  irom  $6  to  $9.36  and  the  daily  and 

;ared  with  this  continued  story  were  increase,  according  to  a  recent  spe-  $1^.56. 

taken  by  the  Times  reportera  assigned  Germany,  came  to  this  country  in  cial  bulletin  of  the  New  York  State  ,  daihes  that  instituted  circu- 

the  investigation.  Louis  Ruppel,  7914  He’ began  his  newspaper  c?reer  Publishers  Association.  lation  rate  increases  and  have  re- 

Times  managing  editor,  told  EDnoR  &  correspondent  for  the  Associated  ^11  three  Buffalo  dailies,  the  Con-  favorable  results  are:  Batavm 


iTimes  managing  editor,  told  Enn'OR  &  jjg  correspondent  for  the  Associate  All  three  Buffalo  dailies,  the  Con-  ported  lavora Die  results  are:  «atauw 
Pi-BUSHER  his  paper  had  sufficient  pj-ess  in  1925.  He  later  served  as  a  ricr  Express,  Evening  News,  and  News,  Hornell  Evening  Tnb- 

Mterial  on  hand  for  ^n  days  of  sen-  i-pporter  on  the  San  Antonio  Light,  as  Times,  put  into  effect  general  circula-  Lockp^t  Union  Sun  &  Journal, 

sauonal  headlines.  He  emphasized,  editor  for  the  Southtown  Economist  ‘‘ori  increases  Sept.  14.  1936,  with  t  G“^ette,  Rome  Sentinel, 

however,  the  story  is  not  m  the  nature  7926-32  and  ioined  the  Times  this  carrier  delivery  rates  from  12  to  13  Press  and  Utica  Observer 

3i  an  expose,  but  is  strictly  a  repor-  year.  His  brother  James  bom  in  cents  per  week  and  street  sales  from  Dispatch. 


$14.56. 

Other  dailies  that  instituted  circu¬ 
lation  rate  increases  and  have  re¬ 
ported  favorable  results  are:  Batavia 


however,  the  story  is  not  in  the  nature 
3i  an  expose,  but  is  strictly  a  repor- 


year.  His  brother,  James,  bom  in 


tonal  account  of  the  Nazi  movement,  Berlin  and  educated  in  this  country,  ‘wo  to  three  cents  with  corresponding 


k:sed  on  eye-witness  obse-vations,  ,^^33  admitted  to  the  Illinois  bar  in  mail  rate  increases.  The  Courier  Ex-  ReDOrter's  Inouilies 

comments  and  personal  knowledge.  7939  became  a  special  agent  for  Press  reported  a  decline  of  13%  in  a 

Ex-"G  Man"  on  Sfory  the  Federal  Bureau  of  Investigation  circulation  during  the  first  month  but  DYUig  IVluraer  Unarge 

The  three  Times  reporters  who  have  in  1931.  His  first  newspaper  work  was  recent  gains  bringing  it  up  to  within  Dissatisfied  with  the  progress  of  an 

participated  in  this  investigation  are:  with  the  Times  in  connection  with  the  ‘h®.  former  figure.  The  News  official  investigation  of  the  death  of 

John  C.  and  James  J.  Metcalfe,  Nazi  investigation.  reports  falling  off  of  11.5%  immedi-  a  Macon,  Ga.,  woman  recently,  Buford 

cruthiers.  the  latter  a  former  G-man  William  Mueller  is  a  native  of  May,  1937,  the  decline  Boone,  Macon  Telegraph  reporter,  be- 


ho  worked  on  the  Dillinger  case.  Aberdeen,  S.  D.,  where  he  served  as 


reports  falling  off  of  11.5%  immedi-  a  Macon,  Ga.,  woman  recently,  Buford 
native  of  May,  1937,  the  decline  Boone,  Macon  Telegraph  reporter,  be- 

served  as  only  8.6%.  gan  an  independent  investigation.  His 

ri  Evenina  ®***  Quarter  in  History  inquiry  brought  out  significant  facts 


!and  William  Mueller,  all  of  German  a  reporter  on  the  Aberdeen  Evening  Quarter  in  History  inquiry  brought  out  significant  facts 

extraction.  They  have  collaborated  in  News,  1926-27.  He  later  worked  on  The  Ithaca  Journal  reported  rate  relative  to  the  killing  and  pressure 
telling  of  their  experiences.  The  Met-  the  Madison  Wisconsin  State  Journal,  increase  Jan.  1,  1936,  with  annual  exerted  by  the  independent  investiga- 
calfe  brothers,  using  the  name  of  and  in  the  Milwaukee  and  Chicago  carrier  delivery  rate  from  $3  to  $9.36  tion  forced  a  non-cooperative  and 
Oberwinder,  succeeded  in  joining  bureaus  of  the  United  Press  from  and  wholesale  rate  per  hundred  to  non-talkative  sheriff  to  come  through 


C^rwinder,  succeeded  in  joining  bureaus  of  the  United  Press  from  and  wholesale  rate  per  hundred  to 

Nazi  storm  trooper  organizations  in  1931-36,  when  he  joined  the  Times  city  dealers  went  from  $2  to  $2.23. 

N’ew  York  and  Chicago.  staff.  For  a  result  the  Journal  says  that 


with  the  story. 

N’ew  York  and  Chicago.  staff.  '  For  a  result  the  Journal  says  that  Early  on  the  morning  of  Aug.  10, 

Commenting  on  the  investigation,  g  during  the  first  quarter  of  1936  cir-  the  body  of  Miss  Julia  Price,  niece 

Mr.  Ruppel  said:  “These  three  young  dilation  was  above  any  previously  of  a  late  Macon  mayor,  was  found  ly- 

•bnericans  have  done  an  excellent  job.  LondoXlTracl©  MOGtillCTS  recorded  quarter  in  the  Journal’s  ing  in  the  middle  of  the  highway  in 
Their  stories  will  shock  and  amaze  --  TT  *  TXf  *1  ^  ABC  audit  report.  adjoining  Monroe  County.  A  coro- 


during  the  first  quarter  of  1936  cir-  the  body  of  Miss  Julia  Price,  niece 
culation  was  above  any  previously  of  a  late  Macon  mayor,  was  found  ly- 


Their  stories  will  shock  and  amaze 
die  nation.” 

A  feature  of  the  first  article  is  a 


Bar  Non-Union  Writers 


By  passing  a  resolution  banning  rate  increases  Jan.  25,  1937,  with  car- 


BC  audit  report.  adjoining  Monroe  County.  A  coro- 

The  Mamaroneck  Times  instituted  3^7  decided  she  had  been  the 

: _ T _ OK  laQ"!  _ Victim  of  a  hit-and-run  driver.  Late 


lliUilbAld  lOiCX  VAAC  WAA  VUAAClbA\/AA  AACAVA  <  .  ,  .  •  .  -n  i-.  n  ..  C*^  11 

to  a  net  loss  of  slightly  under  his  story  to  City  Editor  Emmett  Snell- 

grove  and  Boone  was  assigned  im- 


Mp  showing  the  locati^  of  various  union  meetings  report-  rier  delivery  weekly  rates  going  from  v.^  Carey  ck 

Nm  posts  in  America.  The  Times  re-  ^^3  members  of  the  Brit-  12  to  18  cents,  annual  carrier  delivery  revealed  he  had  jailed  sus^cte  m 

porters  traveled  from  coast  to  coast  uh  National  Union  of  Journalists,  the  rate  from  $6  to  $9,  wholesale  rate  ca^,  but  declined  to  give  further 

md  visited  ^oups  m  each  city  where  representing  per  hundred  from  $1.20  to  $2  to  car-  ‘ails.  W.  T  Anderson,  Te  egraph 

Nazi  activities  thrive.  Pictures  of  ^he  trades  unions  covering  the  Lon-  riers  and  from  $1  to  $2  to  city  deal-  tor  and  publisher  was  tipped  that 

Nizi  ralh^  m-  various  cities,  mclud-  ^on  area  with  its  11,000,000  population,  ers,  and  street  sales  from  two  to  three  an  employe 

H  the  Times  reporters  garbed  in  ^  has  been  taken  cents.  Within  three  weeks  the  Times  of  Sheriff  Bithck  m  a  private  enter- 

stoim  trwper  uniforms,  are  a  part  that  may  militate  against  the  freedom  had  circulation  losses  of  about  25%.  P”se.  The  sheriff  was  suspected  of 
rf  the  story  Mr  Ruppel  estimat^  accorded  to  the  press  repre-  Four  months  later  the  circulation  had  holding  out  Editor  Anderson  to  d 

th^more  than  5M  pictures  will  be  j-gntatives  by  British  trade  unions,  risen  to  a  net  loss  of  slightly  under  his  story  to  City  Editor  Emmett  Snell- 

^  during  the  Times  presentation  ^h^  resolution,  proposed  by  R.  Spec-  9%.  assigned  im- 

5  the  Nazi  movement.  7^^^  ^  member  of  the  Trade  and  Peri-  TTie  Malone  Evening  Telegram  mediately  to  the  story 

"Primar  of  Hata"  Quoted  odical  Branch  of  NUJ,  was  supported  raised  rates  March  28,  1936,  and  cir-  Boone  learned  names  of  the  sus- 

According  to  the  first  installment,  by  other  London  branches  of  the  NUJ  culation  declined  20%  but  rapidly  pects,  obtain^  conflicting  versions  of 
objective  of  the  Nazis  is  “to  form  and  by  the  Printing  Machine  Man-  came  back  and  reached  the  old  figure  the  “death  ride”  as  related  by  them, 

lUiances  with  other  anti-commvmists  agers  Union.  Other  members  of  the  in  a  year  and  has  stayed  there  since,  went  to  the  scene  of  the  alleged  crime 

ind  anti  -  Jewish  organizations  in  Trades  Council  expressed  opposition.  The  Telegram  raised  carrier  delivery  and  found  material  evidence — a  blood- 
•tmerica.”  Revealing  the  intense  anti-  declaring  their  belief  that  this  move  weekly  rates  from  12  to  18  cents,  stained  handkerchief  and  a  frayed 

Jewish  attitude  of  the  German-Amer-  would  prevent  their  meetings  receiv-  monthly  from  50  to  75,  semi-annually  piece  of  head  wear — which  had  been 

*an  Nazis,  the  Times  reproduces  po-  ing  the  publicity  they  usually  secured  $3  to  $4.50,  annually  $6  to  $9.  Whole-  overlooked  by  the  officers.  Aug.  1^ 
*try,  translated  from  a  German  book,  in  the  London  and  national  press.  The  sale  rate  per  hundred  to  carriers  is  eivht  days  after  the  slaying,  Sheriff 

br  sale  in  this  country,  entitled  NUJ  National  Elxecutive  Council  is  to  now  $2.25,  to  city  dealers  was  raised  Bittick  came  to  Macon,  pledged  Im 


TTie  Malone  Evening  Telegram  mediately  to  the  story 


‘Primer  of  Hate.”  be  consulted  by  the  London  Trades  from  $1.50  to  $2.  coope 

The  Nazi  organization  in  America,  Council  to  seek  the  best  means  of  The  Newburgh  News  increased  its  futuri 
“■ates  the  Times,  “is  patterned  sharply  carrying  the  terms  of  the  resolution  wholesale  rate  per  hundred  Jan.  11,  story, 
Jter  the  Hitler  movement  in  Ger-  into  effect.  1937,  from  $2  to  $2.25  for  both  carriers  swon 

^y.  Leaders  are  in  frequent  com-  — — — day  f 

CORRECTED  SEMI-ANNUAL  LINAGE  HGOHES 

lin  converts  to  the  cause.  ...  ’The  THE  FOLLOWING  CORRECTED  LINAGE  FIGURES  received  from  the  JjitG 
Bund’s  chief  propaganda  organ  is  the  New  Bedford  (Mass.)  Standard-Times  and  Mercury  should  be  substituted  .  « 

weekly  newspaper  the  Deutscher  for  those  sent  us  in  error  and  published  in  the  annual  linage  tabulation  Aug.  7: 

^eekruf  und  Beobachter,  published  Cities  and  Newspapers  Retail  General  Automotive  Financial  Total  Ad- 

io  three  editions,  edited  in  New  York  Display  Display  Display  Display  Classified  vertising  agen 

ffid  nrinf».H  in  Philadplohia  ”  Mercury  . (M)  1,681,484  498,008  198,912  19,684  283,948  2,682,036  £377  ^ 

a  printed  m  rtuladelpma.  Standard-Times  . (E)  1,718,160  494,338  198,838  19,534  278,334  2,709,224  *  , 


The  Newburgh  News  increased  its  future,  and  told  Boone  the  whole 
wholesale  rate  per  hundred  Jan.  11,  story.  Murder  warrants  had  be«i 
1937,  from  $2  to  $2.25  for  both  carriers  sworn  for  the  two  “suspects”  on  the 

day  following  their  arrest. 


CORRECTED  SEMI-ANNUAL  LINAGE  HGURES 


cooperation  with  the  Telegraph  in 


n  three  editions,  edited  in  New  York 

ad  printed  in  Philadelphia.’’  sund’ard-fimVs' ‘  •.•.•.•.'.•.‘(E) 

John  Metcalfe,  bom  in  Dresden,  Standard-Times  . (S) 


Interstate  Ad  Men 
to  Meet  Sept.  24-25 

The  Interstate  Advertising  Man¬ 
agers’  Association  will  hold  its  annual 
fall  convention  Sept.  24  and  25,  at  the 
Walt  Whitman  Hotel.  Camden,  N.  J. 
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Circulation  Men 
Meet  in 

Chicago,  Sept.  21 

Central  States  Association  to 
Discuss  ABC  Amendment 
and  Social  Seciirity 


Chicago,  Sept.  7 — Methods  and  re¬ 
sults  in  circulation  rate  increases,  to¬ 
gether  with  an  open  discussion  on  the 
proposed  Audit  Bureau  of  Circula¬ 
tions’  amendment  concerning  trading 
zones,  are  among  the  principal  topics 
for  discussion  at  the  fall  meeting  of 
the  Central  States  Circulation  Man¬ 
agers’  Association  to  be  held  here  at 
the  Palmer  House,  Sept.  21  and  22. 

The  program,  prepared  by  Vice- 
President  R.  M.  Mclntire,  Des  Moines 
Register  &  Tribune,  also  includes  such 
important  matters  as  Social  Security 
and  its  relation  to  carriers  and  other 
employes,  employment  aid  for  gradu¬ 
ate  carriers,  motor  routes,  school  pro¬ 
motion,  carrier  contests  and  training 
of  newspaper  boys.  As  an  added 
feature  to  the  regular  entertainment 
numbers  at  the  luncheons,  Arthur 
Brayton,  personnel  director  at  Mar¬ 
shall  Field  &  Company,  will  address 
the  Tuesday  noon  meeting. 

George  E.  Elckerstrom,  St.  Paul  Dis¬ 
patch  &  Pioneer  Press,  president  of 
the  association,  will  preside.  The  con¬ 
vention  program  follows: 


50,1100?  (2)  Best  way  to  secure  mail  subs 

without  solicitors?  (3)  What  commission  is 
paid  to  mail  solicitors?  (4)  What  are  best 
methods  of  re-selling  stops?  (5)  How  may 
samples  be  used  most  effectively?  (6)  Are 
earner  papers  worth  while?  (7)  What  was 
reaction  of  public,  carriers  and  parents  to  ads 
or  special  sections  congratulating  carriers  at 
time  of  graduation  from  High  School?  (8) 
Is  it  detrimental  or  Iteneticial  to  have  carriers 
selling  greeting  cards  or  calendars  at  Christ¬ 
mas  time?  (9)  What  are  some  of  the  best 
ways  to  contact  carriers  when  you  do  not  have 
daily  contact  with  them? 


Sullivan  to  Coast,  Beaverbrook 
Skolsky  Resigns  Picking  Up 


Ed  Sullivan,  for  five  years  “Broad¬ 
way”  columnist  for  the  New  York 
Daily  News,  has  been  transferred  to 


NEW  POST  FOR  PHILLIPS 

Succeeds  Pierce  os  State 
Journal  Ad  Chief 

Sid  R.  Phillips,  promotion  director 
of  Columbus  (O.)  Dispatch  for  the 
past  six  years,  assumed  his  new  du¬ 
ties  as  advertis- 


S!d  R.  Phillips 


ing  manager  for 
the  Ohio  State 
Journal  of  Co¬ 
lumbus  Sept.  7. 
Phillips  went  to 
Columbus  after 
being  with  the 
Macon  (Ga.) 
Telegram  for  10 
years.  Previous¬ 
ly,  he  had  been 
with  the  New 
Orleans  Item. 

At  the  same 
time,  Ramon  S. 


Air  News  Flashes 

Several  Scoops  Credited 
To  Use  of  Big  New  Statiot 
Gathering  World  Items 


Danton  Walker 


Edward  Sullivan 


TUESDAY  MORNING 
September  21,  1937 — 10:00  A.M.  (Chicauo 
Time) 

Report  of  Officers  and  Committees. 

Unfinished  Business. 

New  Business. 

President’s  Address. 

1.  Increasing  Rates — Methods  and  Results: 
C.  K.  Jefferson,  Des  Moines  (la.)  Register  & 
Tribune;  Harry  W.  Sell,  St.  Paul  (Minn.) 
Dispatch-Pioneer  Press;  Ed  Towns,  Sioux 
City  (la.)  Journal;  Ed  Mill,  Davenport  (la.) 
Times.  (Mr.  Jefferson  will  conduct  open  dis¬ 
cussion.  ) 

2.  Open  Discussion  on  Proposed  A.  B.  C. 
Amendment  Concerning  Trading  Zones.  By 
Howard  Stodghill,  Chicago,  Ill.,  Hearst  Pub¬ 
lications. 

3.  Soliciting  Mail  Subscriptions:  Wm.  J. 
Arndt,  Dubuque  (la.)  Telegraph  Herald  and 
Timcs-Journal.  (Mr.  Arndt  will  conduct  oi>en 
discussion.) 

TUESDAY  NOON 

Awarding  of  attendance  prises  by  Whit¬ 
lock  &  Company. 

Arthur  Brayton,  Personnel  Director,  Mar¬ 
shall  Field  &  Company,  Guest  Speaker. 

Bob  Lotz  in  his  popular  novelty — “Watch 
the  Cigarettes.” 

(Entertainment  arranged  by  Geo.  Branden¬ 
burg,  (^icago  representative  of  Editor  & 
Publisher.) 

TUESDAY  AFTERNOON 

1.  The  Social  Security  Act  and  its  Relation 
to  Carriers  and  Other  Employes:  R.  C.  Fur¬ 
man,  Des  Moines  Register  &  Tribune. 

2.  Employment  Aid  for  Graduate  Carriers: 

R.  W.  Taylor,  Flint  (Mich.)  Daily  Journal. 

3.  District  Managers:  Clarence  Eyster, 

Peoria  (111.)  Star;  Elmer  Woltjer,  Grand 
Rapids  (Mich.)  Press.  (Mr.  Woltjer  will 
conduct  open  discussion.) 

4.  Motor  Routes:  J.  C.  Montgomery,  De¬ 
troit  News;  Fred  O.  Rouse,  Port  Huron 
(Mich.)  Times-Herald.  (Mr.  Rouse  will  con¬ 
duct  open  discussion.) 

WEDNESDAY  AFTERNOON 
September  22,  1937 

1.  School  Promotion:  Geo.  M.  Cowden, 
Jackson  (Mich.)  Citizen  Patriot;  Nelson 
Dodge,  South  Bend  (Ind.)  Tribune;  M.  E. 
Moyer,  La  Porte  (Ind.)  Herald-Argus;  Wil¬ 
lard  Horsman,  Bloomington  (HI.)  Pantograph. 

2.  Carrier  Contests:  Franklin  Rook,  Min¬ 
neapolis  Journal;  Harold  Shugard,  St.  Paul 
Daily  News;  W.  C.  W'orcester,  Muncie  (Ind.) 
Press. 

3.  Boys:  Placing  Responsibility — Thomas 
.\dams,  Lexington  (Ky.)  Leader;  Turn-Over — 

S.  D.  Danforth,  Elkhart  (Ind.)  Truth;  Meet¬ 
ings — John  M.  Dunn,  Logansport  (Ind.) 
Pharos-Tribune;  Rewards — Wm.  Buckberg, 
Aurora  (Ill.)  Beacon-News;  Good  Will — Otto 
B.  Stielow,  Sheboygan  (Wis.)  Press. 

WEDNESDAY  NOON 

Virginia  Cooper,  musical  comedy  star,  in 
l>opular  singing  numbers. 

WESNESDAY  AFTENOON 

(Question  Box: 

(1)  How  to  promote  street  sales  in  town  of 


Cram  took  over  the  post  of  promo¬ 
tion  director  for  the  Dispatch.  He. has 
been  identified  with  the  Dispatch 
promotion  department  for  the  past 
two  years,  going  to  Columbus  from 
Upper  Sandusky,  O.,  where  he  oper¬ 
ate  a  small  manufacturing  plant. 
W.  W.  Pierce,  Jr.,  former  advertising 
manager  of  the  Ohio  State  Joiunal, 
is  now  serving  the  Columbus  Sunday 
Star  in  the  same  capacity. 


WINS  CONTEMPT  CASE 

Judge  O.  P,  Dickinson  of  Wilson 
Coimty  court.  North  Carolina,  has 
withdrawn  his  contempt  citation 
against  John  D.  Gold,  editor  of  the 
Wilson  Daily  Times,  Mr.  Gold  told 
Editor  &  Publisher  Sept  9.  Gold, 
ordered  last  month  to  appear  before 
Judge  Walter  J.  Bone  of  the  state 
superior  court  to  show  cause  why  he 
should  not  be  found  in  contempt  for 
certain  editorials  criticizing  Dickin¬ 
son’s  court  said  an  order  for  dis¬ 
charge  had  been  signed  after  his 
scheduled  court  appearance  Sept  6 
had  been  postponed. 


Hollywood  to  carry  on  the  “Holly¬ 
wood”  column  conducted  by  Sidney 
Skolsky.  Skolsky  has  resigned  and  is 
now  considering  other  syndicate  of¬ 
fers. 

Danton  Walker,  for  four  years  as¬ 
sistant  drama  editor  for  the  News, 
is  to  carry  on  in  Sullivan’s  place. 
Both  of  these  columns  are  syndicated 
through  the  Chicago  Tribime-New 
York  News  Syndicate. 

It  was  learned  at  the  News  that 
Publisher  J.  M.  Patterson  ordered 
Skolsky  and  Sullivan  to  change  places 
with  the  idea  that  it  would  be  good 
for  both  of  them  to  get  a  fresh  point 
of  view.  It  was  stated  that  Skolsky 
preferred  to  stay  on  the  Pacific  Coast. 

Sullivan  went  to  the  News  in  1932 
from  the  New  York  Graphic  where 
he  was  sports  editor,  drama  critic, 
and  Broadway  columnist.  He  has 
made  himself  famous  along  Broad¬ 
way.  Until  he  left  for  Hollywood 
Friday  he  was  in  the  stage  show  at 
one  of  Broadway’s  large  movie 
houses.  He  recently  conducted  the 
Daily  News  “Harvest  Moon  Ball”  at 
Madison  Square  Garden. 

Walker  has  been  with  the  News 
nearly  five  years  as  drama,  music, 
movie,  radio,  night  club  and  book 
reviewer  at  different  times.  Before 
that  he  was  for  two  years  secretary 


London  (By  Mail)— On  the  Surrei- 
estate  of  enterprising  Lord  Beaver, 
brook,  publisher  of  the  London  D«iy 
Express,  there  has  been  erected  a  vm 
radio  receiving  set  to  gather  news 
items  from  all  the  prominent  stations 
of  the  world. 

The  station  is  in  operation  for  ^ 
sole  benefit  of  the  Express  and  the 
paper  says  that  its  use  had  resulted  in 
several  notable  scoops  over  the  daily’s 
London  competitors. 

Beaverbrook  has  erected  three  lOft. 
foot  antenna  towers  on  the  grounds 
of  his  country  place,  Cherkley.  Four 
special  reception  sets  are  plugged  to 
the  aerials,  with  a  a  crew  of  listenen 
in  operation  24  hours  of  the  day 
By  means  of  this  apparatus,  it  is 
claimed  that  the  Blxpress  reception 
staff  can  pick  up  all  the  news  broad¬ 
casts  at  any  hour  of  the  day  froo 
any  comer  of  the  globe. 

As  reports  are  received  they  an 
taken  down  in  shorthand,  and  flashed 
to  the  London  news  desk  immedi¬ 
ately  by  the  receivers.  As  a  resuh 
of  this  radio  hookup,  the  cable  reports 
to  the  Elxpress  are  largely  suppk- 
mented  by  interesting  material,  and 
new  interpretative  slants  on  various 
international  stories. 

Last  March  when  the  school  explo¬ 
sion  in  New  London,  Texas,  resulted 
in  the  heavy  loss  of  life  among  the 
pupils,  the  Express  radio  crew  picked 
up  the  flash  from  the  American  sta¬ 
tions,  and  transmitted  it  to  the  Lon¬ 
don  office  in  time  to  give  the  paper 
a  scoop  over  its  morning  rivals  who 
receiv^  the  news  later  through  the 
press  association  cable.  It  is  under¬ 
stood  that  this  is  the  first  time  that  a 
London  newspaper  has  set  up  a  radio 
receiving  set  for  daily  operation  as 
an  adjunct  to  its  othw  news-gather¬ 
ing  agencies. 


A.  H.  CHAPMAN  G.  M. 

Bradenton,  Fla.,  Sept.  9— A.  H. 
Chapman,  who  was  elected  president 
of  the  R.  W.  Page  Corporation  to 
succeed  the  late  W.  E.  Page,  an¬ 
nounced  Sept.  7  the  appointment  of 
Robert  W.  Bentley  as  general  man¬ 
ager  of  the  Bradenton  Herald.  Mr. 
Bentley  became  editor  of  the  Herald 
July  1  and  will  retain  this  position 
in  addition  to  his  new  duties.  J.  B. 
Riley  of  Sarasota  joined  the  Herald 
staff  Sept.  7  as  managing  editor. 


to  Alexander  Woollcott,  and  for 
year  executive  secretary  to  Harold  Carrier  BoyS  Exempt 

Unemployment  Ad 

relief  work  with  the  Hoover  com-  Twenty-four  publishers  producing 
mission  and  on  returning  here  had  29  daily  newspapers  in  North  (3aro- 
about  five  years’  experience  on  the 
stage. 

Skolsky,  a  former  representative 
for  Earl  Carroll  on  Broadway,  suc¬ 
ceeded  Mark  Hellinger  as  Broadway 
columnist  for  the  News  on  Dec.  30, 

1929.  He  went  to  Hollywood  in  1932. 


ROLLIN  KIRBY  BACK 

Rollin  Kirby,  editorial  cartoonist 
for  the  New  York  World-Telegram, 
returned  from  a  four-week  vacation 
Sept.  7,  which  he  spent  on  a  fishing 
trip  through  the  northwest  and  far 
west.  Mr.  Kirby  drew  his  first  car¬ 
toon  as  soon  as  he  reached  New  York, 
and  it  appeared  Wednesday. 


HEARING  DELAYED 

(By  telegraph  to  Editor  &  Publisher) 

Atlanta,  Sept.  9.  —  Informal  legal 
conferences  this  morning  delayed  the 
NLRB  hearing  involving  the  Ameri¬ 
can  Newspaper  Guild  and  Atlanta 
Constitution.  No  agreement  was 
reached  and  the  hearing  will  proceed. 


Una  do  not  come  under  the  State 
Unemployment  Compensation  Act  so 
far  as  their  newspaper  carrier  boys 
are  concerned  under  the  contract  of 
employment  they  use,  it  was  hdd 
Sept.  7  by  the  Unemployment  Com¬ 
pensation  Commission. 

The  commission  foimd  that  under 
the  “little  merchant  plan”  the  rela¬ 
tionship  of  employer  and  employ 
does  not  exist  between  the  publishen 
and  the  carrier  boys  but  that  the  lat¬ 
ter  are  independent  contractors. 


ROTHERMERE  IN  QUEBEC 

(By  telegraph  to  Editor  &  I^blisher) 
Montreal,  Sept.  9.  —  Lord  Rother- 
mere,  proprietor  of  the  London  Daily 
Mail,  arrived  at  Quebec  this  afternoon 
on  the  Empress  of  Britain. 


GREAT  NORTHERN  FAILS  TO  ACT  ON  '38  PRICE 

GREAT  NORTHERN  PAPER  COMPANY  this  week  denied  reports  that  the 
firm’s  1938  price  for  newsprint  would  be  decided  at  a  meeting  this  month, 
an  official  at  the  New  York  office  stating  the  September  meeting  had  been 
held  without  any  action  being  taken.  The  next  board  meeting  will  be  “about 
the  middle  of  October.”  A  Southern  Newspaper  Publishers  Association  bulle¬ 
tin  of  Sept.  8  said  some  reports  indicate  that  Great  Northern  “may  not  foUow 
the  leadership  of  International  Paper  Co.  in  fixing  the  1938  price,”  which  is 
$50  a  ton,  a  $7.50  increase  over  this  year. 


5c  PAPERS  SCMA  TOPIC 

“Street  Sales  Promotion  (5  cent 
newspapers  vs.  2  cent  or  3  cent  newi- 
papers)”  and  “The  Proposed  Changt 
in  the  ABC  System  of  Reporting 
Trade  Areas”  will  feature  a  series  of 
20  discussions  to  be  held  during  the 
annual  convention  of  the  Southern 
Circulation  Managers  Association  to 
be  held  in  Chattanooga  Sept.  16-1I- 
These  topics  will  be  discussed  under 
the  chairmanship  of  J.  L.  Barksdale. 
Jr.,  of  the  Miami  Herald  and  Horace 
Powell,  of  the  Atlanta  Journal,  it* 
spectively.  Cranston  Williams,  sec¬ 
retary-manager  of  the  Southern 
Newspaper  Publishers  Associatiae- 
will  be  a  featured  speaker.  Ralph 
Com,  Shreveport  (La.)  Times,  is  pres¬ 
ident  of  SCMA. 


A 
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{•OR  SEPTEMBER  11,  1937 

Correct  Unit  Design 


The  recent  trend  in  Newspaper  Press  Unit  Design,  now  hailed  universally  as 
providing  the  best  Unit  arrangement,  only  emphasizes  the  Correctness  of  the  Scott 
Original  Unit  Design  of  1916. 

But — much  more  important — is  the  undeniable  fact  that  Scott  Units  of  1937, 
after  21  years  of  intensive  development  and  improvement  concentrated  entirely  on 
this  one  correct  form  of  Press  Unit,  are  still  far  in  advance  of  all  competition  for 
thorough  engineering,  speed,  productivity,  good  printing,  convenient  operation, 
safety  to  operators  and  utmost  reliability. 

Scott  Presses  are  the  Best  and  Safest  Press  Investment. 

Walter  !$€Ott  &  €o. 

York  Chicago 

230  West  4181  Street  Plainfield,  New  Jersey,  IJ.  S.  A.  1330  Monadnock  Bik. 


Gear  Side  Scott  Enclosed  Unit 


EDITOR 


P  U  B  L  I  s  HE; 


Editor  Tells  How  Pied  Page  1 
Made  a  Hit  with  Readers 

By  E.  H.  (ED)  BOYD 

EDITOR.  CASA  GRANDE  (ARIZ.)  DISPATCH 
_  '  .  at  an  unfordable  river,  encased  in  silt, 


288-PAGE  EDITION 
MARKS  CENTENNIAL 

Aurora  Paper  Has  80  Full 
Page  Ads  in  “Special" 

Attrora,  III.,  Sept.  7 — Containing  a 
total  of  367,598  lines  of  display  adver- 


Papers  for  the  average  carrier  roewi 
stacked  nine  feet  high.  Ten  pn,, 
were  the  most  any  one  carrier  caulii 
handle  at  a  time  and  helpers 
required  to  “feed”  additional  bafckk 
from  wagons. 


EDITOR.  CASA  GRANDE  (ARIZ.)  DISPATCH  Aurora,  HI.,  Sept.  7-Gontaining  a  M.  Hirsh  is  president  and  pek. 

- - 7TT - Z - 1  unfordable  river,  encased  in  silt,  °of  ^the^^SeJ^^ 

Editor  Boyd  tolls  here  hi*  own  sto^  of  front  page  copy  in  my  pocket  re-  ^*^*”8*  288-page  centennial  ^ition  p-g-a-gfign  gt  editorial  conv 
ow  hUpopor  com.  to  bo  printed  with  -  duced  to  a  ball  of  mud  - -  oi  the  Aurora 

lod  fron  pogo  when  the  lock-up  ^  Did  I  care?  I  should  say  not.  Fate  _  Beacon  -  Netos  SL  W  Ik  ' 


broke  on  hour  bofor.  pros*  time  while  hi*  overdone  the  thing  and  now  I 

printer*  were  2M  mile*  awey,  end  how  hi*  beginning  to  get  sore.  Locating 

r«ad«rs  receivad  tna  uniqua  issua  and  hi*  _  *  i _ C _ _ a.  ai  ai _ 


raadars  recaivad  tha  uniqua  issua  and  his  ^  _ _  t  -  *  ai  Tir:ii  ^  au  - 

offer  of  $5  for  an  intelligent  *tory  com-  ^  telephone  I  got  AI  Wilke,  the  news- 

piled  from  the  pied  *lug*.  P^«"® 

^  Go  ahead  and  get  er  out. 

“What  shall  we  use  for  front  page 
THERE’S  AN  OCCASIONAL  bit  of  copy?” 

humor  iii  the  life  of  your  small  “j  don’t  give  a  damn  what  you  use. 
town  weekly  newspaper  editor,  and  jygt  gg^  >gj.  out.” 

some  of  it  is  As  we  waited  for  a  tow  to  town, 
tolerably  grim.”  the  phone  rang  back.  “How  about 
P^ing  grim  was  using  that  pied  type  and  letting  our 
the  recent  bout  readers  see  what  a  pied  page  looks 
between  fate  and  like?” 


A.  M.  Hir*h 


was  distributed  n'fnagmg  editor,  and  John  Corkej, 
last  Sunday.  The  city  editor.  Advertumg  was  sold 
edition,  marking  written  ^  Charl^W,  Hoefer,  diiw, 
the  100th  anni-  advertising.  Prmting  was  haadlsi 

versary  of  (he  Horace  Soberer,  compoa, 
city  of  Aurora,  supermtendent,  and  Roy  Dj. 

was  written  and  Sell,  pressroom  foreman, 
sold  almost  en-  _  __  , _ * _ 

tirely  by  the  A.  M.  NEWS  PROGRAM 

regular  staff.  Quin  Ryan,  broadcast  manage  ^ 

In  addition  to  WCIN,  Chicago  Tribune  station,  bcpn 
stories  and  pic-  a  morning  newscast  over  WGN  o 
ture  -  layouts  of  times  a  week.  Sept.  8.  The  broadcw 
Aurora’s  100  will  be  heard  every  morning  !■*«». 

i_  1 _ I-—  o. _ -.A  i^.oA  _ _  ta  -  *11  1  r 


H.  Boyd 


the  decimated  “l'  said  I  don’t  give  a  damn  what  J^tery.  wWch  «  being  wle-  Sunday  at  11:30  a.m.  It  wUl  btthe 

force  of  the  Caso  you  use  Go  ahead'”  brated  this  week,  the  edition  contains  first  time  that  WGN  has  presented! 

Grande  Dispatch  «  o  ♦  ♦  L  !•  full-page  display  advertisements,  morning  program  of  news  comnat 

which  resulted  **  '■“"9"*  The  number  is  divided  into  seven  spe-  fiom  Chicago  although  “Readmg  d 

in  publication  of  When  we  got  in  and  saw  a  proof  cial  sections,  followed  by  the  regular  the  Chicago  Tribune”  has  been  fe*.! 
the  “pied”  front  pag®  we  had  to  laugh  to  keep  32- page  Sunday  morning  general  news  tured  by  Mr.  Ryan  for  a  numbed 

page  which  has  crying;  and  then  came  the  last  section.  Elach  section  is  headed  by  a  years  in  the  evening.  The  new  bmd- 

caught  the  at-  ^'pl^'back  of  a  feeble,  exhausted  full  cover  page  in  color.  More  than  cast  will  be  sponsored  by  Bathaieeet 
tention  of  fellow  "^^d.  Why  not  defy  our  readers  to  500  local  news  pictures  arranged  in  at-  Company  three  days  a  week  and  ns. 
publishers  and  sense  from  the  mess?  tractive  layouts  as  well  as  himdreds  of  taining  the  other  three  days.  Ifc. 

miised  a  fiirnr  $5  prize  for  individual  photos  are  used  to  illus-  Ryan  will  continue  reading  headlim 


publishers  and  irom  uie  mesa:  tractive  layouts  as  weU  as  tiimdreds  o 

raused  a  furor  $5  prize  for  individual  photos  are  used  to  illus 


among  local  residents. 

The  bells  of  hell  of  which  the  Sal 


the  one  stout-hearted  enough  to  make  trate  800  columns  of  reading  matter, 
the  most  successful  effort.  All  had  ~  ~ 


in  the  early  evening  edition. 


xi.e  m  ueu  m  wmi...  already  written  the  ‘To  Our  Readers” 

vation  Anny  l^ies  sing  ^  ho  d  rw  \  ^ 

terror  for  the  e^tor  who  has  ^tened  Cash”  box.  My 

^  1^0^  brother  Jim,  the  foreman  and  co- 

dugs  dribbling  to  the  concrete  floor  tu^her,  pecked  them  out  on  the 


teneath  ^  Ihe  press  finally  begins  to  £^type  and  we  went  to  press  in 
^  on  the  1^  ^  long  over-  make  the  afternoon  maU  on 

time  stretc*  to  mwt  Ae  deadline.  pubUcation  date. 

I  knew  It  was  Ae  front  page  wiA-  ^  momme  followimt  when 

out  looking.  It  had  been  the  front  «  u*  *  *  u  j 

ir  *  ,  j  X  V  iiY  u  our  laughing  apparatus  had  been  ex¬ 
page  that  tinkled  out  that  same  hellish  .. 


page  ma*  unxiea  ou*  «ia*  same  nem^  hausted  and  Acre  remained  only  Ae 
music  s«  years  before  as  we  sta^  knowledge  that  we  must  eventually 
the  final  run  on  a  very  special  edi-  ^  thing  out  wiA  our  feUow 

M  X,  j  townsmen,  we  covered  a  quaking  heart 

Ne  Adeqeota  C.U  Words  ^  bold  exterior  ^d  marched 


As  Aose  who  have  experien^  it  down  Main  Street.  As  we  fully  ex- 
know,  Ais  is  a  species  of  tragedy  for  pected,  Ae  whole  force  was  accused 
which  no  adeq^te  <mss  words  Imve  by  Ae  rowdies  of  being  drunk  when 
yet  been  fowd.  ^  After  the  tinkling  paper  was  printed, 
ceased  a  weird  silence  prevailed  ^  occasional  reader  wiA  a  sense 

I  stuck  a  pi^f  of  Ae  page  m  my  humor  congratulated  us  on  Ae 
hip  pocket  and  started  for  Tempe,  50  originality  of  Ae  thing.  Some  didn’t 
miles  away,  to  have  enough  type  re-  know  what  Ae  score  was.  But  as 
***  ^  newsy  page  ^le  day  wore  on  we  noted  wiA  satis- 

one.  The  wife,  who  had  brought  m  faction  Aat  half  Ae  clerks  and  stenog- 
some  TOftee,  accompanied  me,  while  raphers  and  busmess  men  m  Ae 
Ae  oAers  were  admomshra  to  get  a  gfores  had  scissors  and  paste  and  pen- 
wink  of  sleep  and  be  ready  to  carry  ^il  at  hand  trymg  to  dope  out  a  story 
returned.  jj^p  ^gt  five  bucks.  The 

Eight  miles  oi^  on  a  sudden  im-  newsstand  was  still  calling  for 

pulse,  I  swung  off  Ae  ^ved  highway  ^^^e  papers  Aree  days  after  publica- 
onto  Ae  Sacaton  cut-off  road  to  save  ^g^y  rare  occurrence.  Scores 


four  milM.  A  fwt  of  water  wm  m  g^^^g  ^  ^he  of] 
Ae  usu^y  dry  ^  of  the  Gila  mver 
which  is  crossed  by  Ae  imbridged 
highway.  Two  or  three  motorists  ®'  ' 

were  speculating  wheAer  Aey  could  H  became  obi 


came  to  Ae  office  to  get  papers  to 


loy  of  12  Wins  the  $5 

It  became  obvious  before  Ae  week 


make  Ae  crossmg;  but  we  had  no  was  out  Aat  Ae  town  had  become 
time  for  speculation.  If  Ae  water  more  acutely  Dispatch-conscious  Aan 
proved  too  deep  we  could  back  up —  w®  had  ever  seen  it.  Striking  back 
so  we  Aought.  The  water  was  not  m  reckless  fury  at  a  fate  Aat  had 
too  deep,  but  Ae  sand  beneaA  it  was.  carried  a  joke  too  far,  we  had  hobbled 
Two  lengths  m  we  stalled,  nor  could  mto  Ae  biggest  bit  of  our  seven  years 


we  back  up. 

I  took  off  my  Aoes  and  socks  and 


as  a  weekly  publiAer. 

Now  we  are  beginnmg  to  feel  a  little 


^  4 

j  D.covJ  '  - 


waded  for  Ae  tow  Ime  extended  from  smart  about  it.  It  seems  Aat  m  all 


Aore  by  a  kind  motorist 


Ae  history  of  Ae  printmg  busmess 


Unable  to  budge  us,  Ae  Good  no  one  has  ever  been  crazy  enough 
Samaritan  went  to  Sacaton  for  a  A  prmt  a  pied  page  before;  and  for 
highway  truck.  Effie,  Ae  wife,  now  A®  nonce  at  least  we  like  it  It  was 
waded  ashore  announcmg  Ae  water  wiA  a  glowmg,  patronizing  air  we 
had  risen  seat-high.  I  snubbed  Ae  handed  our  check  for  $5  to  12-year- 
Chevrolet  to  a  tree  on  Aore,  got  a  old  Sammy  Morgan,  Ae  town’s  smart 
huAy  Adian  lad  to  help  me  hold  it  l>oy,  who  arranged  and  filled  in  the 
The  muddy,  swiftly  rismg  torrent  longest  pied  story  wiA  scientific 
coming  from  Ae  mountains  100  miles  meAod  and  accuracy, 
away.  It  rose  to  Ae  crown  of  Ae  car.  So  Acre’s  your  story  of  Ae  pied 
The  truck  was  prompt  I  submerged  peg®  one.  We  simply  Ad  what  every 
and  tied  on  anoAer  tow  line  and  Ae  prmting  force  Aat  ever  pied  a  page 
first  new  car  we  had  been  able  to  buy  woAd  have  liked  to  do— threw  Ae 
m  seven  years  was  snaked  ashore,  a  damned  thing  back  into  the  form  and 
sodden,  silty  mess.  I  was  now  afoot  ran  it  as  it  lay. 


\  "I  &.«*»  - - - 

"HOLD  EVERYTHING" — that's  th«  title  of  the  new  comic 
panel  by  Clyde  Lewis  coming  soon.  With  inimitable  humor 
.  .  .  unusual  technique  .  .  .  this  two-column  "page  bright- 
ener"  comes  as  one  more  extra  dividend  for  NEA  Full  Service 
clients.  They  pay  no  more  .  .  .  get  another  sparkling  fea¬ 
ture  from  NEA,  originators  and  masters  of  the  comic  panel 
for  newspapers! 

Are  you  s.ltini  "extra  divtdeiMls"?  Or 
are  vee  wrlUnx  "extra  cbecka"  ler  to. 
maay  teatorea?  ConaMer  the  advaotagea 
of  NEA  Service  to  roue  newspaper  .  .  . 


I  eiHi  m 
ciMic  mm 

irNSRniasr 
n  HU  wi 
ssiwcE 


SERVICE  INC. 


1200  W.  3rd  Slreei 
CLEVELAND,  OHIO 


In  1936  the  Buffalo  Evening  News 

©Market  Led  28  States 

In  New  Car  Sales  •  •  . 

More  automobiles  are  sold  in  the  Buffalo  Evening  News  Market  than  in  28  of 
the  great  state  markets  in  the  union.  In  1936  registration  of  motor  vehicles 
totaled  306,821  in  the  eight  counties  comprising  the  Buffalo  market.  With 
business  now  booming  in  Western  New  York,  1937's  figures  will  undoubtedly 
_ _ ....  w.  -  .  «...  be  higher. 


riguiM  compiltd  by  th«  R.  L.  Polk  Co.  for 
"Salof  Managoment"  show  that  1936  new 
cat  talas  in  the  Buffalo  Evening  Newt 
Market  were  greater  than  in  any  one  of 
the  following  states: 


Mains 

New  Hampshire 
Rhode  Island 
Vermont 
Nebraska 
North  Dakota 
South  Dakota 
Delaware 
Florida 
Georpia 
Maryland 
South  Carolina 
West  Virginia 
Alabama 


Kentucky 

Mississippi 

Tennessee 

Arkansas 

Louisianna 

Arisona 

Colorado 

Idaho 

Montana 

Nevada 

New  Mexico 

Utah 

Wyoming 

Oregon 


Ownership  of  autos  average  19  cars  to  every  100  persons  in  the  nation  as  a 
whole,  but  in  the  Buffalo  Evening  News  Market  the  average  jumps  to  22^/2 
to  every  100  population.  No  greater  barometer  of  general  prosperify  is  needed 
to  indicate  the  purchasing  power  of  residents  of  this  area.  Then  too,  the 
Buffalo  Evening  News  has  done  a  great  selling  job  in  automotive  classification 
for  it  ranked  second  in  the  entire  United  States  in  automotive  lineage  in  1936.* 

If  people  can  afford  automobiles  they  enjoy  good  standards  of  living  and  the 
constant  stream  of  new  cars  pouring  into  Buffalo  by  trailer,  by  boat  and  from 
the  production  lines  of  automobile  factories  located  here  is  tangible  evidence 
of  the  tremendous  buying  ability  of  Western  New  Yorkers. 

Meet  and  sell  these  prosperous  people  through  the  columns  of  their  favorite 
newspaper,  the  Buffalo  Evening  News. 

*  Authority  Media  Records,  six  day  evening  papers.  _ 
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Skoxt  “Taken 


A  FOUND  AD  caught  up  with  a  lost 
ad  in  Keene,  N.  H.,  the  other  day  so 
that  the  Keene  Sentinel  ran  a  story 
instead  of  two  paid  “lost  and  found” 
advertisements. 

The  lost  ad  was  telephoned  in  by 
Mrs.  Lewis  H.  Daggett  who  was  only 
too  glad  to  give  the  classified  column 
a  tryout  in  an  endeavor  to  recover  a 
lost  $20. 

But  while  the  lost  ad  was  being  set 
up,  a  stranger  walked  into  the  Sen¬ 
tinel  office  and  announced  he  wanted 
to  insert  an  ad  telling  the  world  he 
had  just  foimd  $20. 

The  stranger  was  much  surprised 
when  the  man  on  the  counter  replied, 
“That’s  swell.  I’ll  call  Mrs.  Daggett 
right  up.”  And  he  was  so  surprised 
that  he  not  only  declined  to  give  his 
name  but  also  refused  to  accept  a  $2 
reward. 

A  Sentinel  reporter  wrote  some¬ 
thing  about  the  much  maligned  chap 
named  Diogenes. 

■ 

WHICH  BRINGS  UP  the  case  of  J. 

Harry  Jones,  of  the  Kansas  City 
Star  editorial  department,  whose  son, 
J,  jHarry  Jr.,  delights  in  playing  the 
radio. 

The  boy  had  misbehaved  and 
Father  Jones,  as  a  punishment,  said 
the  radio  couldn’t  be  txirned  on. 

“You’ll  miss  it  as  much  as  I  do,” 
the  youth  retorted. 

Father  Jones  did  miss  it,  because 
that  was  the  evening  the  Hindenburg 
crashed  and  the  newspaperman  didn’t 
know  anything  about  it  until  he  re¬ 
ported  for  work  14  hours  later. 

■ 

AL  McIntosh,  reporter  on  the  Lin¬ 
coln  (Neb.)  State  Journal,  was 
bawled  out  by  the  mayor  after  a  story 
which  didn’t  agree  with  the  town’s 
number  one  citizen.  The  telephone 
was  busy  for  exactly  18  minutes. 

.  During  that  time,  McIntosh  found 
places  to  insert  the  word  “Yes”  three 
times  and  “No”  once.  The  mayor 
finally  finished  his  tirade  and  hung 
up. 

“Did  I  tell  him!”  said  McIntosh,  as 
he  walked  away  from  the  phone. 

■ 

THE  NEWS  ROOM  of  the  Marshall 
(Mich.)  Evening  Chronicle  was 
treated  to  something  rather  confusing 
in  an  item  submitted  by  a  rural  cor¬ 
respondent  recently,  llie  item  men¬ 
tioned  a  school  meeting  with  a  com¬ 
mittee  composed  of  Mrs.  Frank  Con¬ 
ley,  and  Mrs.  Clare  Conley  in  charge. 
The  correspondent,  however,  ex¬ 
pressed  it  as  follows:  “Mrs.  Frank 
Conley  was  assisted  by  Mrs.  Clare 
Ditto.” 

■ 

A  YOUTH  working  in  an  Eastern 
Pennsylvania  wheat  field  was 
burned  recently  when  a  drum  of 
gasoline  caught  fire  and  exploded. 
A  neighbor  stopped  into  the  office  of 
the  section’s  weekly  paper  to  give  the 
editor  an  item  about  the  accident. 
When  the  story  was  told,  the  young 
lady  who  took  it  over  the  counter 
asked: 

“Is  he  a  subscriber  to  the  paper?” 
“I  don’t  know,”  replied  the  neigh¬ 
bor.  “But  what  difference  would  that 
make?” 

“Well,”  said  the  young  lady,  “if  he’s 
a  subscriber,  then  we  can  say,  ‘All  his 
friends  wish  him  a  speedy  recovery,’ 
but  if  he  isn’t  we  can’t.” 

■ 

TO  THE  DESK  of  a  Pennsylvania 
editor  recently  came  a  23-page  man¬ 
uscript  headed  “The  U.  S.  A.  As- 
,  trological  Figure.”  Following  21  pages 


of  hand  written  manuscript  were  two 
pages  covered  with  astrological  cal¬ 
culations.  Scrawled  at  the  top  of  the 
first  page  of  the  chart  was: 

“I’ve  always  been  a  Democrat.” 

Accompanying  the  manuscript  was 
this  note: 

“Dear  Editor:  I  thought  you 
wouldn’t  want  the  enclosed  article — 
I  therefore  didn’t  type  it.  It  costs 
nothing — so  you’re  welcome  to  it.” 

The  contributor’s  premise  in  the  first 
sentence  was  correct. 

■ 

FOR  SEVERAL  MONTHS  the  Little 

Rock  Arkansas  Democrat  has  car¬ 
ried  a  daily  column  of  movie  gossip 
written  by  its  drama  editor,  Harlan 
Hobbs,  entitled  “Hollywood  Low- 
down.” 

When  it  first  appeared  it  was  un¬ 
der  the  by-line  “Steven,”  Hobbs’ 
middle  name. 

The  feature  proved  so  popular  and 
so  many  readers  wrote  to  ask  the 
identity  of  “Steven”  that  the  by-line 
was  changed  to  show  that  it  was 
written  by  Hobbs.  Otherwise,  the 
column  wasn’t  changed. 

Nevertheless,  one  movie  fan  didn’t 
approve.  He  wrote:  “Your  column, 
Hollywood  Lowdown,’  was  much 
more  interesting  and  appeared  to  be 
more  in  touch  with  Hollywood  when 
it  was  written  by  Steven  than  it  is 
now  since  Harlan  Hobbs  is  writing 
it.” 

■ 

WE  GIVE  YOU  Massachusetts— the 

state  where  decapitated  heads  talk: 
the  occasion  was  the  Asquith  murder 
case,  for  which  this  paper’s  cub  was 
asked  to  write  a  head.  He  did — this 
is  it: 

Widow’s  Head 

Is  Identified 


Tells  Court  Bartolini 
Was  a  Frequent 
Visitor 

■ 

Kwtor  4c  Publisher  will  pay  $2  for  each 
“Short  Take"  accepted  and  published.  Those 
not  used  will  not  be  returned. 

■ 

Pigeons  Carry  News 
of  Legless  Swimmer 

The  New  York  Journal  and  Ameri¬ 
can  last  week  covered  by  pigeon  serv¬ 
ice  the  story  of  a  legless  man  swim¬ 
ming  from  Albany  to  New  York  City. 
A  reporter,  Johnston  D.  Kerkoff,  and 
a  photographer,  T.  E.  Weber,  jour¬ 
neyed  up  the  Hudson  to  Newburgh, 
Aug.  27,  near  to  where  the  swimmer 
was  being  carried  along  by  the  river. 
They  chartered  a  small  boat  and 
motored  out  into  the  stream  to  photo¬ 
graph  and  interview  the  swimmer. 
Pictures  and  “takes”  were  flown  into 
the  office  of  the  paper  about  50  miles 
away.  The  story  was  printed  in  takes, 
as  it  was  received. 


A  recent  survey  of  28,099 
newspaper  readers  on  60 
typical  homeward-bound 

TBAIAS 

showed  more  Suns  than  the 
3  other  New  York  evening 
newspapers  combined. 

NEW  YORK 
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STAFFS  REORGANIZED 
IN  WINSTON-SALEM 

Many  Executive  Changes 
Made  by  Gordon  Gray 

Winston-Salem.  N.  C.,  Sept.  7 — In 
the  general  reorganization  of  the  news 
staffs  of  the  Winston-Salem  Journal 
and  the  Twin  City  Sentinel,  a  number 
of  executive  changes  and  additions 
have  been  announced  by  Gordon 
Gray,  publisher. 

News  staff  of  the  Sentinel,  afternoon 
paper,  now  is  headed  by  Art  King, 
who  has  been  promoted  from  tele¬ 
graph  editor  to  news  editor.  John  D. 
Langston,  Jr.,  former  reporter,  has 
been  promoted  to  the  telegraph  desk. 
Eugene  Whitman,  of  Mt.  Airy,  N.  C., 
and  Frederick  Johntz,  of  Winston- 
Salem,  reporters,  have  been  added  to 
the  Sentinel  staff. 

J.  Worth  Bacon,  managing  editor, 
continues  in  charge  of  the  Journal 
staff.  Assisting  him  is  E.  B.  Stone, 
formerly  news  editor  of  the  High 
Point  (N.  C.)  Enterprise,  as  telegraph 
editor.  Everette  Williard,  former  re¬ 
porter,  has  been  shifted  to  the  copy 
desk  as  copy  reader.  To  strengthen 
the  reporting  staff,  Hewell  Warren,  Jr., 
reporter,  formerly  with  the  Associated 
Press  at  Buffalo  and  Albany,  N.  Y., 
has  been  added  to  the  Journal  staff. 

The  photographic  staff,  headed  by 
Frank  Jones,  has  been  augmented  by 
Jim  Wommack  of  Wilmington,  N.  C. 
A  new  and  enlarged  dark  room  to 
handle  both  miniature  and  standard 
size  photo  work  also  is  being  in¬ 
stalled. 

Martin  Assists  Howland 

To  assist  William  S.  Howland,  exec¬ 
utive  news  editor,  in  the  direction  of 
the  two  staffs,  Henry  B.  Martin,  for¬ 
mer  city  editor  of  the  Twin  City  Sen¬ 
tinel,  has  been  promoted  to  associate 
news  editor  on  the  joint  staff.  Mr. 


Martin  will  devote  his  main  attenti* 
to  improvement  of  feature  content  aM 
to  development  of  the  Sunday  papij 

In  carrying  out  the  general  p|^ 
of  coordinating  the  work  of  both  stafc 
Mrs.  Miriam  DuBose,  former  assistant 
society  editor,  has  been  promoted  to 
women’s  editor,  in  charge  of  sociob 
and  women’s  features  for  both  papen, 
A  new  departure  along  this  line  it 
the  publication  of  an  eight  page  soci. 
ety  section,  with  art  layout,  as  one  of 
the  four  black  and  white  sections  in 
the  Simday  newspaper. 

Under  the  direction  of  Associate 
News  Editor  Martin,  the  morgue  of 
the  two  papers  is  being  modemizid 
and  enlarged.  William  Schultz,  Jr 
has  been  engaged  to  handle  this  work 

In  preparation  for  an  aggressii* 
campckign  to  build  up  state  news  ser- 
vice,  Gowan  Caldwell,  state  news  edi- 
tor,  made  a  trip  to  Des  Moines,  Iowa, 
where  he  spent  three  days  studying 
the  state  news  work  of  the  Register 
and  Tribune.  He  is  now  embarked  on 
a  campaign  of  development  for  the 
Winston-Salem  territory. 

■ 

National  Publishers  to  ^ 
Hold  Annual  Meeting 

The  National  Publishers  Association, 
Inc.,  will  hold  its  18th  annual  meet¬ 
ing  Sept.  14-15  at  Buckwood  Inn, 
Shawnee-on-Delaware,  Pa. 

The  meeting  will  be  opened  at  9 
a.m.  of  the  first  day  by  a  busine* 
session  and  election  of  officers  and 
directors.  The  afternoon  will  be  spent 
in  sports.  Main  points  of  the  first 
day’s  session  will  be  talks  by  Wil- 
liam  I.  Denning,  Washington,  D.  C, 
attorney  for  the  National  Published 
Association,  and  William  L.  Daley, 
legislative  representative  for  the 
American  Publishers  Conference. 

The  second  day  will  be  devoted  al¬ 
most  entirely  to  sports  and  social  con¬ 
ferences. 


THIRTY  thou- 
sand  fans  shouted 
approval  of  the  Okla¬ 
homan  and  ’Times  Sandlot  Baseball 
Tournament  this  year! 

Sandlot  baseball  has  stepped  into  a 
major  position  in  Oklahoma  sport  an¬ 
nals.  It  has  caught  the  enthusiasm  of 
thousands.  These  tournaments  ...  a 
part  of  the  Oklahoman  and  Times 
many  contributions  to  the  sporting 
world  .  .  .  foster  true  sportsmanship, 
clean  entertainment,  and  frequently 
provide  opportunity  for  promising 
young  stars  to  reach  “big-time.” 


THE  FARMER-STOCKMAN 


MISTLETOE  EXPRESS  •  RADIO  WKV 


riONAL  R  (  P  II  E  $  E  N  T  A  T  I  V  E 


KATZ  SPECIAL  ADVERTISING  ACENCT 


of  Ohio’s  Volume 


Total  Sales 
Volume 

48  Weeks— 1935 


^  Cuyahoga  (Cleveland) . 

^26  Counties  (Adjacent  to  Cleveland) 

Hamilton  (Cincinnati) . 

Franklin  (Columbus)  .... 

Lucas  (Toledo) . 

^  Summit  (Akron) . 

Montgomery  (Dayton)  .  .  - 

^  Stark  (Canton)  ....*. 

^  Mahoning  (Youngstown)  .  . 

Total  for  above  . 
Grand  total  for  state 


GREATER 

CLEVELAND 


of  Ohio’s  Volume 


of  Ohio’s  Volume 


SUMMIT 

COUNTY 

tAltrenl  ^ 


of  Ohio’s  Volume 


STARK 

COUNTY 

)S8.8»342.fl2 


THE  COMPACT  CLEVELAND  MARKET 
$767,213,956.93—48%  OP  OHIO'S  RETAIL  SALES 


‘Tliis  Chart  Sh<»wed  Me 
TWO  MARKETS  for  only  ONE  GOST 


The  experience  of  this  executive  will  be  yours, 
when  you  examine  the  Plain  Dealer’s  study  of 
Ohio’s  Sales  Tax  figures. 

Although  there  are  five  distinct  marketing  areas  in 
the  Compact  Cleveland  Market  [(1)  Cleveland, 
(2)  26  adjacent  counties,  (3)  Akron,  (4)  Canton  and 
(5)  Youngstown],  one  of  these  areas — the  26  coun¬ 
ties  surrounding  Cleveland — form  the  second  larg¬ 
est  market  in  Ohio! 

This  closely-knit,  26  county  market  is  included — 


at  no  extra  cost — with  the  Cleveland  coverage  of 
the  Daily  Plain  Dealer.  At  one  low  cost,  the  Daily 
Plain  Dealer  delivers  the  two 
largest  markets  in  Ohio,  contain-  ^  /I 

ing  35^v  of  the  state’s  retail  - . 

sales.  *  1 j  1^ 

Write  us — or  John  B.  Wood  jpl. 
ward,  Inc. — for  Ohio’s  Sales  Tax 
figures.  These  figures  will  help  IfAIIK'PT*! 
you  sell  more  in  Ohio. 


y 
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HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  waak  an  advarfiiing  clattification  wilt  ba  analyxad  in 
that*  columns.  Sinca  practically  all  advartising  finally  cantars 
on  a  ratail  outlat,  thesa  studias  should  ba  of  aqual  intarast 
to  national  at  wall  as  local  advartisars. 

By  FRANK  E.  FEHLMAN 

No.  31.  Death  Rate  of  Advertisers  Too  High 


THE  AVERAGE  LIFE  SPAN  of  peo¬ 
ple  in  Massachusetts  in  1789  was  35 
years.  In  1930  it  had  been  extended 
to  60  years.  As  late  as  1900  deaths 
at  birth  of  pigs,  calves,  lambs  and 
colts  were  almost  double  the  death 
rate  of  today. 

An  examination  of  almost  any  basic 
industry  in  the  United  States,  or  live 
stock  or  human  beings,  shows  that  the 
scientist  has  evolved  himdreds  of  pre¬ 
ventive  devices  that  prolong  the  life 
of  a  product,  an  animal  or  an  individ¬ 
ual. 

An  examination  of  the  meager  sta¬ 
tistics  available  covering  the  last  quar¬ 
ter  century  of  advertising  practice, 
leads  one  to  the  conclusion  that  very 
little  has  been  done  to  reduce  the 
death  rate  of  local,  regional  or  na¬ 
tional  advertisers. 

The  National  Picture 
IN  1924  the  number  of  national  ad¬ 
vertisers  using  magazines  reached 
an  all-time  high.  That  year  more 
than  3,100  concerns  using  70  monthly 
and  weekly  magazines  each  spent 
$20,000  or  more  in  one  or  all  of  these 
magazines.  Three  years  later,  in  1927, 
this  number  had  declined  to  about 
2,400  accounts  and,  by  the  end  of 
1933,  the  number  dropped  to  less  than 
130. 

No  figures  are  available  covering 
the  decline  in  national  accounts  in 
newspapers  covering  this  same  period 
of  years,  but  it  is  reasonable  to  sup¬ 
pose  that  the  death  rate  was  very  hi^. 

Evidently,  some  of  the  national  ad¬ 
vertisers  using  magazines  were  suc¬ 
cessful,  because  their  total  annual  ex¬ 
penditures  rose  from  93  million  in 
1922  to  almost  200  million  by  the  end 
of  1930. 

Media  Records  reports  for  general 
advertising  show  that  the  national 
advertising  in  newspapers  declined 
from  an  index  of  100  per  cent  in  1929 
to  55.9  per  cent  by  the  end  of  1933. 

Cause  of  the  Declines 
ALMOST  WITHOUT  EXCEPTION  all 
national  advertisers  made  drastic 
cuts  in  their  appropriations  in  1930. 
1931,  1932  and  1933.  These  cuts,  how¬ 
ever,  did  not  affect  their  radio  ex¬ 
penditures.  They  continued  to  mount 
from  an  index  of  100  per  cent  in  1933 
to  an  index  of  280  per  cent  in  Jan¬ 
uary,  1937.  Most  advertisers  seem  to 
feel  that  it  is  hopeless  to  attempt  re¬ 
gional  or  national  advertising  during 
depression  periods  and  those  who  have 
been  interviewed  attribute  the  de¬ 
clines  of  the  four  depression  years — 
1930,  1931,  1932,  1933— to  the  world¬ 
wide  depression. 

Newspaper  Death  Rote 
RECENTLY  IT  WAS  our  privilege  to 
examine  the  death  rate  of  local  ad¬ 
vertisers  in  a  metropolitan  market. 
More  than  60  advertisers  were  studied 
to  see  if  the  causes  of  their  deaths 
might  be  ascertained. 

Some  over-expanded;  others  moved 
to  expensive  locations;  others  were 
caught  with  long  inventories;  others 
gave  up  because  of  their  inability 
cope  with  the  depression  years. 


Other  stores  that  have  survived,  and 
that  are  now  financially  sound,  were 
studied  and,  almost  without  excep¬ 
tion,  it  was  found  that  each  of  these 
stores  had  maintained  continuous  ad¬ 
vertising  schedules,  even  though  their 
space  had  been  greatly  reduced. 

The  Low  of  Frequency 

IT  HAS  BEEN  ASSUMED  by  certain 

investigators  that  the  average  daily 
newspaper  lives  about  40  minutes. 
Suppose  two  laundries  decided  to  use 
a  daily  newspaper — 300  lines  a  week. 
“A”  laundry  uses  300  lines  once  a 
week;  “B”  laundry  uses  100  lines  three 
times  a  week. 

Suppose  the  paper  they  use  has  a 
daily  life  of  40  minutes.  Suppose  the 
average  paper  has  100  display  adver¬ 
tisements,  400  classified  ads  and  150 
news  items.  Ihe  acttial  words  used 
in  the  news  items  total  from  40  to  60 
thousand  words,  which  is  the  equiv¬ 
alent  of  an  average  novel.  Fast 
readers  can  go  through  such  a  novel 
in  from  3  to  5  hours,  but  they  must 
read  fast.  Now,  if  you  ask  them  to 
read  all  the  display  ads  and  all  the 
classified  ads,  another  two  or  three 
hotus  are  most  certainly  consumed. 

Tests  made  during  the  past  year 
seem  to  indicate  that  the  "B”  laundry 
advertiser,  using  three  ads  a  week, 
would  have  three  times  the  opportim- 
ity  of  catching  the  eye  of  new  laundry 
customers  provided,  of  course,  that 
his  small  advertisements  carried 
news  headlines.  While  the  evidence 
at  hand  is  very  sketchy,  some  news¬ 
paper  publishers  are  coming  to  the 
belief  that  unless  they  can  convince 
advertisers  of  the  importance  of  fre¬ 
quency  of  insertion,  it  would  be 
better  not  to  take  the  advertisers’ 
dollars. 

Hie  radio  people  who  have  “caught 
on”  to  the  law  of  frequency  and  who 
sell  advertisers  five  15-minute  pro¬ 
grams  each  week  for  13,  26  or  52 
wedcs,  are  finding  that  this  law  of 
frequency  is  the  best  insurance  policy 
they  have  for  a  renewal. 

Back  to  First  Principles 
STUDY  ANY  DAILY  NEWSPAPER 

printed  100  years  ago;  look  at  their 


rs  ; 


WHO  are  more  inter¬ 
ested  in  the  profit-making 
possibilities  of  advertising 
than  the  industrial  and 
financial  leaders — the  major 
money-makers  —  who  read 
the  Wall  Street  Journal? 


They  Meet  at  Lost! 

Georg*  Henry  Payne,  publisher  of 
the  San  Jot*  (Cal.)  Newt,  will  ap¬ 
pear  Oct.  18  before  the  Federal 
Communicafiont  Committion  at 
Wathington  for  a  permit  to  operate 
a  radio  ttation  in  San  Jot*.  Hit 
application  will  com*  before  Georg* 
Henry  Payne,  a  member  of  the 
committion  but  not  of  the  tame 
family.  The  two  George  Henry 
Paynet  were  brought  together  more 
than  20  yeart  ago  when  a  picture 
of  Mr.  Payne,  the  Publither,  wat 
publithed  in  Editor  &  Publither. 
Mr.  Payne,  of  the  FCC,  at  that  time 
prominent  politically  in  New  York 
wrote  congratulationt  on  hit  telec- 
tion  of  a  name.  Mr.  Payne  of 
California,  returned  the  compliment. 


files  for  twelve  months  and  you  will 
find  that  many  of  their  customers 
were  in  the  paper  every  day  of  the 
year. 

If  the  daily  paper  has  a  life 
of  but  40  minutes,  if  it  is  bought  for 
news  primarily,  and  if  it  goes  to  the 
subscribers’  homes  daily,  year  in  and 
year  out,  why  does  it  not  then  follow 
that  the  advertiser,  to  be  successful, 
must  conform  to  the  same  formula. 
He  should  use  frequent  insertions. 
Daily,  he  should  print  news  about  his 
business.  National  advertisers  and 
their  agencies  are  today,  as  never  be¬ 
fore,  seeking  proven  case  histories  of 
successful  retail  advertisers  and  it  is 
oiir  belief  that  the  short-cut  to  win¬ 
ning  the  agency  and  his  clients  back 
to  daily  newspapers  is  through  the 
assembling  of  case  histories,  compiled 
right  in  the  publisher’s  own  nuurket, 
taken  from  his  own  books,  and  from 
his  own  paper.  Hiis  is  the  ammuni¬ 
tion  that  natiomd  representatives  need 
when  they  approach  the  advertiser 
and  his  agency. 


BEATTIE  TO  TOKYO 

Edward  W.  Beattie,  Jr.,  United 
Press  correspondent,  was  sent  on  short 
notice  this  week  from  New  York  to 
Tokyo  to  assist  Ray  G.  Marshall, 
Tokyo  UP  bureau  manager,  it  was  an¬ 
nounced  by  Earl  J.  Johnson,  general 
news  manager.  With  an  hour  and  a 
half  notice  Beattie  took  an  airliner  to 
San  Francisco  where  he  boarded  the 
S.S.  President  Wilson.  He  has  been 
with  the  UP  since  1931  and  was  in 
the  Berlin  bureau  when  he  was  sent 
to  the  Ethiopian  war.  Since  his  re- 
ttim  from  there  he  has  been  assigned 
to  the  New  York  headquarters. 


I  -ririil 
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Louisville  Department 
Store  sales  for  the  first 
seven  months  of  1937 
were  11.3%  greater 
than  during  the  some 
period  lost  year.  .  .  . 
You  reach  this  market 
through  .  . . 

tKfje  Courier-31ournal 

The  Louisville  Times 

W  H  AS 


- 

FOR  &  PUBLISHER 

f  0  1 

CAL.  PAPERS  PLAN 
NEWSPAPER  WEEK 

98  Per  Cent  of  Them  Expeckj 
to  Recognize  Occasion 

Preparation  of  advertising  copy  t, 
be  supplied  daily  and  weekly 
in  California  for  the  annual  N«»|. 
paper  Week  observance  Oct.  4-10, 
been  started  under  the  supervision  i  ‘ 
the  Los  Angeles  chapter  of  the  (A’l 
The  Nourse  Advertising  Agency  i  i 
writing  the  campaign,  a  series  of  sj 
ads  which  may  be  used  in  series,  g  i 
which  may  be  used  individually 
They  will  be  made  up  in  six-coin^ 
18-inch,  and  four-column  U-nd, 
size,  with  identical  copy  in  each. 

Art  work  for  the  layouts  is  ben; 
contributed  by  the  Spielman  &  Coo. 
ners  office,  typography  by  the  Lg 
Angeles  Times,  engraving  by  the 
Pasadena  Star-News,  and  mats  byth 
Los  Angeles  Matrix  Co. 

To  promote  the  educational  cid. 
paign,  Justus  F.  Craemer,  publidie 
Orange  Daily  News,  and  dailies  chair- 
man  of  the  Newspaper  Week  comma, 
tee  of  the  California  Newspaper  Pub¬ 
lishers  Association,  has  requested  all 
regular  California  advertisers  to  re^ 
ognize  the  week  in  their  copy  schid- 
uled  for  publication  during  the  four- 
day  period.  Indications  are  that  aboo: 

98%  of  them  will  comply. 

All  members  of  the  CNPA  execu¬ 
tive  committee  and  advisory  board,* 
well  as  4A  officials,  will  be  availabit 
as  speakers  on  Newspaper  Week  tops 
for  luncheon  clubs. 

■ 

OPTIONAL  RATE 

The  Treo  Rivers  (Wis.)  Reportr 
and  the  Manitowoc  (Wis.)  HeraU- 
Times  are  being  sold  in  “optiomi 
combination.”  Burke,  Kuipers  &  Mi- 
honey  re^Hresoit  the  papers. 


X9S,909 

wee  the  averace  net  paid  dally  cirenlilhi 
o(  The  Baltimore  Son  (Momlns  ■! 
Evenins  iunee)  for  the  month  of 

August,  1937 

This  represents  a  gain  of  12,861  «w 
August,  1636  .  .  .  The  Sunday  Sun  d^ 
culatlon  averaged  soe-OlS  per  Snatm 
for  the  month  of  August,  1937 — a  |ili 
of  8,328  over  August,  1936. 

Everything  in  Baltimore 
Revolves  Around 


Morning  Evening  Sundi; 


,  Photo  Sutecribers. 


.remendous  beat  tot  AP  N-^-s 


—  anol”®** 


THE  ASSOCIATED  PRESS  NEWS  PHOTO  SERVICE 
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STRAW  IN  THE  WIND 

ABOUT  1,100  WORKERS,  virtually  the  entire 

force  of  the  J.  G.  Brill  Co.  car-building  plant 
in  Philadelphia,  struck  this  week  because  the 
company  insisted  upon  retaining  an  employe  who 
refused  to  join  a  CIO  union.  This  union,  an 
affiliate  of  the  Steel  Workers  Organizing  Commit¬ 
tee,  signed  an  agreement  with  the  company  last 
May,  after  a  brief  strike,  providing  wage  increases 
and  giving  the  imion  sole  collective  bargaining 
rights.  The  closed  shop  was  not  in  the  contract. 
The  union,  as  might  have  been  expected,  put  on 
the  pressure  to  organize  the  entire  plant.  One 
man  quit,  rather  than  tie  up  with  the  CIO.  The 
company  rehised  to  let  him  resign  for  that  reason. 
The  strike  followed. 

There  is  no  positive  evidence  that  the  American 
Newspaper  Guild,  also  of  the  CIO,  would  sanction 
a  strike  under  similar  circumstances,  but  the  pos¬ 
sibility  exists.  The  giiild  is  no  more  than  a 
minority  of  the  25,000  men  and  women  engaged  in 
daily  newspaper  editorial  work.  The  majority  in¬ 
clude  many  who  could  be  expected  to  resign 
rather  than  be  coerced  into  a  labor  organization — 
people  with  talent,  energy,  ideas  and  enterprise 
who  won’t  be  paced  by  their  least  efficient  fel¬ 
lows.  So  long  as  the  closed  shop  is  a  moot  ques¬ 
tion,  these  men  and  women  can  expect  little  com¬ 
fort  in  association  with  the  guild  missionaries. 
Most  of  the  individualists  will  be  content  to  let 
their  colleagues  join  or  not,  as  they  please,  but 
the  fanatical  joiners  have  no  such  tolerance. 

All  aside  from  the  closed  shop  question,  em¬ 
ployers  must  concern  themselves  with  the  friction 
boimd  to  result  from  employment  side-by-side  of 
organization-mad  guild  members  and  people  who 
have  no  use  for  organization.  That  is  no  idle 
theorizing,  but  a  fact  which  may  become  painful. 
Some  publishers,  we  know,  have  advised  all  their 
editorial  people  to  join  the  guild  as  the  easy  way 
out  for  all  hands.  That  is  short-sighted  shrewd¬ 
ness,  its  sincerity  is  open  to  doubt,  and  its  bad 
ultimate  effect  is  not  at  all  doubtful.  The  issue 
is  not  to  be  settled  that  way. 

Organized  journalism  has  made  it  plain  that  it 
wants  no  closed  guild  shop,  now  or  ever.  A  few 
publishers  have  demonstrated  that  they  agree, 
and  with  the  guild  referendum  out  of  the  way, 
many  more  will  have  to  make  similar  decisions. 
The  guild  strategists,  we  believe,  will  not  press 
hard  for  the  closed  shop  in  this  year’s  contracts, 
if  publishers  are  firmly  against  it.  The  real  fight 
for  the  closed  shop  will  come  next  year  and  there¬ 
after,  with  a  solid  backlog  of  contracts  to  work 
froHL  And  the  closed  shop  idea  will  be  no  more 
tolerable  in  1939  or  1940  than  it  is  today. 

The  closed  shop  idea  of  the  giiild  can  be  re¬ 
sisted  along  simple  lines — employment,  at  better 
than  fair  wages,  of  people  competent  to  earn  them; 
security  against  uiu'easonable  discharge;  provision 
for  reasonable  working  hours  and  overtime  com- 
I>ensation;  and  a  nuuiifestation  by  the  employer 
that  his  interests  and  those  of  his  editorial  force 
have  vital  common  ties.  Any  agreement  that 
overlooks  this  last  factor  is  headed  for  failiue. 

IITTERS 

ADVERTISING  CHRONICLERS  began  worrying 
this  week  that  the  dive  in  stock  market  values 
might  adversely  affect  fall  appropriations  for  ad¬ 
vertising.  Hiey  may  be  right,  or  they  may  have 
selected  what  seemed  a  timely  topic,  but  it  seems 
to  us  that  any  curtailment  of  business  on  Wall 
Street’s  jittery  signals  is  based  upon  the  most 
superficial  reasoning. 

War  clouds  are  thicker  than  they  were  six 
months  ago,  but  the  best  judgment  of  informed 
observers  here  and  abroad  is  that  the  stage  is  not 
yet  set  for  catastrophe.  The  domestic  labor  situ¬ 
ation  is  imeasy,  but  less  so  than  a  year  ago. 
Agricultural  income  is  the  highest  for  several 
years — meaning  actual  prosperity  to  this  great 
segment  of  American  life  which  has  survived 
seasons  of  near  famine.  No  more  than  the  finan¬ 
cial  experts  can  we  explain  the  sudden  unfavor¬ 
able  activity  in  Wall  Street,  but  we  can  see  no 
reason  for  it  in  the  recent  past  or  near  future 
of  domestic  affairs. 


R  I  ^  L 


Take  heed  therefore,  that  the  light  which  is 
in  thee  be  not  darkness. — Luke,  XI;  35. 


VANISHING  AUTO  LINAGE 


SLANT  ON  THE  WAR 


PS 

ME 


MANY  REASONS  have  been  advanced  for  the 

lag  in  automotive  advertising  in  newspapers 
during  1937.  All  have  some  validity,  but  they 
seem  to  tell  less  than  the  whole  story.  The  early 
year  strikes  shut  down  some  big  producers — un¬ 
deniable.  Factories  have  not  been  able  to  keep 
pace  with  demand,  which  is  expected  to  put  more 
than  4,500,000  new  cars  and  trucks  on  ^e  roads 
this  year.  For  that  reason,  we  are  told,  it  has  not 
been  necessary  to  create  demand  by  advertising. 
Companies  which  formerly  advertised  are  no 
longer  in  the  market,  and  the  decrease  in  com¬ 
petition  is  reflected  in  lower  newspaper  linage. 

As  we  said,  all  are  valid,  but  not  enough.  Auto¬ 
motive  firms  are  among  the  heaviest  patrons  of 
radio  time.  Iliey  are  also  as  prominent  as  ever 
ui  the  color  pages  of  the  large  magazines.  Iliey 
are,  probably,  spending  less  of  their  sales  for 
advertising  than  was  the  case  seven  or  eight  years 
ago,  but  the  decrease  in  appropriations  is  much 
less  than  that  spent  for  newspaper  space. 

One  unmentioned  reason  may  be  the  celebrated 
flexibility  of  newspaper  advertising.  That  also  is 
undeniable,  but  it  has  an  unexpected  recoil  when 
the  flexibility  is  used  to  keep  schedules  out  of 
newspapers  rather  than  to  expand  a  newspaper 
list  as  sales  opportimities  widen.  Another  un¬ 
mentioned  reason  is  that  newspapers  have  been 
outsold  by  other  media  in  the  automotive  field 
as  they  have  been  in  other  large  national  advertis¬ 
ing  areas.  Newspaper  salesmen  have  had  to  spend 
too  much  of  their  time  quibbling  over  minutiae  of 
detail  that  are  taken  for  granted  in  other  media. 
They  have  had  to  compose  disputes  over  rates  at 
which  the  advertising  is  to  appear.  They  have 
had  to  compete,  not  only  against  other  advertis¬ 
ing  media,  but  against  vicious  local  and  regional 
newspaper  competition. 

For  three  decades  newspapers  have  rendered 
local  merchandising  cooperation  to  advertisers, 
including  automotive  firms,  that  cannot  be 
matched  by  other  media.  They  have  given  their 
readers  millions  of  words  designed  to  encourage 
and  facilitate  travel  by  motor  car.  They  have 
used  thousands  of  inches  to  campaign  for  safe 
driving,  thereby  averting  drastic  laws  that  might 
limit  the  automobile  market.  In  a  word,  they 
have  done,  and  are  doing,  an  editorial  job  that 
should  create  the  most  receptive  possible  audi¬ 
ence  for  a  house  which  wants  to  sell  automobiles. 
And  there  isn’t  any  doubt,  in  any  quarter,  that 
newspaper  advertising  sells  automobiles  at  a  profit 
to  numufacturer  and  distributor. 

To  our  mind,  the  quality  of  the  newspaper  prod¬ 
uct  is  not  in  question.  The  selling  methods  of 
newspapers  are.  Other  media  have  smoothed  the 
path  of  the  advertiser  who  wants  to  use  maga¬ 
zine  space,  radio  time,  or  outdoor  facilities.  The 
rate  is  as  published,  the  production  problem  sim¬ 
plified  to  the  last  degree,  the  agency  compensation 
imclouded  by  any  local-national  controversy. 

’Die  situation  is  one  not  to  be  remedied  by 
damning  Detroit  and  its  advertising  agencies; 
they  are  taking  the  path  which  looks  easy. 

It  can  be  remedied  by  solid  cooperation  of  news¬ 
papers  behind  the  strengthened  Bureau  of  Adver¬ 
tising,  by  reduction  to  a  minimum  of  cut-throat 
inter-  and  intra-market  competition,  and  by  firm 
establishment  of  a  rate  structure  which  keeps 
competitive  conditions  equal  between  advertisers 
and  does  not  penalize  an  agency  which  acts  on 
its  belief  that  newspapers  offer  the  best  medium 
for  its  clients. 


WITH  NO  RUFFLES  or  flourishes,  the  New  Ytrk 
Sun  is  again  demonstrating,  as  it  did  in  l)i( 
that  the  most  significant  news  of  a  war  doesog) 
come  from  army  headquarters  or  belligerent  dp. 
tals.  The  clash  of  armed  forces  is  seldom  deckbe 
in  modem  times;  the  imponderables  so 
by  Bismarck  pave  the  way  for  the  success  of 
field  forces,  determine  their  spheres  of  actiot. 
and  usually  affect  the  result  long  after  the  ]« 
shot  has  been  fired. 

To  many  readers  puzzled  by  Japan’s  indifin. 
ence  to  the  Western  powers  in  her  Chinese  adv«|. 
ture,  the  Sun  this  week  presented  an  intereitk^ 
answer  by  Rear  Admiral  Yates  Stirling,  Jr 
U.  S.  N.  (ret.).  It  is  the  shop  view  of  a  nanl 
officer,  but  nonetheless  convincing  for  that  ream 

Japan,  Adnural  Stirling  holds,  knows  there  is 
little  likelihood  of  an  agreement  between  ihg- 
land,  France,  Germany,  Italy,  and  the  United 
States  that  their  conunon  interests  now  reqtikt 
intervention  against  Japan’s  objectives.  Without 
an  agreement  at  least  between  England,  Franet 
and  the  United  States,  no  effective  naval  combine, 
tion  against  Nij^n  is  possible,  and  no  over¬ 
whelming  naval  strength  can  be  massed  .-tgaMr 
her  unless  Germany  and  Italy  join  the  enterprke 

Hiat  may  be  a  hardboiled  and  cynical  explain- 
tion  of  events  which  are  grinding  against  the  bait 
of  modem  civilization,  but  nations  are  inclined  to 
be  hardboiled  and  cynical  in  their  acquisitive 
moments.  And,  as  Admiral  Stirling’s  professkoil 
viewpoint  comes  much  closer  to  reality  than  the 
hand-wringing  of  the  Godsakers  and  the  “shov 
some  guts”  of  the  Shanghai  business  men,  we  be¬ 
lieve  the  Sun  performed  a  first-class  joumaliilic 
service  in  printing  his  opinion. 
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GREAT  BRITAIN  has  just  humished  a  case  pecu¬ 
liarly  interesting  to  Americans  concerned  with 
the  right  of  a  newspaperman  to  protect  his  news 
sources. 

Hie  Southport  correspondent  of  the  Manchnttr 
Dispatch  sent  that  paper  a  story  based  on  a  poba 
circular  describing  a  num  for  whom  a  wamat 
had  been  issued  in  Southport,  charging  fraudulent 
conversion.  The  Dispatch  printed  the  story.  He 
Chief  Constable  of  Southport  was  enraged,  be 
lieving  that  some  policeman  had  given  out  the 
news — which  he  conceived  might  be  a  violatui 
of  the  Official  Secrets  Acts.  He  learned  the  name 
of  the  Southport  reporter,  and  there  his  progrea 
stopped.  The  reporter  would  not  tell  where  he 
got  the  information. 

He  was  haled  before  the  Southport  magistrates 
and  again  declined  to  talk.  The  principal  wit¬ 
ness  for  the  prosecution  had  to  admit  that  the 
dociunent  was  not  marked  “confidential,”  so  tbit 
the  reporter  could  not  know  that  he  might  have 
happened  upon  an  “official  secret.”  Defense  coun¬ 
sel  argued  that  the  Acts  were  not  meant  to  apply 
to  such  simple  police  matters,  and  could  not  be 
applied  without  making  the  administration  of 
criminal  justice  ridiculous. 

But  the  magistrates  held  that  the  cop  was  in 
officer  of  the  Crown,  the  circular  which  was  nd 
marked  “confidential”  was  really  confidential,  or 
there  were  reasonable  grounds  for  suspecting  that 
it  was.  The  reporter  was  fined  £5. 

This  decision  deserves  to  stand  with  some  of 
our  own  celebrated  contempt  rulings,  but  it  is  not 
likely  to  stand  in  Britain.  Policemen  are  highly 
respected  as  officers  of  the  Crown,  but  they  art 
seldom  the  guardians  of  official  secrets,  nor  cv 
tliat  term  be  reasonably  applied  to  a  “wanted* 
circular  broadcast  to  all  police  offices.  It  is  likdy 
that  the  appellate  court  will  deliver  a  ruling  that 
will  have  some  influence  upon  our  own  doubtful 
course  in  this  problem  of  reporters’  confidencei 
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THE  RELIGION  OF  THOUGHT 

BETTER  THE  WORLD  SHOULD  PERISH  than 
that  I,  or  any  other  human  being,  should 
believe  a  lie;  .  .  .  that  is  the  religion  of  thou^ 
in  whose  scorching  flames  the  dross  of  the  world 
is  being  burnt  away. 

— Bertrand  Russell,  in  Mysticism  and  Logie. 
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carter  glass,  JR.,  editor  of 
lynchburg  (Va.)  Advance,  and  an 
stamp  collector  for  more  than 
30  yeai^,  was 
elected  president 
of  the  American 
Philatelic  Society 
at  its  52nd  an- 
ntial  convention 
recently  in  De¬ 
troit,  for  a  two- 
year  term.  Mr. 
Glass’s  collection 
consists  mainly 
of  covers  carried 
by  Col.  Lind¬ 
bergh  on  his  va¬ 
rious  mail  carry¬ 
ing  flights,  some 


C«rt«r  Glau,  Jr. 


of  which  are  rare  and  in  demand  by 
stamp  collectors.  From  1933  to  1935 
Idr.  Glass  served  as  one  of  the  three 
vice-presidents  of  the  society,  which 
has  some  5,000  members  including 
President  Roosevelt. 

Capt  William  K  Gonzales,  editor 
and  publisher,  Columbia  (S.  C.)  State, 
is  the  first  recipient  of  a  silver  plaque 
presented  by  the  Columbia  iUwanis 
Club  Sept.  1  in  recognition  of  “dis¬ 
tinguish^  public  service.”  The  award 
was  made  at  Mr.  Gonzales’  home 
where  he  is  recuperating  from  a  re¬ 
cent  operation. 

Felix  Morley,  editor  of  Washington 
Pott,  has  been  elected  to  the  board  of 
visitors  and  governors  of  St  John’s 
College,  Annapolis,  Md. 

Mark  R.  Gray,  publisher,  Indian- 
apolis  Commercial,  has  been  named  a 
counsellor  of  the  Loyal  Order  of 
Moose. 

Dr.  Julian  S.  Miller,  editor,  Char¬ 
lotte  (N.  C.)  Observer,  addressed  a 
meeting  of  Charlotte  citizens  when  an 
organization  was  set  up  to  promote 
law  enforcement 

George  Morell,  president  California 
Newspaper  Publishers’  Association, 
presided  at  the  annual  Press  Day 
luncheon  held  at  the  California  State 
Fair  recently.  Four  hundred  news¬ 
papermen  and  their  friends  attended. 

Leon  S.  Dure,  executive  editor, 
Richmond  (Va.)  Times-Dispatch,  and 
Mrs.  Dure  are  the  parents  of  a  son 
hem  recently. 

Louis  Spilman,  publisher  and  gen¬ 
eral  manager,  Waynesboro  (Va.) 
Stwt-Virginian,  has  been  asked  by  his 
four  colleagues  on  the  Waynesboro 
town  council  to  continue  his  services 
as  a  councilman  imtil  his  term  ex¬ 
pires  Sept.  1,  1938.  Although  Mr. 
Spilman  recently  moved  into  a  new 
home  located  30  feet  outside  the  town’s 
corporate  limits,  which  imder  a  gen¬ 
eral  law  would  disqualify  him  as  an 
oflice  holder,  his  successor  will  not  be 
elected  imtil  next  Jime. 

William  Allen  White,  editor,  Em¬ 
poria  (Kan.)  Gazette,  at  a  recent 
luncheon  meeting  of  Topeka  Rotarians 
warned  that  mandates  of  power, 
granted  to  heads  of  nations,  will  lead 
to  world  wars  and  the  destruction  of 
civilization  if  the  granting  of  these 
mandates  continue. 

E  K.  Gaylord,  publisher,  Oklahoma 
City  Daily  Oklahoman  and  Times,  was 
high  scorer  in  the  Guernsey  cattle  ex¬ 
hibit  at  the  Missouri  State  Fair,  Se- 
dalia,  with  22  awards,  it  was  learned 
Aug.  27. 

A  F.  Mercier  has  been  appointed 
general  manager  of  Le  Soleil,  Quebec, 
Henri  Gagnon,  president  of  the  pub¬ 
lishing  company,  has  announced.  Mr. 
Mercier  previously  held  a  similar  post 
with  L’Action  Catholique,  another 
Quebec  daily. 

Hal  Fletcher,  advertising  director. 


JuIm  C.  Lavin* 


New  York  World-Telegram,  accom¬ 
panied  by  Mrs.  Fletcher,  sailed  Sept. 

4  on  the  Champlain  for  a  month’s 
vacation  in  Europe.  They  plan  to 
tour  the  continent,  then  return  to 
England. 

In  The  Business  Office 

JULES  C.  LEVINE,  for  the  past  35 
years  business  manager  of  the 
Paterson  (N.  J.)  Evening  News,  has 
been  promoted 
to  general  man¬ 
ager.  Edward  B. 
Haines,  assistant 
business  man¬ 
ager,  becomes 
business  man¬ 
ager. 

Gordon  H. 
Kite,  vice-presi¬ 
dent  and  busi¬ 
ness  manager, 
Norristown  (Pa.) 
Times  Herald,  is 
vice-chairman  of 
the  general  com¬ 
mittee  arranging  for  the  125th  anni¬ 
versary  celebration  of  Norristown  the 
week  of  Sept.  12. 

B.  J.  Homer,  advertising  manager, 
San  Antonio  Light,  has  returned  from 
a  three-week  trip  to  Mexico  City. 

Samuel  O.  Bennion,  general  man¬ 
ager,  Salt  Lake  City  Deseret  News, 
has  been  named  to  the  National  Lamb 
Week  committee. 

Thomas  Meegan,  circulation  man¬ 
ager,  Union  City  (N.  J.)  Hudson  Dis¬ 
patch,  awarded  36  carriers  and  their 
branch  managers  a  day’s  outing  at 
Steeplechase  Park,  Coney  Island, 
N.  Y.,  Sept.  1,  for  excellent  perform¬ 
ance  in  a  recent  subscription  contest. 

R.  L.  Edwards,  circulation  manager, 
Ardmore  (Pa.)  Afoin  Line  Times,  and 
his  staff  chaperoned  50  carriers  of  the 
daily  and  the  Germantown  Courier, 
on  an  all-day  outing  Aug.  28  to  Wil¬ 
low  Grove  Park. 

G.  Norman  Benjamin,  classified  ad¬ 
vertising  manager,  Richmond  (Va.) 
Times-Dispatch,  and  Mrs.  Benjamin 
are  the  parents  of  a  son  bom  recently. 

Rip  Ramsey,  formerly  with  the 
Oklahoma  City  Oklahoman  and  Times, 
became  promotion  manager  of  the 
Brownsville  Herald,  McAllen  Monitor 
and  the  Harlingen  Valley  Morning 
Star  Sept.  1. 

Roy  Prather,  formerly  vrith  Gads¬ 
den  (Ala.)  and  Atlanta  papers,  has 
left  the  Mobile  Press  Register  adver¬ 
tising  staff  to  become  local  advertising 
manager  of  the  Mobile  Times. 

H.  R.  Starling,  of  the  Columbia 
(S.  C.)  State  display  advertising  de¬ 
partment,  is  improving  following  seri¬ 
ous  injuries  in  an  automobile  accident 


FOLKS  WORTH 
KNOWING 


MISS  BEATRICE  COBB,  editor- 
publisher  of  the  Morgantown  (N. 
C.)  News  -  Herald,  has  just  been 
elected  to  her 
17th  term  as  sec¬ 
retary  of  the 
North  Carolina 
Press  association. 
She  took  over 
the  letter  writ¬ 
ing,  financial  and 
convention  ar¬ 
ranging  duties  of 
the  North  Caro¬ 
lina  press  asso¬ 
ciation  in  1921 
and  has  been  re¬ 
elected  every 
summer  since, 
been  a  publisher 


Miu  Beatrice  Cobb 


Miss  Cobb  had 
only  four  years  before  she  succeeded 
E  B.  Jefferies,  publisher  of  the 
Greensboro  (N.  C.)  Daily  News,  as 
secretary.  Twenty  years  ago  Miss 
Cobb  inherited  the  Morganton  News- 
Herald  from  her  father,  Theodore 
Cobb,  and  set  out  to  publish  it.  Two 
veteran  employes  of  the  paper  de¬ 
parted  in  scorn  with  the  declaration 
that  they’d  rather  be  jobless  than 
bossed  by  a  petticoat 

Being  one  of  the  few  women  news¬ 
paper  publishers  in  the  state  and 
secretary  of  the  state  press  associa¬ 
tion  was  not  enough  to  keep  Beatrice 
Cobb  from  taking  an  active  part  in 
politics  and  activities  of  the  federa¬ 
tion  of  women’s  clubs. 

'Three  years  ago  Miss  Cobb’s  close 
touch  with  politics  led  to  the  office 
of  Democratic  National  Committee- 
woman — an  achievement  which  her 
parents  never  dreamed  of  when  they 
prepared  their  eldest  daughter  to  be¬ 
come  a  Methodist  missionary. 

at  Charleston,  S.  C.,  early  in  August. 

Charles  E.  Engleman,  advertising 
manager.  Elk  City  (Okla.)  Daily 
News,  underwent  an  operation  Aug. 
30  for  appendicitis. 

Charles  H.  Avery,  formerly  with  the 
Omaha  Bee-News,  has  joined  the 
Topeka  (Kan.)  State  Journal  adver¬ 
tising  staff. 

James  B.  Austin,  formerly  with  the 
Wichita  (Kan.)  Beacon;  G.  A.  Snyder, 
formerly  with  the  Des  Moines  (la.) 
Register-Tribune,  and  Guernsey  Lake, 
formerly  with  the  Topeka  State  Jour¬ 
nal,  have  joined  the  Topeka  (Kan.) 
Daily  Capital  advertising  staff. 

R.  W.  Hunley,  advertising  manager, 
Belleville  (Kan.)  Telescope,  has  joined 
the  Manhattan  (Kan.)  Mercury  and 
Chronicle  advertising  department 


In  the  Editorial  Rooms 

ED  PRELL,  former  sports  editor.  Ft. 

Worth  Star-Telegram,  has  been 
named  sports  editor  of  the  Toledo 
News-Bee,  effec¬ 
tive  Sept.  10. 
F*rell,  who  is  past 
president  of  the 
Texas  Softball 
Association,  suc¬ 
ceeds  Frank 
Buckley.  Loren 
McMullen  of  the 
sports  staff  suc¬ 
ceeds  Prell  in  Ft. 
Worth.  Prior  to 
joining  the  Star- 
Telegram  he  was 
with  the  Omaha 
News-Bee  and 
previous  to  that  with  Chicago  news¬ 
papers. 

Jimmy  Jones,  sports  editor,  Rich¬ 
mond  (Va.)  Times-Dispatch,  and  Mrs. 


Ed  Prell 


Jones  are  the  parents  of  a  daughter, 
bom  recently. 

Edward  W.  Cochrane,  Chicago 
American  sports  editor,  was  referee  of 
the  football  game  between  the  Chicago 
Bears  and  the  College  All-Stars  at 
Dallas,  Tex.,  Sept.  6.  The  contest 
marked  the  first  of  42  games  that  Mr. 
Cochrane  has  on  his  schedule  this 
fall. 

Russell  H.  Stewart,  night  editor  and 
acting  news  editor,  Honolulu  (T.  H.) 
Advertiser  for  the  past  two  years,  has 
joined  the  Columbus  (O.)  Citizen 
copy  desk  following  a  two-month  va¬ 
cation  at  his  home  town,  Moundsville, 
W.  Va. 

Tom  Bolger,  Toledo  Times  golf  edi¬ 
tor,  won  the  aimual  Toledo  news¬ 
papermen’s  golf  tournament  last  week 
at  Highland  Meadows  Golf  Club  with 
a  card  of  89.  Carlton  K.  Matson, 
News-Bee  editor,  took  second  with  94 
and  R.  C.  Patterson,  Times  general 
{Continued  on  next  page) 
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The  fiery  sincerity,  the  thrilling 
power  of  General  Hugh  John¬ 
son's  daily  column  are  rallying 
readers  the  country  over  to  him 
in  his  fight  for  right  government. 


He  has  the  inside  facts  and  he  has 
them  right.  And  with  them  he 
lays  about  him  like  a  warrior  in¬ 
spired  to  defend  his  native  ground 
and  to  drive  out  any  who  invade 
its  birthrights  of  freedom.  The 
punch,  the  pungency,  the  impact 
of  his  column  are  drawing  read¬ 
ers  to  it  daily  by  thousands. 

This  rush  to  read  Johnson  is  re¬ 
flected  in  newspapers’  rush  to 
publish  him.  Wirhin  the  last 
month  alone  he  has  enlisted  as 
I  subscribers  the  Kansas  City  Jour¬ 
nal  Post,  Miami  Tribune,  Mil¬ 
waukee  Sentinel,  Omaha  World- 
Herald,  Port  Arthur  News, 
Poughkeepsie  Courier,  Santa 
Monica  Outlook,  Tulsa  Tribune. 

“Old  Ironpants’s”  bandwagon 
is  rolling.  Hop  on  now.  Write 
or  wire  today  for  samples  and 
terms. 

FEATURE 

SYNDICATE 
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at  a  farewell  party  before  he  left  for 
his  new  post. 


Specdal  Editions 


manager,  was  third  with  97.  A  field  f**'®*®  Register  sports  staff, 
of  32  competed.  Sam  Jones  Willingham, 


Pat  Moulton,  former  baseball  and  . .  '  "  ' 

football  player,  has  joined  the  Mobile  CHATTANOOGA  FREIE  PRESS,  Aug 


Tony  Slaughter,  former  sports  edi-  religious  editor.  Mobile  Press 

tor,  San  Angelo  (Tex.)  Standard-  Register,  recently  had  his  third  book 


ess  Register  sports  staff.  31,  First  Anniversary  Edition,  144 

Sam  Jones  Willingham,  reporter  P®8es,  15  sections. 

id  religious  editor.  Mobile  Press  Sacramento  Bee,  Sept.  2,  Annual 


Times,  is  now  assistant  manager  of  poetry.  Intermittent  Tales,  pub 
athletics  at  St.  Mary’s  University,  San  lished  by  Fortuny’s,  New  York. 


Register,  recently  had  his  third  book  Progress  Eklition,  106  pages,  8  sections, 
of  poetry.  Intermittent  Tales,  pub-  including  two  tabloid  sections.  Color 
lished  by  Fortuny’s,  New  York.  was  used  on  six  of  the  eight  sections. 


Lewis  T.  Nordyke  has  resigned  as  Salt  Lake  City  Tribune,  Sept.  5, 


Sydney  Editor 
Criticizes  U.  S. 
Labor  Trend 

Hits  "Political  Guild"  .  . 
Urges  Study  oi  Australian 
Arbitration  Plan 

Compulsory  arbitration  for  wa^r 


Virginia  Brown  has  rejoined  the  Associated  Press  staff  correspondent  MWng  (3ongr^  Section,  32  pages,  hour  disnutes  as  the 

Clerehind  News  as  society  editor,  sue-  at  Houston  to  join  the  Amarillo  (Tex.)  tabloid  size.  First  page  and  center  f"dusS  trSbS  was  rem^ 


ceeding  Miss  Dorothy  Harman,  who  Globe  and  News  news  and  feature  spread  in  color. 


will  devote  all  of  her  time  to  her  staff. 


Missoula  (Mont.)  Missoulian,  Aug. 


duties  as  club  editor. 


James  Daniels,  recent  graduate  of  29,  Western  Mon^a  Progress  Edition,  CoH  of  Sydney,  Australia.  Baui^ 


industrial  troubles  was  recommended 
in  an  interview  at  Detroit.  Mich.,  l)y 
F.  E.  Baume,  editor  of  the  Sundtv 

_r  o _ ] _  A _ A _ 


Si  Casady,  formerly  with  the  Kansas  the  University  of  North  Carolina  36  pages,  3  sections. 


City  AP  bureau,  has  joined  the  school  of  journalism,  has  joined  the  Temple  (Tex.)  Telegram,  Aug.  26,  labor  conditions. 


touring  the  United  States,  studying 


Brownsville  (Tex.)  Herald,  McAllen  Raleigh  (N.  C.)  News  and  Observer  28-page  edition  devot^  to  farmers  Criticizing  the  trend  of  labor  reb- 


Monitor  and  the  Harlingen  Valley  news  staff. 


Morning  Star  as  a  writer  of  special 
articles. 

Ken  Miller,  formerly  news  editor  of 


and  farming.  It  featured  humorous  tions  in  this  country,  Baume  describ^ 


Dick  Montague  has  left  the  Concord  stories  of  farm  life  written  by  farmers  the  Australian  system  of  conciliation 


Toledo  News-Bee,  has  joined  the  copy  paper  in  that  city 


(N.  C.)  Tribune  to  join  the  Salisbury  themselves. 
(N.  C.)  Herald,  new  morning  news-  Biloxi-Gt 


and  arbitration  courts.  Both  federil 


Biloxi-Gulfport  (Miss.)  Daily  Her-  and  state  governments  have  arbitn- 
aid,  Aug.  25,  24-page  e^tion  on  the  tion  courts,  he  said,  with  natiooil 


desk  of  the  Philadelphia  Inquirer.  Julian  Rayford,  sculptor,  wood-  Lipton  cup  races  and  the  completion  disputes  relegated  to  the  fedenl 


About  30  members  of  the  News-Bee  carver,  painter  and  author  to  whom  of  a  half  miUion  dollar  inner  harbor  courts  and  local  disputes  to  state 
staff  entertained  Mr.  and  Mrs.  Miller  Gutzon  Borglum  once  referred  as  “the  project  at  Gulfport.  The  front  pages  courts.  Judges  are  appointed  for  life 


EDITOR  &  PUBLISHER  Mobile  Press-Register  as  federal 

Indudme  reporter. 

Tht  Joumaiist,  merged  1907;  Ntmpsptrdom,  John  C.  Crosby,  reporter.  Neve 
«ried  1925;  Tk,  Fourth  Estate  Herald  Tribune,  has  sold  a  p 

Norman  Bel  Geddes,  theatrical 
JftM  BrowA.  ProldeDt  tod  Ediior.  ducer,  who  is  expected  to  open 

***'^  Broadway  in  October.  Tenti 

titled  “The  Mirror  Cracks,”  tin 

_ Chaa.  T.  8tu«rt.  Diraetor _  concerns  an  “escapist”  in  a  modem 

OcMral  OficMt  ^vorld 

StwtMDth  Floor  Old  TIimo  BuUdlnf 

42iid  Street  and  Braadwajr,  New  York  Chjr,  N.  Y.  RoUin  E.  Flower,  stamp  editor,  Buf- 
BRyant  9^2.  SflSfaSM.  3058  and  3056  (N.  Y.)  Everting  News,  Aug.  31 

"  Ptfafiilm'  tod  AdTvttMn*  Jourotl  Wfls  elected  to  the  boRrd  of 

in  Amwtot  presidents  of  the  American  Ph 

- Sohirdair  Smm  —  _  __  Society  at  its  52nd  annual  conv 

Aitbnr  T.  Robb,  BzmMm  BMor;  Warren  L.  Bareett,  . 

JfaaofiM  BdOer:  Robert  8.  Mann.  Amteutt  BdOar;  •I'  Lletroit. 

Job^  ciwSer  *’  Dick  Harris,  former  staff  re 

Carertai  Oeaerol  Uomssst-  Jarere  ^ 

Brown.  Jr.  Butiuim  Mmsfr;  Cbariea  T.  Stuart,  ddrer.  umn,  Blue  Monday,  for  the  J 

<n-  v.)  ciiv  mm... 

_ Jimmie  ’Thompson,  of  the  Gre 

WaAlnsta^  D.  C.  Correapooda^:  Gwer^I^  ^"SS*  (S-  C.)  News-Piedmont  editoru 

JMMa  J.  Butler  and  Gwree  H.  Mannfan,  Jr.  12S  .  .  r  ..u 

NaMred  Pm,  Clu5  aSTPhone  Meti^taa  lOSR  and  sports  announcer  for  the 
Chleaao  Cornapaodeot:  Oearte  A.  Brandanburf,  931  paper-owned  radio  station, 

LomSm  Ouaroator  oad  Aceid*^  360  A/ertk  elected  to  the  citv  council 

JficMaaa  Are.  Talepbone  Dearborn  6ni. _ eiecieu  W  me  cuy  councu 

PmI6o  Com!  RtpwMotttiTti:  EditorUt  CtMpbdl  Wtt-  primHry  election  held  Au^.  31. 

eon,  3133  DrrbiiStreat,  Berkeley,  CaL,  Telephone;  Thorn-  p  r_--  ju  Kanst 

waU  5667;  Kan  Taylor,  1315  Wortk  Hobart  Bold.  Loa  °  /V-L  ‘ 

Anfalaa,  Tdapbone.  Hempate^  6723.  Adearttataf.-  Star  staff  m  Kansas  City,  Kan 
Faaaw^^  Co.  ^  Frandaeo,  235  JJoateoawre  interview  last  week  in  recogni 


man  with  a  soul,”  has  joined  the  of  each  12-page  section  were  in  two  and  are  authorized  to  determine 


PUBLISHER  Mobile  Press-Register  as  federal  court  colors. 

reporter.  Wort 


standards  of  living  and  living  wages. 


John  C.  Crosby,  reporter.  New  York  Eighth  Annual  Progress  Edition,  72 
Herald  Tribune,  has  sold  a  play  to  pages. 


Norman  Bel  Geddes,  theatrical  pro-  Wheeling  (W.  Va.)  Intelligencer,  ^  industrial  comnlex”  Baum. 

—  ■  ■  missioner  system  could  be  applied  in 

RoUinE.  Flow..,  sump  miitor.Buf-  Ptess  Association  Notes 
X  '.tS  albert  a  SMITH  of  Atunu  AP  X 


Norman  (Okla.)  Transcript,  Aug.  29,  permission  to  revise  figures 

ghth  Annual  Progress  Edition,  72  months,  if  necessary,  to 

”  meet  fluctuating  prices, 

rere.'  ir- f  _  “You  are  building  up  in  America 


Press  Association  Notes 


presidents  of  the  American  Philatelic  .  smee  1934,  is  now  sports  pub-  jg 


labor  influence  the  industrial  side. 


Society  at  its  52nd  annual  convention  heity  i^ector  for  Louisiana  State 


in  Detroit 

Dick  Harris,  former  staff  reporter. 
New  Orleans  Item,  is  writing  a  col¬ 
umn,  “Blue  Monday,”  for  the  Mama- 
roneck  (N.  Y.)  Daily  Times. 


University,  Baton  Rouge. 

George  E.  Helmer,  for  more  than 


five  years  UP  bureau  manager  at  pie. 


lat  is  where  you  are  wrong. 

How  Guild  "Wottoi  Timo" 

"The  Newspaper  Guild  is  an  exam- 


Sacramento,  (3al.,  is  now  with  Me-  existence  in  some  parts  of  Ameria 


Clatchy  Newspapers.  Jack  Welter,  Is  it  concerned  with  industrial  arbi- 


of  the  Sacramento  staff,  has  succeeded  tration,  the  betterment  of  conditions 
Junmie  ’Thompson,  of  the  Greenville  ,  .  members?  Presumahlv.  But  h 


(S.  C.)  News-Piedmont  editorial  staff, 
and  sports  announcer  for  the  news-  Edward  Lally,  head  re-write  man  «n7%  “c^ts'^Tthe 

paper-owned  radio  station,  WFBC,  in  the  Pittsburgh  UP  bureau,  has  a  le  ter 

was  elected  to  the  city  council  in  the  ^n  transferred  to  the  New  York  >.jj  Birthday  to  You 

primary  election  held  Aug.  31.  bureau.  basis 

Fred  P.  Cree,  of  the  Kansas  City  W.  F.  DeLoache,  Jr.,  UP  Memphis  “Then  it  has  a  fever  and  goes  into 


for  its  members?  Presumably.  But  it 
wastes  a  lot  of  time  deciding  whethe 


Fred  P.  Cree,  of  the  Kansas  City 


m  uie  X'iii&uuxKii  ux'  uuxeau,  iiod  _  .  -a.  t  a.,.  x 

been  transferred  to  the  New  York  government,  or  write  a  letter  to  Sti- 
bSeau  Happy  Birthday  to  You 

basis. 


“Then  it  has  a  fever  and  goes  into 


yp— r—-.!  6723.  AA«rtii»ii».-  Star  staff  in  Kansas  City,  Kan.,  in  an  bureau,  was  elected  president  of  the  a  huddle  as  to  whether  it  will  sup- 

Sy^!l!!iit?r"r  *^ll^fl7trLai'/”i  interview  last  week  in  recognition  of  alumni  chapter  of  Delta  Omega  Sigma  port  Lewis  or  Green.  In  Australia, 

BrerehreTTbiapboo^  PnspM  847lT8«^  1004  his  37th  year  with  that  newspaper.  Fraternity  at  its  recent  annual  meet-  the  Journalists’  Union  supports  no 


Bnaims.  Tekpboo*.  PraipMt  3471;  SuMtk  1004 

Smnd  Aremre,  Tuluphw  Seaeea  4480. _ _ 

'Loodoa  065w:  o/o  Hre  Caxtoa  Masufare.  Onnd  Bulkl- 
Inc,  Tmlalfw  Sq.,  W.  C.  2.  AUan  DbbfoM,  Maaacre: 
Pirit,Fi«MOSw:76nMA«P«il>C5Mi|«.  Maawr: 


_  said:  “I  find  the  life  of  a  reporter  as  ing. 


interesting  after  37  years  as  the  day 
I  began.  I  haven’t  found  any  day  like 


Leon  Durst,  former  chief  of  the  tical  set-up. 


one  but  journalists.  It  has  no  poii- 


SyAirer  R.  Ctork;  CorreBpendent:  Q.  lanariaan.  114  the  day  before  and  as  to  tomorrow — 
MSShk^oSSrS  I  always  look  forward  to  tomorrow.” 
ReptewDUtIre.  Jainre  SImb,  the  Centre  Nent  A«aney,  _ 


Oklahoma  City  AP  bureau,  is  now 
editorial  supervisor  of  college  pub- 


“No  union  when  it  comes  before  the 
arbitration  court  has  any  politiol 


Japu  CoRopondent;  t  i -  T  T  r  j  7  7  „  »  eoiionai  supervisor  oi  college  puu- 

MiSehl.  OnSTch^  I  always  look  forward  to  tomorrow.  Ucations  at  Oklahoma  A.  &  M.  Col-  set-up.  A  union  in  Australia  is  m 


Hunt  ffu  Rond.  Nnnklnt.  Chin*. 


Dbplay  adrettiiiBt  retre  effeetire  until  Deeamber  1. 
1837  only:  treniMBt. 

75e  pre  ntnte  line  or  aerire  of  InoertloM  *i  foUom; 


Wedding  Bells 


lege  Stillwater  Okla  existence  primarily  for  the  discussion 

Paul  Herm^,  of  the  Ottawa  f  .industrial  ^nditions  ^d  the  con- 
IV  \  zj  ij  u  •  •  J  V  frol,  by  award,  of  conditions  in  any 

(Kan.)  Herald,  has  jomed  the  Kan- 
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vail.;  nerata,  nas  joinea  me  rvan-  industry 

DA  L^uL...,,i,n  o  L  ^  staff.  have  a  basic  wage  fixed 

ROY  G.  BARNETT,  Spartanburg  Jack  Beardwood,  of  the  Boise  Capi-  the  Industrial  Commission  of  the  Ar- 
(S.  C.)  Herald-Journal  field  circu-  tal  News,  has  joined  the  AP  Salt  Lake  bitration  Court  from  index  figure 
lator,  to  Miss  Ekina  Sauls  Aug.  14  at  City  bureau.  supplied  by  every  indusS.  ^ 


Ridgeland,  S.  C. 


supplied  by  every  industry. 


J.  W.  Hall,  Jr.,  has  been  transferred  wage  applies  to  a  man,  his  wife  and 


I  ‘/k  PW  I  *2  I  80  I  I  »  I  >7  I  16  I  Guenther  P.  Reinhardt,  American  from  the  Kansas  City  to  the  Jefferson  two  children,  and  no  adult  male  can 

correspondent  of  Der  Bund,  Swiss  City  bureau  of  the  Associated  Press.  receive  less.  A  wage  for  single  women 


uy  otbw  nbsdulu,  nniMly.  5155  per  pnc»;  585  half  pace; 
quMter  PACBf 

ChMfiaA  rntei:  75e  per  acute  line  one  time;  60e  per  acati 


government  paper,  Bern,  Switzerland,  George  R.  McCue,  of  the  Jefferson  is  rather  lower,  but  not  much. 


to  Helen  Williams,  of  New^k,  N.  J.,  city.  Mo.,  AP  bureau,  has  joined  the  “Strikes  are  illegal.  So  are  lock- 


Claedfiedrat«:76ep«acato  line  one  time;  60e  per  acaU  - 77  7, - d  •  u  J7  ■  ^  uureau,  iias  jouiea  me  wv, 

KHrlKa:  recently.  Mrs.  Reinhardt  is  on  the  Springfield  (Mo.)  Leader  and  Press  0“^-  There  are  no  muscle  men.  Gun 


SUuathm  wanted;  60e  par  acate  line  one  time:  40e  per  staff  of  Liberty  magazine, 
agau  line  three  timea  (count  di  worda  to  the  line).  ^  lat  r  ..l  xt  i 

Sufaaoriptkre  retea;  By  mail  payable  In  advance  United  Joseph  A.  Lopes,  of  the  Newark 
Statea and  laland  Poaererione,  54  per  year;  Canada,  54.60;  (N.  J.)  AP  bureau,  to  Miss  Mary  A. 

olb^'  The  Ciub  retea  are  applicable  to  aU  aub-  Griffith,  recently  in  Brooklyn, 
aeriptlonatoanyoocornmaatlcja-^^  joh^  Babcock,  city  hall  reporter, 

aepa^SS^cM  (or  one  yrer  e^  or  one  auEa^^  San  Antonio  Light,  to  Miss  Elsie 
for  three  yean,  510;  6ve  aufaaeiiptim  to  dRFrrent  ad-  Meyers  of  Austin,  May  1,  but  no  an- 


(N.  J.)  AP  bureau,  to  Miss  Mary  A.  son  City. 


editorial  staff.  His  brother,  Dick  Piay  is  not  known  in  industrial  dis- 


Joseph  A.  Lopes,  of  the  Newark  McCue,  has  succeeded  him  in  Jeffer-  Pntes. 


Mtoanyooeornmaatlcja-whetbe^  John  Babcock,  city  hall  reporter, 

red^oMnEa^p^  San  Antonio  Light,  to  Miss  Elsie 


172-PAGE  EDITION 


“Perhaps  you  in  America  should 
send  a  federal  commission  over  to 
study  our  system.  You  could  end  i 
bit  of  your  factional  fights  in  labor 


aeparete  addreaaaa  lor  one  year  eaen  or  one  aucaenpuon  liuh.  lu  atau»  uiaic  _  .  iix-  n  •  j 

for  three  yean,  510;  6ve  auhacriptlooe  to  dRfrrent  ad-  Meyers  of  Austin,  May  1,  but  no  an-  Publishing  one  of  the  largest  spe-  Pohtics,  as  well  as  remove  mdustrui 

nouncement  was  made  until  Aug.  28.  cial  editions  ever  issued  in  the  state,  arbitration  from  the  political  arena 


tU.  Member  Aaeodated  Burfneaa  Papen. 

Charter  Member  of  the  Audit  Bureau  of  CIroulatioBa 
wgh  an  averace  certlSed  net  paid  “  A.B.C.”  aa  foUowi; 

,  8u  Moatlre  |  Net  |  Total  Die-I 

Ended  Phid  I  tribntion 


Jaat  301  1857 . 
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Miss  Nell  Bowis  of  Tampa,  to  (O.)  Eagle-Tribune  is-  ■ 

Charles  Edward  (Pete)  Norton,  sports  Progress  and  Achievement  TT)  DAILY  SOLD 

editor,  Tampa  Tribune,  Aug.  25.  Edition,  Aug.  31,  r^ning  172  pages  ,  -  .i 

_  ,  ,  _  ,  ID  eight  sections.  The  edition  which  The  Caldwell  (Idaho)  News-Trib- 

Robert  Fr^,  supren^  "parked  the  formal  opening  oi  the  une  was  purchased  Sept  1  by  J.  T. 

^ter  for  the  Coun  y  Pubh^ers  at  daily’s  new  home,  carried  more  than  LaFond,  former  editor  and  r^iager 
^ite  Plains,  N.  Y.,  to  Mi^  Florence  ig  goo  inches  of  advertising,  repre-  oi  Nampa  Idaho  Free  Press.  With  D 
Bossett,  at  Tarryfown,  N.  Y.,  Aug.  14.  renting  242  advertisers.  All  local  en-  Fond  oh  the  News-Tribune  wiU  be 


Charles  Wingfield  Judson,  city  edi-  gravings  were  produced  in  the  daily’s  M.  L.  Russell,  news  editor;  Leon 

tor,  Los  Angeles  Evening  News,  to  new  plant.  ’The  eight  sections  carried  Shepherd,  foreman;  Fred  MitchenC. 

Ahce  King  Boris,  social  welfare  more  than  500  illustrations.  R.  Ken-  pressman,  and  Harry  Cochrane,  audi- 

worker.  Sept.  1  at  Ventura,  Cal.  neth  Kerr  is  president  and  publisher,  tor. 


worker.  Sept.  1  at  Ventura,  Cal. 
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HOW  TO  WIN 

CIRCULATION  ^ 

AND  INFLUENCE  READERS!  BBk 

You  can  really  add  circulation,  make  permanent  friends  for  ~ 

your  newspaper,  and  do  a  service  to  your  community  by 
publishing  prominently 

DALE  CARNEGIE  1 

The  new,  brief  page  one  text  feature  that  ^  _  2 

tells  readers  what  they  want  to  know!  ] 

Dale  Carnegie’s  book,  “How  to  Win  Friends  and  Influence 
People,”  has  broken  all  records.  It  sold  more  copies  in  its  first 
eight  months  than  any  other  non-fiction  book  ever  published.  ^ 

Why? 

Because  Dale  Carnegie  really  helps  the  people  for  whom  he 

writes.  He  tells  them  how  to  make  the  most  of  themselves.  He 

helps  them  solve  their  problems.  He  inspires  them  to  harder  ^|k 

work  and  more  intelligent  accomplishments. 

Put  Dale  Carnegie  on  page  one  every  day,  and  you  will  get  im¬ 
mediate  and  lasting  results  in  circulation,  good  will  and  prestige. 


7 

M  pa 


things  Cam^e 
will  do  for  your 
paper: 


1 —  Make  new  friends  quickly. 

2 —  Hold  these  friends  and  tie  them  to  the  paper. 

3 —  Win  the  support  of  teachers,  churches,  and  the 
best  elements  of  the  community. 

4 —  Win  the  support  of  business  men,  who  have  read 
Carnegie’s  book  and  know  that  he  can  help  them 
and  their  employees. 

5 —  Stimulate  your  own  staff  with  a  desire  to  do  bet¬ 
ter  work  than  ever  before. 

6 —  Establish  that  direct  and  personal  contact  with 
readers  which  is  so  valuable  in  building  a  paper 
permanently  into  the  hearts  of  its  clientele. 

7 —  Get  these  results  in  the  least  possible  space. 


^thi\ 

wil 

rea 


things  Carnegie 
will  do  for  your 
readers: 


1 —  Lift  them  out  of  a  mental  rut,  give  them  new 
thoughts,  new  visions,  new  ambitions. 

2 —  Enable  them  to  make  friends  quickly  and  easily. 

3 —  Help  them  win  people  to  their  way  of  thinking. 

4 —  Increase  their  influence,  prestige,  ability  to  get 
along. 

5 —  Increase  their  earning  power. 

6 —  Make  them  better  salesmen,  better  executives. 

7 —  Entertain  them  daily  with  interesting  thoughts, 
observations,  and  wise  sayings  of  America’s  most 
inspirational  writer. 


McNaught  Syndicate,  Inc.,  Greenwich,  Conn. 
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IF  YOU  CALLED  Carl  Crow’s  Four 

Hundred  Million  Customers  a  book 
about  the  ethics  of  Chinese  business 
with  some  implied  criticism  of  Amer¬ 
ican  business  methods,  you  would  un¬ 
dervalue  this  remarkable  volume  that 
has  made  a  simultaneous  success  in 
Elngland  and  in  this  country  (Harper 
&  Brothers,  $3.00).  His  own  sub-title 
is:  “The  Ebcperiences — Some  Happy, 
Some  Sad — of  an  American  in  China, 
and  what  They  Taught  Him.”  He  has 
been  for  25  years  an  advertising  agent 
in  Shanghai,  and  before  that  was  a 
United  Press  correspondent  in  China. 
His  “Master  Kung,”  a  life  of  Confu¬ 
cius,  is  to  be  published  in  London  this 
fall.  Parts  of  the  400,000,000  Custom¬ 
ers — only  about  a  third  of  the  whole — 
appeared  in  Harpers  serially  and  the 
book  was  Readers  Digested  last 
month.  It  has  had  a  wonderful  press 
— a  very  serious  reviewer  for  one 
metropolitan  paper  actually  apoligized 
for  being  interested  in  an  entertaining 
book  on  China  at  so  serious  a  crisis 
in  Chinese  affairs! 

Just  as  a  business  book  it  is  a  mar- 
veL  Rimning  throu^  it  is  a  thread 
of  the  answer  that  Crow  must  have 
given  hundreds  of  times  to  American 
sales-managers  who  cheerfully  ex¬ 
pected  to  get  at  a  moment’s  notice  a 
big  slice  of  the  business  of  the  400,- 
000,000.  TTie  answer  is  not  merely  low 
standards  of  living  but  an  attitude 
toward  sales  effort  so  different  from 
the  American  (or  even  the  English) 
that  we  just  can’t  get  it!  An  intense 
loyalty  to  a  brand  that  is  accepted  and 
to  a  package  that  is  familiar,  a  literal 
canniness  that  coimts  the  characters 
in  a  foreign  brand  name  to  make  sure 
there  is  no  substitution  and  that  shies 
away  from  a  cigarette  advertised  by 
a  poster  showing  an  open  box  in 
which  only  nine  cigarettes  can  be 
counted.  Not  a  country  where  adver¬ 
tising  can  accomplish  anything — ^that 
may  be  a  first  reaction  as  you  dip 
into  the  book. 

Wkot  AdverHsiag  Accomplished 

Dip  again  and  learn  what  Crow’s 
advertising — adapted  to  these  strange 
and  almost  impossible  conditions — ac¬ 
complished.  Especially  in  the  fields 
where  t3rpical  critics  of  advertising  in¬ 
sist  it  has  been  most  perverted — the 
promotion  of  fashion  goods  and  of 
cosmetics.  Crow  sold  fine  Manchester 
cottons,  prepared  a  pioneering  book 
of  fashions  and — in  a  second  or  so  of 
time  on  the  leisurely  clock  of  Chinese 
history  introduced  that  rapid  style 
obsolesence  that  makes  business  for 
textile  mills  and  dressmakers.  How 
much  of  a  dent  this  made  on  Chinese 
business  you  could  never  guess.  It 
pretty  much  spoiled  trade  for  pawn¬ 
brokers  who  had  formerly  been  sea¬ 
sonal  war^ousemen  for  women’s 
wear,  taking  it  at  the  end  of  the  sea¬ 
son  and  passing  it  back  to  the  owner 
at  the  beginning  of  the  next  season. 
No  more  of  that  when  each  spring  and 
autumn  brought  a  new  style.  There 
is  nothing  heavy  (like  this  summary!) 
in  Crow’s  description  of  this  revolu¬ 
tion  in  business  habits — read  his  chap¬ 
ter  “Miss  China  Discovers  Her  Legs,” 
which  he  might  well  have  called  (had 
he  been  writing  a  tract  on  the  power 
of  promotion)  “How  My  Agency  Dis¬ 
covered  the  Beauty  of  Chinese  Legs.” 

If  I  were  writing  a  tract  on  the 
commercial  value  of  Crow’s  book — 
what  the  agency  man  can  learn  from 
it,  and  that  sort  of  thing — I’d  bear 
down  hard  on  the  evidence  for  the 
importance  of  both  researdi  and  in¬ 


sight  and  for  the  viciousness  of  trying 
the  same  methods  imder  different 
circumstances.  And  Fd  urge  you  to 
give  serious  thought  to  what  the  book 
teaches  on  such  serious  topics  as: 
American  vs.  British  business  practice 
in  export  trade  and  correspondence; 
what  price-cutting  does  to  line  leaders 
in  Chinese  business;  the  limits  set  by 
Chinese  custom  to  war  on  a  competi¬ 
tor;  the  value  of  special  editions  of 
newspapers — as  junk!  Crow’s  chap¬ 
ter  on  “Face  Saved  and  Face  Lost” 
and  the  one  that  tells  about  the  sacred 
rice  bowl  belong  imder  the  head  of 
“What  Crow’s  experiences  taught  him” 
— and  they  might  teach  us  something! 
But  don’t  be  afraid  of  what  you  will 
learn  from  this  wise  and  witty  and 
altogether  charming  and  entertain¬ 
ing  book,  for  you  won’t  realize  that 
you  are  being  benefited.  You  will 
just  be  saying  to  yourself  and  others 
“What  a  book!”  and  you  and  your 
friends  will  be  trading  pet  anecdotes 
from  it. — R.  W. 


STTIDENTS  OF  JOURNALISM  who 

take  the  time  to  read  Robert  H. 
Bull’s  new  book,  “A  B  C  of  News 
Practice,”  printed  through  the  co¬ 
operation  of  the  Charleston  (W.  Va.) 
Daily  Mail,  where  Mr.  Bull  is  assistant 
city  editor,  and  the  Charleston  Edu¬ 
cational  Center,  will  find  that  he  has 
taken  the  very  fundaments  of  news 
writing  and  revamped  them  into  a 
textbook  of  original  appeal,  if  not  of 
striking  brilliance.  The  volume  is 
strictly  a  text,  being  backless  and  de¬ 
signed  particularly  for  the  student 
with  facilities  for  the  addition  of  notes 
and  clippings. 

The  greatest  part  of  Mr.  Bull’s  book, 
printed  in  a  modernistic  sans-serif 
style  on  one  side  of  the  page,  deals 
with  the  comparison  of  poorly-writ¬ 
ten  stories  with  their  improvements, 
generally  handled  by  the  Mail  re¬ 
write  men.  Mr.  Bull  takes  great  pains 
to  analyze  these  stories  and  to  point 
out  errors  and  corrections.  The  final 
chapters  of  the  book  are  given  over 
to  excerpts  from  the  Mail  style  book. 

The  book  is  not  great,  but  it  is  an 
adequate  presentation  of  necessary 
material  for  the  young  man  or  wo¬ 
man  who  is  trying  to  learn  the  bare 
facts  of  the  newspaper  trade.  Mr. 
Bull  has  had  some  success  with  this 
book  in  training  his  cubs,  so  more 
power  to  him. — J.  A. 


In  the  Periodicals 

“Mr.  Roosevelt  and  the  Future,”  the  first  of 
three  articles  by  Stanley  High,  appears  in  Sep¬ 
tember  Harper’s.  In  part,  the  author  says  that 
the  President  ".  .  .  has  created  an  atmosphere, 
released  forces,  and  set  a  trend  in  the  United 
States  which  are  as  much  more  significant  than 
the  New  Deal  as  they  threaten  to  be  beyond 
its  control.” 

September  11th  Collier's  leads  off  with  “All 
Horse  Players  Die  Broke,”  by  Damon  Runyon. 

Some  of  the  early  writing  of  Mark  Twain, 
who  signed  himself  as  “Josh,”  appeared  in  the 
pioneer  Nevada  newspaper.  Territorial  Enter¬ 
prise,  of  Virginia  City.  That  phase  of  the 
humorist’s  career  is  treated  by  Irving  Coryeil 
in  an  article  “Josh  of  the  ‘Territorial  Enter¬ 
prise’  ”,  in  the  current  North  American  Review. 

H.  B.  Elliston,  financial  editor  of  Christian 
Science  Monitor  wrote  “Uncle  Sam  the  Silver 
King,”  for  September  Atlantic  Monthly.  For 
the  same  issue  George  E.  Sokolsky  contrib¬ 
uted  “The  CIO  Turns  a  Page.” 

An  amusing  page  of  photographs  entitled 
“Type  Faces”  is  a  feature  of  September 
Cinema  Arts.  Under  the  pictures  of  various 
screen  stars  are  their  typographical  counter¬ 
parts.  For  example,  James  Cagney  is  Cbelten- 
ham  Bold  Extra  Omdensed;  Lily  Pons,  Pari¬ 
sian;  George  Arliss,  Old  English;  Mae  West, 
Contour  Extended,  and  so  forth. 


Since  1881 

The  San  Antonio  Light 
has  faithfully  served  the 
people  of  San  Antonio. 

Today,  1957,  many 
thousand  more  families 
of  San  Antonio  prefer 
the  Light,  th  an  any 
o  th  er  San  Antonio 
newspaper. 

In  fact  The  E  vening 
Light  goes  into  94.7% 
of  all  San  Antonio 
White  Homes. 

o 

You  can  cover  San  Antonio 
with  the  Light  alone 

o 

The  San  Antonio 

LIGHT 


now  New  England 

COMPARES  mrii 

17.  S.  Average 


CI^\8SIFICATION 

Sprniiabir  monry  income, 
1036.  Per  Capita 
Sarinna  dcposita,  1036, 

Per  Capita 

Savinita  fiepoaitora.  1036, 
per  lOO  popniation 
IJfr  InHuranre  Sales,  1036, 
l*er  Capita  ' 

Radios  owner,  1036  est.,  i 
%  of  homes 
Retail  food  sales,  1035, 
Per  Capita 

Apparel  store  sales,  ine... 

Shoes,  1035,  Per  Capital 
Gasoline  consumption  (ical- 
lons),  1036,  Per  Capita 


I  NEW  1 
England! 


Our  big  “cash 
crop”  of  tourists’ 
dollars  is  now 


ready  for  your  goods! 


This  summer  every  city,  town  and  ham¬ 
let  in  New  England  entertained  hun¬ 
dreds,  thousands,  and  tens  of  thousands 
oi  visitors  from  all  over  the  world  who 
spent  millions  oi  dollars  with  us. 

The  south — the  central  west — the  Pacific 
Coast — all  have  cash  crops,  but  no  sec¬ 
tion  of  the  United  States  collects  daily 
from  visitors  during  the  summer  months 
so  much  cash  in  so  short  a  period.  It  nms 
into  the  millions. 

This  enormous  cosh  crop  of  tourists'  dol¬ 
lars,  will  be  used  by  our  subscribers  for  a 
hundred  and  one  purposes. 

Heating  plants,  new  cars,  washing  ma¬ 
chines,  dresses,  furniture,  shoes,  jewelry, 
clothing,  life  insurance,  groceries,  luxury 


items,  stoves,  musical  instruments,  type¬ 
writers,  and  dozens  of  other  classifica¬ 
tions  of  goods  and  services  will  be  bought 
this  fall  and  winter. 

1938  is  only  16  weeks  away.  It  may  be  a 
difficult  year  in  which  to  obtain  maximum 
returns  from  advertising  and  sales  efforts. 
Agencies  and  their  clients  will  find  our 
towns  and  cities  good  test  markets  this 
coming  winter  because  our  "cash  crop" 
is  one  of  the  largest  we  have  ever  had. 
The  money  is  here.  So  also,  markets  of 
any  size. 

New  England  now  is  a  good  place  for 
regular  schedules,  with  frequent  inser¬ 
tions,  or  tests  made  to  guide  you  in  1938. 

How  may  we  help  you?  Write  us  direct 
or  call  in  any  of  our  representatives. 


NEWSPAPERS  IIS 


Circu-  2,m 
lation  lines 

MAINE — Population  797.42J 

Bsiiior  Daily  Ntws . (M)  il,Ui  .09 

nrtUnd  Prasa-Hsrald  Exprsaa  Sunday 

Ttlatram . (MAE)  62,918  .20 

...  NEW  HAMPSHIRE— Population  468,292 

Concord  Monitor-Patriot . (E)  7,768  .06 

^Kttna  Sontinal . (E)  4,078  .04 

'Nancheoter  (Jnion-Lcadar _ (MAE)  22,062  .18 

..  VERMONT— Population  289,611 

•Barr.  Tima. . (E)  7,170  .04 

I'Bcnniniton  Bannar . (E)  2,417  .025 

DBrattl.boro  Reformar . (E)  24*2  .04 

^Burlintton  Frea  Praia . (M)  17,925  .065 

Jutland  Herald . (M)  15,185  .06 

•M.  Johnibury  Caladonian-Racord  (E)  5,022  .045 

,  MASSACHUSETTS— Population  4.249,614 

Eranint  TImaa . (E)  4,909  .025 

,Boaton  E.anini  Amarican . (E)  268.627  .50 

,Baaton  Sunday  Adrartiaar . (S)  545,696  .80 

•n!!!®"  S'®*** . (MAE)  278,782  .  5* 

.a!*I®"  9'®*>* .  ..(S)  216,729  .55 

,Boatan  Harald-Travalar . (MAE)  2274*5  .55 

,BoatonPoit . (M)  257,708  .60 

4®*i®"  Poat . (S)  27*,*74  .55 

’"ton  Record . (M)  222,460  .  50 

^"‘"•"•oo-Timaa . (E)  22462  .16 

jy**' ”»'*'<*-N*wa . (E)  2*,*I2  .11 

;^ltckburg  Sentinel . (E)  12,252  .06 

j^raaiintham  Nawa . (E)  5,562  .025 

^■•uentar  Timcl . (E)  7.17*  .04 

^'wnficld  Racordcr-Qazattc . (E)  7,26*  .045 


Circu-  2,500  10,000 
Ution  lines  lines 

^  MASSACHUSETTS— (Continued) 

**Haverhill  Qesette . (E)  16,144  .07  .06 

ttHolyoke  Transcript . (E)  18,100  .088  .07 

**Lawrence  Ea|le«Tribune . (ME)  30,926  .11  .10 

**l-owell  Courier-Citizen  and  Evening 

Leader . (M&E)  25,380  .10  .09 

**Lynn  Item . (E)  17,664  .07  .06 

**New  Bedford  Standard  Times  and 

Mercury . (M&E)  50,940  .15  .15 

**New  Bedford  Sunday  Standard  Times 


••Newburyport  Daily  News . 

•North  Adams  Transcript . 

••PitUfield  Eagle . 

••Quincy  Patriot  Ledger . 

••Salem  News . 

••Taunton  Gazette . 

••Waltham  News  Tribune . 


(S)  26,787  .10 

..(E)  4,928  .03 

..(E)  11,568  .06 

..(E)  20,473  .07 

..(E)  20,208  .08 

,.(E)  20,092  .09 

..(E)  9,772  .055 

.  .  (E)  8,679  .04 


••Worcester  Telegram  and  Evening  4 

Gazette . (M&E)  114,098  .31 

••Worcester  Sunday  Telegram . ($)  64,678  .23 

RHODE  ISLAND—Population  687,497 

•«Pawtucket  Times . (E)  30,782  .09 

••Providence  Bulletin . (E)  103,408  .23 

••Providence  Journal . (M)  44,586  .12 

"•Providence  Journal . (S>  103,531  .23 

ttProvidence  Star-Tribune . (E)  35,267  .10 

"•Westerly  Sun . (E&S)  5,268  .04 

""Woonsocket  Call . (F)  17,559  .06 


CONNECTICUT— Population  1,606,903 

ttDanbury  News-Times . 10,202  .06 

••Hartford  Courant . (M)  41,498  .12 

••Hartford  Courant . (S)  66,530  .17 

ttHartford  Times . (E)  64,096  .17 

••Meriden  Record . (M)  8,978  .05 

••New  BriUin  Herald . (E)  17487  .09 

ttNew  Haven  Register . (E&S)  65,178  .17 

•"New  London  Day . (E)  15,034  .06 

ttNorwich  Bulletin  and  Record. (MRE)  19,502  .09 

••SUmford  Advocate . (E)  12,158  .07 

••Waterbury  Republican  &  Am..  (M5tE)  33,764  .10 

••Waterbury  Republican  &  Am..  (E&S)  38,763  .10 


(B)  Combination  rate  Daily  Journal  and  Evening  Bulletin — 30c. 

(C)  Sold  only  in  combination  with  Saturday  or  Monday  Amer. 

(E)  Rates  apply  to  1,400  lines  and  open  rate. 

(F)  Rates  apply  to  1,400  lines  and  4400  lines. 

(G)  Publishers'  Sworn  Statement  month  ending  May  31,  1937. 

•A.  B.  C.  Publishers*  Statement,  Oct.  I,  1936. 

**A.  B.  C.  Publishers'  Statement  April  I,  1937. 
tPublishers*  Affidavit  Oct.  I,  1936. 
ttPublishers*  AfAdavit  April  I,  1937. 


LiVM.\G  .UAhES  M0HIE  SALES 


series  of  pictures  was  published  in  a 
full  page  layout.  The  photos  were 
local  ones,  including  public  buildings 
and  schools.  KIP  ROSS,  reporter  and  pi 

The  success  attending  the  first  run  rapher  of  wide  experience 
of  infra-red  pictures  by  Jones  has  joined  the  Associated  Press  ’ 

established  his  work  as  a  regular  _  staff  in 

Sunday  feature.  Because  of  the  un-  this 

usual  effects  obtained  by  this  process,  mer,  has 

the  paper  has  decided  to  have  Jones  named  sup 

cover  the  entire  state  of  North  Caro-  ing  photogr 

lina.  His  series  will  include  college  by  Edward 

campuses  and  scenes  of  historical  ley,  chief  i 

importance.  ■  AP  photo 

Infra-red  photography,  like  televi-  A  I  vice, 

sion,  is  still  in  its  infancy.  Devel-  J  Rossworl 


Photog  Suggested  New 
Combination  Hook-Up 


CAMERA  KNIGHTS 


Kalart  Auto-Focuser  Now  Usable  with 
Mendelsohn  Speed  Flash  Synchronizer  as  a 
Unit  with  Addition  of  Metal  Support  for  Lamp 


By  JACK  PRICE 


ANOTHER  SMALL  DAILY  has  added 

its  name  to  the  growing  list  of  news¬ 
papers  operating  their  own  photo¬ 
graphic  departments.  Last  week,  Tal¬ 
bot  Patrick,  publisher  of  the  Golds¬ 
boro  (N.  C.)  News-Argus,  bought 
complete  graphic  camera  equipment 
for  his  paper.  The  fact  that  Mr.  Pat¬ 
rick  purchased  a  new  outfit  is  not 
r;.ws,  but  it  so  happened  that  this 
equipment  was  one  of  the  first  to 
have  the  new  combination  hook-up  of 
a  Kalart  auto-focuser  and  Mendel¬ 
sohn  speed  flash  synchronizer. 

When  the  term  combination  hook¬ 
up  is  used  it  does  not  mean  that  these 
rival  concerns  have  merged,  but  that 
at  last  a  method  of  using  both  devices 
as  a  unit  has  been  accomplished. 

Kalart  manufactures  a  speed  flash 
synchronizer  which  is  attached  to  the 
shutter  independently.  They  also 
make  an  auto-focuser  which  is 
screwed  to  the  right  side  of  the 
graphic.  Mendelsohn  makes  a  speed 
flash  synchronizer  which  has  been 
generally  hooked  to  the  right  side  of 
the  graphic  also.  These  two  concerns 
have  b^n  rivals  since  their  business 
careers  started,  and  they  have  been 
vieing  with  each  other  for  the  sp>eed 
flash  synchronizer  business.  It  devel- 
opied  that  when  a  cameraman  wished 
to  use  the  Kalart  auto-focuser  and  a 
Mendelsohn  sp>eed  flash  synchronizer, 
it  was  necessary  for  him  to  remount 
the  Mendelsohn  gim  to  fit  the  left 
side  of  his  box.  The  auto-focuser 
could  not  be  changed  because  it  was 

hooked  to  the  camera  bed.  ^  -  .... 

...  .  to  be  made.  As  a  suggestion  the  in- 

Cameromoa  Provides  Soletion  lerestcd  parties  should  inform  them- 

Since  there  appiears  to  be  a  ptopular  selves  as  to  conditions  in  other  fields 
demand  for  these  devices  it  was  nec-  of  manufacture  where  institutes  are 
essary  to  find  some  way  in  which  organized  to  promote  the  develop- 
each  firm’s  product  could  be  opierated  ments  required  by  the  consumers, 
from  the  right  side  without  causing  Newspiapier  photography  is  „ 

any  mechanical  change.  The  solution  pjpg  business,  it  has  the  right  to  ex- 
was  provided  by  a  cameraman  who  pject  that  progress  be  made  in 
left  the  East  to  join  a  Western  news-  behalf, 
piapier. 

The  mechanical  construction  is  very  Drowning  Rescue 

simple.  A  metal  band  was  made  by 

the  Mendelsohn  compiany  to  fit  snugly  BURROUGHS  H.  PMNCE,  city 
over  the  auto-focuser.  The  sleeve  for  ^  New  Bedford  (Mi 

the  battery  handle  is  riveted  to  the  Standard-Times,  sen^  w  a  ra 
band.  When  placed  on  the  camera  it  interesting  stoiy  and  picture  of 
is  permanent  The  band  is  a  real  actual  rescue  from  drowning, 
improvement  in  the  manner  of  sup-  Staff  cameraman  A.  D.  Med< 
pxirting  the  lamp.  Heretofore,  the  was  assigned  to  cover  a  swimr 


Actual  drowning  rescue  photo  made  by  A.  D.  Medeiros  of  New  Bedford  (Mass.) 
Standard-Times. 


of  joining  forces  to  make  provisions  opment  in  this  field  of  photograpihy 
for  the  use  of  the  combined  appia-  will  depiend  largely  upx>n  the  indi- 
ratus.  vidual  cameraman  and  the  scientific 

At  last  the  photographer  will  reap  progress  made  by  the  manufacturer 
the  benefit  of  his  own  efforts.  Some  of  the  emulsions  and  filters, 
day,  pierhaps,  the  manufacturers  of  ^ 

cameras,  bulbs,  synchronizers  and 

auto-f^using  devices  will  realke  VVINS  LIBEL  SUIT 

that  the  cameraman  is  the  one  who  . 

buys  their  products  and  it  should  be  In  an  order  entered  Sept.  4,  District 
mutually  understood  that  his  wants  Judge  Harry  Halley  at  Tulsa  dis- 
must  be  carefully  studied  if  sales  are  missed  the  $20,000  libel  suit  of  the 

W.  V.  Ward  Chemical  Co.,  against  the 
Tulsa  World  and  City  Fire  Marshal 
E.  L.  Avery.  The  order  to  dismiss 
came  when  the  court  sustained  a  de¬ 
fense  demurrer.  The  complainant 
contended  he  was  libeled  when  the 
becoming  newspapier  Aug.  28,  1936,  published  a 
story  that  quoted  Avery  to  the  effect 
its  chemicals  used  by  Ward  were  re¬ 
sponsible  for  an  explosion  July  9, 
1936,  at  1915  East  Fourteenth  Street, 
where  three  persons  were  killed.  Fol- 
..  lowing  an  investigation,  Avery  said 


L  A.  WEEKLY  SOLD 

Purchase  of  the  Los  Angeles  Soar. 
day  Night  by  Manchester  Boddy,  pub¬ 
lisher  of  the  Los  Angeles  Daily  md 
Evening  News,  and  Robert  L  Smtb. 
general  manager  of  the  papers,  ms 
annoimced  last  week.  'The  wedly. 
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study  was  more  than  adequate  in  its  nesota-Nebraska 
coverage.  But.  the  Journal  adds  has-  Eight  cartoons 
tily,  some  figures  are  known  “to  vary  bioadside,  each 
slightly  frcm  100  per  cent  accuracy  phase  of  the  Star' 
due  to  decimals,  ‘uncommon’  denomi-  tising  volume,  cir( 
nators,  fluctuating  circulation,  human  editorial  features, 
foibles,  etc.”  be  from  the  stat« 

sible  of  it,  lest  an  uppercut  from  _  other  from  any 

Paper  A  (strange  how  many  papers  Gilding  the  Old  Gold  United  States, 

are  nam^  Paper  A  nowadays)  bring  CHICAGO,  Sept.  7-Taking  advan-  James  W  Brov 
a  roundhouse  swing  from  Paper  B,  advertising  men’s  interest  in  *  Pubus 

past  our  editorial  Adams  apple.  Our  i^e  new  Old  Gold  cartoon  contest,  pomt^  judge  of 
colleagues  in  the  advertising  depart-  w. 

ment  of  this  paper,  we  might  add 
coyly,  have  no  such  reluctance  to  pro¬ 
vide  white  space  for  battles,  no  mat¬ 
ter  how  prolonged. 

But  coming  back  to  the  subject  of 
copy,  we  wonder  if  oiu:  correspondent 
really  objects  to  the  comparative  and 
the  superlative,  or  whether  he  is  tem¬ 
porarily  assailed  by  copy  writing 
blues  such  as  those  which  make  de¬ 
partment  store  writers  look  with 
loathing  upon  copy  concerned  with 
price.  Thank  Heaven  for  the  aspira¬ 
tion  to  other  types  of  copy,  but  don’t 
forget  the  usefulness  of  bread-and- 
butter  advertising,  say  we. 

And  Now  Some  Controversy 

AND  WITH  THAT  OFF  our  editorial 

chest,  we  might  as  well  timn  aroimd 
and  report  on  a  piece  of  controversial 
promotion.  Who  knows?  We  mipht 
some  day  even  venture  to  describe  the 
clash  of  promotional  opinion  in  re¬ 
gard  to  papers  X  and  Y  in  Chicago. 

At  the  moment,  however,  our  at¬ 
tention  is  on  Milwaukee  Journal’s 
new  booklet,  “Going  Home,”  which 
bears  the  subtitle,  “A  Detailed  Study 
of  Milwaukee  Newspapers’  Home- 
Read  Circulation  and  Buying  Power 
Coverage  in  Milwaukee  and  Suburbs; 

Circulation  History;  The  Milwaukee 
Journal  Circulation  Distribution  by 
Counties,  Cities,  and  Towns.” 

All  this  is  told  in  elaborate  colored 
charts  and  tables,  not  only  as  regards 
the  Journal  but  with  great  detail 
about  the  other  Milwaukee  newspa¬ 
pers.  There  is  no  camouflage  about 
papers  A  or  B  or  X  or  Z.  The  whole 
makes  a  60-page  booklet. 

Basis  of  the  circulation  analysis 
which  takes  up  the  first  part  of  the 
book  was  a  “survey  made  by  the 
American  Appraisal  Company  for  a 
Milwaukee  department  store  in 
March,  1937.”  The  purpose  “was  to 
determine  how  many  copies  of  each 
Milwaukee  newspaper  are  actually 
read  regularly  in  the  home,  and  the 
buying  power  (rental  class)  of  the 
homes.”  To  this  end,  12,488  families 
were  canvassed  in  119  zones  so  laid 
out  as  to  give  a  representative  cross- 
section  of  Greater  Milwaukee;  and  10 
per  cent  of  the  calls  were  checked  by 
other  canvassers. 

After  8,000  calls  had  been  made, 
the  Journal  reports,  the  percentages 


NEWSPAPER  PROMOTION 
REVIEW 


By  ROBERT  S.  MANN 


Bate  Ccird  Plus 

this  column  recently  was  the 
outlet  for  complaint  about  the  com¬ 
mon  failure  of  newspapers  to  do  a 
good  selling  job  when  annoimcing 


RAISES  RATES 

The  Longview  (Wash.)  Daily  News 
became  one  of  the  newspapers  that 
has  passed  a  portion  of  the  increased 
cost  of  publication  on  to  the  subscrib¬ 
ers  when  on  Aug.  1  it  increased  its 
subscription  price  from  50  cents  a 
month  to  60  cents.  The  increase  to 
carriers,  agents  and  dealers  was  30 
cents  per  hundred  for  the  six  day  a 
week  paper.  “At  the  end  of  the  first 
month  at  the  new  rate  our  loss  was 
less  than  one  per  cent,”  the  paper  re¬ 
ported.  The  Daily  News  has  also  ap¬ 
peared  in  a  new  dress,  the  new  body 
type  being  7*^  point  Paragon  on  an 
8*4  point  slug.  Other  added  equip¬ 
ment  includes  a  new  Elrod  with  a 
complement  of  assorted  molds.  A 
change  has  also  been  made  in  the 
Daily  News  classified  advertising 
rates,  in  which  a  differential  is  made 
between  cash  and  charge  ads.  The 
charge  ads  are  billed  at  an  average 
increase  of  2c  per  line  of  five  words. 

the  Minneapolis  Star  this  week  issued  nc'^T^^TRT 

broadsides  to  agency  space  buyers,  x  Mirn  Jtvti^xwJNnlj 
announcing  the  Star’s  “new  cartoon  Pennsylvania  Newspaper  Publishers’ 
contest”  patterned  after  Old  Gold’s  Association  will  hold  a  series  of  re¬ 
latest  “fill  -  in  -  the  -  empty  -  balloon”  gional  meetings  Oct.  2,  4,  9,  11,  16  and 
contest.  The  prizes  offered  by  the  18,  William  N.  Hardy,  manager,  an- 
Star  include  tickets  and  expenses  to  nounced  this  week. 


THE  GOOD  OLD  TIE-MEANING 
CARTOON 
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rate  increases.  Now  we  have  an  an¬ 
nouncement  from  the  Butte  Montana 
Standard  and  Butte  Daily  Post  which 
not  only  includes  the  selling  talk  with 
the  rate  card,  but  makes  sure  that 
one  cannot  be  read  without  the  other. 

As  shown  in  the  accompanying  cut, 
the  rate  card  is  printed  on  a  comer 
of  the  announcement,  with  good  deep 
dotted  rules  so  that  it  almost  detaches 
itself.  An  arrow  at  one  side  points 
out  that  this  is  “The  new  Butte  rate 
card,  effective  Nov,  1,  1937.”  And  in¬ 
stead  of  letting  the  recipient  hunt 
through  the  old  rate  cards  to  find  out 
what  changes  have  been  made,  the 
folder  cheerfully  announces:  “Up  Ic 
a  fine.” 

In  the  center  of  the  page  is  the 
theme  song:  “Increased  Cost  of  Pro¬ 
duction  Pius  a  Busy,  Better  Butte 
Rates  a  Rate  Increase.” 

Other  pages  of  the  four-page  folder 
carry  on  the  argument.  Page  2,  under 
the  heading,  “Business  Is  Good  in 
Butte,”  gives  one-sentence  comments 
on  total  retail  sales,  food  sales,  gen¬ 
eral  merchandise  sales,  apparel  sales, 
and  automotive  sales,  winding  up 
with:  “See  figures  on  page  three.” 

Page  three  gives  the  figures,  on 
“Butte  Retail  Sales  Data,”  based  on 
the  1935  retail  business  survey.  And 
page  four  adds  a  note  about  coverage 
of  Anaconda  as  well  as  Butte,  with 
a  P.S.  on  the  Sunday  comic  section 
now  available  as  a  single  unit  for 
the  two  papers. 


1ST  IN  PER  CAPITA  SALES 
IN  MICHIGAN 
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The  Ann  Arbor  News  Covers 
One  of  Michigan ’s  Richest  Markets 

There  is  concentrated  wealth  and  purchasing  power  in  Ann 
Arbor  out  of  all  proportion  to  population  figures.  In  annual 
per  capita  sales,  Ann  Arbor  tops  every  city  of  its  size  in, 
the  United  States.  Furthermore,  65%  of  Ann  Arbor  News 
readers  are  unreached  through  any  other  newspaper.  For  fur¬ 
ther  information,  write  or  call  I.  A.  Klein,  50  E.  42nd  Street, 
New  York,  or  John  E.  Lutz,  435  N.  Michigan  Avenue,  Chicago. 

The  Other  7  Booth  Michigan  Papers  are: 

Sagincrw  News  Muskegon  Chronicle 

Grand  Rapids  Press  Jackson  Citizen  Patriot 

Flint  Journal  Kalamazoo  Gazette 

Boy  City  Times 


Fuller  Explanation  Dept. 

WE’D  HATE  TO  HAVE  our  whole 

public  get  the  impression  that  at 
least  one  reader  found  in  a  recent 
comment  in  this  column  anent  “than- 
any-other-newspaper”  copy. 

This  correspondent  writes  that  he 
agrees  with  our  supposed  dislike  for 
such  copy,  but  that  it  has  to  be  used 
sometimes  to  satisfy  the  gentlemen 
who  sign  the  checks. 

But  we  didn’t  mean  to  express  any 
all-embracing  scorn  for  such  com¬ 
petitive  copy;  upon  occasion,  when 
justified  by  the  facts,  it  packs  a 
punch  that  can’t  be  delivered  by  any 
modest  observation  in  hushed  tones. 
What  we  tried  to  say  was  just  that 
we  don’t  want  to  be  in  the  middle 
when  competitors  start  to  trade 
punches.  So  while  admitting  the  oc¬ 
casional  usefulness  of  biff-bang  cqpy, 
we  propose  to  quote  as  little  as  pos- 


"Boy  Advises  Girl" 

A  CHANGE  OF  PACE,  or  better  yet 
— of  sex,  marks  the  new  “male  love¬ 
lorn”  column,  written  by  a  man  but 
essentially  for 
women,  known 
as  “Boy  Advises 
Girl”  and  re- 
B  I  leased  by  Es- 

^gjiT  QUIRE  Features, 
Chicago. 

i  This  new  fea- 

ture,  which  How- 


from  Geneva  is  received  in  New  Yoik 
From  Le  Havre  Clapper  will  go 
rectly  to  Paris,  and  will  spend  ser- 
eral  days  interviewing  French  stat«. 
men  and  surveying  the  situation  on 
a  tour  through  France  to  Geneva. 
Switzerland.  In  addition  his  itinerary 
allows  for  a  stay  at  Vienna,  Moscow 
Berlin  and  London,  and  a  second  vidt 
to  Paris  on  the  return  trip.  He  plans 
to  sail  for  the  United  States  on  Nov.  19 

Zuppke  to  Write 

ard  Denby,  edi-  ROBERT  C.  ZUPPKE,  head  football 
tor  of  Esquire  coach  at  Illinois  since  1912,  h« 

Features  pre-  been  elected  to  the  All  America  Bo^ 
diets  will  cause  ot  Football,  it  was  announced  this 
a  commotion  in  week  by  Christy  Walsh, 
the  feminine  Zuppke  is  the  first  to  represent  thr 
world,  is  written  Big  Ten  on  the  Board  and  is  writine 
Hollywo^  music  article  a  week  about  football  in 

exposer  and  writer-psy-  sector.  Weekly  articles  are  also 

He  has  been  married  for  being  written  by  other  members  d 
-  father.  In  answer  ^be  Board:  Howard  Jones  coverini 

1917,  but  the^  question  why  a  man  writing  ^be  west.  Pop  Warner  covering  the 
the  syndicate  re-  g^g^  Frank  Thomas  in  the  soudi 
Because  a  man  is  a  better  will  make  All  America  selec- 

for  women  than  another  ^g^b  week  beginning  Oct.  2. 

These  articles  are  being  distributed 
through  the  All  America  Board  of 
Mr.  An-  Football  which  operates  from  the 
Christy  Walsh  Syndicate  office. 


A.  A.  Wallgren  of  A  E.  F 
Starts  Daily  Comic 


By  ROBERT  U.  BROWN 


CARTOONIST  A.  A.  WALLGREN,  and  a  graduate  in  law  of  Cumberland 
better  known  to  the  doughboys  of  University.  He  practiced  his  profes- 
the  A.  E.  F.  and  his  fans  as  “Wally,”  sion  for  some  years  in  Kentucky  and 

_ enters  the  daily  Washington,  D.  C.,  then  went  into 

'  comic  field  with  public  relations  work.  For  four  years 
a  strip  entitled  he  served  the  national  organization 
“The  Muddled-  of  the  American  Legion  as  director 
C  ups.”  It  is  being  of  its  Americanism  Commission. 

handled  by  the  winter  he  completed  a 

his  work  has 


Last  ‘ - 

seven  vear  George  Antheil 
term  of  service  as  a  public  relations 
counsel  for  the  Cities  Service  Com-  by  Georf 
pany  and  its  allied  interests.  director, 

Mr.  Sowers  enlisted  for  war  service  chologist. 
with  an  ambulance  company  organ-  15  years 

1^1^^  I  been  featured  in  ized  at  Charleston,  W.  Va.,  in 

the  daily  papers  on  arriving  overseas  was  transferred  a  lovelorn  column?' 

- 1  since  the  World  to  the  Press  Section,  General  Staff,  plies: 

A.  A.  Wallgren  War.  For  the  past  G.  H.  Q.,  located  for  the  greater  part  adviser 
18  years  he  has  of  the  time  in  Paris  and  at  Chaumont.  woman, 
been  cartoonist  for  the  American  Le-  It  was  while  in  this  work,  when  Wall. 
gion  Magazine,  and  from  time  to  time  gren  was  assigned  to  serve  as  a  car- 
his  work  has  appeared  in  Life,  Judge, 

Saturday  Evening  Post  and  other  overseas  service  newspaper, 

periodicals. 

Wally  got  his  first  newspaper  job  years  ago 
when  he  was  15  years  old  in  1 . ~ 

home  town  of  Philadelphia,  where  he  he  has  for  several  years  served  _ 

lives  today.  He  started  as  office  boy,  the  staff  of  the  American  Legion  produced 
doing  some  lay-out  work  on  the  Magazine  as  one  of  its  editors.  “ 

Philadelphia  North  American  and 

training  under  Herbert  Johnson,  Wal-  New  King  Feature 
ter  Bradford,  and  Walt  McDougaL  ..qjj  BLOCK,”  a  two-column 

Within  two  years,  Wally  had  created 
and  was  drawing  two  Sunday  comic 
pages — “Inbad  the  Sailor”  and  “Ruff 
and  Reddy.”  Later  he  specialized  in 


In  Europe  15  Years 

Bom  in  Trenton,  N.  J.,  _ 

toonist  on  the  Stars  and  Stripes,  the  theil,  upon  finishing  school  there  went 
...  that  abroad  to  continue  his  music  studies. 

Sowers  and  Wallgren  first  met.  Some  After  15  years  abroad,  he  returned  to 
.  ^  Mr.  Sowers  published  this  country  noted  as  a  musician, 

his  Wally’s  Cartoons  of  the  A.  E.  F.  and  composer  and  writer.  He  was  the  first 

1  on  American  composer  to  have  an  opera 
.  1  in  a  foreign  state-theater. 

His  “Transatlantic”  was  given  at  the 
Frankfort  Opera  House  in  1930. 
was  formerly  assistant  music  direc- 

_  _ _ _  _  . . . .  tor  of  the  Stadtstheater  in  Berlin  and 

paneT  by  Jack  Welsh"  h^"  recently  ballets  have  been  produced 
been  released  by  King  Features  Syn-  Berlin,  Paris  and  New  York. 

DicATE.  The  cartoon  is  drawn  aroimd  present  he  is  in  Hollyw 

the  activities  of  children  and  Welch  writing  music  for  the  movies, 
portrays  the  laughs  of  childhood  work  includes  scores  for  the  De  M 
mixed  with  a  few  of  the  childhood  productions  of  “The  Plainsman”  ; 
tragedies.  The  artist  formerly  worked  Buccaneer.”  He  has  written  for 

in  a  commercial  art  studio.  national  magazines  and  is  the  author 

King  used  a  novel  bit  of  promotion  a  newly  published  book,  “Every 
in  announcing  the  birth  of  the  fea-  Man  His  Own  Det^tive:  a  Study  of 
ture.  An  eight-page  folder  cut  in  Glandular  Criminology, 
the  shape  of  a  baby  in  a  crib  had  that  ^1  e  ■] 

picture  on  the  front  and  inside  an-  ctpper  oaiis 

nounce  the  arrival  of  “On  Our  Block”  RAYMOND  CLAPPEIR,  Washington  rodeo  riders  and  army  officers  into 
at  King  Features.  columnist  for  the  Scripps-Howard  the  plaza  of  the  Will  Rogers  Shrine 

Newspapers  and  United  Feature  of  the  Sun  on  Cheyenne  Moimtain  at 
Ruth  MiUett  to  N.  Y.  Syndicate,  sailed  for  Le  Havre  on  the  Colorado  Springs  at  the  dedication  of 

RUTH  MILLETT  who  in  collabora-  Manhattan  last  Wednesday.  He  the  100-foot  tower  Sept.  6. 

tion  with  Marearet  StpnherKson  ha<s  will  be  accompanied  on  the  trip  Chief  Fred  Lookout  of  the  Osage 
beer^iSng  *e  ^  £vS  efi-  by  Mrs.  Clapper!^  tribe  in  his  native  tongue  dedicated 

quette  feature,  “Mind  Your  Manners,”  purjxise  in  making  the  trip  is  the  shrine  to  the  cowboy  philosopher 

has  joined  NEIA’s  New  York  stafi.  report  how  the  various  European  who  was  an  old  Oklahoma  friend. 

She  will  write  for  the  daily  “home”  governments  are  dealing  with  the  Spencer  Penrose,  Colorado  Sprii^ 

page,  and  will  also  continue  the  eti-  same  internal,  social,  and  economic  mining  man  who  built  the  pink  granite 

quette  feature.  problems  which  are  causing  so  much  spire  in  tribute  to  Rogers  who  was 

Bruce  Catton,  who  has  been  on  a  difficulty  in  the  United  States.  He  killed  with  Wiley  Post  in  an  Alaskan 

days  one  can  recognize  caricatures  of  leave  of  absence  from  NEA  Service  will  cable  three  articles  a  week,  be-  airplane  crash,  lit  a  sodium  vapor 
Alexander  Woolcott,  Grantland  Rice,  fQj.  jO  weeks,  has  returned  ginning  Sept.  20  and  continuing  into  flare  in  the  tower’s  pinnacle  which  he 

Mark  S.  Watson,  Harold  Ross,  Stephen  ^  Cleveland  and  will  resume  his  regu-  November.  They  will  supplant  his  said  would  bum  as  a  beacon  for 

Elarly,  C.  Leroy  Baldridge,  Jacob  lar  daily  columns  of  editorials  and  regular  Washington  column  which  is  Roger’s  memory  as  long  as  the  tower 

Omansky,  John  T.  Winterich,  A.  ijook  reviews.  suspended  imtil  his  first  dispatch  stands. 

Shelby  Ochs,  F.  P.  A.  and  Hudson 
Hawley,  whom  Wally  immortalized  in 
his  famous  character — “The  Saluting 
Demon.”  Most  of  the  above  men¬ 
tioned  men  will  be  at  a  reunion  din¬ 
ner  of  the  Stars  and  Stripes  to  be 
held  in  New  York  at  the  McAlpin 
Hotel  before  the  national  convention 
of  the  American  Legion  this  month. 

Wally’s  “Saluting  Demon”  has 

grown  in  popularity  in  veterans  cir¬ 
cles,  and  at  the  recent  state  conven¬ 
tion  of  the  Legion  in  Columbus,  O., 
a  contest  was  held  among  impersona¬ 
tors  of  the  Demon,  and  handsome 
prizes  awarded  the  winners. 

Wally  says  that  the  Muddledup 
Family  has  been  pestering  for  recogni¬ 
tion  many  years,  and  finally  he  has 
decided  to  parade  their  affairs  in  a 
daily  strip  to  be  released  Oct.  18. 

PoMic  Ralatfeas  Moa 
Dan  Sowers,  manager  of  the  syn¬ 
dicate  which  is  offering  the  Wallgren 
cartoons,  is  a  former  public  relations 
man.  He  is  a  native  West  Virginian 


Rudd  Acquires  Fruit  Co. 

ARTHUR  S.  RUDD,  sales  manager  of 
Publishers  Syndicate  of  Chicago, 
recently  acquired  control  of  Oregon 
Fruit  ftoducts,  Inc.,  of  Portland,  Ore 
jje  This  company  controls  the  output  of 
the  Dickinson  Company,  one  of  the 
oldest  fruit  packing  concerns  in  the 
jjj  Northwest.  Mr.  Rudd  formerly  lived 
in  Oregon  and  also  controls  Rudd- 
wood,  a  Portland  real  estate  holding 
jjis  corporation.  Management  of  the  two 
lille  companies  are  in  the  hands  of  Port¬ 
land  people.  Mr.  Rudd  is  continuing 
his  work  with  Publishers  Syndicate 
and  is  beginning  his  12th  year  in  syn¬ 
dicate  work. 


OF  ACCURACY,  SPEED 
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Sears  Sales  at 
Hew  Peak 

continued  jrom  page  3 


jjles  events  are  held  "when  we  use 
everything  we  can  get  our  hands  on,” 
be  added. 

He  emphasized  that,  generally 
^leaking,  local  retail  store  managers 
|^3n/^l<»  their  advertising  programs 
*ith  a  minimum  of  interference  by 
the  home  office.  "We  supply  them 
with  an  adequate  advertising  service,” 
he  said,  "but  we  encourage  our  store 
managers  to  work  closely  with  the 
I  local  newspapc'rs.  As  a  result,  prac¬ 
tically  our  entire  contact  with  news- 
through  the  local  store 


I  papers  c 
managers.' 

Contracts  Siqned  Locally 

,  The  procedure  for  newspaper  con- 
?  aacts  in  the  Sears  organization  pro- 
i-ides  that  the  store  manager  selects 
the  newspaper  or  newspapers  in  his 
dty  which  he  believes  most  satisfac¬ 
tory  for  the  development  of  business, 
ffe  bases  his  contract  plans  on  a  fixed 
ratio  of  advertising  to  budgeted  sales. 
After  the  amount  is  estimated,  he  has 
-  the  newspapers  make  up  bulk  space 
I  or  frequency  insertion  contracts,  ac- 
i  cording  to  local  newspaper  practices, 
i  and  sends  them  to  the  national  office 
’  for  approval  and  recommendations. 

I  He  national  office  either  approves 
'  or  makes  recommendations,  and  re¬ 
turns  the  contracts  to  the  store  man- 
I  ager  to  be  signed  locally.  It  is  then 
up  to  the  store  manager  to  use  his 
liiuge  as  he  sees  fit.  The  national 
office  maintains  a  "hands-off”  policy, 
providing  the  store  advertising  pulls 
and  sales  returns  are  satisfactory.  If 
mistakes,  misunderstandings  or  unex- 
1  plained  declines  in  sales  occur,  the 
store’s  advertising  procedure  is  in¬ 
vestigated  by  the  national  office  and 
necessary  recommendations  are  made. 

The  size  of  store  ads  depends  upon 
the  volume  of  business  done  and  the 
I  competitive  situation  in  each  city.  In 
i  large  cities,  full-page  copy  is  fre- 
\  quently  used  as  a  part  of  the  regular 
i  schedule.  In  smaller  towns,  full-page 
copy  is  usually  confined  to  special 
sales  and  events.  There  is,  however, 
no  set  routine  on  this  subject,  as  far 
as  the  national  office  is  concerned. 

"We  encourage  our  store  managers 
to  maintain  a  pleasant  relationship 
with  newspapers,  because  we  feel  it 
is  ‘good  business’  for  all  concerned 
and  we  are  mutually  dependent  on 
eadi  other,”  remarked  Mr.  Cunning¬ 
ham. 

Commenting  upon  the  generally  im¬ 
proved  relationship  between  news¬ 
papers  and  chain  stores,  Mr.  Cunning¬ 
ham  declared  “if  there  has  been  a 
feeling  against  chain  stores  as  a 
poup,  it  is  probably  because  those 
interested  have  not  seen  the  situation 
as  a  local  problem.  For  instance,  the 
Flint  manager  could  not  have  the 
same  friendly  relation  with  the  Flint 
newspaper,  if  he  was  dependent  upon 
this  office  for  constant  guidance  and 
advice.  Most  problems  that  arise  can 
best  be  solved  locally  without  con¬ 
sulting  this  office.” 

Central  Ad  Office 

A  distinguishing  feature  about 
Sears’  retail  advertising  is  the  at¬ 
tractiveness  of  its  local  newspaper 
advertisements.  In  this  respect,  the 
national  office  plays  a  prominent  part. 
Periodically,  the  home  office  prepares 
and  ships  to  all  stores  an  advertising 
1  mat  service.  This  service  is  prepared 
j  far  in  advance  and  reaches  the  stores 

■  ^  days  before  the  start  of  the  period 
i  in  which  it  is  to  be  used.  The  mat 
I  %rvice  is  known  as  the  “unit  system” 
1  in  which  suggested  layouts  and  illus- 

■  trations  are  prepared  in  various  sizes, 
1  or  units,  according  to  column  widths. 

Mr.  Ciinningham  told  Editor  & 


Publisher  Sears  has  been  exception¬ 
ally  successful  in  the  use  of  half¬ 
tones.  He  credited  much  of  this  suc¬ 
cess  to  the  excellent  cooperation  of 
newspaper  mechanical  departments, 
which,  for  the  most  part,  have  been 
able  to  extend  first-class  stereotyp¬ 
ing  service. 

“Mechanical  superintendents,  gen¬ 
erally,  have  done  a  splendid  job,”  he 
said,  “in  furnishing  excellent  repro¬ 
duction  of  halftones  and  in  making 
our  ads  attractive  typographically.” 
While  Sears’  typographical  rules  are 
not  rigid,  the  company  favors  the 
modern  fonts  and  recommends  the 
use  of  plain  legible  type  faces  that 
most  newspapers  carry. 

Sears’  retail  store  ads  are  outstand¬ 
ing  examples  of  how  space  can  be 
used  to  good  advantage  in  the  mat¬ 
ter  of  getting  a  large  number  of  items 
included  in  one  layout.  This  is  ac¬ 
complished  through  the  layout  ser¬ 
vice  provided  by  the  national  office 
in  connection  with  the  unit  system. 
A  great  variety  of  layouts  are  pro¬ 
vided  so  that  ads  will  differ  in  ap¬ 
pearance  and  present  a  diversified 
list  of  merchandise  items. 

Last  Emphasis  on  Price 

In  this  connection,  Mr.  Cunningham 
stated  there  is  a  definite  tendency  on 
the  part  of  the  public  to  trade  up¬ 
ward,  consequently  there  is  not  so 
much  emphasis  on  price  leaders. 
Higher-grade  merchandise  is  being 
featured  more  prominently  in  Sears’ 
ads,  he  said,  thus  tending  to  raise  the 
general  tone  of  retail  copy. 

Interesting  evidence  of  Sears’  de¬ 
sire  to  keep  its  advertising  ai>peal  on 
a  high  level  is  the  following  soimd 
advice,  prepared  by  Mr.  Cunningham, 
as  a  constant  reminder  to  store  man¬ 
agers: 


ration  should  be  the  knowleilxe  that  Sears 
Kfowth  and  success,  as  well  as  our  own  ad¬ 
vancement  and  success,  dcpen<ls  upon  how  well 
we  build  for  tomorrow. 

“Don’t  prostitute  a  good  name. 

"Don't  allow  your  comiretitors  to  lead  you 
into  temptation. 

"Above  all  don’t  attempt  to  deceive  your 
customers  for  you’re  only  firoling  yourself.” 


“We  think  the  name  of  Sears,  Roe¬ 
buck  &  Co.  is  of  such  importance  that 
it  is  up  to  our  store  managers  to  safe¬ 
guard  it  at  all  times,”  he  explained. 
"We  don’t  want  them  to  be  identified 
with  shady  merchandising  and  adver¬ 
tising  practices.  It  was  with  this 
thought  in  mind  that  we  prepared 
and  issued  ‘Handle  With  Care.’  ” 
Schweqar  Retail  Chief 
Assisting  Mr.  Cunningham  in  ad¬ 
ministering  the  retail  store  advertis¬ 
ing  program  is  R.  R.  Schweger,  who 
is  in  direct  charge  of  retail  advertis¬ 
ing.  Mr.  Schweger  was  formerly  ad¬ 
vertising  and  sales  promotion  manager 
of  Sears’  Milwaukee  stores.  He  has 
been  with  the  company  since  the  in¬ 
ception  of  Sears’  retail  stores. 

Mr.  Cunningham,  whose  duties  in¬ 
clude  both  retail  and  mail  order  ad¬ 
vertising,  was  formerly  rewrite  man 
on  the  Chicago  Herald  and  Examiner. 


Continues  Part-Time 
Job  in  Washington 

W.  M.  Baskervill,  managing  editor 
of  W.  R.  Hearst’s  Baltimore  News- 
Post,  has  been  serving  in  two  posts 
since  late  in  July  when  he  went  to 
Washington  to  aid  Mrs.  Eleanor  Pat¬ 
terson  in  reorganizing  the  Washing¬ 
ton  Times,  after  she  had  leased  it  for 
five  years  from  William  Randolph 
Hearst.  Mr.  Baskervill  has  been  serv¬ 
ing  three  days  a  week  as  managing 
editor  of  the  Times  and  the  remainder 
of  the  time  in  Baltimore.  Sojourning 
at  her  Port  Washington,  L.  I.,  home 
over  the  Labor  Day  weekend,  Mrs. 
Patterson  denied  a  report  that  she 
had  plans  to  lease  ffie  Baltimore 
News-Post  from  Mr.  Hearst. 


ADDS  STYLE  SECTION 


Chicago,  Sept.  7 — Starting  Sept.  9. 
the  Chicago  Daily  News  will  present 
each  'Thursday  “Today’s  Woman,”  a 
12-page,  standard-sized  pictorial  sup¬ 
plement  as  an  integral  part  of  the 
paper,  featuring  fashions,  furniture, 
interior  decorating  and  other  subjects, 
George  Hartford,  Daily  News  adver¬ 
tising  director,  has  announced. 


■H.VNDLE  WITH  CAKE 

“There  isn’t  any  difference  between  adver¬ 
tising  and  any  other  phase  of  our  business. 

“If  we  are  to  be  successful  in  our  advertis¬ 
ing,  as  in  our  merchandising,  we  must  build 
day  by  day,  steadily,  consistently,  energetically. 
Spasmodic  spurts  of  ‘brilliance’  seldom  have 
permanent  value. 

“Smart  advertising,  like  the  ‘smart-aleck,’ 
wears  out  quickly.  And  if  it’s  really  as  smart 
as  its  author  imagines,  the  chances  are  that 
many  of  its  readers  miss  the  point  entirely. 

“  ‘Keeping  everlastingly  at  it  brings  success’ 
is  the  slogan  of  one  of  the  most  outstanding 
advertising  agencies  in  the  business.  Note 
well  that  slogan.  It  makes  no  claim  for  over- 
niglu  success.  It  promises  nothing  except 
persistency. 

“Bombastic,  claim-making,  highly-keyed  ad¬ 
vertising  is  danger  in  its  most  virulent  form. 
The  flag  it  waves  is  red.  And  the  customers 
it  brings  are  short  on  cash  and  long  on  ex¬ 
pectancy.  Even  your  best  values  don’t  look  so 
good  to  them.  'Tomorrow  they’ll  be  found  in 
the  store  whose  stock  of  adjectives  is  greater 
than  yours  and  whose  business  life  is  bound 
to  be  shorter. 

“Sears,  Roebuck  is  fifty  years  old.  We  were 
here  yesterday  and  we'll  be  here  tomorrow — 
yes.  and  a  great  many  more  tomorrows. 

“So  while  we  prepare  our  advertising  for 
today's  sales,  t>ehind'and  guiding  that  prepa- 
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The  seventh  Annual  Forum  on 
Current  Problems  will  be  held  at 
the  Waldorf-Astoria  October  4th 
and  5th.  Freedom  of  the  Press 
and  Defense  of  Press  Censorship 
will  occupy  one  session.  The  entire 
Forum  proceedings  will  be  re¬ 
ported  in  a  section  of  the  Sunday, 
October  1 0th 


NEW  YORK. 


3<cralb  S^bune 


A  fair  deal  for  the  public,  the  employee,  and 
the  men  and  women  who  have  put  their 
money  in  the  industry  is  just  good  business 
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EDITOR  6.  PUBLISHER 


Confessions  of 
An  Editor's  Wife 

continued  from  page  7 


kneepads.  “Kneepad”  is  a  term  de¬ 
noting  a  transaction  like  this  between 
business  office  and  prospective  adver¬ 
tiser:  “You  buy  an  ad,  and  I’ll  see 
that  you  get  a  little  writeup  in  the 
news  colunuis.”  An  editor’s  attitude 
toward  the  police  and  sheriff’s  de¬ 
partments,  toward  all  city  and  county 
officials  is  not  overly  ^ummy,  not 
frigid — just  an  in-between  attitude  of 
■‘Show  me  what  you’re  doing  before 
I  shout  for  you.” 


He'i  Tough  of  Timot 

He  may  get  a  little  tough  some¬ 
times  in  maimtaining  the  integrity  of 
his  news  organ.  I  have  heard  my 
husband  recently  berate  the  advertis¬ 
ing  manager  for  exaggerating  local 
business  news  to  the  detriment  of  that 
with  no  local  advertising  hookup. 

“We  have  the  governor  of  the  state, 
or  the  president  of  the  national  busi¬ 
ness  men's  league  here  to  speak,  and 
he  only  gets  a  one-column  picture 
in  the  paper,”  he  charged.  “But  let 
some  chain  store  get  a  new  local  man¬ 
ager,  and  it’s  worth,  at  the  very  least, 
a  two-column  cut  to  you  in  the  Sun¬ 
day  paper.  Hereafter,  cut  them  down 
Ui  ordinary  size.” 

He  also  does  a  little  threatening 
toward  officials  occasionally,  when 
tliey  seem  inclined  to  withhold  in¬ 
formation  that  he  thinks  the  public 
is  entitled  to.  I  have  heard  him  say 
to  the  sheriff,  over  the  telephone, 
‘Either  you  give  us  full  facts  about 
that  arrest  within  one-half  hour,  or 
we’ll  plant  a  reporter  in  yotn:  office 
for  24  hours  a  day  this  next  month, 
and  sec  if  we  can’t  find  something  to 
write  about.”  We  generally  get  fuil 
news  of  the  arrest. 


fice.  A  worker  on  a  newspaper  finds 
before  long  that  good  strong  criticism 
of  his  paper  means  that  the  public  is 
reading  it.  Too  much  praise  would  be 
enervating. 

There  is  often  raised  the  question 
of  what  function  a  newspaper  should 
perform  in  a  community:  whether  it 
should  merely  tell  the  news  in  an 
unbiased  way;  whether  it  should  mold 
public  opinion;  crusade  for  causes. 
That  depends  upon  the  temperament 
of  the  publisher,  of  the  editor,  of  the 
causes  for  crusade.  After  all,  a  news¬ 
paper  is  supposed  to  report  news  for 
many  groups  of  widely  varying  be¬ 
liefs  and  convictions. 

As  for  uncolored  accounts  of  the 
news,  there  is  also  room  for  argu¬ 
ment.  Ninety-five  per  cent  of  the 
people,  given  absolutely  unbiased  and 
uncolored  accounts  of  world  events 
today,  would  not  know  what  is  hap¬ 
pening.  It  is  the  personality  of  re¬ 
porters,  of  editors,  their  reaction  to 
events,  their  discrimination  in  play¬ 
ing  up  or  down  stories,  their  citing 
of  acts  that  seem  more  important  to 
them  than  others,  their  sorting  out 
of  incidents  effectively  portraying  the 
event  at  hand — always  tempered  by 
tlieir  good  judgment,  tested  by  their 
accuracy,  leavened  by  their  profes¬ 
sional  sense  of  integrity — which  put 
news  into  shaoe  to  be  read  and  un¬ 
derstood  by  the  world. 


Pigeons  Speed  War 
News 


Carrier  pigeons  were  used  by  the 
San  Francisco  News  to  eipedite 
transfer  of  messages  from  ships 
newly  arrived  from  the  Orient  with 
refugees  from  the  Shanghai  war 
zone.  Arrival  of  the  first  Do'la' 
liner  since  fighting  began  motivated 
the  use  of  the  pigeons,  which  are 
housed  in  a  loft  atop  the  News 
building.  Highlights  of  interviews 
obtained  by  Anna  Sommer  were 
transmitted  on  the  carrier  bands, 
several  pigeons  being  released  be¬ 
fore  the  vessel  docked. 


G.  C.  WnJJNGS  QUITS 
AS  PERRY  G.M.  OCT.  1 

Florida  Executive  Retiring 
On  Advice  oi  Physicians 


(By  telegraph  to  Editob  &  Pvilisbii) 
Jacksonville,  Sept.  8 — George  C. 
Willings  today  announced  his  retire, 
ment  from  all  business  and  civic  ae* 
tivities  efiectivt 


heartedness  eliminates  news  on  the 
basis  of  pathos,  or  where  overwhelm¬ 
ing  pressure  from  the  cash  register 
prevents  his  printing  an  item.  In 
either  event,  its  omission  is  against 
his  better  judgment. 


G.  C.  Willings 


Criticism  a  Good  Sign 

One  of  the  things  an  editor  makes 
allowance  for  is  the  public’s  feeling 
that  it  is  perfectly  at  liberty  to  criti¬ 
cize  the  newspaper,  and  to  criticize  it 
acridly  and  freely.  A  newspaper  is  a 
little  like  government — a  public  in¬ 
stitution.  Few  of  us  get  fighting  mad 
when  people  express  diverse  opinions 
about  the  efficacy  of  the  Constitution, 
or  of  Roosevelt  as  President,  or  even 
of  the  present  incumbent  as  city  man¬ 
ager.  Their  acts  are  open  to  criticism 
by  virtue  of  their  holding  public  of- 


News  vs.  Kneepads 

There  are  good  editors  and  poor 
ones;  conservative  ones  and  lurid 
ones.  Perhaps  they  do  not  succeed 
100%  in  their  aims.  Neither,  for  that 
matter,  do  teachers,  ministers,  doc¬ 
tors,  regardless  of  how  high  their  aims, 
how  hard  their  work. 

’There  is  always  the  problem  of  an 
editor’s  relation  to  his  business  office. 
Every  newspaper  has  a  cash  register 
somewhere  about  its  plant.  Treat  it 
with  respect — it  pays  your  salary,  buys 
your  newsprint,  carries  the  burden  of 
most  of  your  expense.  But  don’t 
salaam  to  it  nor  bow  yourself  out  of 
the  room  backward  to  it.  You  may 
not  be  able  to  get  along  without  it. 
The  same  holds  true  for  its  relation 
to  the  editorial  department.  News  is 
primarily  what  makes  people  read  the 
paper,  not  kneepads  nor  advertising 
matter. 

Perhaps  you  want  me  to  summarize 
the  qualities  of  a  good  editor.  It  can 
be  done  briefly:  a  good  editor,  in  es¬ 
sence,  has  his  circulation  solely, 
soundly  and  sensibly  at  heart,  except 
for  those  rare  instances  where  soft- 


WRIGLEY  APPOINTS 

Wm.  Wiigley,  Jr.,  Company,  Chi¬ 
cago,  has  appointed  Louis  E.  West- 
heimer  &  Co.,  Chicago  and  St.  Louis 
advertising  agency,  to  direct  a  special 
campaign  in  national  magazines,  be¬ 
ginning  early  in  October.  The  cam¬ 
paign  is  scheduled  for  an  indefinite 
period  and  will  be  confined  to  one 
product,  it  is  understood. 


CLINE 


HIGH  SPEED  PASTERS 


AND 


AUTOMATIC  TENSIONS 


ARE  USED  ON 


Color  Rotogravure  Presses 
High  Speed  Newspaper  Presses 


TO  MAINTAIN  COLOR  REGISTER 


Cline  Electric  Mfg.  Co. 


MAIN  OFFICE:  211  W  WACKER  DRIVE,  CHICAGO 


WESTERN  OFFICE 
CrocV«r  First  Nat'l  Bk.  Bldq. 
San  Francisco,  Calif. 


EASTERN  OFFICE 
220  East  42nd  Street 


CLI  N  E 


THE  SAGA  OF  TEN  BUCKS, 
A  FORD 

AND  A  SENSE  OF  HUMOR 


Bob  burns  ambled  out  of  the  Ozarks  some  twenty 
years  ago,  with  a  humorous  slant  on  life,  a 
bazooka  and  the  wanderlust — to  take  three  worlds  in 
his  stride  eventually — movie,  radio  and  newspaper. 

How  does  an  American  Over-night  Success  spend 
his  days  before  letting  LIFE  begin  at  41?  ...  He  in¬ 
vents  a  bazooka  .  .  .  tours  with  a  minstrel  show  .  .  . 
grows  peanuts  .  .  .  plays  vaudeville  .  .  .  grows  hay 
.  .  .  plays  carnivals  .  .  .  civil  engineers  ( like  his  father) 

.  .  .  and  somewhere  in  between  quits  selling  classified 
ads  for  Chicago’s  Herald-Examiner  to  enlist  for  “the 
duration”  with  U.  S.  marines  and  win  a  medal  from 
Gen.  IVrshing  for  the  rille  championship  of  the  A.E.F. 

Twenty  months  ago  he  was  in  Hollywood  with  a 
total  inventory  of  ten  bucks,  a  dilapidated  Ford  and 
plenty  of  good  Arkansas  humor  .  .  .  and  then  the  fun 
began.  With  a  one  guest-star  appearance  on  a  Rudy 
Vallee  program,  America  woke  up  to  the  best  yarn- 
spinner  of  the  age. 

In  twenty  months  Bob  parlayed  ten  bucks  and  a  tin 
Lizzie  into  8450,000  a  year — Public  Demand  No.  1 
on  the  networks,  star  of  Paramount  Pictures  and  laugh- 
huilder  a  day  for  225  American  newspapers. 

Of  course,  his  daily  funny  story  is  an  ESQUIRE 
feature.  .And,  perhaps,  your  territory  is  still  open. 
Write  or  wire  Esquire  Features.  Inc.,  919  N.  jMichigan 
Ave.,  Chicago.  III. 
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News-Herald  and  radio  station  WCOA 
“On  the  advice  of  my  physicians  to 
slow  up,  I  am  retiring  for  an  indefinite 
rest,”  Mr.  Willings  said. 


th 
janaly 
loecau 
tbeir 


lied  ( 

Th 
plete 
store 
by  tl 
Boar 
hquo 
year 

Lit 
tc  si 
ei  c 
sales 
E  bi 
liqui 
sons 
trict 
liqu 

A 


BARS  GUILD  DELEGATE 

President  R.  A.  C.  Ballantyne  of 
the  Montreal  Newspaper  Guild,  an 
ANG  unit,  has  been  barred  from  a 
seat  at  the  Trades  and  Labor  Con¬ 
gress  of  Canada  convention  which 
opens  in  Ottawa.  Sept.  13.  Reason 
given  was  that  the  guild  is  now  a 
CIO  affiliate. 
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Pa.  Spent  $39,652,471 
jn  Liquor  in  6  Months 

pnisBUBCH,  Sept.  6  — The  fourth 


RADIO  CORRECTION  HIT  Liquor  Imports  Boom; 

Chicago  Business  Bureau  HeOVy  Ads  Seen 
Criticizes  Iniormal  Wording  Heartened  by  their  broadening  mar- 


ing  a  substantial  portion  of  the  funds 
within  Pennsylvania.  Walker  & 
Downing,  Pittsburgh  advertising 
agency,  is  placing  copy  in  every  daily 


^-annual  analysis  of  the  Pennsyl-  Chicago,  Sept.  7— The  Chicago  Bet-  ket  in  the  United  States,  foreign  ship-  w^kly  newspaper  in  Ae  state. 

..  _ i_-A.  I _  : _ A.  1 _ _  ^  ^  _ • _ _  _ ; _ _  1<5  hpincr  ugoH  »t\  IM^ur 


Uquor  market  has  just  been  Business  Bureau  has  publicly  pro-  pers  of  wines  and  spirits  are  planning 

^ed  by  the  Research  De^rtnient  tested  a  recent  radio  “correction”  of  record-smashing  advertising  expendi-  t)hio  and  other 

j  the  Pittsburgh  Press.  The  first  Chrysler  Illinois  Company  in  con-  tures  here  this  fall  and  winter,  accord-  western  papers. 

^ysis  was  made  two  years  ago,  and  section  with  a  previous  radio  broad-  ing  to  Frank  G.  Handren,  president  Victor  Fischel,  vice-president  of 

because  of  its  value  to  distUlers  and  which  a  car  was  described  as  of  the  Park  &  Tilford  Import  Corp.,  Ljncoln  Inn  Distilling  Company,  has 

jtheir  advertising  agencies,  it  is  an-  equipped  with  “$100  worth  of  who  has  just  returned  to  New  York  a^omced  that  his  company  is  con- 

nounced  now  that  it  will  be  con  tin-  »  after  an  extended  visit  in  England,  ^  large  advertising  campaign 

Led  on  a  sbc-month  Bureau  investigation  developed  the  Scotland  and  France  with  exporters  Silver  Dollar  whisky. 

The  analysis  is  made  from  a  com-  fact  the  tires  were  not  new  and  should  of  his  company’s  nationally  distrib-  Can  one  advertising  guide-book 

plete  summary  of  sales  of  all  hquor  have  been  so  described.  When  uted  brands.  Mr.  Handren  conferred  completely  cover  the  requirements  of 

jugcs  in  Peniwylvania  as  c^piled  bureau  requested  the  company’s  with  shippers  of  Vat  69  Scotch,  Mar-  large  and  small  retail  outlets? 

Iq,  the  Pennsylvania  Liquor  Control  advertising  agency,  Schwimmer  &  tell  Cognac  brandy.  Dry  Monopole  Geo.  E.  Keith  Company,  shoe  manu- 

Board.  the  1^8^  *  Scott,  to  broadcast  a  “correction”  in  champagne,  Marie  Brizard  liqueurs,  facturer,  is  distributing  its  new  fall 

liquor  f 471  accordance  with  rules  and  regulations  Harvey’s  ports  and  sherries  and  Advertismg  Plan  Book” 

year  toUl  for  the  state  w^  $39,652,471.  matters,  the  correc-  Booth’s  House  of  Lords  gin.  Walk-Over  outlets  throughout  the 

Ae^LnentiaT^for  each” of °t^  fR®  ®  verbal  apology  Decision  to  extend  advertising  cam-  country.  For  smaller  stores,  the  Plan 

S  tmtii"oT'S‘ettate  ?he  wl  on  bv  tbe  announcer  instead  of  the  reg-  paigns  was  based  upon  governmental  instructions  for  as- 

67  counties  of  the  state.  I  he  gallon  gg^gg^i^n  records  indicaUng  that  1937  will  be  sembling  22  lOO-lme  men  s  and  wom- 

^SokeiTdovm  for  each  of  the  lour  Text  of  the  correction  as  requested  a  banner  year  for  imported  Scotch.  ® 

Bbroten  do^  lor  eacB  ol  me  lour  "*  chamoajne  and  liaueups.  "S  mom  of  aU  Ulustrattons  and  95 


;,„„districUoithe  sum  Compari-  tollowa: 

sons  are  made  for  these  liquor  dis-  “In  a  recent  br.radcast  w.  i.ientione.l  a  1931  .  ®T  ^ngiisn  gin,  wmen  nas  adygj.tising  budgets  29  other  adver 

M  nt  all  tvnes  and  nrices  of  Auburn  Sedan  as  being  e<niipi>ed  with  $100  lagged  behmd  other  imports,  is  now  r  adver- 

mets  of  all  types  and  prices  ol  ^  ti^ments  up  to  540  Imes  m  size  are 

liquors.  U  accurate,  as  the  tires  bad  lieen  used  and  were  yUg  same  neriod  Scotch  imnnrts  in  ®tt®rcd  in  mat  form.  For  department 

AlWhenv  Countv  fPittsburgh)  . .  . .  .u:,  perioa.  acoicn  imports  in  „tore«  do=i»nir,«  .Ke,:, _ _ 


Even  hnported  English  gin,  which  has  interchangeable  shoe  cuts.  For  larger 
laceed  behind  other  imnorts.  is  now  advertising  budgets,  29  other  adver- 


m  size  are 


Allegheny  County  (Pittsburgh)  we  regret  this  error  and  pledge  u  ‘h^  Tr^sriurnths  oY  m^^^  stores  designing  their  own  advertis- 

again  leads  the  state  m  per  capita  will  not  recur.”  monms  ot  imi  were  up  ^g  g  ^  photogranhic 

wnsumption,  the  figure  being  $6.62.  The  correction  as  actually  broadcast  nb°f  18  per  cent,  as  against  las^ear,  ^^terial.  P  otographic 

n,  U,uor  »led  in  Allepheny  County  dmorenl  Ld  1,  aUti  .P- 

fadusKtnontoendms  JulySwere  v„b.tlm  below;  5<lvortmng  agent  ter  tte 


for  tne  six  monins  enoing  juiy  o  were  „„Qegj 
$9,092,694,  or  22.93  per  cent  of  the  ^ 
state  sales.  With  14.27  per  cent  of  the 
state’s  population,  Allegheny  County  sundavs 


loiea  veroaiim  oeiow:  champagne  and  sparkling  wines  over  Rrolnc^c  I 

•.';,ay.  by  the  «ay  folks.  I  got  so  .  xete.!  foo  per  cent,  French  liqueurs  65  per  ej^g  Qct  System,  effec- 

aboiit  values  in  the  Chrysler  broadca.st  of  two _  ,  _ _ ,  ...  .  ,  uve  CICI.  1. 

Sundays  ago  that  I  want  to  give  you  this  JVench  Still  Wines  about  48  HoovER  HOSIERY  Co.,  of  Concord 

1  e-.:.!  ..  1011  ctaxei....  k.wi  Der  cent.  Consumntion  nr  these  nev-  _ r_  _A  i.  ’ 


had  15.78  per  cent  of  retail  sales  as  correction.  1  sanl  a  1931  Auburn  sedan  had  Cent.  Consumption  of  these  bev-  jsj  manufacturer  of  fine  gauge  full- 

shown  in  the  1935  Census  of  Busi-  $100  worth  of  new  tires  and  tubes.  I  was  erages  has  been  steadily  increasing,  fashioned  hosiery  recentlv  annointed 
ness.  It  has  77  liquor  stores  and  2,567  just  a  little  o^r .enthusiastic  They  weren  t  he  asserted,  ever  since  the  import  Fort  &  Co.,  Charlotte  N  (1  to  handl^ 
1.  _  new.  l)Ut  thev  looked  an  awful  lot  like  it  to  _ i  _ _  ,  .*  lo  ndnoie 


liquor  licensees. 

In  Philadelphia  County,  the  per 
capita  sale  of  liquor  was  $5.25.  The 


new,  hut  they  looked  .in  awful  li  t  like  t,  duties  on  them  were  lowered  last  year  its  advertising 

me.  ion  11  excuse  me,  wont  you?  ,  i  ,  -rr  ,  .•  ,  ,  .  auvci  usiiijj. 

by  reciprocal  tariff  treaties.  In  lj3j  ^ 

The  Burrau  in  its  current  weekly  imports  of  Scotch  were  141  per  cent 


percentage  of  liquor  sales  there  was  report  criticizes  this  correction,  al-  above  those  of  the  previous  year, 
2j83.  With  20.25  per  cent  of  the  state’s  though  conceding  that  it  is  difficult  while  French  brandy  imports  were  48 
population,  this  county  had  26.37  per  for  a  broadcast  advertiser  to  make  pgj.  cent  higher,  French  chamnagne 
cent  of  total  retail  sales.  Philadelphia  corrections  separate  from  his  regular  gy  pgj.  cent,  French  liqueurs  29  per 
County  has  89  liquor  stores  and  2.960  advertising,  as  a  newspaper  advertiser  cent  and  French  still  wines  28  per 


liquor  licensees. 

the  analysis  shows  a  heavy  con- 


"The  underlying  theory  of  the  cor- 


cent. 

Charles  M.  Torm  Co.,  New  York,  is 
the  Park  &  Tilford  agency. 


centration  of  sales  in  urban  counties,  rection  system,”  said  the  Bureau,  “is  p^j.^  &  Tilford  agency. 

Allegheny  and  Philadelphia  counties,  to  create  confidence  in  advertising.  _ | _ 

with  only  34  per  cent  of  the  state’s  .  .  .  Certainly  corrections  of  the  type  ^  .  ,  U 

population,  accounted  for  49  per  cent  broadcast  by  the  advertiser  in  this  in-  ^ QIIip CliqnS  QIICI  irCCOUntS 

of  the  state  liquor  sales.  stance,  are  an  open  invitation  to  those 

I  ^  H'  I  A  f  lA  I  kf  It  I  f  _ 


C  \ 


the  state  liquor  sales.  stance,  are  an  open  invitation  to  those 

For  every  county  is  shown  the  dol-  less  scrupulous  to  use  such  correc-  THE  ADVERTISING  of  Community 

Ur  and  per  cent  volume  of  liquor  tions  for  advertising  purposes,  the  Plate  of  Oneida,  Ltd.,  will  be  han- 

sales,  percentage  of  general  retcdl  sales,  making  of  excuses  and  other  extran-  died  by  the  New  York  office  of  Batten, 

>r  canita  liouor  sales,  number  of  r^ntis  matter.”  Barton,  Durstine  &  Osborn,  Inc.,  ef- 


per  capita  liquor  sales,  number  of  eous  matter.”  Barton,  Durstine  &  Osborn,  Inc.,  ef- 

liquor  stores  and  number  of  liquor  ■  fwtive  Feb.  1,  1938.  The  Tudor  Plate 

licensees  U’  \1tT  11  continue  in  the  hands  of  the 

The  charts  in  the  analysis  show  the  ■lUrCIin  W  OlKer  /AClaS  Buffalo  office  of  the  same  agency, 

concentration  of  liquor  sales,  the  two-  (^rir*1rlrri1c  rrnrl  f^nrHirrlQ  Petri  Cigar  Company  is  conducting 

year  trend  of  sales  in  the  four  dis-  ^  newspaper  advertising 

tricts,  sales  volumes  in  gallon,  the  Peoria,  Ill.,  Sept.  7 — ^Introduction  of  campaign,  supplementing  the  newspa- 
ratio  of  sales  of  straight  to  blended  the  Hiram  Walker  line  of  prepared  per  copy  with  night-time  radio  an- 
whiskies,  the  gallon  sales  of  all  types  cocktails,  fruit  liqueurs,  cordials  and  novmcements  in  California,  Oregon 
of  liquor  by  district,  and  the  price  specialty  items,  developed  during  the  and  Washington.  Emil  Brisacher  & 
preference  by  districts  as  to  dry  gin  past  four  years,  is  definitely  scnduled  Staff  is  handling  the  double  campaign, 
and  whisky.  for  early  autumn.  Samuel  and  Martin  which  is  in  behalf  of  Natividad  Cagars 

The  sales  of  all  brands  of  liquor  Goldberg  will  have  charge  of  market-  and  Costa  de  Oho  Cigars. 


g  fective  Feb.  1,  1938.  The  Tudor  Plate 

r.  II  n  jj  will  continue  in  the  hands  of  the 

lirCmi  W  CLuCGr  jrAddS  Buffalo  office  of  the  same  agency. 

locktdils  dnd  Cordieds  company  is  conducting 

a  Pacific  Coast  newspaper  advertising 
Peoria,  Ill.,  Sept.  7 — ^Introduction  of  campaign,  supplementing  the  newspa- 


are  also  analyzed. 

N.  C.  Ad  Board  O.K/s 
State  Tour,  Booklets 

The  advertising  and  promotion  com 
niittee  of  the  Department  of  Con 


ing  these  products.  The  assortment  Nicoll  &  Co.  of  San  Francisco, 
includes  four  fruit  liqueurs — Apricot,  woodenware  manufacturer,  has  placed 
Blackberry,  Cherry,  Peach;  and  six  its  advertising  accovmt  with  Gerth- 
cordials — Creme  de  Cacao,  both  white  Knollin  Advertising  Agency,  San 
and  green  Creme  de  Menthe,  Curacao,  Francisco.  For  the  present,  activity 


Anisette,  Triple  Sec,  and  Kummel. 


will  be  centered  on  “Redwoodware,” 


Hiram  Walker  also  has  entered  the  Nicoll  &  Co.’s  new  line  of  specialty 


servation  and  Development  of  North  prepared-cocktail  field  following  sur-  giftware. 

Carolina  met  as  overnight  guests  of  veys  showing  that  Americans  are  buy-  Kelvinator’s  spring  and  summer 
Mr.  and  Mrs.  Coleman  Roberts,  of  ing  almost  30  per  cent  more  prepared  advertising  of  its  “Plus-Power”  re- 
Charlotte,  at  their  summer  home.  Snug  cocktails  in  recent  months  than  in  the  frigerating  mechanism  will  have  a  fall 
Harbor,  Lake  Lure,  N.  C.  past.  The  Hiram  Walker  line  includes  and  winter  counterpart  in  the  adver- 

Plans  were  made  for  an  “Old  North  Manhattan,  Martini,  Side  Car  and  tising  of  the  new  “Intensifire”  oil 
State”  tour,  Oct.  10-22,  for  seventy-  Old-Fashioned.  All  will  contain  na-  burner,  according  to  E.  L.  Sylvester, 
five  travel  counselors  and  editors  from  tionally  known  ingredients.  In  the  sales  manager  of  Residential  Air  Con- 
all  sections  of  the  country.  Manhattan,  for  instance,  imported  ditioning  and  Automatic  Heat  for  Kel- 

A  series  of  booklets,  incorporating  Martini  &  Rossi  Vermouth,  a  selected  vinator  Division,  Nash-Kelvinator 
information  asked  by  inquirers,  will  cocktail  blend  of  Hiram  Walker  Corporation.  The  name,  intended  to 
be  prepared  for  mailing.  The  com-  whiskey,  and  Angostura  bitters  will  be  dramatize  efficiency  and  economy  in 
mittee  also  voted  to  begin  the  publica-  used.  TTie  reputation  of  the  ingredi-  its  oil  heater  line  will  be  featured  in 
tion  of  a  quarterly  pictorial  magazine,  ents  used  in  all  the  cocktails  will  be  all  advertising  and  all  sales  promotion 
aimed  at  the  prospective  tourist,  in-  played  up.  during  the  1937  drive,  Mr.  Sylvester 

vestor,  home-seeker.  J.  C.  Basker-  Two  specialty  items,  Rock  and  Rye,  has  declared. 

ville,  of  Raleigh,  until  recently  state  and  sloe  gin,  will  also  be  in  the  line.  Pennsylvania  Scenic  and  Hist(«ic 
capital  correspondent  for  the  North  The  entire  line  has  already  been  Commission,  charged  with  the  respon- 

Cwlina  Association  of  Afternoon  tested  in  key  cities.  Fletcher  &  Ellis,  sibility  of  spending  the  $500,000  ap- 

Bailies,  will  Iv*  emT>1nv''d  to  assist  in  Inc.,  New  York,  is  the  advertising  propriated  by  the  1937  Legislature  to 
publication  of  the  magarhM*.  agency.  create  more  tourist  business,  is  spend- 


L  STEREOTYPING 
L  is  not  learned 
Q  from  any  book. 

CA  PPRENTICESHIP  under 
skilled  instruction  and  long 
f  experience  develop  the  keen 
L  discernment,  the  skill,  the 

C  speed,  the  judgment  that  make 
a  good  stereotyper. 

[All  the  difference  between 
fine  stereotyping  and  inferior, 

C  blotchy  results  is  a  matter  of 
giving  that  skill  a  chance 

[through  the  best  equipment 
and  materials. 

r  For  dependable  stereotyping 
rely  on  Certified  Mats,  made  in 
the  U.  S.  A. 

C  CERTIFIED  DRY  MAT 
r  CORPORATION 

5  9  Kockrfrllpr  Plaxa,  Drpt.  P 

P  New  York.  N.  Y. 


32— A  DVERTISING 


Druggists  Ask  Notional 
Fair  Trade  Policies 

Chicago,  Sept.  7 — Going  on  the 
theory  that  fair  trade  practices  have 
become  a  national  problem  rather 
than  a  state  matter,  with  passage  of 
the  Tydings-Miller  Act,  druggists’ 
representatives  from  36  states,  attend¬ 
ing  a  conference  sponsored  by  the 
National  Association  of  Retail  Drug¬ 
gists  here  last  week,  adopted  a  12- 
point  program,  chief  recommendation 
of  which  calls  for  a  national  board  to 
pass  on  fair  trade  contracts.  TTie 
board,  it  was  suggested,  should  con¬ 
sist  of  representatives  of  NARD  and 
the  National  Association  of  Chain 
Drug  Stores  who  shall  advise  with  the 
fair  trade  conunittees  of  each  of  the 
fair  trade  states  as  to  the  form  of  such 
contracts. 

■Rie  plan  also  included  recommen¬ 
dation  that  a  national  advisory  coim- 
cil  be  established,  composed  of  rep¬ 
resentatives  of  manufacturer,  whole¬ 
saler  and  retailer  groups,  and  that 
similar  bodies  be  formed  in  each  fair 
trade  state.  The  program  emphasized 
that  retailers  should  refrain  from 
“coercive  measures”  and  should  not 
“dictate  or  attempt  to  dictate  resale 
prices.”  The  plan,  as  adopted,  is  an 
outgrowth  of  a  program  outlined  to 
the  conference  by  John  W.  Dargavel, 
executive  secretary  of  NARD. 

The  approved  program  recommends: 

“That  appropriate  Fair  Trade  information 
and  literature  should  be  developed  by  the  Na¬ 
tional  Board  and  distributed  in  cooperation 
with  the  state  oixanizations; 

“That  every  effort  should  be  made  to  induce 
the  manufacturers  to  issue  the  manufacturer- 
retailers  form  of  contract  in  preference  to  the 
wholesaler-retailer  contract ; 

“That  it  is  desirable  that  action  for  viola¬ 
tions  under  the  Fair  Trade  Acts  and  Fair 
Trade  contracts  be  prosecuted  by  the  trade¬ 
mark  owner; 

“That  consideration  should  be  given  to  the 
selection  of  outstanding  citizens  to  represent 
consumers  on  the  Advisory  Councils.” 

■ 

BANS  UQUOR  ADS 

Any  form  of  advertising  of  "hard” 
liquor  is  illegal,  according  to  Attor¬ 
ney-General  Mac  Q.  Williamson,  who 
has  prepared  an  opinion  at  the  re¬ 
quest  of  an  advertising  agency  at 
Lincoln,  Neb.  Its  inquiry  relat^  to 
signs  on  Oklahoma  highways  to  ad¬ 
vertise  liquor,  and  Williamson  re¬ 
plied  that  any  form  of  liquor  adver¬ 
tising  is  banned  by  the  state’s  bone 
dry  statute.  Sale  of  3.2  per  cent  beer 
is  legal  in  Oklahoma. 

■ 

KELLOGG  GIVES  PRIZES 

Five  thousand,  one  himdred  and 
forty-eight  prizes  representing  $54,000 
were  presented  this  week  to  winners 
of  a  contest  sponsored  by  the  Kellogg 
Company,  maker  of  Kellogg’s  Com 
Flakes  and  other  cereals.  Contestants 
were  required  to  complete  the  text 
of  a  comic  strip  as  the  cartoons  ap¬ 
peared  in  an  advertising  campaign 
conducted  by  the  Kellogg  Company  in 
newspapers  throu^out  the  country. 
N.  W.  Ayer  &  Son  is  the  agency. 

"100  BEST  POSTERS" 

“100  Best  Posters  of  1936,”  just  pub¬ 
lished  by  Outdoor  Advertising  Inc., 
New  York,  reproduces — the  first  three 
in  full  color — the  posters  which  won 
honors  at  the  seventh  annual  Exhibi¬ 
tion  of  Outdoor  Advertising  Art  held 
in  Chicago,  Nov.  19-28,  1936. 

STORE  SHUT  3  MONTHS 

Hie  Montgomery  Ward  &  Co.  retail 
store  and  mail  order  house,  in  Kansas 
City,  which  was  closed  May  25  be¬ 
cause  of  labor  difficulties,  was  re¬ 
opened  last  week,  thereby  increasing 
linage  in  the  Kansas  City  newspapers. 


COLOR  IN  HALF-PAGES 

Malcolm  MacHarg,  advertising  di¬ 
rector  of  the  McCall  Corporation,  has 
announced  that  McCall's  magazine, 
effective  with  its  November  issue,  will 
accept  half-page  advertisements  in 
black  and  one  color,  an  innovation  for 
this  publication.  The  rate  will  be 
$4,220  or  half  the  cost  of  a  full  page 
in  black  and  one  color. 

■ 

Oklahoma  Ads  to  Push 
New  Travel  Game 

Ennis  Helm,  director  of  the  Okla- 
home  state  travel  and  tourist  bureau, 
formerly  news  photographer  for  the 
Oklahoma  City  Daily  Oklahoman  and 
Times,  revealed  this  week  that  he  and 
his  unpaid  assistants  in  the  bureau 
have  devised  a  travel  game  which  is 
slated  to  make  its  appearance  this 
winter. 

On  Oct.  15,  first  of  a  series  of  ad¬ 
vertisements  on  the  new  game  will 
appear  in  367  Oklahoma  papers,  if  the 
Supreme  Court  is  agreeable. 

"Travel  in  your  parlor  this  winter,” 
the  ads  will  say.  And  by  sending  in 
a  coupon,  would-be  tourists  will  re¬ 
ceive  a  36-inch  map  of  the  state,  12 
cards,  a  state  guide  book,  a  top  with 
12  red  and  12  blue  numbers,  and  some 
small  cut-out  automobiles. 

In  the  spring  the  tourist  bureau  will 
mn  advertisements  saying,  “Let’s  go 
places  right  here  in  Oklahoma.”  Free 
routing,  free  advice  and  other  free 
aid  will  be  provided. 

The  bureau  plans  to  run  an  adver¬ 
tisement  once  a  month  for  four 
months.  Final  brief  in  the  bureau’s 
fi^t  to  gain  Supreme  Court  approval 
of  the  law  creating  it  and  providing 
it  with  funds  was  filed  with  the  court 
Aug.  31.  A  ruling  is  expected  before 
Oct.  15. 

■ 

Distribution  Conference 
At  Boston  Sept.  20-21 

The  ninth  Boston  Conference  on 
Distribution  will  be  held  at  the  Hotel 
Staffer  Sept.  20  and  21,  under  the 
sponsor^ip  of  the  Retail  Trade  Board 
of  the  Boston  Chamber  of  Commerce 
in  cooperation  with  several  universi¬ 
ties  and  other  organizations. 

Speakers  will  include  Secretary  of 
State  Cordell  Hull,  C.  C.  Parlin  of  the 
Curtis  Publishing  Company,  Prof. 
Melvin  T.  Copeland,  Gen.  R.  E.  Wood 
of  Sears,  Roebuck  &  Co.,  Elizabeth 
Arden,  Daniel  Starch,  Percy  S.  Straus, 
Harford  Powel. 

■ 

Advertising  Agents  Open 
Low-Cost  Flying  School 

Samuel  Glueck,  president,  and  Ed¬ 
ward  J.  Deister,  secretary  and  art 
director,  of  the  Key  Advertising  Com¬ 
pany,  Cincinnati  agency,  have  organ¬ 
ized  Wings,  Inc.,  and  opened  a  school 
for  fliers  at  rates  said  to  be  about  a 
third  of  those  prevailing.  Both  are 
licensed  pilots  and  jointly  they  own 
a  Porterfield  plane.  The  school  is 
annoimced  as  a  move  to  build  up  the 
private  flying  section  of  aviation, 
which  the  advertising-aviators  hold  is 
stifled  by  public  belief  that  flying  is 
both  difficult  and  expensive.  Active 
director  of  the  school  is  Ralph  Me- 
guire,  former  transport  pilot. 

■ 

T.  H.  SPAIN  A  WINNER 

Newspaper  advertisements  of  elec¬ 
trical  housewares  featuring  the  June 
wedding  theme  in  copy  and  art  won 
for  Thomas  H.  Spain,  advertising  man¬ 
ager  of  Public  Service  Electric  &  Gas 
Co.,  Newark,  N.  J.,  first  prize  in  a 
contest  sponsored  by  Edison  Electric 
Institute  in  connection  with  its  Elec¬ 
trical  Gift  Month  prcmiotion. 
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22  Passenger  Cars, 

14  Trailers,  to  Exhibit 

Foreign  cars  again  will  appear  at 
the  National  Automobile  Show  in 
Grand  Central  Palace,  New  York, 
Oct.  27  to  Nov.  3,  including  Acedes 
and  Lagonda,  entered  by  English  Mo¬ 
tors,  Ltd.,  and  an  Italian  Fiat,  to  be 
exhibited  by  the  Advance  Corpora¬ 
tion,  Butler,  Pa.  This  brings  the  total 
of  passenger  car  makes  to  be  shown 
to  22.  There  are  7  makes  of  com¬ 
mercial  cars  listed  and  14  makes  of 
cabin  trailers,  to  date. 

Passenger  car  exhibits  include 
Acedes,  Buick,  Cadillac,  Chevrolet, 
Chrysler,  De  Soto,  Dodge,  Graham, 
Hudson,  Hupmobile,  La  Salle,  La¬ 
gonda,  Nash,  Nash-Lafayette,  Olds- 
mobile,  Packard,  Pierce  -  Arrow, 
Plymouth,  Pontiac,  Studebaker,  Ter- 
raplane  and  Willys. 

Commercial  cars  to  be  shown  in¬ 
clude  Chevrolet,  Dodge,  Terraplane, 
Plymouth,  Pontiac,  Reo,  and  Willys. 

Trailer  exhibits  include  Alma,  Auto 
Cruiser,  Bender,  Covered  Wagon, 
Curtiss  Aerocar,  Fleetwheels-Coates, 
Indian,  Nash,  Palace  Travel  Coach, 
Schult,  Stream-Lite,  Tralette,  Trav- 
elodge,  and  York. 


Among  Advertising  Folk 


FRED  C.  WILLIAMS,  for  the  last 
three  and  a  half  years  a  member  of 
the  Detroit  staff  of  Campbell- Ewald 
Company,  advertising  agency,  has 


Fred  C.  Williemi  Jack  H.  Morgan 


been  made  assistant  advertising  man¬ 
ager  of  the  Nash  Motors  Division  of 
Nash-Kelvinator  Corporation,  it  is 
announced  by  A.  R.  Boscow,  Nash’s 
director  of  advertising  and  merchan¬ 
dising.  Mr.  Williams  will  assist  in 
coordinating  local  distributor  and 
dealer  advertising  and  merchandising 
activities,  which  will  be  expanded. 
Nash  also  has  created  the  post  of  di¬ 
rector  of  used-car  sales  and  appointed 
Jack  H.  Morgan,  for  the  last  two  years 
Nash  district  manager  in  the  Boston 
area,  to  fill  the  new  position.  He 
spent  many  years  directing  this  ac¬ 
tivity  on  a  national  scale  for  Stude¬ 
baker. 

M.  A.  Archer  is  a  new  addition  to 
the  McCann-Erickson,  Inc.,  staff  at 
San  Francisco.  Mr.  Archer  formerly 
was  with  the  Ted  Levy  Advertising 
Agency  of  Denver. 

Clyde  A.  Fellows  has  been  made 
an  account  executive  by  Ketchum, 
MacLeod  &  Grove,  Inc.,  Pittsburgh 
agency. 

Thomas  J.  Carnese,  manager  of  the 
production  and  traffic  departments, 
Benton  &  Bowles,  Inc.,  New  York,  has 
been  appointed  supervisor  and  co¬ 
ordinator  of  work  in  the  agency’s  art 
department  in  addition  to  carrying  on 
his  other  duties.  He  assumed  his  in¬ 
creased  responsibility  after  returning 
this  week  from  a  vacation. 

O.  Clinton  Carpenter,  Jr.,  formerly 
of  Calkins  &  Holden,  has  joined  the 
copy  staff  of  the  New  York  office  of  the 
Gardner  Advertising  Company. 

Fred  Stashower,  for  11  years  pub¬ 
licity  director  of  the  Wm.  Taylor  Son 
&  Co.,  has  been  named  vice-president 


of  Lang,  Fisher  &  Kirk,  CleveW 
agency.  Prior  to  his  connection  vift 
Taylor’s  department  store,  StashoiKf 
was  a  reporter  on  the  old  Cl«vcl#mj 
Leader. 

Miss  Joan  Hurst  of  the  advertu®. 
staff  of  the  Columbia  Steel  Co.,  Su 
Francisco,  and  Alan  Hargrove  of  ft, 
Antioch  (Cal.)  Ledger  won  $50  pra® 
in  the  Old  Gold  contest. 

Bass-Luckoff,  Detroit  advertiaB. 
agency,  has  appointed  Sam  Rubik  gj 
head  of  its  radio  department. 

Rubin  has  had  12  years’  experience  jj 
theatrical  and  advertising  work  in 
Detroit  and  the  East. 

Paul  Zimmerman,  for  25  years  with  | 
General  Electric  Co.,  has  been  ap.  ‘ 
pointed  vice-president  in  charge  d  | 
sales  for  Norge  Division  of  the  Botg-  ] 
Warner  Corp.  Howard  E.  Blood, 
president,  also  announced  appointment 
of  John  H.  Knapp  as  assistant  to  the 
president. 

Tom  Kivlan,  former  WBBM  sales 
executive  and  well-known  Chicago 
advertising  man,  is  now  radio  diIe^ 
tor  of  George  H.  Hartman  Company, 
Chicago  agency.  With  Mr.  Kivla’s 
appointment  on  Sept.  1,  Mr.  Hart¬ 
man  also  annoimced  plans  for  spe¬ 
cialization  in  the  use  of  radio  broad¬ 
casting  for  promoting  food  and  gro¬ 
cery  items. 

■ 

PLANS  LAMP  DRIVE 

Maxwell  M.  Bilofsky,  president  of  ; 
Duro  -  Test  Corp.,  North  Bergo,  j 
N.  J.,  independent  incandescent  laap 
manufacturer,  has  appointed  Frank 
R.  Stich  as  director  of  public  rda- 
tions  and  advertising,  with  Emifa 
Desvemine,  Jr.,  assistant.  Duro-Teit 
Corp.,  which  a  few  weeks  ago  opened 
its  new  plant  at  North  Bergen,  N.  J, 
includes  the  affiliated  Tungsten  Re¬ 
search  Laboratories  and  Tungsten 
Products  Co.  Plans  are  being  made 
for  large-scale  advertising  in  the  late 
fall,  using  newspapers  and  natkxil 
magazines. 

■ 

$50,000  RCA  CONTEST 

A  $50,000  prize  contest  for  the  best 
25-word  statements  on  “Why  I  Lake 
RCA  Victor  Electric  Tuning”  will  be 
launched  Sept.  20,  according  to 
Thomas  F.  Joyce,  RCA  Victor  adver¬ 
tising  and  sales  promotion  manager. 
During  a  five-week  period,  the  E3ec- 
tric  Tuning  Contest  will  be  backed  by 
national  advertising  in  more  than  200 
newspapers,  also  heavy  magazine  ad¬ 
vertising,  special  window  displays, 
and  the  Magic  Key  broadcast  over 
90  stations. 

■ 

MAKING  NEW  RANGE 

Dayton,  Ohio,  Sept.  8 — Frigidaire 
Division,  General  Motors  Corpora¬ 
tion,  today  went  into  production  of 
a  line  of  newly  developed  electric 
ranges  to  be  marketed  nationally  as 
an  auxiliary  to  its  electric  refrigerat¬ 
ors.  National  introduction  will  occur 
later  this  year.  This  marks  the  be¬ 
ginning  of  an  expansion  program  of 
General  Motors  into  the  home  appli¬ 
ance  field. 

■ 

H.  W.  LITTLE  ADVANCED 

H.  W.  Little,  manager  of  the  Day- 
ton  office  of  Lord  &  Thomas  advertis¬ 
ing  agency,  has  been  elected  a  vice- 
president  and  has  joined  the  Chicago 
office  where  he  will  assist  in  the  ex¬ 
ecutive  end  of  the  agency  business. 

JOIN  ABP  " 

Dress  Accessories  and  Linens  i 
Domestics,  two  of  the  Haire  Business 
Publications,  New  York,  have  been 
admitted  to  membership  in  the  Asso¬ 
ciated  Business  Papers. 


fi 


MA 


P' 

Auf 


mei 

Bui 

the 

the 


mo 

inc 

rev 


rat 

< 


be 

zin 

051 

cei 

foi 

va 

COl 


S£' 

571 

W( 

$4 

Li 

Gi 

P« 

$5 

H 

fr 

$4 

R 

n 

ti 

ti 

p 

ti 

n 

h 

a 

i 

0 

f. 

e 

c 

9 

I 

r 

I 

/ 

c 

c 

1 

] 

] 


pOR  SEPTEMBER  11,  1937 


ADVERTISIN  G— 33 


the  advertising  survey 

Magazine  Advertising  $102,521,063  in 
I  Seven  Months  .  .  .  Radio  Rush  Continues  .* .  . 

I  Newspaper  Research  Due  to  Be  Extended 

j  By  ROBERT  S.  MANN 


cigarette  industry.  Even  after  what  J.  Buttenwieser,  partner  of  Kuhn, 
the  Journal  calls  a  “marked  letdown  Loeb  &  Co.,  New  York  City;  Ray  A. 
following  the  close  of  its  first  contest,”  Ilg,  vice-president.  National  Shawmut 
Old  Gold  was  selling  not  only  more  Bank,  Boston;  Lester  Gibson,  associ- 
cigarettes  than  it  had  in  the  year  ate  editor  of  the  American  Banker, 
before,  but  a  larger  percentage  of  the  who  will  conduct  a  clinic  and  a  dem- 
total,  which  itself  had  increased.  The  onstration  of  the  technique  of  pub- 
Journal’s  estimates  for  current  sales  Hcity;  William  A.  Thomson,  director 
are:  Camel,  about  30  per  cent.  Lucky  the  Bureau  of  Advertising,  ANPA, 
Strike,  near  24  per  cent;  Chesterfield,  who  will  discuss  “Newspapers  as 
somewhat  over  23  per  cent;  Old  Gold,  Molders  of  Public  Opinion  ;  Glenn 
in  the  neishborhood  of  7  ner  cent.  Griswold,  editor  of  Business  Week 


— somewhat  over  23  per  cent;  Old  Gold, 
tracting  liquor  linage  from  the  general  neighborhoi^  of  ^  p^  cent. 


ASSSTeSrp:  6ldGold“t  and  vi^-p^ident  of  McGra»-Hm 
pushed  up  over  $100,000,000  m  the  advertising  reiwrted,  or  subtracung  .  g  .  ^  Publishing  Company,  who  will  talk 


Aumist  issues,  according  to  measure- 


color,  roto,  and  Sunday  supplement  ® 

advertisine.  are  able  to  show  that  there  Philip  Morris  is  credited  with  a  50 


ments  of  Publishers’  Information  advertising,  are  able  to  show  that  there  -rnuip  Morris  is  credited  with  a  50 

g^Jeau $102,521,063,  to  be  exact,  for  has  been  little  if  any  gain  in  regular  P®*"  cent  increase  oyer  a  year  ago; 

thp  eiizht  months  of  monthlies  and  black  and  white  general  advertising,  while  mentholated  cigarettes  and  10- 


Publishing  Company,  who  will  talk 
on  “What  Business  and  Financial  In¬ 
stitutions  Arc  Doing  and  Should  Do 
in  Public  Relations”;  and  Paul  W. 
Albright,  general  secretary  of  the 


months  of  weoklies  The  Even  with  these  special  types  of  ad-  »nt  brands  have  she™  IMe  change  Association  of  the  State 

17  nor  font  nvor  tho  SK7.48fi-  vertisinff.  more  interestins  to  the  een-  There  are  of  course  no  definite  sales  ,  -.r  i 


aain  of  17  per  cent  over  the  $87,486,-  vertising,  more  interesting  to  the  gen-  There  are  of  course  no  definite  sales 

325  reported  a  year  ago  hardly  ranks  eral  than  to  the  retail  advertiser,  gen-  figures,  the  cigarette  makers  keeping 

with  the  broadcasters’  increase  (28.8  eral  has  barely  kept  pace  with  total  these  secret, 

per  cent  for  the  first  six  months  of  the  newspaper  advertising.  For  the  first  ■  SUlTVGy  OllOWS  HOStlllty 

vear).  but  is  three  times  the  news-  seven  months  the  figures  were:  Retail,  Piriz-rnr'irTl  'M'avi  T  B 

Sr  gain  (5.8  per  cent  for  seven  up  5.5  per  cent,  over  1936;  general  up  rinQIlCial  Ad  MGIl  tO  tO  LiqUOT  AdVGrtlSmg 

months).  Number  of  magazine  pages  5.6  per  cent;  total  linage  up  5.8  per  SyracusG  SGpt.  13-18  A  questionnaire  compiled  for  the 

increas^  14  per  cent,  the  rest  of  the  cent.  Since  retail  is  three  times  as  f  *1,  v  -14,1  New  York  State  Liquor  Authority 

revenue  gain  being  accounted  for  by  great  as  general,  it  would  take  a  big  shows  that  American  youth  opposes 

inrreaiup  in  the  latter  to  force  the  ner-  ‘^^ers  Association  will  go  to  school  „ .  •  , 


of  New  York. 


Findncidl  Ad  Mgii  to 
SyracusG  SGpt.  13-18 


Members  of  the  Financial  Adver- 


rate  increases.  increase  in  the  latter  to  force  the  per-  - : - -  ”  “7 - 

Saturday  Evening  Post  continued  to  centage  increase  for  total  advertising  ^^ery  mornmg  “uring  the  22nd  an¬ 
te  the  big  moneymaker  of  the  maga-  up  much.  '^^^ting  of  the  organization  at 

line  field,  taking  in  an  estimated  $16,-  The  United  Front  movement,  Hotel  Syracuse,  Syracu^,  N.  Y.,  Sept. 


centage  increase  for  total  advertising  every  morning  during  the  22nd  an-  attractive 


advertising  which  makes  drinking 


Dr.  Paul  Studenski,  professor  of 


line  field,  taking  in  an  estimated  $lb,-  ifie  united  front  movement,  Amnncr  nthor  rl^narturoc  nri  economics  at  New  York  University, 

052,104  in  seven  months,  barely  2  per  counted  on  to  lead  a  concerted  se  ling  departures  on  ^^e  survey  throughout  the 

cent  ahead  of  last  year  s  $15,712,859  effort  by  newspapers,  is  not  making  “school  bell”  at  five  minutes  to  nine  State  of  New  York  in  the  age  group 
for  the  same  period.  Collier’s  ad-  any  headlines  at  present,  but  quietly  members  to  a  coiise  of  ^om  18  to  25.  Results  of  the  study 

vanced  13  per  cent  in  revenue,  ac-  arrangements  are  being  completed  j  ^  “Molding  Public  Oninion”  were  announced  recently, 

counting  for  $7,619,173.  which  presumably  will  lead  later  this  ^  ®  I'ublic  Upinion  excernt  from  Dr  Studenski’s 

American  Weekly’s  revenue  for  the  fall  to  a  campaign  for  more  members  ^“Pd^r,  professor  of  referring  to  advertising  tells 

„v,„mo„a,,w»  p„.byPIBat$5,-  and  more  substentiai  lends  for  h™  psychology  a.  Syracuse  Urn- 
579,075,  a  gam  of  4  per  cent.  In  the  Bureau  of  Advertismg,  ANPA.  The  ,  7, 


weekly  fiild.  Time'  came  next  at  Bureau  of  course  is  to  be  the  vehicle  ^no^er  feature  will  be  the  annual  x.a. 

»i7ftn4in  ..rr  1R  r«ar  bv  for  the  United  Front  drive.  e^^ibit  of  advertismg,  publicity  and  m  eight  groups  out  of  12  covered,  a 


e  attitude  of  youth  in  this  language: 
“The  results  were  rather  startling; 


$4,700,410,  up  18  per  cent,  followed  by  for  the  United  Front  drive. 
Life,  at  $3,448,338. 

In  the  monthly  field  the  leaders  were  Sellinci  the  Local  Men 

^  1  TT .  _  _  _i _ : _  ofW'T  roo  _  e  ^ 


public  relations  work  done  by  repre-  majority  took  the  position  that  adver- 
sentative  financial  institutions.  tising  which  makes  drinking  look  at- 

Aftemoon  sessions  will  be  devoted  tractive  should  not  be  allowed.  In 


r’nmn/iTiteri  WILLIAM  A.  THOMSON,  director  of  primarily  to  improving  the  technique  one  of  the  other  four  groups  the  opin- 

K  MS  308  UD  12  ner  cenf  Ladies  Bureau  of  Advertising,  was  an  of  advertising.  General  sessions  will  ions  were  equally  divided  and  in  three 

u  1  <64^4  04';  Hnwri  a  impromptu  speaker  this  week  at  an  be  held  each  mornmg  following  the  there  was  a  slight  majority  of  those 


Home  Journal,  $4,884,945,  down  a 
fiaction  of  1  per  cent;  and  McCall’s, 
$4,036,859,  up  one  per  cent. 

Radio  Keeps  Up  Climb 


informal  meeting  of  New  York  news-  “class  room”  lecture.  Speakers  at  who  believed  that  such  advertising 
paper  promotion  and  research  workers  these  sessions  will  include  Benjamin  should  be  permitted.” 

York^^DSplTytera^copy  o^  ?he  bT  . . .  WE  CONNECT  THE  WIRES  . . I . lillllllllllllll| 

reau’s  new  “presentation”  on  gasoline  ^  3 


IN  THE  BROADCAST  field  there  is  advertising,  recently  reported  in  this 


no  indication  of  slackening.  While 
the  figures  of  the  National  Associa- 


paper,  he  explained  that  it  was  de¬ 
signed  for  use  of  newspaper  members 


tion  of  Broadcasters  have  not  yet  been  of  the  Bureau  in  their  contracts  with 
published  beyond  June,  the  big  na-  distributors,  branch  managers,  and  H 
tional  networks  have  continued  to  regional  executives  of  the  gas  and  y 
make  big  gains  in  July  and  August,  oil  companies.  Since  these  regional  3 
National  Broadcasting  Company  has  representatives  of  advertisers  are  g 


announced  July  time  sales  of  $2,707,- 
450,  and  August  sales  even  higher, 
contrary  to  usual  seasonal  trend. 


coming  to  have  more  and  more  im¬ 
portant  voices  in  the  selection  of  media 
for  the  advertising  of  their  brands. 


August  sales  were  $2,784,977,  and  the  more  stress  is  being  put  by  the  Bureau  y 


eight-month  total  $25,440,534,  an  in¬ 
crease  of  21.6  per  cent  over  the  $20,- 


on  adequate  arming  of  newspapers 
across  the  country  with  facts  and 


913.506  piled  up  in  the  first  eight  arguments.  It  may  be  expected  that  g 


months  of  1936. 

Columbia  Broadcasting  System  re¬ 
ports  time  sales  of  $1,988,412  for  July, 


this  form  of  work  will  be  developed 
as  extensively  as  fimds  will  permit. 
The  gasoline  survey,  which  has  at- 


up  54  per  cent,  and  of  $1,955,480  for  tracted  wide  interest,  was  offered  to  H 
August,  up  58.6  per  cent.  The  eight-  the  promotion  managers  as  an  ex-  y 
month  total  is  $18,746,957,  an  increase  ample  of  the  coming  typie  of  research  g 
of  36.7  per  cent  over  the  same  period  which  newspapers  need  to  carry  on.  g 
last  year.  S 


Newspapers  Slower 

newspapermen,  surveying  these 


Cigarette  Estimates 
THE  FIRST  Old  Gold  contest  cam¬ 
paign  earlier  this  year  sent  Old 


surprising  gains  in  rival  fields,  have  Gold  sales  up  to  a  peak  of  11  per  cent 
of  course  done  plenty  of  private  of  the  total  sold  in  this  nation,  the 
worrying  about  the  slow  advance  of  Wall  Street  Journal  has  estimated  in 
newspaper  linage.  Some  of  them,  sub-  one  of  its  periodical  surveys  of  the 

PUBLISHERS  ATTENTION 

I  WANT  A  JOB 

I  am  a  man  with  15  years’  wide  varied  experience  on  large  and  small 
daily  newspapers  in  the  advertising  department.  Besides  knowing 
bow  to  organize  the  local  and  classified  advertising  departments  I  can 
really  sell  and  take  the  lead  of  my  sales  staff.  I  am  a  contact  man 
combined  with  polite  persistency.  Have  a  real  record  on  highly 
competitive  accounts  especially  large  merchants.  Willing  to  accept 
any  opening  you  have  and  also  would  accept  a  small  salary  to  prove 
my  statement.  Married  man,  40,  with  family.  A-1  references.  Go 
anywhere.  Write  or  wire  Lewis  M.  Nachman,  1309  North  Western 
Avenue,  Station  D,  Chicago,  Illinois. 


I  Writer-Executive ... 

y  Editorial  goodwill  and  promotion  man  who  knows  how  H 
i|  to  induce  people  to  work  together.  B 

g  As  managing  editor,  editorial  writer  and  editor-in-chief,  1 
g  he  traveled  in  32  states  during  the  past  five  years.  He  has  B 
g  planned  and  executed  newspaper  and  magazine  policy,  B 
J  promotion  and  publicity  campaigns,  surveys,  contests,  H 
g  pageants,  straw  polls  and  community  drives.  g 

B  His  last  national  campaign  gained  active  participation  of  B 

y  federal  officials,  governors  and  other  dignitaries.  In  a  B 

Q  syndicated  newspaper  promotion,  more  than  a  half-million  | 
y  youths  took  part.  J 

B  His  business  articles  and  interviews  appear  regularly  in  B 
H  current  magazines  and  have  been  published  in  book  form.  1 

g  A  family  man  turned  40,  not  a  drinker,  nor  a  “stuffed  J 

g  shirt”  ...  he  remained  five  years  with  one  concern  .  .  .  ten  1 

H  with  another.  He  is  looking  for  a  place  where  his  ac-  B 
g  quaintance  with  industry,  officialdom  and  the  public  may  m 
B  be  applied  to  advantage.  B 

B  B 

g  We'll  gladly  supply  his  name  and  details.  (In  confidence,  B 
a  of  course.)  g 

I  FERNALD'S  EXCHANGE,  INC.  | 

I  another  EDITOR  &  PUBLISHER  service  | 

s  s 

g  Wm.  M.  Wilton,  Mgr.  g 

I  1708  Times  Building,  Times  Square,  N.  Y.  C.  | 

iiiiiiiiiiHiiiiiiiiiiiii!:iiiiiiiiiiii  WE  CONNECT  THE  WIRE 
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British  Fear 
Police  Threat 
to  Press  Freedom 

Use  of  Official  Secrets 
Act  in  Crime  Cose  Ifit  .  .  . 
Reporter  Fined  $25 

With  police  prosecution  of  a  re¬ 
porter  for  failure  to  disclose  his 
sources  of  information,  the  British 
press  is  confronted  with  what  has 
been  editorially  described  as  “a  grave 
menace  to  liberty  and  freedom  of  the 
press.” 

While  the  principals  involved  and 
the  penalty  are  not  important,  the 
case  is,  because  the  police  have  used 
the  Official  Secrets  Act  as  grounds 
for  the  action.  The  power  of  this 
legislation  has  never  been  interpreted 
as  affecting  the  freedom  of  the  press 
in  matters  other  than  confidential 
military  and  naval  information. 

The  reporter,  E.  D.  Lewis  of  the 
Daily  Dispatch  of  Stockport  in  Che¬ 
shire,  was  fined  £5  ($25)  for  failure 
to  disclose  the  sources  of  his  informa¬ 
tion  regarding  a  story  of  a  “wanted 
man.” 

Gave  Defrauder's  Description 

Lewis  wrote  an  article  for  his  paper 
June  17  which  gave  information  con¬ 
tained  in  a  confidential  police  circu¬ 
lar,  regarding  a  man  sought  by  the 
police  for  defrauding  working  men. 
The  Dispatch  story  merely  elaborated 
on  the  circular,  warning  the  general 
public  of  the  defrauder  and  giving 
his  description. 

The  police  immediately  requested 
the  paper  to  reveal  where  it  received 
the  information. 

National  Booth,  Lewis’  managing 
editor,  under  “strong  protest”  ad¬ 
mitted  that  Lewis  was  respons¬ 
ible  for  the  story,  which  was  un¬ 
signed. 

However,  the  source  of  the  story  was 
not  given  to  the  police  by  Lewis  or 
Booth. 

Appearing  before  the  magistrates, 
the  cotmsel  for  Lewis  contended  that 
there  was  reasonable  doubt  as  to  the 
confidential  nature  of  the  circular; 
that  the  Official  Secrets  Act  could  not 
be  justifiably  used  as  basis  for  the 
prosecution;  and  that  the  action  of 
the  police  was  “reminiscent  of  the  old 
procedure  of  the  Star  Chamber.” 

Documunt  Held  Confidantial 

After  deliberation,  the  magistrates 
fined  Lewis  $25  for  violation  of  the 
Act,  holding  that:  “The  magistrates 
find,  firstly,  that  a  police  officer  is  a 
servant  of  the  Crown;  secondly,  that 
this  document  was  a  confidential 
document;  and  thirdly,  that  there  is 
reasonable  groimd  for  suspecting 
that  this  was  a  confidential  docu¬ 
ment” 

Following  the  court’s  decision  Aug. 
20,  the  London  papers  featured  the 
story,  many  also  using  leading  edi¬ 
torials  stressing  the  importance  of 
the  decision  on  the  freedcm  of  the 
press. 

The  Daily  Sketch  of  the  powerful 
Kemsley  -  Camrose  publishing  chain 
declared: 

“Newspapers  do  not  claim  exemp¬ 
tion  from  the  proper  application  of 
the  Official  Secrets  Act  but  it  is  lu¬ 
dicrous  that  this  massive  instrument 
of  the  law,  intended  to  protect  the 
nation’s  military  and  naval  secrets, 
should  be  applied  to  such  a  purpose 
as  the  present  case. 

Net  Detigaad  to  Ga9  Press 

“The  act  was  never  designed  to  gag 
the  press  or  bludgeon  the  public.  As 
counsel  for  the  defense  rightly  pointed 
out,  the  pwsecxstion  involved  tl^most 
serious  questions  relating  to  the  lib¬ 
erty  of  the  subject,  which  one  had 


been  brought  up  to  regard  as  the  cor¬ 
nerstone  of  the  constitution.  .  .  .  The  < 
liberty  of  the  people  is  bound  up  with  ( 
the  liberty  of  the  press.” 

The  late  Lord  Riddell  in  1930, 
speaking  for  the  press  of  Great  Brit¬ 
ain,  pointed  out  to  the  Attorney  Gen¬ 
eral  that  the  police  by  development 
had  expanded  their  discretionary  < 
powers  far  beyond  those  relating  to 
the  guarding  of  the  state  secrets.  ' 
However,  in  view  of  this  action,  the 
protest  has  carried  little  weight  with 
the  provincial  police. 

It  is  expected  that  an  appeal  to  a 
higher  court  will  be  made  with  the 
support  of  the  British  press. 

WHAT  OUR 
READERS  SAY 

Post-Referendum  Views 
of  Anti-Conventionist 

To  Editor  &  Publisher:  By  the  time 
this  is  printed,  if  it  is  printed,  the 
Guild  convention’s  victory  on  all 
points  in  the  referendum,  by  3  or  4 
to  1,  will  probably  have  been  made 
official.  As  soon  as  the  unofficial  re¬ 
turns  began  to  indicate  such  an  out¬ 
come,  various  pro-convention  friends 
of  mine  began  asking  me  how  I  liked 
it  Presumably  many  of  my  fellow 
anti-conventionists  are  being  asked 
the  same  question,  the  eyes  of  the 
askers  glinting  exultantly  the  while; 
so  it  might  be  in  order  for  one  of  us 
to  state  how  he  feels  about  it. 

In  general,  I  feel  exactly  as  I  felt 
before  the  referendum,  except  that  I 
feel  a  little  more  strongly  on  some 
of  the  points  the  referendum  was  ex¬ 
pected  to  settle. 

I  voted  for  the  CIO  affiliation,  feel¬ 
ing  that  this  was  in  tune  with  the 
times.  But  the  fact  that  I  picked  a 
winner  in  this  instance  does  not  make 
me  feel  any  more  love  or  comrade¬ 
ship  than  I  felt  before  toward  the 
Conununists  and  hootnannies  among 
the  leaders  of  the  CIO  and  of  the 
Guild.  If  anything,  I  am  more  deter¬ 
mined  than  ever  to  keep  my  dues 
and  assessments  paid  up  so  as  to  be 
able  to  squawk  at  and  about  these 
gentry  from  inside  the  Guild  (cries  of 
“Traitor!  Scab!  Diversionist!”)  when¬ 
ever  it  looks  as  if  a  squawk  might 
have  some  effect. 

Vigorous  Distant  Naadad 

It  seems  plainer  than  ever  to  me 
that  if  there  is  to  be  any  lasting 
health  in  the  Guild  there  must  be  a 
vigorous  and  vocal  party  of  dissent, 
devoted  to  the  deflation  of  various 
egos  and  ambitions  whose  owners  are 
w'ell  known  to  us  all.  Anything  any 
of  us  anti-conventionists  can  do  to 
help  maintain  and  strengthen  His 
Majesty’s  Not  Over-Loyal  Opposition 
in  the  Guild,  I  think  we  ought  to  do. 

As  for  the  matters  of  Guild  policy 
voted  on  in  the  referendum — broad-  j 
ened  membership,  wire  service  vice-  j 
presidency,  automatic  suspension  for  ! 
delinquency,  changes  in  method  of 
levoking  local  charters,  locals’  pow¬ 
ers  regarding  collective  bargaining —  , 
those  were  things  proper  for  the  | 
convention  to  act  on  and  for  the 
membership  to  ratify  or  reject  by 
referendum  ballot;  and  though  I 
voted  Yes  on  some  and  No  on  others, 

I  don’t  feel  entitled  to  complain  about 
the  convention’s  victory  on  all  of 
them.  I  do  feel,  though,  that  any 
Guild  member  who  wants  to  go  on 
working  for  eventual  reversal  of  any 
or  all  of  these  acts  of  the  convention 
has  a  perfect  right  to  do  so. 

It  is  on  the  politico-sociological 
resolutions  that  my  feelings  have 
been  most  affected  by  the  referendum 
— and  in  a  way  whi^  bodes  no  good 
for  the  Guild  if  a- respectable  number 
of  other  anti  -  conventionists  have 
been  affected  as  I  have. 


My  opinions  on  the  public  matters 
covered  in  those  resolutions  were  not 
changed  either  by  the  resolutions  or 
by  the  referendum  results.  I  still  ab¬ 
hor  both  sides  in  the  Spanish  civil 
war,  as  endangering  the  peace  of  the 
world;  still  am  determined  to  vote  at 
all  elections  as  I  damn  please,  with¬ 
out  inquiring  whether  the  Guild  In¬ 
ternational  Executive  Board  or  the 
CIO  has  endorsed  some  candidate  or 
repudiated  him  or  her;  still  think 
$3,000,000,000  for  the  WPA  would  be 
robbery  of  the  taxpayers  and  a  long 
step  toward  a  ruinous  inflation;  still 
favor  Supreme  Court  unpacking. 

My  guess  is  that  90  per  cent,  or 
more,  of  those  who  voted  against 
these  resolutions  in  the  referendum 
are,  like  me,  of  the  same  mind  now 
on  Spain,  independent  political  action 
by  labor,  the  WPA  and  the  Suprcm3 
Court  as  they  were  before  the  refer¬ 
endum.  Therefore,  the  net  effect  of 
the  resolution  episode,  it  seems  to 
me,  can  only  be  to  crystallize  resent¬ 
ment  among  from  one-quarter  to  one- 
third  of  Guild  members — resentment 
against  the  convention  delegates  who 
attempted  to  tell  the  world  that  in 
these  resolutions  it  could  find  what 
the  ENTIRE  American  Newspaper  Guild 
thought  about  these  four  issues.  ’The 
referendum  has  shown  that  to  be 
untrue. 

This  resentment  can  do  the  Guild 
no  good.  It  can  only  weaken  it;  and 
this  at  a  time  when  the  Guild  is  un¬ 
der  attack  from  the  publishers’  asso¬ 
ciations  and  the  AFL.  At  a  time 
when  the  Guild  ought  to  be  reason¬ 
ably  well  united,  it  is  split  3  or  4  to  1, 
because  the  national  convention  tried 
to  put  in  the  mouths  of  all  Guild 
members  opinions  which  the  national 
convention  had  no  business  uttering 
in  the  first  place.  And  divisions  on 
matters  of  politics,  religion  and  eco¬ 
nomic  belief  are  notoriously  more 


bitter  and  more  lasting  than  divisbu 
on  matters  of  mere  policy  or 
cedure. 

Well,  that  is  how  one  anti-conv*. 
tionuit  feels  about  the  referendui' 
outcome,  and  expects  to  go  on  hj! 
ing  until  and  imless  the  Communb^ 
oi  Fascists  among  us  bring  their 
longed-for  totalitarian  state  into  be- 
ing  in  this  counter.  When  and  if  thji 
happens,  this  writer,  having  no  f»nn. 
for  martyrdom,  plans  to  be  f^ 
right  there  with  the  totalitariaiu, 
singing  the  songs  and  mouthing 
slogans  and  in  all  other  required  wiy, 
making  an  ass  of  himself.  But  until 
and  unless  that  happens,  this  writer 
plans  to  go  on  exercising  the  demo- 
cratic  right  to  dissent  out  loud  when¬ 
ever  one  so  wishes  from  the  polioes 
of  the  majority  in  any  organization 
to  which  one  belongs,  referendum  or 
no  referendum. 

Reuben  Maury, 
Chief  Editorial  Writer, 
New  York  Daily  Nnu 

ASKS  $50,000  FOR  LIBEL 

Judgment  of  $50,000  for  libel  h 
sought  in  a  suit  filed  against  the 
United  Press  Associations  at  Little 
Rock,  Ark.,  by  J.  W.  Evans,  former 
policeman  at  Hot  Springs,  as  an  out. 
growth  of  an  investigation  last  winter 
by  the  Arkansas  legislature  into  vice 
conditions  at  Hot  Springs.  Evans 
charged  in  the  bill  that  UP  carried  a 
wire  story  in  which  he  was  described 
as  “a  cop  by  day,  a  crap  shooter  by 
night  and  a  Holiness  preacher  oi 
Sunday.”  Evans  asserted  he  was 
quoted  as  so  describing  himself  ii 
testimony  given  the  legislative  com¬ 
mittee.  He  denied  that  he  appeared 
before  the  committee  or  made  any 
such  statement.  Pat  Walsh,  manager 
of  the  United  Press  bureau  at  little 
Rock,  said  Aug.  21  he  had  not  been 
served  notice  of  the  suit. 


•  BURGESS 
Chrome  Mats 
shrink  uniform¬ 
ly  to  help  pre¬ 
serve  original 
lineage. 
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Minneapolis  Star 
onv*#.  ilnstalls  Network 
For  Carriers 

»to*^  Pep  Talks.  Music  'Broadcast' 

if  that  to  44  Sub-Stations  to 

Build  Boys'  Morale 

ta^  By  GEORGE  A.  BRANDENBURG 

j*  Music,  drama  and  “minute  talks” 

,  by  Minneapolis  Star  executives  were 
®*''  “broadcast”  to  44  carrier  stations 
J"**  throughout  the  city  Sept.  7  at  the  for- 
I  mal  opening  of  the  “Star  Carrier  Net- 
I  irork  ** 

*  From  a  studio  established  in  the 
il^^  circulation  offices  of  the  Star,  a  half- 

*  :  hour  program  was  transmitted  to 
KY  every  carrier  station,  marking  a  new 
Writer  I  method  of  building  carrier  boy  morale. 

,  New  Talks  were  given  by  Davis  Merwin, 

I  publisher;  John  Thompson,  editor  and 
ipr  genwal  manager;  W.  D.  Parsons,  cir- 
•ki  culation  manager;  David  Silverman, 

*  managing  editor;  and  Nelson  Poynter, 
“1 !  business  manager. 

Popular  music,  dramatization  of 
lomar  Jones”  who  didn’t  take  the 

.°®‘  trouble  to  work  hard,  a  special  broad- 
."^1*'  cast  of  news-dramas  by  the  Star’s 
'  T-  cast  of  “Front  Page  Parade,”  and  the 
rriS”*  WCCO  radio  show 

scribed  opening  program, 

uter  hr  Permanent  Equipment 

ler  on  Each  of  the  carrier  stations  is  per- 
e  TO  manently  equipped  with  an  amplifier 
self  in  and  loudspeaker  unit.  A  direct  bal- 
e  can-  anced  telephone  wire  connects  each 
ipeaied  j  station  with  the  studio,  which  is 
le  any  equipped  with  a  monitor  panel,  micro- 
lan^  phone,  turntable  lor  music  and  tran- 
t  Little  scriptions. 

)t  been  ^  7^5  star  is  using  this  new  “private 
.netvrork”  to  give  the  circulation  de- 
'partment  direct  contact  with  its  car- 
iriers.  A  regular  carrier  theme  march 
has  been  selected,  as  well  as  other 
.  features  for  daily  use  of  the  network. 

;  It  will  enable  the  Star  to  synchronize 
I  its  city-wide  release  of  the  paper  for 
!  home  delivery  each  night.  At  a  given 
signal,  every  carrier  salesman  in  the 

?,  dty  will  set  out  on  his  route.  In  ad- 
i  dition,  awards,  announcements,  enter¬ 
tainment,  appearance  by  carriers 
themselves,  will  be  “broadcast”  over 
the  system. 

“We  have  long  felt  the  need  of  a 
more  direct  contact  with  our  carrier 
salesmen,”  explained  Mr.  Parsons. 
“This  new  system  will  enable  us  to 
bring  executives  of  the  paper  to  every 
carrier  station.  We  will  be  able  to 
present  our  writers,  department  heads 
—those  who  make  the  paper — to  the 
boys  each  day.  We  will  also  be  able 
to  point  out  high  spots  in  each  day’s 
issue,  give  sales  tips,  and  suggestions. 
We  are  aware,  however,  that  this  idea 
must  give  the  boys  entertainment. 
'With  that  in  mind,  we  are  planning 
(plenty  of  music,  dramas,  and  humor 
;»  that  this  network  will  fill  the  boys 
^with  spirit,  give  them  a  laugh  as  well 
>s  down-to-earth  tips  on  running 
I  their  routes.” 

Motion  Picture  'School' 

district  and  carrier  salesmen  of 
the  Oklahoma  City  Oklahoma  News 
recently  completed  a  month’s  intensive 
schooling  with  a  motion  picture  in  the 
I  role  of  teacher.  Shown  to  small 
Poups,  the  movie  provided  a  com¬ 
prehensive  view  of  publishing  a  news¬ 
paper  from  manufacture  to  delivery, 
j  The  film  opens  with  the  handling  of 
1*  local  story,  goes  through  the  me- 
i  diaiucal  processes,  and  shows  de¬ 
livery  of  ffie  edition  to  a  district  sta- 
The  picture  also  features  “door¬ 
knob  delivery”  by  a  trained  carrier 
who  avoids  crossing  lawns,  walking 
■  through  shrubbery,  etc.  When  the 
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More  Coast  Cities  Plan 
Street  Price  Rise 

San  Francisco,  Sept.  7 — Circulation 
department  executives  of  San  Fran¬ 
cisco  and  Oakland  newspapers  be¬ 
lieve  several  weeks’  time  would  elapse 
before  accurate  results  of  the  in¬ 
stallation  of  higher  rates  can  be 
obtained.  Afternoon  dailies  in  both 
cities  advanced  street  sales  prices 
from  three  to  five  cents.  All  six 
metrc^olitan  newspapers  increased 
their  carrier  delivery  costs  15  cents  a 
month. 

Executives  preferred  to  await  an 
expected  leveling  off  process  in  fluc¬ 
tuating  street  sales  before  giving  fig¬ 
ures  on  the  five-cent  copy  installa¬ 
tion.  As  to  home  deliveries,  the  test 
was  expected  at  collection  time  for 
this  month’s  subscriptions. 

_  Preliminary  forecast  that  street  sales 

MUSIC'S  CHARMS  TRIED  ON  CARRIERS  reductions  would  prove  much  less 

Boyi  listening  in  one  of  the  44  carrier  stations  of  the  Minneapolis  Star  to  the  initial  than  expect^  have  proven  accurate 
program  of  the  "Star  Carrier  Network."  ‘o  date.  Much  less  than  expected 

_ “but  half  that  expected”  were 

comments  obtained  on  results  of  the 

carrier  has  completed  his  delivery,  he  remed.  VVtien  we  asked  for  t^he  nickel  street  price. 


calls  on  a  prospect  and  gives  his  sell¬ 
ing  talk.  Final  shot  is  a  message  to 


customer  told  us  how  his  newsboy  had  thrown 
his  newspaper  on  the  porch  and  damaged  a 
screen  door.  Good  enough  reason  for  anyone 


The  San  Francisco-Oakland  move 
apparently  has  strengthened  plans  for 


the  carriers  from  Charles  L.  Nichol-  to  cancel  his  subscription.  But  this  was  the  installations  of  increased  circulation 


SON,  business  manager.  •'I'st  we  heard  of  it,  and  maybe  the  carrier  boy  prices  in  other  Northern  California 

Purpose  of  the  film,  as  explained  it"®*  that  he  broke  a  perfectly  gwd  cities.  Similar  announcements  are 

by  Glenn  Morrison  circulation  man-  ‘{,"'11?  bnd%he  carrier  °fp'otiilVT^^  the  be  expected,  according  to  best  in- 

IS  two-foid.  (1)  To  train  car-  house  and  she  still  receives  a  good  formation  available,  around  the  first 

ri.'rs  in  proper  delivery  methods;  itewspaper  while  we  still  hold  a  good  cus-  of  the  year,  particularly  if  newsprint 
(2)  To  “humanize”  for  them  features  tomer.  So — please  comrlain  to  us  when  your  prices  advance, 
appearing  in  the  paper.  Thus  comic  delivery  service  is  not  thoroughly  satisfactory.  H 

strip  artists  are  shown  at  their  draw-  »?  HEATTER  SELECTED 


of  the  year,  particularly  if  newsprint 


appearing  in  the  paper.  Thus  comic  delivery  service  is  not  thoroughly  satisfactory. 

strip  artists  are  shown  at  their  draw-  »?  ..ewspaper 

j  IS  delivered  to  your  home  exactly  as  you 

ing  boards  creating  the  characters  that  no  subscriber  need  put  Up  with  any- 

that  appear  in  the  paper  and  writers  thing  hut  100%  .service, 

are  shown  at  th?ir  typewriters. 

Salesmanship  Taught  R  &  T  Fall  Rally 


HEATTER  SELECTED 

Gabriel  Heatter,  MBS  commentator, 
has  been  chosen  as  “the  voice  of 
Paramount  News.”  In  addition  to 
commenting  on  political  and  interna- 


The  News’  salesmanship  training  THE  ANNUAL  fall  meeting  of  the  tional  news  pictures  he  will  also  serve 
for  boys  is  based  upon  the  rule  of  Des  Moines  Register  &  Tribune  as  editor  of  a  staff  of  new  personalities 
proceeding  slowly  and  repeating  circulation  department  will  be  held  to  be  featured  in  Paramount  News- 
often.  This  is  one  of  the  things  ac-  Sept.  13  and  14.  Attending  will  b3  reels. 

complished  by  the  movie,  as  it  re-  approximately  150  members  of  the  £imimiiti:iiiiiiiiniiiiiniiimiMMHiiiiiiiiiwii.iinmiwwimiiiiim  . . 

peats  in  novel  form  the  lessons  field  organization  in  all  divisions  of  i  | 

taught.  “Canned”  solicitations  are  the  circulation  department.  Purpose  |  | 


frowned  upon.  The  boys  are  provided  of  the  rally  is  to  develop  plans  and  I 
with  all  the  sales  information  they  generate  enthusiasm  for  the  balance  | 
are  able  to  grasp,  then  encouraged  to  of  the  year.  One  feature  will  be  set-  | 


develop  their  own  selling  talks. 


ting  Sunday  Register  increase  quotas,  § 


iiiii!iiiiii:iiiitliimiiiiiin:iiiiHUHiiiiiiiiiHiiiiii>imiiitwiiiiiiiiiiuiiiimniiiiiiiiiiiiiiinuiinii«g 

NEWSPAPER 

PROPERTIES 


The  picture  was  made  by  the  News  attainment  of  which  brings  mrmber- 
circulation  department  staff  with  a  ship  in  the  traditional  “Red  Necktie 
standard  16  mm.  movie  camera.  Part  Club.”  A  banquet  will  be  held  as  a 
of  it  is  in  color.  Potential  movie  harvest  festival.  W.  A.  Cordingley, 
makers  are  cautioned  by  Mr.  Morri-  circulation  manager,  will  be  in  gen- 
son  that  floodlights  are  necessary  for  oral  charge  of  the  meating,  with  E.  P. 
clear  inside  shots.  Schwartz,  C.  K.  Jefferson,  R.  M 

This  picture  is  similar,  apparently,  McIntire,  J.  D.  Lynch,  H.  O.  Mona- 
to  the  one  made  by  C.  H.  Roberts,  han  and  Vernon  Kelso  directing  de¬ 
circulation  manager  of  the  Charles-  partmental  sessions. 
ton  (W.  Va.)  Gazette — “One  Day  in 

the  Life  of  One  Copy  of  a  News-  Carriers  Enjoy  Outing 
paper.  Details  of  this  picture  were  r.xxx™-.x 

described  in  Editor  &  Publisher  for  ONE  HUNDRED  SIXTY  earner  boy.s 
March  20,  1937,  page  14.  Another  ^he  Wilkes-Barre  (Pa.)  Times- 

popular  movie,  professionally  made,  deader  recenUy  enjoyed  their  fourth 
is  R.  M.  McIntire’s  “Beware  of  Men-  annual  picnic  at  Sans  Souci  Park, 
tal-itis,”  shown  at  the  ICMA  conven-  was  held  n-der  the  direc- 

firkTi  nnrl  tiOH  of  KENNETH  Yw  ,  I^OODY. 


March  20,  1937,  page  14.  Another 
popular  movie,  professionally  made, 
is  R.  M.  McIntire’s  “Beware  of  Men- 
tal-itis,”  shown  at  the  ICMA  conven¬ 
tion  and  other  circulation  managers’ 
meetings  this  year.  Mr.  McIntire’s  pic-  i 
ture  is  the  outgrowth  of  sales  talks 
gives  to  his  agency  men  at  the  Des  ' 
Moines  Register  &  Tribune.  1 

'A  Swell  Eld' 

A  FULL-PAGE  ad  entitled  “A  Swell 
Kid  .  .  .  that  newsboy  of  yours!” 
was  the  usual  method  Glens  Falls  j 
(N.  Y.)  Post-Star  and  Times  used  to 
tell  readers  to  inform  the  newspaper 
when  delivery  service  is  not  100  per 
cent  perfect.  The  ad  pointed  out  the 
carrier  boy  “takes  pride  in  giving 
good  service  and  wants  to  know  of 
any  complaints  so  he  can  rectify  them 
immediately.”  Copy  went  on  to  state 
that  a  certain  newspaper  boy  had 
scored  a  bulls-eye — “right  through  a 
customer’s  screen  door.”  Here’s  how 
the  ad  covered  the  matter: 

subscriber  walked  into  our  office  recent¬ 
ly  to  cancel  his  subscription.  Well,  if  there  is 
anything  we  can’t  do  without,  it’a  subscrip¬ 
tions.  So,  naturally,  we  were  greatly  con- 


I  •  Purchosas 

I  ^  •  Appraisals 

I  •  Rtfinancing 

1  .-!//  Matters  Canfidenttat 
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I  APPRAISAL  CORP’N 

I  l.  Parker  Llkaly,  Pra*. 

1  Times  Bids.,  TTmu  S<|m  Yoi^ 
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1/  you  need 
circulation 


men — 


Competent  to  take  charge  of 
yuut  enure  aepartmeoi,  u> 
to  flu  important  poata  in  tht 
department,  the  Welfar* 
Committee  oi  the  Interna 
tional  Circulation  Manager 
Association  can  provide  yoL 
with  men  of  capacity  and 
ability. 

Address:  Clarence  E.  Eyster 
Secretary  -  Treasurer,  The 
Peoria  Star,  Peoria,  Illtnois 
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Fall  Bringing 
Better  Business 

continued  from  page  5 


Cleaners'  Linage  Hit  activity  has  stimulated  various  lines.  Other  factors  cited  were;  National— 

MILWAUKEE.  —  DaUy  advertising  Robinson-Patman^ and  other  trade  automobile  la^r  unrest  settled,  spur, 

managers  say  outlook  for  fall  busi-  ~i 


Men's  Stores  Gaining 

CLEVELAND. — Although  there  are 

still  strikes  and  labor  disputes,  in¬ 
dustry  as  a  whole  appears  to  be 
head^  for  a  prosperous  fall  and  win¬ 
ter  season. 

The  gain  in  new  advertising  ac- 
coimts,  especially  in  the  smaller  fields, 
has  been  steady  throughout  the  sum¬ 
mer,  and  the  fall  buying  season  is 
expected  to  record  further  advances. 
Especially  is  this  true  in  stores  cater¬ 
ing  to  men.  Increased  publicity  on 
the  topic,  “What  the  well-dressed 
man  is  wearing  this  season”  is  be¬ 
ginning  to  be  reflected  in  retail  cloth¬ 
ing  store  advertisements.  Several  fall 
advertising  campaigns  have  already 
been  laid  out  along  this  line. 

Stores  handling  women’s  wear  also 
are  increasing  their  advertising 
budgets.  Buying  in  this  field  is  ex¬ 
pected  to  exceed  last  autumn’s  sales. 

The  Labor  Day  weekend  foimd 
every  first-class  hotel  filled  as  a  re¬ 
sult  of  feature  attractions  at  the  Ex¬ 
position,  plus  the  National  Air  Races. 
Cleveland’s  three  daily  newspapers, 
the  Plain  Dealer,  Press  and  News, 
opened  the  month  of  September  with 
increased  linage  in  their  week-end 
editions,  those  preceding  the  holiday. 


ness  is  favorable  and  they  are  plan¬ 
ning  for  business  increases.  Consen¬ 
sus  is  that  linage  gain  or  loss  will  de¬ 
pend  largely  on  what  department 
stores  will  do  in  the  next  few  months, 
and  on  how  much  other  retail  stores, 
particularly  in  wearing  apparel  lines, 
can  be  developed.  General  and  classi¬ 
fied  has  been  holding  up  well,  but 
retail  display  has  recently  shown  a 
decrease  in  most  instances.  Consider¬ 
able  store  expansion  and  moderniza¬ 
tion  recently,  some  store  reorganiza¬ 
tion,  and  also  entrance  of  some  new 
concerns  offer  prospects  for  increased 
retail  linage. 

The  building  boom  that  developed 
in  this  territory  this  spring  failed  to 
carry  through  the  summer,  although 
recently  there  has  been  some  revival 
as  building  costs  have  been  lowered 
through  reductions  in  such  items  as 
millwork.  There  has  been  more  real 
estate  advertising  locally  than  actual 
building  advertising.  However,  the 
movement  in  new  buildings  and  pur¬ 
chasing  of  homes  as  well  as  replace¬ 
ment  needs  did  develop  linage  for 
household  appliances  and  home  fur¬ 
nishings  this  spring.  This  held  up 
fairly  well  through  the  summer. 


laws  apparently  are  having  little  ef-  ring  automotive  copy  and  m  tum 
feet.  stimulating  gasoline  advertising. 

B.  J.  Homer,  San  Antonio  Light  ad-  Local — bright  specialty  shop  pro* 

vertising  manager,  said  school  opening  pects,  increased  general  ccxnpetition 
spurred  retail  trade  and  retailers  are  entry  of  a  new  chain  into  San  Fran 
optimistic.  Homer  saw  ready-to-  ciscc,  spurring  merchants  from  left' 
wear  and  department  stores  as  lines  argy. 
most  capable  of  development.  **  n 

said  existing  business  must  be  counted  New  Buyers  in  Seattle 
on  to  expand  volume,  as  few  new  SEATTLE. — Advertising  managers  of 
ones,  either  large  or  small,  are  open-  the  three  dailies  joined  in  predicting 
ing  at  present.  Building  and  home  3  healthy  upswing  in  fall  linage  in 
furnishings  lines  are  looking  up  with  practically  all  lines,  particularly  those 
increased  building  activity.  The  fur-  affected  by  new  building.  They  were 
niture  trade  is  laying  big  plans  for  optimistic  about  early  winter  business 
Better  Homes  Week  in  late  Septem-  dejwrtnient  store  and  general  mer- 
ber.  Amusement  linage,  which  has  chandise  linage  in  view  of  definitely 
been  off,  due  in  part  to  local  condi-  better  business  conditions. 


Cl 

to 


Bountiful  Crops  Help 

MINNEAPOLIS.  —  Bountiful  crops 

throughout  most  of  the  Northwest 
make  advertising  managers  of  the 
three  dailies  look  for  a  marked  ad¬ 
vance  in  linage.  Merchants  are  op¬ 
timistic  and  are  laying  in  good  stocks 
of  merchandise.  Business  in  most 
lines,  in  fact,  is  feeling  the  priming 
from  new  crop  money,  they  said. 

C.  A.  Peterson,  advertising  manager 
for  the  Minneapolis  Tribune,  stated 
that  there  seems  no  outstanding  build¬ 
ing  boom  in  the  offing  but  he  felt  the 
stoker  and  oil  burner  business  should 
show  a  marked  increase.  Electrical 
appliance  trade  also  is  forging  ahead. 
A  new  retail  store  in  the  city  and 
erection  of  a  new  building  by  a  chain 
drug  concern  would  indicate  that  re¬ 
tail  linage  would  increase,  he  .said. 
Linage  for  the  city  has  decreased  dur¬ 
ing  the  year,  but  increased  rates 
should  make  the  dollar  average  above 
last  year,  he  added.  Fair  trade  acts, 
he  felt,  make  little  appreciable  differ¬ 
ence  in  volume. 

John  Jerome,  advertising  manager 
for  the  Minneapolis  Journal,  felt  that 
retail  linage  would  keep  up  and  that 
the  advance  in  oil  burner  and  air 
conditioning  linage  would  be  marked. 
The  latter,  he  added,  is  the  fastest 
growing  industry  in  this  part  of  the 
coimtry.  The  situation  so  far  this 
year  has  been  nothing  to  feel  optimis¬ 
tic  about,  Jerome  declared,  but  the 
fall  buying  should  make  up  for  the 
loss  of  linage  during  the  months  so 
far.  The  better  feeling  generally 
among  retailers  and  wholesalers  as 
well  as  consumers  is  a  healthful  in¬ 
dication,  he  said. 

Nelson  Poynter,  business  manager  for 
the  Minneapolis  Star,  said  that  with 
bountiful  crops  in  the  Northwest  and 
boimtiful  prices,  new  money  should 
flow  into  the  Minneapolis  retail  stores. 
This,  he  added,  is  a  challenge  to  con¬ 
structive  advertising  salesmanship. 

There  is  an  invisible  seepage  in 
department  store  linage  due  to  the 
Robinson-Patman  Act,  he  said.  One 
Minneapolis  department  store,  he  said, 
will  spend  $30,000  less  in  advertising 
than  it  otherwise  would,  as  a  result  of 
this  albeit  the  store’s  total  linage  will 
be  increased. 


Good  Goins  Foreseen 

OKLAHOMA  CITY.— C.  F.  Beuoy, 

advertising  manager  of  the  Okla¬ 
homa  News,  Scripps-Howard  paper, 
expects  a  20  to  30  per  cent  gain  in 
business  in  Oklahoma  City  this  fall 
over  that  of  the  fall  of  1936.  Retail 
linage  in  the  News  for  August  gained 
60  per  cent  over  the  same  month  last 
year,  according  to  Beuoy. 

“TTiere  are  good  prospects  of  adding 
many  new  accounts  from  the  smaller 
businesses  this  fall.  Thirty-one  down¬ 
town  retail  firms  have  remodeled  or 
redecorated  their  establishments  in 
the  last  three  months,”  said  Beuoy. 

"The  classifications  most  capable  of 
development,  in  my  opinion,  are  the 
electrical  appliance,  general  retail, 
and  home  furnishings  lines.” 

On  Aug.  26,  the  News  published  a 
52-page  Opportunity  Day  edition 
which  contained  85,000  lines  of  retail 
advertising  copy. 

“Prospects  for  the  fall  are  bright,” 
according  to  O.  C.  Brown,  advertising 
manager  of  the  Oklahoma  City  Daily 
Oklahoman  and  Times.  “More  new 
business  houses  have  opened  in  Okla¬ 
homa  City  in  the  past  lew  months 
than  in  the  preceding  three  years.” 

Amusement  advertising  here  has 
shown  some  increase  due  to  a  com¬ 
petitive  situation  created  here  last 
March  by  the  entrance  into  Oklahoma 
City  of  the  State  Theaters,  Inc.,  to 
compete  with  the  Standard  Theaters 
chain. 


tions  such  as  bank  nights  that  sought 
mediums  other  than  newspapers, 
should  revive  now  that  bank  nights 
have  been  outlawed. 

A.  M.  Jameson,  retail  display  ad¬ 
vertising  manager  San  Antonio  Ex¬ 
press  and  Evening  News,  also  visioned 
improvement  ahead.  He  listed  retail 
lines,  including  food,  as  offering  ex¬ 
panded  linage  possibilities.  Also  lines 
that  benefit  from  the  moderately  in¬ 
creased  building  which  has  resulted 
from  a  home  shortage  due  to  a  sub¬ 
stantial  influx  of  new  residents,  nota¬ 
bly  oil  people.  Home  furnishings  and 
electric  appliance  merchants  especial¬ 
ly  feel  this  increase.  Seasonal 
changes  should  help  the  amusement 
field.  The  Robinson-Patman  Act.  of 
seemingly  little  influence  on  retail 
conditions,  is  thought  by  many  vastly 
o  ver- publ  icized. 

Troy  McDaniel  of  Harlingen,  Tex., 
advertising  manager  Valley  Publish¬ 
ing  Co.  (Harlingen  Valley  Morning 
Star,  Brownsville  Herald  and  McAllen 
Monitor),  said.  “Prospects  for  fall 
business  in  the  Rio  Grande  Valley  arc 
brighter  than  they  have  been  since 
1929.  New  retail  establishments  have 
entered  the  valley,  which  makes  addi¬ 
tional  accounts  for  our  papers.  The 
housing  shortage  has  led  to  a  sub¬ 
stantial  building  program  and  addi¬ 
tional  linage.  The  Robinson-Patman 
law  has  shown  no  ill  effects  on  any 
accounts,  other  than  a  minor  reduc¬ 
tion  in  grocery  linage,  offset  by  an  in¬ 
crease  in  general  food  linage.” 


Charles 


B.  Lindeman,  associate 
publisher  and  advertising  manager  of 
the  Post-Intelligencer,  told  Eanoi  4 
Publisher  he  thought  more  linage 
could  be  expected  particularly  in  late 
November  and  early  December  from 
department  stores,  shoe  stores,  men’s 
clothing  establishments  and  women'j 
apparel  shops. 

He  said  a  general  expansion  pro¬ 
gram  imder  way  among  Seattle  retail 
merchants  would  have  its  effect  in 
increased  advertising  space.  Hone 
furnishing  linage  has  been  increasing 
steadily  for  several  months  and  will 
probably  reach  a  peak  in  the  purduie 
of  oil  burners  and  other  electrical 
appliances  for  fall  and  winter  use. 

N.  E.  Helland,  advertising  manager 
of  the  Seattle  Times,  also  told  Dana 
&  Publisher  he  foresees  increased  lin¬ 
age  from  department  stores  and  men’s 
and  women’s  clothing  establishments. 

L.  F.  Sharkey,  advertising  manager 
of  the  Seattle  Star,  believes  an  influx 
of  new  residents  to  Seattle  and  the 
Northwest  has  helped  boost  linage  and 
more  even  than  new  home  building. 

Sharkey  said  food  and  drug  ac¬ 
counts  had  been  whittled  by  the  Rob¬ 
inson-Patman  Act  and  said  he  did  not 
believe  there  would  be  much  upswing 
along  those  lines. 
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Buying  at  Higher  Prices 
NEW  ORLEANS.  —  Local  business 
prospects  for  fall  seem  favorable 
and  the  public  is  buying  merchandise 
at  higher  vmit  prices. 

According  to  Shep  Pleasants,  ad¬ 
vertising  manager  for  the  New  Or¬ 
leans  Item  and  Morning  Tribune,  re¬ 
tail  stores  report  improving  volume 
in  all  lines  of  merchandise  while  jew¬ 
elry  and  credit  clothing  houses  look 
to  be  the  lines  most  capable  of  de¬ 
velopment  and  an  increase  in  linage 
is  expected  in  this  field. 

An  increase  in  building  linage  is 
expected  this  fall. 


Home  Shortage  Reported 
SAN  ANTONIO. — Fall  business  is  get¬ 
ting  away  to  a  good  start  in  South¬ 
west  Texas  and  advertising  execu¬ 
tives  say  it  will  be  reflected  in  in¬ 
creased  linage.  Increased  building 


Bright  on  Coast 

SAN  FRANCISCO  AND  OAKLAND. 

— Three  factors  will  foster  advertis¬ 
ing  progress  during  the  autumn; 
greater  competition,  more  farm  dol¬ 
lars,  and  labor.  Labor  is  included 
because  while  its  demands  have  dis¬ 
tressed  and  hampered  business,  it  will 
receive  larger  pay  checks  this  fall  and 
both  retail  and  national  advertisers 
will  be  alive  to  this  situation. 

A.  J.  Tormey,  business  manager, 
San  Francisco  News:  “Prospects  look 
very  good  for  both  local  and  national 
advertising.” 

Frederick  Wagner,  publisher,  San 
Francisco  Call-Bulletin,  said:  “Busi¬ 
ness  is  showing  decided  improvement 
in  San  Francisco  and  we  anticipate  a 
very  good  fall  season.” 

Elliott  C.  Hensel,  advertising  direc¬ 
tor,  Oakland  Tribune,  said:  “With 
increased  pay  for  labor  and  greater 
income  for  the  farmer,  plus  a  dispo¬ 
sition  on  the  part  of  merchants  to  seek 
more  volume  of  business,  which  they 
need  more  than  ever,  we  expect  in¬ 
creased  linage  this  fall.” 

Home  furnishings  and  electrical  ap¬ 
pliances  are  expected  to  show  re¬ 
newed  vigor  in  fall  purchasing.  Fur¬ 
niture  lost  a  point,  small  electrical 
appliances  were  unchanged  and  heavy 
electrical  appliances  advanced  9  points 
in  the  July  report  for  San  Francisco 
as  made  by  the  Federal  Reserve  Bank. 
Furniture  in  particular  had  made 
amazing  gains  earlier  in  the  year. 


Retail  Goins  Likely 
LOS  ANGEILES. — While  linage  gains 
are  running  behind  last  year  at 
the  same  period,  the  outlook  for  the 
fall  is  generally  optimistic.  Retail  is 
showing  healthy  signs,  with  new  shops 
opening,  and  established  stores  ready 
to  use  space  to  attract  a  share  of  the 
increased  buying  power  resulting 
from  wage  increases. 

Walter  G.  Pfaffenberger,  advertising 
manager,  Los  Angeles  Times,  tdd 
Editor  &  Publisher;  “If  the  real 
estate  market  comes  back  we  expect 
an  impetus  in  that  line,  and  in  build¬ 
ing  materials.  A  number  of  new  busi¬ 
nesses  have  started  here  and  others 
are  coming.  We  have  noticed  no  un¬ 
favorable  reaction  as  yet  from  the 
Robinson-Patman  Act.  There  has  been 
no  diminishing  of  drug  accounts;  two 
of  the  chain  drug  stores  have  In¬ 
creased  their  space,  although  a  third 
has  cut  down  somewhat.” 

“We  expect  retail  to  step  right  out,' 
said  Robert  L.  Smith,  general  man¬ 
ager,  Los  Angeles  Daily  and  Evening 
News.  “We  have  made  gains  for  47 
consecutive  months,  and  are  optimis¬ 
tic  about  the  fall.  A  great  many  na¬ 
tional  advertisers  who  have  be® 
marking  time  because  of  legislatife 
and  labor  problems  are  ready  to  UU' 
leash  campaigns.  Everyone  has  de¬ 
cided  that  fall  is  to  be  a  good  period, 
and  is  ready  to  take  advantage  of  it 
TTie  building  boom  has  had  no  great 
effect.” 

“We  feel  pretty  good  about  4* 
fall,”  S.  P.  Bartlett,  advertising  di¬ 
rector,  Los  Angeles  Examiner,  saii 
“Two  big  stores  told  me  yesterdsy 
they  expect  good  business  this  season. 

(Contin'ued  on  page  38) 
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^^iClassified  Is  Heading 

pros- 

10  All-Time  High 

Consistent  Goins  Indicate  New  Record  by  Next 
Fall . . .  Small  Papers  Going  Aiter  Want  Ad 
^  Business^  Helping  to  Boost  Total 

Were  . 

siness  By  D.  B.  BARNHART 

raer- 

HE  TWO-THIRDS  MARK  of  the  of  classified,  stating  that  $3,000  was 
ociate  current  year  has  been  passed  and  it  the  most  his  want  ad  section  had  ever 
?er  of  light  not  be  a  bad  idea  for  publish-  earned.  The  classified  advocate  knew 
IM  4  n,  and  classified  managers  as  well,  his  paper  and  his  town  and  immedi- 
linaie  « lake  stock  and  see  if  they  are  doing  ately  offered  to  buy  the  department 
nbte  «  well  as  they  should  with  their  for  $10,000  yearly.  Stunned,  the  pub- 
fron  classified  sections.  lisher  asked  if  the  speaker  expected 

men’s  To  have  a  department  that  is  keep-  to  make  anything  on  the  deal.  He 
►men’s  ig  up  to  the  average,  you  should  have  was  told  “about  $20,000.”  It  was  only 
1 12  per  cent  gain  over  1936.  Your  a  short  time  until  the  publisher  laid 
pro.  d  count  should  be  slightly  above  plans  for  a  real  classified  department, 
retail  iis  percentage.  If  you,  as  a  publisher,  think  your 

ect  in  Out  of  114  papers  reporting  classi-  town  or  your  paper  could  not  pro- 
HniBt  W  linage  to  MacDonalds  Service  for  duce  comparable  results,  just  let  it 
easing  luly  all  but  14  showed  substantial  be  known  in  classified  circles  that 
d  will  pins  over  1936  and  the  14  losses  were  you  are  willing  to  lease  your  want  ad 
rchaie  >11  very  small.  One  hundred  twenty-  department  at  a  reasonable  figure  to 
ctrical  i>ur  newspapers  reported  a  gain  in  a  progressive  manager  and  see  how 
ise,  d  count  over  1936  while  only  12  re-  soon  you  have  a  taker.  This  is  not 
ported  slight  losses.  an  unusual  procedure,  for  quite  a 

anoB  It  has  been  this  way  all  during  the  number  of  newspapers^  were  sold  on 
jd  lin-  'Mr.  Month  after  month  the  classi-  the  idea  by  an  up  and  coming  classi- 
men’s  ied  linage  charts  have  consistently  fied  man  or  woman  who  now  makes 
mPBtc  nsen  above  previous  months  and  a  better  than  average  living  working 
Emager  levious  years.  At  the  present  rate  with  publishers,  on  a  percentage  basis, 
all-time  high  should  be  reached 

id  the  iliout  this  time  next  year.  ‘The  Good  Earth"  Yields  Copy 

geand  |  Clotsified'f  Brightest  Spot  FLOYD  B.  JONES,  classified  man- 

One  of  the  brightest  spots  in  the  ager  of  the  Youngstown  Telegram, 
>g^K-  Jassified  picture  is  that  more  and 

-  kd)-  jQre  of  die  smaller  publishers  are  ^71  ~ 

lid  not  aaking  an  effort  to  get  some  of  this  '  t  /  ■ »  ■  ►  /  ■  GOOD  EARTH  j 

Pswing  justness  that  has,  for  too  long  a  time,  7,., 

►een  out  of  their  papers.  Higher  ^  h,#' 

axes,  higher  newsprint  costs  and  de-  '■  | 

leased  revenues  has  caused  them  to  ;  "rl 

>  gains  nvesUgate  the  want  ad  sections  of  fX  Jj  ’-  I 

ear  at  l*ir  neighbors’  papers  and  find  out  .1 

for  the  that  has  made  them  click.  No  pub-  *1 

etail  is  islter  can  make  an  investigation  of  -I 

/shops  iis  sort  and  not  be  favorably  im-  *.  ■ '  ^ 600l^|^  -I 

:  ready  pnssed  with  the  return  possible  from  riAHTIf 

of  the  >  well-established  classified  depart-  X.. 

suiting  MUt 

The  timid  publisher  will  never  ‘ 

suild  a  successful  classified  depart-  „7j 

Mnt  any  more  than  he  can  build  an  ,=^.7 

le  real  outstanding  editorial  or  sports  de-  '“j 

expect  wtment  The  old  adage  of  “Try,  try, 
build-  4>in,”  must  be  practiced. 

vbusi-  Take  as  an  example  the  publisher  ■* 

othen  dio  for  fifty  years  had  a  small  want 

no  un-  d  section.  Ads  were  sent  in  over  _ ■  "l.J 

)m  the  f*  counter.  No  phoned  ads  were  ac- 

as  been  *pted  bwause  they  might  not  be  paid  believes  in  cashing  in  on  every  avail- 
its;  two  or  and  b^ause  it  would  entail  some  able  source  of  business,  as  evidenced 
ive  ^  ^  work  for  billing.  The  classified  jjy  the  fact  that  his  department  sold 
a  third  oanager  was  many  years  behind  the  a  full  page  of  real  estate  advertising 
lies  and  Ae  tops  reached  by  this  ju  connection  with  the  motion  picture, 
ht  out,  v/as  about  $5,000  annually,  with  “The  Gkxjd  Earth,”  shown  in  Youngs- 
1  man-  the  publisher  was  well  pleased,  town  recently. 

Jvciwtp  Incomw  Increased  600%  Twenty-four  real  estate  brokers, 

for  4  Came  a  sudden  change  when  a 
iptums-  lodem  minded  manager  was  placed 

my^  ithe  head  of  this  deportmented  IIITTERIVATIONAL 
;  Dw  sage  and  ad  count  grew  by  leaps 

'islauTC  bounds.  Rates  were  adjusted  up-  SmiiM*  w 

^  ^  times  in  several  years  Sydney  R.  Clarke 

^  ^  after  a  few  years,  with  very  ^  Pnaidmt 

^oTi  S  expen^ture,  the  depart--  ^  j  Petiu-Chmapi 

[e  01  3(nt  IS  now  produemg  an  annual  ’ 

10  greit  avenue  in  excess  of  ^,000.  It’s  a  “ 

f  addresses 

)ut  Je  be  supplied  if  you  are  skeptical. 

^  .Tj  .  “  story  of  its  kind.  Travel  Exparu 

iprdw  a  skeptical  publisher  N.w  York  B«i»M.»utiT.: 

lou^t  he  would  call  the  bluff  of  a  A..  T.  Hasdanoa  Owpiy,  lae. 

seaam-  naker  on  classified.  He  wanted  to 

)  pow  the  cost  of  getting  a  fair  amount  » 


-  lACKSON,  MISS.,  PAPERS 

Classified  Idea  Comer  UNDER  ONE  OWNERSHIP 

National  Dog  Weak  will  be  ob-  Jackson,  Miss.,  Sept.  7 — Purchase  of 

sarvad  Saptambar  19-25.  Here  it  an  the  afternoon  Daily  News  and  the 
opportunity  to  make  a  concerted  morning  Ledger  by  the  Mis- 

x,..  .11.  X  xj  sissippi  Publishers  Corporation,  corn- 

effort  to  gat  all  types  ot  pat  advar-  j  ,  .  x  ..il  . 

.  .  ’  j  •  j  posed  of  present  owners  of  the  two 

tiling  tor  an  ertandad  period.  Ma-  Jackson  newsfyapers  has  been  an- 
terial  that  may  help  in  solicitations  nounced.  The  consolidation,  effective 
and  copy  writing  can  be  obtained  Sept.  1,  does  not  contemplate  any  im- 
from  the  National  Dog  Weak  Com-  mediate  changes  in  the  present  or- 
mittaa,  Chicago,  III.  gani^tions  of  the  papers,  with  each 

contmuing  in  its  respective  field  and 
,  ...  printed  in  separate  plants. 

Stockholders  of  the  new  holding 
combined  with  the  theatre  showing  corporation  are  T.  M.  Hederman,  who 
the  picture,  bought  sufficient  space  to  remains  as  editor  of  the  Clarion- 
give  real  promotion  value  to  the  event.  Ledger;  R.  M.  Hederman,  who  re- 
Nearly  all  the  ads  carried  copy  telling  mains  as  director  of  the  Clarion- 
of  the  value  of  owning  a  part  of  the  Ledger;  Major  Frederick  Sullens,  who 
“good  earth.”  remains  as  editor  of  the  Daily  News; 

T  1  -c  j  Walter  G.  Johnson,  who  remains  as 

In  case  some  classified  managers  , _ . _  _ 


THE  GOOD  EARTHj 
ffiyTT.T.Ti.i 


remains  as  editor  of  the  Daily  News; 
Walter  G.  Johnson,  who  remains  as 


case  some  classifi^  managers  ^ 

are  unaware  of  the  fact,  practicaUy  Watkins,  Jackson  at- 


eveiT  moUon  picture  released  carries  The  stock  is  divided  50-50 

with  it  a  news^per  tie-up  that  can  between  the  two  sets  of  editors,  with 
be  sold  by  daUies^t  desire  this  ^r.  Watkins  holding  the  minority 
ty^  of  promotion  pieatre  inanagers  holdings  and  key  position, 
will  be  only  too  glad  to  furnish  your  g 

named  traCA  EDITOR 

pages  derive  a  great  number  of  lines  Appointment  of  William  J.  Woods, 
through  this  class  of  promotion.  managing  editor  of  Utica  (N.  Y.)  Ob- 

server- Dispatch  since  1931  as  editor 
of  the  daily  to  succeed  the  late  Wil- 


Unusual  Funeral  Ad  succeed  the  late  Wil- 

A  TAxiin  A  nrr-TTTiw  X  1  •  ^am  W.  Caufield,  was  announced  Sept. 

A  D^ARTURE  from  the  usual  in  3  p^entiss  Bailey,  publisher.  Mr. 

undertakers  advertismg  appeared  ^bo  has  been  with  the  Ob- 

recenUy  m  seim-display  space  on  server-Dispatch  for  13  years,  joined 
classified  pages  of  San  Antonio  news-  news  staff  in  1924  following  his 
papers.  It  was  m  the  advertismg  of  graduation  from  Hamilton  College. 
Porter  Lormg,  San  Antonio  funeral  He  became  city  editor  in  1926  and 
director,  who  mentioned  prices  of  his  when  in  September,  1931,  George 
services,  allieit  it  was  done  quite  con-  Bradley,  managing  editor,  went  to 
servatively.  In  a  2%-inch  one-column  Rochester,  Mr.  Woods  was  named 
spiace,  topping  the  “funeral  directors”  managing  editor,  a  position  he  has 
classification,  one  of  the  ads  said:  since  held. 

“Individual  needs  are  carefully  mea-  •  _ 

sured;  217  of  the  last  1,000  services  HEADS  CNPA  OPHCE 
at  Porter  Lormg’s  were  less  than  Miss  Edith  Allen  has  taken  over 
$200;  187  of  the  last  1,000  services  were  duties  as  manager  of  the  San  Fran- 
from  $200  to  $265;  145  were  over  $500.  cisco  office,  California  Newspaper 
Each  was  complete,  each  The  Perfect  Publishers  Association,  while  Edwin 
Tribute.  Porter  Loring,  Funeral  Di-  H.  Wilder  has  been  transferred  from 
rector,  Garfield  6211,  206  Jefferson  St.”  San  Francisco  to  the  Los  Angeles 
Loring  is  the  funeral  director  who  a  office.  Miss  Allen  formerly  was  with 


by  the  fact  that  his  department  sold 
a  full  page  of  real  estate  advertising 
in  connection  with  the  motion  picture, 
“The  Good  Earth,”  shown  in  Youngs- 


Twenty-four  real  estate  brokers, 

- • - 

lIVTERIVATlONAL 

SERVICE 

Sydney  R.  Clarke 

Praddmt 

76,  Rue  des  PetiU-Cluuapi 
Paris,  France 

T«l«elwMi  Or«n  64.^7 
Cahk  AddrMi  ItlMalallr.  Pari* 

Travel  Experts 

Nsw  York  Espw— bUUts: 

A.  T.  fl«Bdanoa  Ooapasy,  lae. 

HI  Ptftk  Avaou  Naw  York,  N.  Y. 

TAadarMlt  S-tT« 


few  years  ago  received  the  San  An¬ 
tonio  Advertising  Club  award  for  the 
best  good-will  advertising  campaign. 

Sells  One-Sixth  of  All  Ads 
THE  CENTENNIAL  EDITTON  of  the 
Milwaukee  Sentinel  published  re¬ 
cently  contained  165,500  lines  of  ad¬ 
vertising.  Of  this  amoimt  one-sixth 
or  28,000  lines  was  classified.  Bob 
Klein,  classified  manager,  tabulated 
every  possible  prospective  advertiser 
in  the  city  and  sold  that  amount  of 
linage  in  six  weeks.  Bonuses  were 
paid  to  the  sales  force  for  reaching 
their  individual  quotas. 


iiwspaPER  news 


SYDNEY,  AUSTRALU 

The  only  journal  giving 
the  newB  of  advertisers, 
advertising,  publishing, 
printing  and  commercial 
broadcasting  in  Australia 
and  New  Zealand. 

If  you  are  planning  sales 
campaigns  or  are  intereeCed 
in  these  territoriee  read 

“NEWSPAPER  NEWS.” 

Published  Motuhly 
Sttbeerlpllem  rate  7/«  per  year 
pest  free 

Worwiofc  BMc.,  Hamilton  St., 
SYDNEY,  AUSTRALIA 


the  Los  Angeles  office. 

The  Toughest 
Assignment  .  .  . 

For  any  employor  on 

.  .  .  nowspapors 
.  .  .  press  associations 
.  .  .  magazines 
.  .  .  radio 

is  that  of  finding  the  RIGHT 
personnel,  especially  when  im¬ 
mediate  action  is  necessary. 

The  solution  is  easy  when  em¬ 
ployers  seeking  top  flight  ed¬ 
itorial  or  advertising  men  call 
on  The  Personnel  Bureau  for 
assistance. 

The  Personnel  Bureau  main¬ 
tains  complete  records,  includ¬ 
ing  investigated  references  on 
hundreds  of  qualified  men  (with 
new  listings  each  week)  in  all 
parts  of  the  country  with  years 
of  experience. 

Write,  wire  or  telephone  and 
get  the  RIGHT  man,  recom¬ 
mended  on  the  basis  of  your 
exact  requirements. 

THE  PERSONNEL  BUREAU 
of  Sigma  Delta  Chi 

Chicago— 35  East  Woekor  Driva 
Los  Aagalos — 2387  Taviet  Stroot 
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Robert  H.  Lyman 
Dies  at  73; 

Edited  Almanac 


©bituarp 


con- 


CHARLES  T.  SCHUELER  expansion  program  and  other 

cerns,  large  and  small,  are  findin« 

Charles  T.  Schueler,  G4,  president  necessary  to  expand.  “ 

Lawrence  (Mass.)  Eaple  and  Tr  bune 


Chief  of  N.  Y.  World  Annual 
For  Fifteen  Years  Served  as 
Pulitzer's  Secretary 


DENNIS  T.  MULCAHY,  52,  city  edi¬ 
tor,  Fitchburg  (Mass.)  Daily  Senti¬ 
nel,  until  his  retirement  in  January 
because  of  ill  health,  died  Aug.  31  at 
his  home.  He  formerly  worked  on  the 
Worcester  (Mass.)  Telegram. 


Robert  Hunt  Lyman,  73,  for  15  years 
editor  of  the  World  Almanac  until  his 
retirement,  April  14,  due  to  ill  health, 
died  at  his  home,  114  E.  84th  Street, 
New  York,  Sept.  3.  Since  he  retired 
Mr.  Lyman  had  spent  part  of  his  time 
at  his  country  home  at  Weekapaug, 

R.  I.,  where  he  had  been  stricken  with 
a  heart  attack  several  days  previous 
and  was  brought  to  New  York  for 
treatment. 

Mr.  Lyman  was  bom  Mar.  3,  1864. 
He  was  graduated  from  Yale  with 
Bachelor  of  Arts  degree  in  1884  where 
he  had  edited  the  Yale  News.  He  was 
with  the  Springfield  (Mass.)  Repub¬ 
lican  two  years  before  joining  the 
New  York  Herald,  where  he  worked 
successively  as  copy-reader,  night  city 
editor,  Albany  correspondent  and 
night  editor.  In  1889  he  went  on  a 
European  vacation  trip  and  while  in 
England  joined  the  London  edition  of 
the  Herald  as  managing  editor,  later 
leaving  that  post  to  become  managing 
editor  of  the  New  York  Recorder. 

Wat  Acting  M.E.  of  World 
On  joining  the  New  York  World 
editorial  staff  in  1893  he  was  made 
night  editor  and  filled  various  exec¬ 
utive  positions.  He  was  private  sec¬ 
retary  of  the  late  Joseph  Pulitzer  for 
six  months  during  the  Spanish-Amer- 
ican  war  and  later  was  named  assist¬ 
ant  managing  editor  and  acting  man¬ 
aging  editor  of  the  World. 

He  was  named  editor  of  the  World 
Almanac  in  1922  and  continued  there 
after  the  consolidation  of  the  World 
papers  and  the  New  York  Telegram 
in  1931. 

A  member  of  many  learned  socie¬ 
ties,  Mr.  Lyman  brought  to  the  Al¬ 
manac  a  wide  interest  in  news  of 
science.  That  section  of  the  annual 
which  detailed  the  discoveries  and 
advancements  in  the  scientific  field 
each  year  was  increased  in  scope. 

Treatarer  of  Silurians 
Mr.  Lyman  for  many  years  was 
treasiuer  of  the  Silurians,  organization 
of  veteran  New  York  Newspapermen. 
Last  Autumn  he  announced  because  of 
his  failing  health  he  could  no  longer 
perform  the  duties  and  the  society 
elected  him  treasurer-emeritxis. 

He  was  a  fellow  of  the  Royal  Geo¬ 
graphical  Society,  the  American  Assn, 
for  the  Advancement  of  Science  and 
the  New  England  Historical  and  Ge¬ 
nealogical  Society,  a  member  of  the 
Academy  of  Political  Science,  the 
American  Academy  of  Political  and 
Social  Sciences,  the  New  York  State 
Historical  Society,  the  New  England 
Society,  the  Japan  Society  and  other 
organizations. 

Funeral  services  held  Sept.  6  at  the 
Universal  Chapel,  New  York,  was  at¬ 
tended  by  150  persons,  including  a 
representative  group  of  25  from  the 
Silurians.  Burial  was  at  Holyoke, 
Mass. 

His  wife  and  a  daughter  siu-vive. 


Dean  Ward  Patty,  33,  promotional 
advertising  manager,  Atlanta  Journal, 
died  in  that  city  Aug.  29. 

Patrick  “Paddy”  Jones,  46,  for  many 
years  sports  editor  of  the  Hamilton 
(Ont.)  Herald,  which  suspended  last 
year,  died  Sept.  3  after  a  long  illness. 

Herbert  Delano  Sibley,  75,  former 
editor  and  publisher  of  the  old  Olean 
(N.  Y.)  Herald,  died  Aug.  30  in  Olean 
General  Hospital.  A  sister  survives. 

Max  Hacker,  45,  head  of  the  media 
department  of  Pedlar  &  Ryan,  Inc., 
New  York,  agency,  died  of  a  heart 
attack  Sept.  6  on  the  first  fairway  of 
the  St.  Andrew’s  Golf  Club,  Green- 
burgh,  N.  Y. 

Howard  Lesser,  26.  of  the  New  York 
Mirror  real  estate  advertising  depart¬ 
ment,  died  Sept.  4  in  his  sleep  at  his 
home  in  New  York  City.  His  wife 
and  his  mother  survive. 

Thomas  J.  Hamilton,  Sr.,  51,  former 
editor  and  president  of  Augusta  (Ga.) 
Chronicle  from  1919  to  1929,  when  he 
sold  his  interests  but  remained  as  edi¬ 
tor  until  Aug.  4,  1937,  died  there  Sept. 
1  of  heart  attack. 

Margery  Devlin,  21,  church  and 
school  editor  of  Toledo  News-Bee, 
died  Aug.  21  from  injuries  suffered 
when  a  taxicab  skidded  and  crashed 
into  a  pole  while  on  her  way  to  work. 
As  her  last  assignment  she  handled 
the  daily’s  inquiring  reporter  column, 
"What  Do  You  Think?”,  and  the  ques¬ 
tion  was:  “Would  You  Like  to  Know 
Now,  When  You  Are  Going  to  Die?” 

Frederick  Willis  Prindle,  83,  editor 
and  publisher.  Granite  State  News, 
Wolfeboro,  N.  H.,  died  Aug.  30. 

Dallas  E.  White  of  Brockton,  Mass., 
World  War  veteran  and  nephew  of 
William  Allen  White,  editor  and  pub¬ 
lisher,  Emporia  (Kan.)  Gazette,  on 
whose  paper  he  formerly  was  em¬ 
ployed,  died  at  Portland,  Me.,  Sept.  3 
while  on  vacation.  His  wife  and 
daughter  survive. 


and  oldest  active  worker  until  re¬ 
tirement  two  weeks  ago  because  of 
ill  health,  died  at  home  in  Methuen, 
Mass.,  Sept.  6.  He  rose  from  news¬ 
paper  boy  to  presidency  of  Hildreth 
and  Rogers,  publishers  of  the  two  pa¬ 
pers.  He  cams  toiUnited  States  from 
Germany  at  the  age  of  7.  Twenty 
years  after  he  began  work  in  the 
Eagle’s  pressroom,  he  became  adver¬ 
tising  manager  and  then  president. 
He  was  prominent  in  fraternal  orders. 
His  wife,  daughter  and  brother  sur¬ 
vive. 


necessary  to  expand 
“All  indicators  point  to  increi3(,j 
advertising  linage  this  Fall,”  sjjj 
Harry  Bradley,  advertising  director  of  ^ 
the  News  and  Age-Herald.  '' 

William  E.  Brown,  Jr.,  advertiano 
manager  of  the  Po;  t,  declared  that  the 
best  indication  of  business  prospects 
was  the  money  being  spent  for  phot 
and  store  improvements. 


BRUCE  F.  FAHEY 

Bruce  F.  Failey,  63,  president  of 
the  Terre  Haute  (Ind.)  Tribune  and 
Star,  died  Sept.  4,  at  his  home  there 
of  a  heart  attack.  In  addition  to  be¬ 
ing  president  of  the  newspaper,  he 
was  chairman  of  the  board,  Terre 
Haute  First  National  Bank;  director 
and  treasurer  of  Terre  Haute  Hotel 
Company,  and  president  of  the  Wa¬ 
bash  Realty  Company  and  held  ex¬ 
ecutive  posts  with  other  industrial 
concerns  in  the  city  and  throughout 
the  middle  west.  A  son,  daughter, 
two  brothers  and  a  sister  survive. 


Fall  Bringing 
Better  Business 

continued  from  page  36 


Elmployment  is  better,  earning  state¬ 
ments  of  big  business  are  healthy. 
With  any  kind  of  a  break  in  the 
weather,  we  should  have  a  big  fall 
and  winter  tourist  season,  which 
means  much  to  Southern  California. 
Likewise  the  citrus  situation  should 
show  a  great  improvement  over  last 
year,  when  a  large  part  of  the  crop 
was  frozen.” 


JAP  WRITER  KILLED 

Journalistic  casualties  of  the  North 
China  fighting  have  included  several 
Japanese  correspondents,  according  to 
word  from  Shanghai.  Magorokuro 
Okabe,  correspondent  of  the  Osaka 
Asahi,  was  shot  in  the  head  and  died 
in  Peiping.  Probably  as  many  as  10 
other  Japanese  were  shot  less  seri¬ 
ously,  or  otherwise  wounded,  in  the 
fighting.  So  nearly  of  military  status 
did  the  Japanese  press  become  that 
a  Japanese  Official  Gazette  order  early 
in  August  gave  official  standing  to 
Japanese  newspapermen,  photogra¬ 
phers,  newsreel  cameramen  and  avia¬ 
tors  engaged  in  news  transmission, 
providing  that  they  might  thereafter 
draw  army  rations  and  receive  free 
transportation  in  military  convoys  on 
lend  and  at  sea. 


Farm  Prosperity  Helps 
KANSAS  CITY. — Agricultural  pros¬ 
perity  is  relied  upon  for  increased 
sales  and  advertising.  J.  T.  Barrens, 
Star  advertising  director,  said:  “Ex¬ 
cellent  crops  and  livestock  this  terri¬ 
tory.  Best  in  many  years.  Fall  busi¬ 
ness  should  be  imusually  good.  Home 
building  and  home  furnishings  going 
well.  Unable  to  say  yet  that  Patman 
act  and  Fair  Trade  laws  have  hurt  ad¬ 
vertising.” 

L.  C.  David,  advertising  manager, 
Journal-Post,  said  business  conditions 
should  be  the  best  since  1929.  He 
pointed  not  only  to  increased  farm 
income  but  to  active  building  and 
construction,  and  to  Kansas  City’s 
five  national  conventions  this  fall. 


"Exceptionally  GooH" 

NORTHERN  NEW  JERSEY. -FjU 

and  holiday  period  is  expected  to  be 
“exceptionally  good”  by  the  Nevmk 
(N.  J.)  Sunday  Call.  Harry  A.  Wap- 
share,  advertising  manager,  cites  bet¬ 
ter  highways,  absence  of  major  strikes 
greater  employment,  location  of  a 
Newark  unit  by  the  Hearn  depart- 
ment  stores,  and  an  accelerated 
liquidation  of  the  mortgage  sitiution, 
as  contributing  to  a  higher  trend  al¬ 
ready  being  felt  in  linage. 

Rudolph  E.  Lent,  busmess  manager. 
Jersey  City  (N.  J.)  Jersey  Journal! 
expects  the  linage  gains  made  so  far 
this  year  to  be  maintained  throu^. 
out  the  fall,  running  well  ahead  of 
1936.  He  anticipates  an  increase  in 
new  accounts  among  the  smaller  mer¬ 
chants. 

Harvey  A.  Huff,  advertising  man¬ 
ager,  New  Brunswick  (N.  J.)  Home 
News,  anticipates  linage  gains  for  du  n 
fall,  citing  national  linage  “already  E' 
far  advanced.”  sli 

Leon  Kondell,  advertising  manager. ,  tii 
Passaic  (N.  J.)  Herald-News,  reports ;  n 
a  16%  advance  in  linage  during  die  i  di 
past  nine  months  and  an  anticipated!  w 
acceleration  in  this  increase  for  the  - 
fall.  Notable  gains  are  expected  k  ‘ 
home  furnishings  and  radio. 

Henry  DeYoung,  Paterson  (N.  J.)  ^ 
Morning  Call  advertising  manager.,  C 
states  that  fall  linage  prospects  are 
encouraging.  Increases  in  amuse- 1  P 
ment  linage  are  anticipated.  :  0 

F.  Ernest  Wallace,  advertising  man-  j  is 
ager  of  the  Elizabeth  (N.  J.)  My 
Journal,  looks  to  the  coming  season 
for  linage  gains  in  all  categories,  with 
emphasis  on  home  furnishings. 

A.  Wallace  Zimmerman,  advertis¬ 
ing  manager  of  the  Plainfield  (N.  J.) 
Courier-News,  calls  prospects  for  the 
fall  “excellent”  in  every  field.  He 
cites  campaigns  by  local  building  and 
loan  firms,  openings  of  model  homes 
and  the  fact  that  local  home  furnish¬ 
ing  retailers  are  riding  the  trend  with 
expanded  display  space. 


General  Advertisers  Active 
BUFFALO. — Prospects  for  fall  adver 
tising  are  promising,  say  advertising 


DEES  ON  CRUISE 


MICHAEL  FANNING 

Michael  Fanning,  80,  promotion 
manager  for  the  New  York  Evening 
Post  when  he  retired  in  1927,  died 
Sept.  3  in  Los  Angeles.  Prior  to  join¬ 
ing  the  Post  staff,  he  was  city  editor 
of  several  papers,  including  the  Cleve¬ 
land  Press  and  the  St.  Louis  Globe- 
Democrat. 


The  body  of  William  Bateman  Han¬ 
kins,  65,  editor  of  the  Kentucky  edi¬ 
tion  of  the  Cincinnati  Enquirer  from 
its  inception  in  1923  imtil  he  retired 
last  year,  was  returned  Sept.  6  from 
Panama  to  be  buried  at  Highland 
Cemetery  Sept.  8.  Mr.  Hankins  died 
suddenly  on  a  ship  while  cruising  to 
Colon  with  Mrs.  Hankins.  He  had 
been  with  the  Enquirer  almost  25 
years. 


Sees  Great  Fall  Surge 

LOUISVILLE. — ^Upswell  of  business 

in  virtually  all  lines  in  this  territory, 
building  impetus  with  its  natural  re¬ 
sultant  demand  for  home  furnishings, 
and  other  factors  combine  to  forecast 
the  greatest  fall  surge  of  advertising 
linage  since  1929,  according  to  Henry 
M.  McClaskey,  advertising  director  for 
the  Louisville  Courier-Journal  and 
Times. 

“We  anticipate  an  increase  this  fall 
dedicated  to  wearing  apparel  for  men, 
women  and  children,”  said  Mr.  Mc¬ 
Claskey,  “and  building  and  home 
furnishings,  including  electrical  ap¬ 
pliances,  should  account  for  sizeable 
gains  also.” 


Equipment  and  Supplies 


INVESTIGATE  THE 


G0S$ 


CURVED  ROUTB 


Approaching  a  Boom 
BIRMINGHAM. — Business  in  some¬ 
what  like  boom  proportions  is  the 
outlook  for  fall.  The  city’s  heavy  in¬ 
dustries  are  running  beyond  1929 
figures  in  some  cases.  The  Tennessee 
Coal,  Iron  &  Railroad  Company  is 
leading  the  way  with  a  $29,000,000 


Chips  cannot  interfere  witli 
raising  or  lowering  of  cylinJ«f' 
— Anti-friction  bearing — U»j 
wear — Faster — Economical— | 
More  accurate  —  Write  nowl 
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managers  of  the  three  daily  news¬ 
papers;  E.  D.  Anderson.  Buffalo  Eve- 
aing  News;  Paul  E.  Schramm,  Buffalo 
Times;  and  William  E.  O’Brien,  Cou¬ 
rier-Express.  In  substance  they  said; 

There  should  be  a  substantial  in¬ 
crease  in  retail  advertising  in  Buffalo 
during  the  balance  of  the  year.  Re¬ 
tail  stores  expect  upward  of  10%  in¬ 
crease  in  sales.  Employment  is  at  a 
•high  level,  and  payrolls  are  close  to 
1929  figures.  Several  new  plants  are 
under  construction. 

We  look  for  a  substantial  increase 
in  general  advertising.  Some  old  ac¬ 
counts  out  of  newspapers  for  three  or 
four  years  are  returning. 

A  great  number  of  small  homes  are 
being  built  by  speculative  builders, 
who  cannot  be  expected  to  do  all  the 
advertising.  Manufacturers  of  equip¬ 
ment  and  distributors  are  expected 
to  advertise  furnishings  and  equip¬ 
ment  and  it  is  likely  they  will  do  so. 

Amusement  linage  in  Buffalo  has 
been  up,  and  there  is  no  reason  why 
the  trend  should  not  continue. 

Sees  Big  Gains 

COLUMBUS. — Harvey  R.  Young,  ad¬ 
vertising  director,  Columbus  Dis¬ 
patch,  said;  “General  business  con¬ 
ditions  for  the  first  eight  months  of 
1937  have  been  showing  constant  in¬ 
creases  compared  with  the  same  pe¬ 
riod  in  previous  years  since  1929. 
Even  in  August,  when  the  summer 
slump  was  at  its  height,  the  activi¬ 
ties  in  this  territory  all  showed  prog¬ 
ress.  We  believe  it  is  a  safe  pre¬ 
diction  that  the  remainder  of  1937 
will  bring  a  larger  volume  of  all 
kinds  of  business  than  any  other  fall 
and  winter  for  .several  years.” 

No  Vacancies 

CHARLOTTE,  N.  C.— I.  W.  Williams, 
advertising  manager  the  News,  and 
P.  H.  Batte,  advertising  director  the 
Observer,  agree  that  the  fall  outlook 
is  bright.  Household  furnishings  offer 
especially  good  prospects.  Mr.  Wil¬ 
liams  pointed  out  that  in  1933  there 
were  150  vacant  stores  in  the  uptown 
business  district,  while  today  there  is 
none. 

Labor  Strife  a  Hurdle 
PORTLAND,  ORE. — Newspaper  ad¬ 
vertising  prospects  in  Portland  for 
fall  are  good,  except  for  unsettled 
labor  conditions  featured  chiefly  by 
fight  between  CIO  and  AFL  for  con¬ 
trol  of  lumber  workers. 

Both  Richard  J.  Jones,  local  ad¬ 
vertising  manager  of  the  Oregonian, 
and  James  Kelly,  advertising  manager 
of  the  News-Telegram,  cited  the 
labor  situation  as  the  highest  hurdle. 
Henry  R.  Failing,  advertising  direc¬ 
tor  of  the  Oregon  Journal,  declined  to 
conmient. 

Real  estate  and  building,  including 
home  furnishings  and  appliances,  were 
seen  by  Jones  and  Kelly  as  the  lines 
lending  themselves  to  best  linage  de¬ 
velopment  this  fall.  New  homes  are 
being  built  in  great  numbers  and  old 
homes  are  being  remodeled. 


that  the  company  suffered  no  loss  by 
reason  of  the  payments  because  the 
change  in  circulation  practices  re¬ 
acted  to  its  benefit. 


CLASSIFIED  ADVERTISING 


HOUR  LAW  RULING 
EXEMPTS  DAILIES 

That  a  newspaper’s  service  to  the 
public  may  on  occasion  make  it  neces¬ 
sary  for  newspaper  workers  to  toil 
longer  than  eight  hours  a  day,  is 
given  recognition  by  the  Pennsyl¬ 
vania  state  industrial  board  in  a 
ruling  announced  as  Pennsylvania’s 
new  44-hour  week  law  for  women 
workers  became  effective  on  Sept.  1. 

Under  the  general  provisions  of  the 
law,  no  woman  may  work  more  than 
five  and  one-half  days  a  week,  or 
more  than  44  hours  a  week,  or  more 
than  eight  hours  a  day.  ’The  eight 
hour  work  per  day  must  be  per¬ 
formed  within  ten  consecutive  hours. 

Modifying  the  eight  hour  work  day 
with  respect  to  newspapers,  the  board 
took  into  consideration  the  fact  that 
during  certain  periods  newspapers 
may  be  required  to  work  employes 
longer  than  eight  hours  a  day  in 
order  to  prevent  a  sudden  and  un¬ 
reasonable  termination  of  the  news¬ 
paper’s  service  to  the  public.  At 
such  times,  the  board  ruled,  women 
newspaper  employes  whose  work  is 
directly  connected  with  the  main¬ 
tenance  of  the  paper’s  service  to  the 
public,  may  work  longer  than  eight 
hours  a  day,  but  not  to  exceed  44 
hours  in  any  one  week.  All  hours 
worked  over  eight  hours  in  any  one 
day  shall  be  paid  for  at  the  rate  of 
time  and  half  time. 

Newspaper  Appraising 


Appraisals  of  publishing  properties  made 
for  tax,  estate,  purchase  and  sale  pur¬ 
poses,  including  goodwill  value. 

NEWSPAPEK  APPRAISAL  COKP’N. 
Times  UIdg.,  Times  ^xiuare,  New  York 


Newspapers  For  Saie 


Prosperous  daUy,  southeru  Texas,  at  $50,- 
OUU,  on  down  paymeut  of  $SU,UUU. 

Southwestern  dauy,  with  weekly,  at 
$75,UUU,  down  payment  of  $25,UUU. 

Michigan  weekly,  exclusive  iu  lake  port 
city  over  5,000,  at  $15,000,  with  $7,000 
down.  We’ll  tell  you  all  about  it  IF 
you  have  the  down  payment. 

Oood  weeklies  in  many  states.  Telling 
us  what  you  want,  and  where,  and  how 
much  you  can  pay  down,  helps  a  lot. 

LEN  FEIOHNEK  AUEJSCY 
Nashville. _ Michigan 

Newspaper  Brokers 


RATES 

SITUATIONS  (Cash  with  Order) 

I  Time  —  .50  per  lino 

3  Timet  —  .40  per  line 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  Time  —  .75  per  line 

4  Times  —  .60  per  line 

Count  tix  words  to  the  line  when  sending 
cash  with  order.  Ads  charged  to  estab¬ 
lished  accounts  will  bo  billed  for  the 
counted  number  of  lines. 

FORMS  CLOSE  THURS.  NOON 

Minimum  space,  three  lines.  The  Editor 
&  Publisher  reserves  the  right  to  classify, 
edit  or  reject  any  copy. 

Newspaper  Survey  Service 

Newsprint  Going  Up  I 

Social  Security  Taxes! 

Monnting  Editorial  Costal 

Are  you  one  of  the  publishers  who  is 
looking  about  for  ways  in  which  to  ulTset 
these  rising  expenses!  If  you  are,  you'll 
want  to  investigate  our  special  survey 
service. 

Can  you  immediately  put  your  finger  on 
the  figure  which  tells  you  how  much  it 
cost  you  to  get  out  yesterday's  paper! 
Wouldn't  you  like  to  be  able  to  do  sol 

Write  us  for  full  particulars  about  what 
one  of  our  thoroughly  competent  and 
well-guiililied  representatives  can  do  for 
you.  Surveys  are  made  on  a  reasonable 
per  diem  basis — and  usually  take  hut  a 
few  days.  After  making  the  survey,  our 
expert  will  show  you  what  can  be  done 
and  bow  to  do  it. 

All  correspondence  treated  confidentially. 

Write,  or  wire  Wm.  M.  Wilson,  Manager, 
Fernald's  Exchange  Inc.,  1708  Times 
Building,  Times  Square.  N.  Y,  G. 


Situation*.  Wanted 


Capable  handling,  buying,  s-elling,  mergers. 

No  leases  or  trades,  ilighest  references. 
_ Len  Fcighner  Agency.  Nashville.  .\Uch. 

Newspaper  Wanted 

Have  $15,000  for  daily  newspaper. 
Box  '2057,  Editor  &  Fuhlisner. 


Circulation  Promotion 
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RESS  CO.  I 
CHICAGO 


For  good  newspapers  this  27-year  old  insti¬ 
tution  continues  to  add  sound,  substan¬ 
tial  circulation  on  a  self-financing  plan. 
THE  CHARLES  PARTLOWE  CO.,  Occi- 

dental  Bldg.,  Indianapolis. _ 

“Brand  New"  Subscription  plan,  invented 
1937,  destined  to  break  all  records.  Hud¬ 
son  De  Priest  &  Associates,  240  Sth  Ave., 
N.  Y.  C 


DAILY  APPEALS  TAX 

Washington,  D.  C.,  Sept.  8 — Seek¬ 
ing  to  have  payments  totaling  $20,761, 
niade  to  route  managers  after  distri¬ 
bution  privileges  had  been  withdrawn 
in  1934,  deducted  from  its  taxable  in¬ 
come  for  that  year,  the  San  Francisco 
Chronicle  has  filed  a  plea  with  the 
U.  S.  Board  of  Tax  Appeals.  Involved 
is  an  income  tax  assessment  of  $2,854. 
The  sum  represents  a  direct  loss,  ac¬ 
cording  to  the  publishing  company, 
because  it  was  paid  to  avoid  litiga¬ 
tion  after  the  route  managers  threat- 
ped  to  sue  for  damages  sustained 

^hen  their  privileges  were  with- 
‘  iwn.  The  government  will  contend 


CAPABLE  MEN 

(AND  WOMBN) 

Promptly  Recommandod 
for  Any  Position — 

NEWSPAPERS 
MAGAZINES 
And  Allied  Fields 

QuaUiHcationM,  photoa,  and  rafaraneaa 
on  dlo. 

FERNALD'S  EXCHANGE.  INC. 

anoUier  EDITOB  A  FTTBUSEEK  lairioa. 

'WK.  H.  'WILSON,  Mgr. 

170$  Timet  Bldg.,  Timet  Square,  N.  T.  0. 


Help  Wanted 

Advertising  salesman,  not  over  thirty-five 
for  leading  evening  newspaper  in  mid 
western  city  of  105.000.  Must  be  thor¬ 
oughly  experienced  in  layout,  copy  writ¬ 
ing.  and  selling.  State  full  details  in¬ 
cluding  pres-ent  employment  and  salary. 
Box  2655,  Editor  &  Publisher. 

Make-up  man  and  comp.  Oood.  fast  and 
agreeable.  Steady  job.  New  England  coun¬ 
try  daily.  $35.  Box  2660,  Editor  &  Pub¬ 
lisher. 

Managing  editor — one  who  is  capable  of 
assuming  complete  editorial  responsibil¬ 
ity  of  editorial  department  of  foreign 
language  tabloid-size  daily.  Worthwhile 
salary.  A  thorough  training  on  American 
dailies  is  essential.  A  FLUENT  KNOWL¬ 
EDGE  OF  SPANISH  IS  MANDATORY 
Submit  photo,  complete  history  and 
references-.  Negotiations  handled  confi 
dentiully.  Call  or  write,  Fernald’s  Ex¬ 
change,  Inc.  (Agency).  1708  Times 
Building,  Times  Square,  X.  Y.  0. 

Mechanical  Superintendent — a  mechanical 
engineer  who  has  worked  as  service  man 
for  a  manufacturer  of  newspaper  print¬ 
ing  machinery.  Must  be  capable  execu¬ 
tive  to  take  charge  of  New  Y'ork  news¬ 
print  printing  plant.  Well-equipped,  do¬ 
ing  large  volume  in  color  work;  good 
opportunity  to  gain  more  knowledge  in 
this  new  newsprint  color  field.  Start  about 
$6,500.  Splendid  future.  Give  details  of 
experience  and  references.  Box  2650, 
Editor  &  Publisher. 

Wanted;  Democratic  non-resident  editorial 
writer.  Mus-t  be  forceful,  logical,  enter¬ 
taining  style.  Send  samples.  Box  2654, 
Editor  &  Publisher, _ _ 

Looking  for  a  Berth?  .  .  .  The  most  logical 
way  to  secure  a  connection  in  any  branch 
of  newspaper,  magazine,  advertising 
agency  or  kindred  work,  is  through  our 
personal  agency. 

Applicants  may  register  without  charge. 
Of  course,  there  is  a  nominal  fee  after 
the  placement  is  made. 

Write  for  a  registration  card  today. 
All  correspondence  strictly  confidential. 

“We  Connect  the  Wires’’ 
FERNALD’S  EXCHANGE.  INC. 
another  EDITOR  &  PUBLISHER  service 
1708  Times  Bldg.,  Times  Square,  N.  Y.  C. 

Wm.  M.  Wilson,  Mgr. 


Advertising  Executive 
Formerly  Advertising  .Manager  Metropoli 
tan  Morning  paper  in  Ea-sl  anil  Advertis¬ 
ing  Director  Muniiiig  and  Evening  papers 
ill  Mid-West.  Thoroiiglily  cinivers-ant 
with  and  able  to  cimihat  tniigii  cniiipetitive 
condilioiis  through  .-nnndiy  ui'guni/ed 
mei’chuiidising  and  iiileriiretalive  selling. 
Prefer  East  or  Mid-Wesi  either  small  or 
large  city.  Age  36,  married,  best  refer¬ 
ences,  New  Yoik,  \Vii.sliingtnii  and  Mid- 
West.  Immediate  salary  no  object  if 
publi.sher  is  willing  lo  pay  for  res-ults 
and  give  co-iiperiitioii. 

Box  2585,  Edilur  &  Publisher. 

ABLE,  EXPERIENCED  EDITOR 

SEEKS  JOB  OF  GIVING  DAILY 

NEW  LIFE,  HEADER  INTEREST 

Able,  experienced  newspaperman  with 
sound  ideas-  and  unusual  eiiimcity  for 
work  asks  interview  w.th  publisher  who 
wants  a  paper  that  readers  will  re.ach  for 
eagerly.  College  graduate,  aged  28.  Mem 
ber  Sigma  Delta  Chi,  American  Press  So¬ 
ciety.  Now  employed,  but  available  on  2 
weeks  notice.  Box  2658,  Editor  &  Pub¬ 
lisher. 

Advertising  Man — wanting  a  real  opportun¬ 
ity,  forceful  salesman,  builder  and 
bolder  of  real  linage,  capable  of  taking 
charge  of  department,  16  vears'  experi¬ 
ence.  under  40.  Box  2621,  Editor  & 
Publisher, _ 

Advertising  man,  19  years'  experience  news¬ 
papers — magazines.  Seeks  managerial  or 
assistant  connection.  Excellent  back¬ 
ground.  Producer,  personable,  depend¬ 
able.  Age  38;  go  anywhere.  Box  2644. 
Editor  &  Publisher, _ 

Advertising  salesman  now  employed  on 
MetropoliUn  daily  would  like  position 
as  advertising  manager  on  smaller  daily. 
Good  organizer  with  executive  experience. 
Local.  National  and  classified  experience. 
Box  2652,  Editor  &  Publisher. _ 

Assistant  Editor — well  seasoned  newspaper 
man  capable  of  handling  most  any  execu¬ 
tive  editorial  job  on  nny  sized  paper 
wants  to  settle  down  nnd  start  to  live 
in  a  congenial  community,  where  a  job 
exists  on  the  local  paper.  He  can  take 
and  give  orders  amiably.  Knows  make¬ 
up.  head  writing,  copy  editing,  can  write 
a  forceful  and  factual  story  himself  and 
teach  others  to  do  the  same.  Knows 
how  and  when  to  use  pictures,  has  a 
working  knowledge  of  the  mechanical 
department.  Has  worked  on  both  rural 
and  metropolitan  papers  with  three  years’ 
foreign  experience  Salary  in  keeping 
with  local  conditions  and  secondary  tu 
the  opportunity  to  settle  down  and  “dig 
in.”  University  graduate,  married,  34, 
and  “rarin’  to  go.’’  Employed  but 
available  on  very  short  notice.  Box  2642. 
Editor  &  Publisher. _ 

Competent  newspaper  people  out  of  work 
due  to  consolidation  office  sales  and  me 
chanical.  If  you  have  vacancy,  wire 
Herald  Leader.  Lexington,  Kentucky. 
Managing  Editor — Now  employed  New  York 
City,  wishes  change  to  smaller  city  daily, 
where  broad  metropolitan  experience  and 
thorough  knowledge  of  all  departments  of 
newspapers  will  be  a  definite  asset.  Box 
2656,  Editor  &  Publisher. 

Newspaper  Editor  resigning  $50  week  po¬ 
sition.  Personal  reasons.  Twelve  years’ 
experience.  Trade  journal  or  publicity 
preferred.  Rewriting,  reporting.  Married: 
30;  references.  Box  2648,  Editor  &  Puh- 

lisher. _ 

Reporter,  copyreader,  paragrapber;  experf 
enced  metropolitan,  medium-size  dailies; 
$40.  8696  Dunbarton  Road,  Apt.  404. 

Detroit,  Mich. 

Reporter,  experienced,  age  20.  for  news¬ 
paper  or  magazine.  Salary  $17.  Write  or 
phone  W.  Likely,  14  E.  90th  St.,  New 

Y’ork  City,  phone  Atwater  9-7486. _ 

Woman’s  Page  Editor  With  Circulation 
Pulling  Ideas  would  relocate — Knows 
make-up,  headlining.  etc. — Six  years 
Metropolitan  Experience.  Box  2653,  Edi¬ 
tor  &  Publisher. 

Mechanical  Equipment  For  Sale 

32-Page  Gobs  StraightUne,  fine  for  three 
or  four  color  comics,  as  well  as  circular 
work.  Write  for  full  details.  Another 
good  value — Ostrander  Seymour  full  page 
Dry  Mat  Roller,  like  new;  Model  14 
Linotype;  Hoe  Jig  Saw  &  Drill;  03  Van- 
dercook  Proof  Press,  hardly  used.  'Thomas 
W.  Hall  Co.,  Stamford,  Conn. 


Mechanical  Eqnipment  Wanted 

Electric  or  gas  immersion  type  stereotype 
pot  heating  nnits.  Seven  point  Ionic  mats. 
Daily  Independent,  Anderson,  S.  C. 

Photo-Engraving  Eqnipment  For  Sole 

E.  T.  SULLEBARGER  CO. 
Photo-engraving  Equipment  and  Metals 
116  John  St.  538  8.  Clark  St. 

New  York,  N.  Y.  Chicago,  111. 
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SHOP  TflLX  fiT  THIRTY 


WAS  MR.  STONEMAN  of  the  Chi¬ 
cago  Daily  News  indiscreet  in  the 
interview  we  published  last  week? 

We  have  been  won- 
dering  how  long  the 

^  .  multiple  censors  of 

New.  Avenue. 

How  Long?  telephone  re¬ 

main  an  unpoliced 
news  avenue  after  reading  his  state¬ 
ment  that  correspondents  can  send 
news  by  that  channel  free  of  all  re¬ 
straint.  It  has  not  always  been  so, 
and  it  will  not  be  again  if  the  ten¬ 
sion  now  gripping  every  chancellory 
continues. 

He  particularly  excepted  Spain  from 
his  description.  The  only  way  to  get 
uncensored  news  out  of  Spain  is  to 
confide  it  to  some  adventurous  soul,  or 
to  carry  it  out  unwritten  to  a  neutral 
filing  point — and  then  you  take  the 
chance  of  not  getting  back  if  the  news 
offends  either  of  the  combatant  par¬ 
ties  by  an  excess  of  truth. 

Ninety  per  cent  of  the  news  from 
Spain  since  July,  1936,  has  come 
through  censorship.  Both  sides  put 
out  propaganda  that  correspondraits 
were  expected  to  send  as  their  own 
product,  under  penalty  of  incurring 
the  displeasure  of  the  issuing  party. 
In  recent  months,  correspondents 
have  usually  labelled  as  “official,” 
news  that  they  cannot  stamp  as  au¬ 
thentic  on  their  own  say-so.  Madrid 
has  been  more  prolific  than  Salamanca 
in  reports  calculated  to  damage  the 
enemy  abroad,  but  as  we  have  fre¬ 
quently  noted  in  this  page,  propa¬ 
ganda  alone  is  no  substitute  for  strong 
battalions  and  ammunition.  There  is 
little  chance  that  propaganda  can  in¬ 
fluence  any  further  outside  interven¬ 
tion  in  Spain,  but  the  outcome  of  the 
war  is  likely  to  be  determined  by 
conflict  between  the  unofficial  allies 
of  the  warring  parties. 

Herbert  L.  Matthews,  writing  from 
Paris  to  the  New  York  Times  after 
several  months  with  the  Loyalist 
forces,  declares  that  the  Madrid  gov¬ 
ernment  cannot  win  in  the  face  of  the 
submarine  blockade  established  by  as 
yet  unidentified  belligerents.  He 
could  not  have  written  that  from 
Valencia  or  Madrid.  It  could  not 
have  been  cabled  from  the  Franco 
headquarters. 

To  our  knowledge  no  newspaper  or 
press  service  correspondent  filed  any 
story  on  the  letter  of  the  Spanish 
Catholic  bishops  to  their  colleagues 
in  other  lands  on  the  relation  of  the 
Spanish  Church  to  the  war.  It  was 
a  highly  significant  document,  dated 
July  1,  but  the  first  full  report  we 
have  seen  was  in  the  Brooklyn  Tablet 
of  Sept.  4.  It  is  interesting  to  spec¬ 
ulate  on  why  this  10,000-word  letter 
remained  a  secret  to  the  world  for 
more  than  two  months. 

It  describes  the  events  leading  up  to 
the  rebellion.  The  Madrid  govern¬ 
ment  from  February  to  July,  1936,  it 
declares,  rested  upon  a  virtual  elec¬ 
tion  fraud  which  deprived  the  Rightist 
popular  majority  of  its  proportionate 
seats  in  the  legislature.  It  also  de¬ 
clare  that  the  Leftist  riding  minority 
countenanced,  and  encouraged,  acts  of 
violence  against  persons  and  property, 
especially  that  of  the  Church.  It  was, 
the  Bishops  aver,  under  the  leader¬ 
ship  of  Russian  agents,  and  was  im¬ 
posing  upon  Spain  a  regime  in  which 
law  and  order  were  completely  ab¬ 
sent  The  rebellion,  it  is  said,  was  a 
combination  of  civil  and  military 
forces,  unable  longer  to  tolerate  the 


By  ARTHUR  ROBB 

chaos  fostered  by  Madrid,  and  backed 
up  by  Soviet- trained  militia. 

The  Bishopks  specifically  do  not 
place  themselves  on  the  side  of 
Franco.  They  are  in  sympathy  with 
his  professed  aim  of  restoring  orderly 
government  to  Spain,  but  they  hope 
that  he  will  not  pattern  any  govern¬ 
ment  he  may  establish  upon  that  pre- 
vaUing  in  certain  other  European 
countries.  They  have  no  sympathy 
with  a  regime  which,  they  say,  has 
slaughtered  300,000  non-combatants, 
ruined  thousands  of  churches,  and 
slain  probably  40  per  cent  of  the 
Spanish  clergy,  but  they  are  not  com¬ 
mitting  themselves  in  advance  to  an¬ 
other  which  might  find  the  Hitler  in¬ 
fluence  too  strong  to  resist. 

*  *  * 

THAT  IS  THE  SUBSTANCE  of  the 
letter.  It  obviously  would  not  be 
released  from  Madrid  or  Valencia, 
nor  passed  for  pub- 
Blockoded  lication.  Likewise,  it 
Bv  All  would  find  no  ap- 
_  .  proval  at  Franco 

Concerned  headquarters,  b  e  - 

cause  of  its  frank 
disapprobation  of  Franco’s  avowed 
liking  for  the  dictatorships  of  his 
Fascist  aids.  Apparently  it  was  not 
published  in  Osservatore  Romano,  the 
semi-official  newspaper  of  the  Vatican. 
We  can  assume  that  it  was  not  pub¬ 
lished  in  any  newspaper  under  Mus¬ 
solini’s  censorship.  And  it  is  fair  to 
assume  that  the  Catholic  hierarchy  in 
Spain  finds  direct  access  to  newspaper 
correspondents  difficult. 

How  it  reached  the  Catholic  organ 
of  the  Brooklyn  diocese  is  not  re¬ 
vealed  in  its  story,  which  reproduced 
the  letter  in  full,  two  months  after 
publication.  The  letter  is  critical  of 
.some  sections  of  the  Catholic  press  in 
foreign  lands  for  not  appreciating  the 
position  of  the  Spanish  Church — but 
strangely  enough,  in  view  of  the  Tab¬ 
let’s  strong  position  on  the  secular 
press  in  recent  months,  the  letter  is 
silent  on  that  subject. 

The  Catholic  press  here  is  served  by 
an  efficient  news  agency,  which  has 
increased  its  activity  since  the  capture 
of  the  Biscayan  ports  by  Franco.  Yet 
even  this  alert  and  enterprising  or¬ 
ganization,  which  has  given  the  Tab¬ 
let  weekly  stories  for  two  months  past, 
did  not  come  through  with  the  most 
significant  ecclesiastical  information 
from  Spain  until  nearly  two  months 
after  its  origin. 

TTiis  is  specialized  news,  obviously 
designed  by  its  producers  for  publica¬ 
tion.  If  it  takes  two  months  to  elude 
the  nets  of  those  who  did  not  wish  to 
have  it  published,  how  can  it  be  ex¬ 
pected  that  news  of  far  greater  mili¬ 
tary  importance  to  the  combatants 
will  be  allowed  to  slip  through  to  af¬ 
fect  foreign  sentiment?  How  can  cor¬ 
respondents  establish  the  identity  of 
the  submarines  attacking  Mediter¬ 
ranean  commerce,  except  by  specula¬ 
tion  with  data  that  is  absolutely  un¬ 
reliable?  How  can  they  give  their 
readers  the  true  meaning  of  events  in 
Spain  without  the  right  to  transmit 
facts  which  are  vital  to  the  under¬ 
standing  of  those  events?  Reasons  for 
concealing  those  facts  exist  in  every 
foreign  office  in  Europe,  excepting  the 
Scandinavian.  Britain,  which  does 
not  censor  foreign  dispatches,  keeps 
a  record  of  th«n,  axd  we  have  reason 
to  believe  that  foreign  correspondents 
who  offend  Whitehall  by  the  frank¬ 
ness  of  their  communications  may  find 
convenient  news  doors  closed  to  them. 


Nothing  crude  about  London — no  ban¬ 
ishments,  except  for  espionage  as  in 
the  recent  German  cases — but  be  care¬ 
ful  not  to  twist  the  lion’s  tail  too  hard. 

*  *  • 

BRITISH  A’mTUDElS  toward  foreign 

affairs  are  well  delineated  in  a  book 
just  published  by  two  English  jour¬ 
nalists.  Its  American 

How  British  ^'^le  is  "England  Goes 

Press  Lod  ^o  Press,”  not,  it 

Its  Public  curate  as  the  title 
used  in  the  British 
edition — “Those  Foreigners.”  The  au¬ 
thors  are  Raymond  Postgate  and 
Aylmer  Vallance,  and  their  scene  is 
the  British  press  from  Waterloo  to 
1937.  The  American  publisher  is 
Bobbs-Merrill  Co.,  Indianapolis.  The 
authors  do  not  say  whether  they  re¬ 
gard  their  quotations  from  English 
journals  as  representative  of  English 
public  opinion.  Quite  likely,  from 
the  wide  range  covered  and  the  com¬ 
paratively  few  editorials  quoted  upon 
important  questions,  they  are  not  that 
broad,  but  there  is  no  question  that 
they  represent  what  leading  English 
editors  thought  upon  many  occasions. 
There  might  be  a  difference. 

A  superficial  current  rims  through 
the  book — the  ever-dominant  self-con¬ 
gratulation  of  the  British  upon  their 
good  fortune  to  live  under  the  Union 
Jack.  It  prevailed  after  Waterloo, 
with  the  detested  Bonaparte  safe  on  a 
desert  island.  Britain  was  sufficient 
unto  itself  and  wanted  no  truck  with 
foreigners.  They  turned  supercilious 
monocles  toward  France  through  the 
career  of  the  Bourbons,  they  were 
righteously  disdainful  of  the  Second 
Empire.  They  hated  Imperial  Russia 
hard  enough  to  join  with  France  and 
with  the  Turk,  who  20  years  later  was 
to  be  “unspeakable”  to  Mr.  Gladstone, 
in  the  fruitless  Crimean  adventure. 
They  spoke  loftily  of  bankrupt  Amer¬ 
ica,  spoke  for  the  London  aristocracy 
in  sympathy  for  the  Confederacy  and 
for  the  factory-bound  hordes  of  Lan¬ 
cashire  in  support  of  the  emancipating 
Lincoln. 

It  is  interesting  to  note  that  con¬ 
temporary  opinion  of  the  London 
Times  during  most  of  the  19th  century 
does  not  correspond  with  the  idea 
that  present  readers  believed  the 
Times  exemplified  during  that  period. 
To  its  rivals  the  Times  was  the  thun- 
derer,  in  quotes  and  lower  case.  It 
was  a  scurrilous  old  rip  at  times, 
smashing  out  at  the  Irish  and  others 
to  be  opposed,  with  invective  not  sur¬ 
passed  by  the  best  ever  credited  to 
our  own  Messrs.  Wilbur  Storey  or 
Joseph  McCullagh.  TTie  Morning  Ad¬ 
vertiser,  long  since  passed  as  an  in¬ 
fluential  daily,  the  Daily  News,  and 
the  Manchester  Guardian  are  pre¬ 
ferred  by  the  authors  as  representa¬ 
tives  of  English  thought.  The  Guar¬ 
dian  was  amazingly  right  on  a  number 
of  occasions.  So,  from  the  Tory  view, 
was  the  Morning  Post,  which  missed 
few  tricks. 

But  the  sheet  that  seems  to  have 
carried  the  ball  for  British  thinking 
during  the  World  War  was  none  other 
than  John  Bull,  under  the  editorship 
of  the  egregious  Horatio  Bottomley. 
His  opening  gun  in  August,  1914,  was 
an  editorial  headed  “To  Hell  with 
Servia.”  Four  years  of  high-pressure 
hate  was  poured  upon  millions  of 
British  readers  by  this  weekly,  wind¬ 
ing  up  with  a  peace  formula  which 
made  the  Versailles  treaty  look  like 
the  Sermon  on  the  Mount.  Bottomley 


had  a  following.  Northcliffe  had  « 
tremendous  public,  and  there  was  1^. 
tie  room  in  the  press  for 
thoughts  upon  what  was  to  come  albr 
the  peace.  The  Daily  Herald,  a  I^ 
paper  which  became  a  weekly  albr 
war  cut  its  resources,  repeated  waia. 
ings  vdiich  read  prophetically  ia  UR 
but  ranked  close  to  treason  in  19R 
•  •  * 

THE  DECADE  FOLLOWING  the  inr* 

saw  the  British  nation  and  pun 
seeking  security  anew  through  treau 
ies,  and  the  prm, 
Broken  Treatle*  there  as  here,  greeM 
Lead  to  New  Locarno  as  the 

Arm.  Roe.  Prayerd 

A  t  Race  multitudes.  Fran 

1927  to  1933  the  eivl. 
ized  world  seemed  to  the  press  to 
have  found  the  way  to  avoid  anmd 
conflict.  The  rise  of  Mussolini  wu 
greeted  first  with  suspicion,  but  ac¬ 
cepted  as  a  favorable  fact  within  U 
years.  Hitler  was  warned  to  patten 
himself  after  the  “great  Italian* 
Russia,  the  object  of  almost  univend 
sneers  from  the  London  preo. 
emerged  finally  as  no  longer  the  po¬ 
tential  enemy  of  a  century  past  Hn 
Manchester  Guardian  alone  seems  to 
have  regarded  the  Fascist  and  Con- 
munist  regimes  as  tending  toward  the 
same  goal — and  that  none  for  EngliA- 
men. 

The  collective  action  dream  fadid 
in  1933  and  vanished  in  1936,  wdxo 
first  Japan  and  then  Italy  tore  the 
League  Covenant  to  shreds,  with  the 
Powers  helpless  to  interfere.  He 
press  reported  the  facts  and  pre¬ 
dicted  their  consequences,  faithfully, 
according  to  editorial  predilectioBs. 

“As  the  result  of  collective  insecuri¬ 
ty,’”  the  authors  conclude,  “England 
today  is  undeniably  arming  up  to  i 
level  at  which  ‘those  foreigners’  wiD, 
it  is  fondly  hoped,  be  terrorized  into 
the  belief  that  John  Bull’s  island  is 
impregnable.” 

Perhaps.  Some  British  papers,  is 
issues  since  this  book  was  writto, 
have  warned  against  newspaper  com¬ 
ments  which  may  inflame  Germany, 
“the  most  heavily  armed  nation  in 
Europe,”  to  an  air  invasion  of  the 
impregnable  isle.  Japan  has  lit  the 
torch  again  in  the  Orient  and  hie 
shown  Western  Fascists  how  the  neit 
war  is  to  be  fought.  British  ships  are 
torpedoed  by  submarines  without 
flags  on  the  high  seas.  The  saertd 
person  of  a  British  Ambassador  if 
brutally  machine-gunned  many  mike 
from  a  battle.  An  American  merchant 
ship  is  bombed  20  miles  at  sea,  “by 
mistake.” 

Fifty  years  ago,  both  England  and 
America  might  have  been  at  war  with 
someone  in  the  face  of  similar  out¬ 
rages.  Today,  we  investigate,  wt 
make  representations,  we  seek  to  prt- 
vent  recurrence,  and  we  take  time  to 
count  the  cost.  Maybe  these  step! 
only  delay  the  final  pay-day.  No  one 
knows  yet.  Maybe  they  lay  a  demo¬ 
cratic  nation  open  to  a  cannibalistic 
raid  by  nations  which  “follow  their 
destinies.”  Britain’s  public  opinioB 
is  in  the  process  of  deciding  betweo 
the  palavering  it  practiced  before  1914 
and  the  “By  Jingo”  philosophy  whidi 
sent  its  troops  to  Sebastopol,  to  Kan¬ 
dahar,  and  to  Capetown — or  a  com¬ 
bination  of  both.  Neither  succeeded 
as  an  individual  policy,  but  the  com¬ 
bination  might  work.  America’s  prob¬ 
lem  and  probable  solution  do  not  dif¬ 
fer  greatly. 

But  without  a  public  informed  and 
counseled  by  a  free  press,  there  if 
no  brake  on  the  war-msdeers.  A  free 
press  can  be  the  means  of  delayinf 
the  fatal  step,  even  of  averting  it-* 
censored,  dictated  press  marshallini 
the  madness  that  masks  as  patriotism, 
is  the  prime  weapon  of  governmenti 
to  which  war  means  life. 
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The  Los  Angeles  Times,  a  leader  in  adopting  the 
modem  streamlined  or  flush-left  style  of  makeup, 
and  winner  of  this  year’s  Ayer  Award,  is  taking 
another  big  step  in  its  modernization  program 
by  purchasing  twelve  Streamlined  Intertypes. 

The  Times  is  installing  both  single  and  double 
distributor  Intertypes,  some  of  them  with  and 
some  without  side  magazine  equipment.  All  twelve 
machines  are  Four-Deckers. 


Streamlined  Los  Angeles  Times 
Orders  12  Streamlined  Intertypes 
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For  printed  matter  about  the  new  Streamlined 
Intertypes,  please  address  Intertype  Corporation, 
360  Furman  Street,  Brooklyn,  New  York. 
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Worcester  Telegram  Pioneers 
Streamlining  in  the  East 

George  F.  Booth  Is  the  First  Publisher  to  Restrict 
Condensed  Heads  to  One-Column  Stories  and 
Normal  Type  to  Multi pie-Column  Headings 

By  PETER  V.  BYRNE 


and  double  column  heads  being  at¬ 
tractively  emphasized  by  the  differ¬ 
ence  (to  the  eye)  between  a  con¬ 
densed  and  a  normal  letter. 

In  modernizing  his  morning  paper, 
Mr.  Booth  decided  to  throw  overboard 
old-time  gadgets  of  typography,  such 
as  initials,  short  da^es,  boxes,  en¬ 
closed  panels,  streamers,  etc.  His 
single  goal  was  increased  legibility 
and  attractiveness  to  the  reader.  He 
believes  he  has  accomplished  this,  es¬ 
pecially  with  the  upper-and-lower 
case  heads  which  predominate. 


George  F.  Booth 


MODERN  TYPOGRAPHY— stream¬ 
lining — inaugurated  a  year  ago  on 
the  west  coast,  has  now  invaded  the 
East  and  the 
pioneer  is  George 
F.  Booth,  editor 
and  publisher  of 
the  Worcester 
(Mass.)  Tele¬ 
gram  and  the 
Evening  Gazette. 

On  Sept.  8  the 
Worcester  Tele¬ 
gram  became  the 
first  daily  in  the 
Blast  to  adopt  a 
completely 
streamlined  style 
for  its  headings. 

Legibility  is  Keynote 

The  keynote  in  the  new  typography 
is  legibility. 

Publisher  Booth  feels  that  news¬ 
papers  in  general  are  somewhat  Vic¬ 
torian  typographically — that  they  have 
not  kept  pace  with  the  changing  times. 
He  feels  that  the  various  competitors 
of  newspapers  have  marched  forward 
impressively  with  a  changed  presenta¬ 
tion — a  more  attractive  and  a  more 
easily  read  typography. 

He  believes  that  a  headline  style 
in  the  modern  manner  will  make 
newspaper  reading  easier  and  more 
attractive,  and  that  the  papers  should 
get  away  from  the  styles  that  have 
been  static  for  some  30  years  with  only 
minor  variations. 

But  it  is  not  wholly  a  matter  of 
style.  He  believes  that  an  expert  job 
of  modern  styling  will  incidentally 
wipe  out  a  hodge-podge  of  unrelated 
styles  of  type  that  mean  mounting 
composing  room  costs.  His  idea  is  to 
reduce  the  headings  to  a  minimum 
of  type  families  that  will  make  for 
efficiency  as  well  as  attractive  ap¬ 
pearance. 

Tossing  overboard  the  Cheltenham. 
Bodoni,  Century  and  Caslon  types, 
he  has  turned  to  faces — in  upper  and 
lower  case — that  are  brand  new  and 
one  of  which  will  be  used  for  the 
first  time  in  the  Telegram. 

In  this  new  typing,  serifs  are  al¬ 
most  non-existent.  The  Telegram 
goes  back  to  a  fimdamental  Gothic, 
but  a  Gothic  “with  a  college  educa¬ 
tion.”  Curves,  twists,  curliques  are 
gone.  It  is  felt  that  this  new  type, 
in  upper  and  lower  case,  will  give  the 
reader  the  easiest-read  and  the 
smoothest  newspaper  page  in  exist¬ 
ence. 

The  Telegram  has  gone  to  the  limit 
in  producing  an  attractive  typograph¬ 
ical  appearance  and  mechanical  effi¬ 
ciency.  Throwing  out  a  number  of 
head  styles  simplified  composing 
room  operations  to  an  extent  immedi¬ 
ately  measurable  in  dollars,  but  this 
was  incidental.  Improvement  of  the 
product  was  the  real  object. 

The  Telegram’s  new  style,  almost 
exclusively  upper-and-lower  case, 
uses  principally  a  type  that  is  scarcely 
two  months  old.  Upper-case  letters 
are  used  only  for  a  limited  number 
of  display  heads  on  page  1  and  tops 
of  inside  pages.  Thirty-four  point 
condensed  Erbar  Medium,  with  and 
without  banks,  and  28-point  of  the 
same  type  face,  make  possible  a  pleas¬ 
ing  variety  of  heads  for  the  front 
page  and  inside  pages.  Metro  is 


used  for  the  decks  of  all  headlines. 

None  of  the  condensed  type  is  used 
for  two-column  heads,  the  theory  be¬ 
ing  that  condensation  is  for  “up-and- 
down”  heads,  like  the  one-column 
ones,  while  extended,  or  bold,  type  is 
best  for  the  “horizontal”  headings  of 
two-column  width  or  more.  Thus  the 
Telegram  is  using,  36,  30  and  24-point 
Tempo  Bold  for  the  two-column 
heads,  the  contrast  between  the  single 


For  the  re-styling  of  the  Telegram. 
Mr.  Booth  engaged  the  services  of 
Gilbert  P.  Farrar,  of  New  York,  news¬ 
paper  stylist.  A  month  prior  to  the 
change-over  of  the  Telegram  Mr.  Far¬ 
rar  reorganized  and  coordinated  the 
head  styles  in  the  Evening  Gazette, 
the  Worcester  Telegram  Publishing 
Company’s  afternoon  paper.  The  Ga¬ 
zette  heads  were  preserved  in  standard 
style,  with  step-offs  and  dashes,  but 


™  WORCESTER  TELEGRAM 


aimtu 
OiMh 

'^™’Gansett  Track  Permit 


Quinn  May  Revoke 


~  Pr»»*nh  N*w 

Stylas  I 


- 


WIU  DRAFT 
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New  format  of 
the  Worcester 
Telegram  after 
desigrts  by  Gil¬ 
bert  Farrar  were 
put  into  effect. 


WORCESTER  TELEGRAM  — 

SENAji  READY  TO  VOTE  TODAY 
ON  ROOSEVELTS  COURT  BILL 


Page  one  of  the 
old  -style  Tele¬ 
gram,  the  last  is¬ 
sue  of  which  was 
printed  Sept.  7. 


the  niunber  of  headings  was  substan 
tially  reduced  and  several  type  fa<J 
were  thrown  out,  leaving  the  pap-, 
almost  entirely  in  Gothic  and  Stella 
with  Metro  for  the  decks  ’ 

Mr.  Farrar  went  to  tlie  Telegram 
and  Evening  Gazette  with  a  record  of 
re-styling  the  prize-winning  Lo*  A%. 
geles  Times,  the  magazine  Look,  the 
Toledo  News  Bee,  Editor  &  Publishu 
magazine  and  several  otlu-r  publics, 
tions. 

$100,000  Plant  Program 

H.  R.  Hudson  Erecting  Two  Nev 

Buildings  in  Texas 

Harlingen,  Tex.,  Sept. 
started  late  last  week  on  construction 
of  two  new  buildings  for  the  Valley 
Publishing  Company,  publishers  of 
the  Brownsville  Herald,  the  Me  Allot 
Monitor,  and  the  Valley  Morning  Star 
(Harlingen)  in  the  Lower  Rio  Grande 
Valley  of  Texas. 

The  plants  will  be  erected  in  Har- 
lingen  and  McAllen,  and  will  be  re. 
equipped  with  new  presses,  addi- 
tional  Linotypes,  Ludlows.  Elrods, 
engraving  plants,  and  office  fumitun 
in  all  departments.  Approximately 
$100,000  will  be  spent  by  Publisher 
H.  R.  Hudson  of  Brownsville. 

The  Valley  Morning  Star  building 
will  be  two-story,  40  by  125  feet.  It 
will  be  of  modernistic  architecture 
and  constructed  of  brick  and  stucco. 
Contract  price  is  approximately  $27,- 
500.  It  will  be  ready  by  Nov.  1. 

Subscrintion  and  classified  depart¬ 
ments  will  be  downstairs,  as  will  be 
the  mechanical  department. — Editor¬ 
ial,  advertising,  business  offices,  and 
engraving  and  photographic  depart¬ 
ments  will  be  on  the  second  story. 

McAllan  Plant  Spanish  Design 

The  McAllen  Monitor  plant  will  be 
of  Spanish  architecture,  with  a  two- 
story  front. 

The  building  will  be  constructed  of 
brick,  tile  and  stone,  and  will  cost 
approximately  $25,000.  It  will  be  50 
by  127  feet. 

The  Star  is  installing  a  24-page 
Duplex  tubular  press  and  other 
equipment.  The  Monitor,  which  has 
already  installed  a  Blue  Streak  Lino¬ 
type,  will  add  an  8- page  Duplex 
tubular  when  the  new  building  is 
completed  late  in  October. 

Carl  C.  Magee,  formerly  of  Okla¬ 
homa  City,  is  editor-in-chief  of  all 
three  Valley  newspapers.  Van  R. 
Wiggins,  formerly  of  the  Oklahoma 
City  Times,  is  executive  assistant  to 
Mr.  Magee,  and  is  also  editor  of  the 
Valley  Morning  Star. 

$40,000  Addition 

Charlofte  News  and  Observer 

Expanding  Plant 

Preliminary  work  for  a  modem 
three-story  extension  of  the  Raleigh 
(N.  C.)  News  and  Observer’s  plant, 
to  house  the  newspaper’s  mechanical 
departments,  is  underway  and  actual 
construction  is  to  begin  soon. 

TTie  extension,  which  will  be  of 
steel  and  brick  construction  through¬ 
out,  will  adjoin  the  rear  of  the  present 
building.  John  F.  Danielson,  of 
Raleigh,  is  contractor  for  the  project, 
which  will  cost  approximately  $40,000. 
Present  plans  call  for  the  building  to 
be  completed  about  Jan.  1.  Extensive 
changes  will  be  made  in  the  interior 
of  the  present  structure. 

A  double-sextuple  press  with  twice 
the  capacity  of  the  present  press  will 
be  installed  in  the  new  structure, 
which  will  also  house  composing  eUid 
mailing  departments. 

The  structure  will  be  L-shaped 
with  maximum  dimensions  of  103  by 
92  feet. 
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Equipment  Review  of  Editor  &  Publisher,  September  11,  1937 


Starts  in  Studio  of  Warnecke,  Who  Shoots  Movie  Stars 
With  Home-Made  Camera — Duitgen  Puts  Photo  on  Copper 


pride  in  his  pictures.  “Every  color  turers  of  such  outfits,  Warnecke  and 
in  the  picture  was  there  in  the  origi-  Lee  Elkins,  his  laboratory  assistant, 
nal  subject,”  he  says.  “There’s  not  generally  construct  their  own  cameras, 
a  touch  of  faked’  hand  work  on  the  When  Elkins  has  developied  and 
plates.  ’  printed  the  films,  they  are  shipped 

Whether  the  photograph  is  assigned  over  to  Arthur  Duitgen  s  office  in 
and  must  be  covered  as  a  spot  news  Brooklyn,  still  in  the  5x7  form.  ^  They 
event,  such  as  the  inauguration  cere-  enlarged  to  the  11*4  by  15  Vz  page 
mony  or  the  Philadelphia  Democratic  ^ize  the  News  requires  for  its 

convention  when  President  Roose-  jacket  picture,  before  the  images  are 
velt  accepted  his  nomination  for  a  transferred  to  the  screened  carbon 
second  term,  or  is  a  staged  portrait,  tissue. 

such  as  that  of  Helen  Vinson,  Edward  This  transference  is  done  not  only 
G,  Robinson,  or  other  motion  picture  b>  the  direct  application  of  brilliant 
and  dramatic  stars,  Warnecke  can  set  white  light  for  seven  minutes,  but  also 
up  his  machinery,  tune  the  shutter  by  a  vacuum  process  which  exerts  at- 
for  any  desired  length  of  time  down  mospheric  pressure  from  above  and 
to  1/150  of  a  second,  and  make  the  below  the  carbon  tissue,  held  in  con- 
picture.  tact  with  the  glass  plates  by  a  blanket. 

Thay  Construct  Own  Camaras  f  three  colors  has  one 

'  .  tissue  for  itself,  with  several  others 

The  thr^  colors  are  received  at  fQj,  combination  of  colors  to  make 
once  by  the  sensitized  film.  A  dual  other  than  the  primary.  Green  plates, 
mirror  arrangement  within  the  camera  instance,  must  be  made  by  com- 
enables  the  photographer  to  t^e  a  bining  the  yellow  and  the  blue,  and 
single  picture  in  three  colors  wiA  one  ^be  pure  black  must  be  made  by  the 
opening  and  closing  of  the  shutter,  engraving  crew,  using  the  blue  plate. 
Although  there  are  many  manufac-  since  Warnecke’s  camera  takes  only 

I  /  ' 

I  j  I  i  7  P  Transtarrad  to  Copper 

I  '  ^  i  i  "^he  carbon  tissues  are  in  turn 

(  '  ,  j '  :  t  f  i,  j:  transferred  to  polished  copper  rollers 

^  =  ,  /  /  '  /  "  /  't  ^7^  '  application  of  cold  water  and 

I  I  j  i  I  7'  ^  direct  pressure  exerted  by  a  contact 

'  I  /  •  '  /  i  roller.  They  are  stripped  from  the 

/  I  'i  1 1  Bf  5  W  copper  roller  by  the  application  of 
f  I  (  /  /  [I  |WE/f/  ^  warm  water,  before  the  roller  is  sent 

^ '  I  I  etchers,  where  the  highlights 

and  shadows  are  struck  by  the  appli- 
J  ^  of  the  acid  etcher.  When  the 

complete  carrying  the  impres- 

sion  of  the  picture  for  only  one  color, 
is  completely  etched,  it  is  placed  on 
>  '  the  press  and  32,000  copies  per  hour 

begin  Each  roller  a 

different  one  the  three  colors,  one 
the  others  carry 
any  one  of  the  combinations  desired. 

'The  final  move  the  engraving 
^ process  that  recovering  the  ink 

solvents  used  in  the  production 
these  pictures.  From  the  press,  the 
m  I  solvents  are  carried  to  a  specially- 

W  designed  recoverer  which  is  being  in- 

M  stalled  in  the  News  pressroom  in 
§M9k  Brooklyn.  Its  mechanism  is  explained 
elsewhere  in  this  section  by  W.  G. 
isiitant,  Lee  Elkins,  taking  a  colorphoto  of  Dodge,  mechanical  superintendent  of 
le  News  color  studio.  the  News. 

The  News  operates  three  7-unit 
color  presses  in  its  Brooklyn 
roto  plant.  Each  of  these  is  capable  of 
V  running  36,000  copies  of  the  complete- 

ly  colored  jacket  per  hour.  Their 
output,  however,  is  32,000. 

Wamecke’s  camera  permits  a  three- 
negative  from  which  the  engrav- 
ing  may  be  produced.  Engraving 
thus  from  the  rather  than 

making  another  the 

which  has  appeared  in  Warnecke’s 
film,  “eliminates  the  copied  look” 
from  the  finished  product,  according 
to  the  News  cameraman.  The  separa- 
of  the  three  colors  in  the  picture 
the  greatest  achievement  of  the 
three-way  color  camera,  in  the  opin- 

Must  Control  Temparatura 

Of  the  problems  which  pre- 

themselves  to  Warnecke 

the  production  of  fine  color 
one  the 

temperature  which  permits  a 

latitude  of  only  2%  in  the  developing 
(Continued  on  page  XI) 


JOHN  ANSPACHER 


almost  4,000.000  people  are  gazing 
with  admiration  every  Sunday  as 
they  pick  up  the  New  York  Daily 


of  the  run  is  devoted.  In  order  to 
study  the  comparative  values  of  the 
two  processes,  this  system  has  been 
evolved  and  utilized  in  several  cases. 

Scraca  Raplaeas  Carbon  Tlstaa 
In  the  half-tone  gravure  process, 
wherein  the  glass  plate  is  screened. 


rather  than  the  carbon  tissue  which 
|nakes  the  image  on  this  tissue,  the 


ink  sets  more  solidly  and  the  high¬ 
lights  and  shadows  appear  to  greater 
advantage,  making  the  picture  seem 
more  real. 

To  Warnecke  and  Duitgen,  two 
men  whose  work  is  on  opposite  sides 
of  the  gravure  fence  (the  one  break- 
mg  the  subject  down  to  three  “color- 
separated”  film  plates,  and  the  other 
building  the  plates  back  to  a  colored 
photograph)  belong  all  the  orchids 


A  view  of  Now  York  Daily  Nows  colorofo  prou. 


r  '2-— ^ 
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The  Newspaper  Darkroom: 
Field  for  Antiquarians 


a  New 


not  be  greater  than  four  or  five  inches,  and  efficiency  as  a  reflector 
How  shall  we  handle  the  film,  in  be  retained  throughout  the  life  of  ^ 
rolls,  pack  or  as  cut  film?  Let’s  con-  camera.  Why  can’t  a  small  comoM. 


Few  Pieces  of  Photographic  Equipment  Are 
Specially  Designed  for  Newspaper  Use — 
Many  Improvements  Suggested 


tinue  to  use  cut  film  in  metal  holders  ment  be  provided  on  the  base  of  tbt  V* 
and  insist  that  the  film  base  be  of  camera  for  the  batteries?  Even  ^  I 
the  same  heavy  grade  as  that  now  socket  for  the  photoflash  bulb  can  be  j  I 
.  .  •  supplied  with  the  larger  4x5  variety,  built  in.  A  socket  is  only  slightly 

quipmont  Are  We  would  want  none  of  the  thin,  more  than  an  inch  square.  I 

taper  Use -  flexible  base  such  as  that  used  in  film  It  is  a  pretty  safe  ^t  that  a  sunev  i 

I  packs.  It’s  far  too  susceptible  to  abra-  of  American  and  foreign  markets  »iii  ' 

sions  in  the  rough  handling  of  the  reveal  no  camera  of  these  specific*, 

newspaper  darkroom.  Perhaps,  too,  tions.  Even  if  such  an  instrument  ]  ^  i 

foreign  make  becau^  newspaper  pho-  we  can  prevail  on  the  manufactiu'ers  were  made  for  amateurs  it  would  have  ’  ^ 

tographers  are  addicted  to  these,  and  to  give  up  some  double-sided  film  tc  be  strengthened  and  made  rugged 

the  synchronizer  is  built  by  a  third  holders,  similar  in  design  to  those  to  stand  the  gaff  of  the  newspaper 

group.  The  malformed,  gangling  ap-  wooden  ones  they  make  for  us  today,  business.  (“■ 

pearance  of  the  entity  this  evolved  what  kind  of  shutter  or  shutters  Cammrat  Welak  Tea  Um^k  i 


By  WELLS  CRANDALL  foreign  make  because  newspaper  pho- 

Photoqrophlc  Equipmeet  CoesMltoet,  ‘ographers  are  addic^  to  these,  and 
_  „  „  the  synchronizer  is  built  by  a  third 

ONN*  ewspapers  group.  The  malformed,  gangling  ap- 

SEVERAL  MILUON  DOLLARS  will  the  entity  this  evolved 


be  spent  by  the  nation’s  publishers  In  addition  to  a  marked  saving*  k 

during  1937  for  photographic  equip-  J  thr^ur^«,LwhTre  “  a  focal  plane  shutter  on  the  ^  3^aller  SSeS 

ment  and  supplies.  in  the  future  somewhere.  machine  for  action  photos  and  sum-  be  following  the  trends^sS 

by  no  less_  tl^^the^phcto. 


Placmg  a  focal  plane  shutter  on  the  ^  3^aller  c^  |  j- 

machine  for  action  ph^s  and  si^-  ^e  following  the  trends^  ^ 


dustry  upon  *e  nowspoporn  is  to-  “Tr  Sr.phio  industry  A  rXto 


:,T:;ingT™p.r.:5o=rS:X  Nubile  onu.torw«o  of  money  t„.d.n  over.  wiu'^ 

demand  for  more  and  better  news  P“=tures,  arent  we.  Whats  ^e  ap-  ture  to  clum^ess.  bistory  repeating  itself.  First  Dim 

iilustradon.  Utis  dependency  is  phot^raph^rs  uLi  8  x  lO-ineh  pK 


antee  complete  synchronization? 

Would  Reduce  Fecusleg  Hazards 


We  are  still  carrying  too  much  cam- 
era  by  weight  and  too  little  camerj 


As  for  the  synchronizer,  what  great  by  applicability. 

roke  of  genius  would  be  required  to  it  should  be  stressed  that  while  our 


strengthened  considerably  by  the  fact  Mr  Editor  hut  ?  n'"  type  used  in  During  the  war  the  dimensiS 

that  most  newspapers  pay  their  bUls  cameras,  it  would  dropped  to  5  x  7  inches.  Today 

on  the  10th  of  the  month.  /u  e-^i  ^  ^  neither  have  to  be  as  precise  nor  have  i,,ch^  the  standard  and  a  few  nevn- 

With  such  a  vast  material  outlet  at  hypothetical  newspapeman  s  c^ra  as  many  speeds,  and  use  the  new  3  syndicates  have  dropped 

tl.eir  disposal,  one  that  requires  little  long-duration  flash  bulbs  which  guar-  ^^gr  to  3V4  x  4^4  inches. 

01  no  sales  ability  to  control,  it  is  not  complete  synchronization?  3tiU  carrying  too  much  cam- 

surprising  that  the  photographic  in-  .  ^  ^  ^  •  .  .  .  Would  Reduce  Fecusleg  Hazards  era  by  weight  and  too  little  camera 

dustry  makes  no  direct  concessions  nor  ,  .  should’  build  the  box  or  synchronizer,  what  great  by  applicability, 

overtures  to  newspapers.  ^.^oose  stroke  of  genius  would  be  required  to  it  should  be  stressed  that  while  our 

Prass  Equipmaut  Scarce  a  die-casting  because  shutter  bear-  include  as  simple  a  gadget  as  proposed  camera  would  be  carried  00 

As  a  result  of  this  almost  heavenly  ings  and  many  of  our  metal  attach-  Mendelsohn’s  magnet  and  tripping  «  strap  hung  about  the  neck  it  is  not 

economic  set-up  few  pieces  of  photo-  ments  can  be  made  integrally  and  armature  inside  the  camera  near  the  in  the  miniature  camera  class, 

graphic  apparatus  designed  especially  seciu-e.  We’ll  cover  the  outside  with  shutter  release  internal  mechanism  it  is  not  proposed  that  special  fint 
for  newspaper  use  have  been  pro-  leather  to  dress  it  up  a  bit  and  to  '''here  it  rightfully  belongs?  grain  developments  be  adhered  to  but 

duced.  ’The  newspaper  photographer  make  our  camera  more  shockproof.  How  shall  we  focus  this  camera?  rather  that  the  normal,  simple,  shot 

has  labored  along  instead  with  cum-  Being  made  of  metal  the  focal  areas  Shall  we  use  the  costly  prism  and  darkroom  routine  be  followed  as  at 
bersome  machinery  intended  for  the  will  always  be  in  the  proper  plane  p*"  ^he  popular  separate  reflex  present.  Scores  of  times  weekly  the 

commercial  studio  where  the  produc-  and  our  Ccunera  won’t  be  in  the  re-  principle?  It  is  safe  to  state  that  average  newspaper  photographer 

tion  of  pictures  in  24  hours  is  looked  pair  shop  as  often  for  realignment.  newspapermen  would  prefer  to  makes  7  x  9-inch  enlargements  from 

upon  as  one  of  the  eight  wonders  of  <..«««.♦»  ?i/  hu  »i/  ••  ciim  stick  to  the  ground  glass  at  the  rear  portions  of  his  films  2*/2  x  2*, 2  inches 

♦V...  _ Suggests  Z/j  by  Z/j  rllm  r  camera.  A  camera  which  uses  .4;rv.<xr.oir.r,  xx-  emollor-  think. 


lutter  release  internal  mechanism  it  is  not  proposed  that  special  fine 
fhere  it  rightfully  belongs?  grain  developments  be  adhered  to  but 

How  shall  we  focus  this  camera?  rather  that  the  normal,  simple,  shot 


Shall  we  use  the  costly  prism  and  darkroom  routine  be  followed  as  at 


upon  as  one  of  the  eight  wonders  of 
the  world  or  with  foolproof  gadgets 
made  especially  for  amateiu^. 


most  newspapermen  would  prefer  to  makes  7  x  9-inch  enlargements  from 
stick  to  the  ground  glass  at  the  rear  portions  of  his  films  2^/z  x  21,2  inche 
of  the  camera.  A  camera  which  uses  in  dimension  or  smaller  and  thinb 


made  especially  for  amateurs.  shall  we  make  it.  While  a  film  of  214  x  214  inches  will  nor-  little  of  it.  Many  of  our  prize  news 

This  lack  of  recognition  caused  one  press  camera  design  has  bwn  stand-  mally  have  a  lens  of  only  four  inches  shots  are  made  in  this  way  by  delet- 
publisher  of  a  medium-sized  daily  to  I”®  progress  h^  been  made  focal  length.  This  lens  will  give  al-  ing  unnecessary  or  irrelevant  parts  of 


a  viaiiy  tu  r»i  n*  u  - - ^ -  - -  -  -  -  —  1**6 

refrain  from  setting  up  a  photo-  i?  .  ’  ^  i"ost  twice  the  depth  of  focus  as  those  the  picture, 

graphic  department.  He  was  unable  ^^tman  Panchro  Press  or  Defender  used  on  nresent-dav  cameras.  Thus  , 


used  on  present-day  cameras. 


f;  finH  *  Tk  X-F  Panchromatic  when  developed  in  guess-foev^  will  have  fewer  hazards  ^ari^oom  auerauons  wouia  « 

to  find  any  press  equipment  on  the  ,.  ,  ,  ,  ^  guess  lucus  win  nave  lewer  iiaxaius.  nedieible  were  a  change-over  to  bt 

_ i._xi  ^  ordmary  developer  can  produce  en-  Tha  ehnrt  movamant  of  such  a  len.s  v«  lu  w 


produce 


The  short  movement  of  such  a  lens 


While  it  is  not  the  purpose  of  this  ^argements  of  10  tunes  the  line^  di-  in  focussmg  from  close- iip  to  infinity  di3carded  L  favor  of  fmaller  ones  to 
article  to  measure  every  Ligle  piece  excessive  gram  or  can  be  accomplished  with  the  helical  the  new  films  and  a  new,  smalk 

of  nhotograohic  annarat^  in  L  iLm-  ®  screw,  thereby  doing  away  with  bel-  would  hav^  to  h 


of  photographic  apparatus  in  its  pecu-  ^  2i4  is  can  "ct  film  holder  would  have  to  be 

liar  application  to  the  needs  of  the  ,  .  ,  ...  .  .  ,  ci  .  provided  for  the  enlarger, 

press  we  shall  take  as  an  example  J^t  leTx  of  mO  Unless  the  darkroom  operator  hu 

only  the  camera,  fast  vieing  with  the  Hot  ^  which  could  included  in  this  ^  ^  enlarger  taking  negatives 

1  * _ 1  *1 _  coma  do!  era.  Whv  couldn  t  the  nrotectmg  back  .  -  .  o  _ o  „  m  : _ i _ 


typewriter  as  No.  1  tool  of  the  news¬ 
paper  industry. 


c  u  .1  couldn’^e  protecting  back  ^  5  x  8  inches  or  8  x  10  inches 

So  let  s  ^e  a  camera  adapted  to  of  the  box  be  hinged  at  an  upper  cor-  popular  miniature  enlargen 


While  even  as  prosaic  an  object  as  film  and  watch  the  film  biU  ner  so  that  it  could  be  swung  into  ^ould  suffice.  Most  of  these  take  films 


the  carpet  sweeper  has  been  stream-  drop  30  to  40%. 
lined  and  supercharged  within  the  Outside  dimensi 

past  decade,  the  average  camera  is 
still  in  bustles  and  crinoline.  The  New  Wan' 
newspaper  camera,  in  particular,  is 
significantly  antiquated  with  its 
leather-covered  wooden  box,  its  flop¬ 
ping,  leaking,  dust-catching  bellows 
which  are  indeed  no  match  for  the 
.slip-stream  of  airplane  propellers,  its 
palsied  lensboard  which  no  amount  of 
loving  care  will  retain  in  the  proper 
plane. 

"Feer  Relative"  of  Pbete  Industry 

Add  to  this  old  museum  piece  one 
Brick  Bradfordian  synchronizer  with 
its  complement  of  battery  case  and 
reflector  and  what  do  you  have? 

1.  A  camera  which  will  successfully 
defy  all  human  effort  to  be  folded 
unless  each  and  all  of  these  acces¬ 
sories  are  removed,  one  by  one. 

2.  A  camera  on  which  the  raising 
of  the  lens  board  for  correction  of 
parallax  becomes  an  utter  impossi¬ 
bility  unless  the  photographer  wishes 
to  face  the  tediiun  of  readjusting  his 
apparatus  to  synchronism. 

This  “poor  relative’’  of  the  photo¬ 
graphic  industry,  lest  you  may  have 


•  4  AU  g  u  1.1  f  K  '‘P  to  the  proposed  dimension.  They’it 

Outside  dimensions  of  the  box  should  photoflash  bulb?  Then  its  high  polish  costly  to  buy  and  are  preciskn 

New  Want  Ad  Setup  in  Omaha  Wor/d-Hera/d  w^^iTRUdae.  pum  costs 


Would  Raduea  Film  Costs 

If  the  manufacturers  can  be  pre¬ 
vailed  upon  to  give  us  a  camera  made 
expressly  for  our  particular  type  of 
service  he  should  find  a  ready  and 
open  field  for  the  model  in  the  ama¬ 
teur  channels.  For  the  amateur,  gnat 
imitator  that  he  is,  loves  nothing  bel¬ 
ter  than  to  tote  and  display  an  in¬ 
strument  “that’s  just  like  the  big  I 
newspapers  use.” 

To  the  newspaper  such  a  conceaskn 
would  mean  decreased  film  costs,  c(, 
more  photographs  with  no  raise  b 
appropriation;  lower  camera  mortaliRf 
rate  and  more  candid  shots. 

As  long  as  the  bathtub  amatew 
photographer  in  Meshappy  vda 
spends  15  cents  a  week  for  develop* 
can  get  the  photographic  industry  b 
listen  to  his  requests  for  new  devio* 
and  to  abide  by  them  to  the  led* 
there’s  still  hope  for  the  newspap** 
with  their  always-ready  cash.  W 
we  haven’t  seen  any  action  yet. 

“We  haven’t  done  anything  for  you," 
the  manufacturers  say,  “because  evsiy 
newspaper  photographer  has  a  difftf* 


forgotten  through  years  of  attachment 

to  this  strange  fellow,  is  a  hybrid  The  above  photograph  show*  the  new  telephone  equipment  installed  in  the  business  ent  conception  of  the  ideal  camera  * 

animal.  It  is  not  the  creation  of  any  office  of  the  Omaha  (Neb.)  World-Herald  for  the  use  of  want  ad  buyers.  Officials  say  has  no  opinion  at  all  and  doesn’t  gi« 

one  set  of  brains  working  under  any  that  this  equipment  has  made  almost  twice  as  many  trunk  lines  into  the  Herald  building  a  whoop.” 

one,  given  roof.  available.  Twelve  telephones  have  been  divided  into  three  units,  each  of  four  instru-  Well,  here  are  just  a  few  ideas  b 

Rather,  the  box  is  one  manufac-  ments,  thus  enabling  more  people  to  place  their  ads  simultaneously.  Want  ad  solicitors  start  on  by  one  chap  who  does  "ght 
turer’s  product,  the  lens  is  usually  of  may  now  make  16b  average  length  calls  per  hour.  a  whoop.” 
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Greenville  News  And  Piedmont 
Occupy  $350,000  Plant  Addition 

New  Mechanical  Structure  Embodies  Latest  Ideas  in 
Machinery  and  Efficiency— 64-Page  Hoe  Press  With  a 


48-Pdge  Held  in  Reserve 

A  large  and  modern  mechanical 

plant,  housed  in  a  three-story  annex 
:  to  the  newspaper  building,  has  just 
j  completed  by  the  Greenville 
(S.  C.)  News-Piedmont  company  and 
formally  opened  with  a  public  house¬ 
warming. 

Remodeling  of  the  office  quarters 
in  the  main  building,  a  six-story 
structure,  is  now  in  progress. 

The  new  mechanical  plant,  building 
and  equipment,  has  an  estimated  re¬ 
placement  value  in  excess  of  $350,000. 

Members  of  the  South  Carolina 
Press  Association  were  luncheon 
guests  Aug.  21  of  Publisher  Roger  C. 
Peace  and  inspected  the  plant  at  that 
time. 

The  new  building  fronts  95  feet  on 
East  Broad  Street  and  extends  110 
feet  to  Cauble  Street,  being  connected 
by  a  second  story  covered  ramp  to 
the  main  building.  It  contains  26,000 
square  feet  of  floor  space  and  houses 
the  composing  room,  press  room, 
foundry,  proof  room,  remelt  room, 
mailing  room,  and  the  news  depart¬ 
ment  of  the  News,  the  morning  paper. 
The  business  departments  and  the 
news  department  of  the  Piedmont, 
evening,  are  in  the  other  building, 
fronting  on  South  Main  Street. 

Big  Composing  Room 

The  composing  room  on  the  top 
floor  occupies  5,000  square  feet  of  floor 
space  with  a  ceiling  height  of  13V^ 
feet.  Two  centered  skylights  and 
commercial  projecting  windows  with 
Cool-lite  glass  make  artificial  daytime 
lighting  unnecessary  and  at  night  new 
style  Cooper-Hewitt  vapor  lamps  are 
u^.  Ventilation  is  aided  by  four 
large  roof  exhaust  fans  and  air  cir¬ 
culators. 

A  battery  of  12  keyboard  machines, 
eight  Linotypes  and  four  Intertypes, 
is  arranged  in  L  formation  with  the 
machinists’  bench  and  cabinets  divid¬ 
ing  the  multiple  machines  from  the 
straight. 

A  new  2-in-l  Model  14  Linotype,  a 
model  22  and  two  14’s  are  within  a  few 
steps  of  the  ad  alley  to  handle  ad  com¬ 
position.  Two  new  Ludlows  stand  in 
the  center  of  the  alley  with  four  mat 
cabinets.  There  are  four  specially- 


designed  ad  assembly  stands,  two  on 
each  end,  with  Miller  saw  trimmers 
between  them.  A  model  E  Elrod  is 
located  at  the  far  end  of  the  ad  alley 
with  a  large  material  cabinet,  which 
is  at  the  end  of  the  material  table. 

Cuf  Cobincft  Ccnfcrcd 

In  the  center  of  the  composing  room 
are  cut  and  signature  cabinets  and 
steel  base  stands,  ad  storage  cabinets 
and  page  proof  press.  The  ad  alley 
is  separated  from  the  makeup  by  two 
specially  designed  steel-top  makeup 
tables  10  feet  long,  with  material  and 
galley  storage  underneath. 

Turtles  are  lined  up  on  each  side 
and  at  the  end  of  these  tables  and 
pages  are  made  up  on  both  tables  and 
turtles.  The  straight  machines  are  im¬ 
mediately  adjacent  to  this  area,  where 
there  are  two  dumps  arranged  in  V 
shape,  with  copy  desk  and  proof  desk 
in  the  center. 

Two  Hoe  mat  rollers  are  at  the  end 
of  the  makeup  alley,  the  mats  going 
to  the  foundry  by  chute.  Forms  then 
are  taken  to  a  comer  designated  as 
turtle  storage  where  16  pages  may 
be  shoved  on  a  metal-covered  table 
in  order  to  release  chases  and  turtles. 

A  large  remelt  room  has  an  ex¬ 
haust  fan  in  a  Ventura  penthouse  on 
the  roof  which  carries  off  furnace 
fumes. 

By  the  mat  chute  is  an  electric  ele¬ 
vator  to  take  care  of  flat  casts  and 
dross  and  other  heavy  small  materials 
and  supplies. 

To  permit  moving  machinery  in  and 
out  one  window  has  a  12  by  12  mov¬ 
able  sash  and  a  beam  extending  out 
over  the  street.  Ample  space  is  avail¬ 
able  for  future  growth. 

A  feature  in  which  all  concerned 
take  particular  pride  is  the  locker 
and  shower  room.  Each  composing 
room  employe  has  a  locker,  there  is 
a  Bradley  wash  fountain  that  may  be 
used  by  12  men  at  a  time,  and  showers 
and  toilet  facilities  are  provided. 

Prcssreoin  on  Ground  Floor 

The  pressroom  on  the  ground  floor 
has  3,020  square  feet  of  floor  space; 
the  foimdry,  next  to  it,  has  676  square 
feet. 


Front  view  of  the  new  annex  to  the  News-Piedmont  building  facing  Broad  straat. 


The  press  is  a  Hoe  64-page  Z-patent 
with  two  folders  and  automatic  ink 
distribution  through  the  forced  spray 
system.  It  runs  almost  the  width  of 
the  building  at  the  front  and  is  visible 
from  street  level  through  large  win¬ 
dows.  The  room  has  a  19-foot  ceil¬ 
ing  and  an  abundance  of  natural  day¬ 
light;  at  night  it  is  illuminated  with 
glass-steel  diffusers. 

Space  is  available  for  a  parallel 
press.  Meanwhile,  as  an  auxiliary,  a 
48-page  Hoe  is  being  maintained  in 
the  other  building  together  with  com¬ 
plete  stereotyping  equipment.  It  will 
bo  kept  in  tune  by  periodic  operation. 

The  motor  pit  for  the  new  press 
also  contains  the  ink  tank  and  is 
easily  accessible  for  repair  work.  Two 
60-horsepower  main  drive  motors,  two 
five-horsepower  starting  motors,  two 
small  break-in  motors,  two  three- 
horsepower  paper  hoist  motors  and 
one  one-horsepower  ink  pump  motor 
are  remote-controlled  through  push 
button  stations  on  the  press  from  two 
control  panels  mounted  on  the  mezza¬ 
nine  floor. 

Modern  Foundry  Equipment 

The  foundry  is  equipped  with  two 
-scorchers,  a  five-ton  Kemp  metal  fur¬ 
nace  with  Kemp  gas  immersion  units 
and  a  Hoe  casting  box,  shell  casting 
boxes  and  saws.  These  are  to  the 
right  of  the  pot  and  a  Hoe  finishing 
machine  is  at  the  left.  Plates  are 
carried  to  and  from  the  press  on  low 
easy  traction  trucks. 

For  paper  storage  7,467  square  feet 
of  space  are  reserved,  the  entire  mez¬ 
zanine  and  part  of  the  ground  floor 
being  devoted  to  this  purpose. 

Paper  is  conveyed  to  the  mezzanine 
by  a  Jampol  escalator  on  which  it  is 
conveniently  unloaded  from  trucks 
that  back  into  the  building.  Trucks 
and  225  feet  of  track  are  used  in  mov¬ 
ing  p)aper  to  and  from  storage  and  to 
the  press. 

An  imusual  featiure  of  the  plant  is 


the  system  by  which  gas  is  brought 
ii.  by  a  four- inch  main  and  distributed 
to  machines  and  the  Kemp  pot  by 
two-inch  lines  that  are  without  dead 
ends,  the  lines  making  up  a  loop  and 
assuring  uniformity  of  flow. 

The  mailing  room  occupies  1,560 
square  feet,  first  floor  rear. 

Electrical  Equipment 

The  power  company  dead-ended  its 
services  on  a  two-pole  structure  at 
the  rear  of  the  plant  and  lines  are 
fed  in  from  there  through  the  rear 
wall  at  the  first  floor  ceiling,  to  a 
transformer  vault.  There  are  three 

2.300- volt  main  cut-ins,  two  three- 
phase  for  all  p)ower  and  one  single¬ 
phase  for  all  lighting. 

These  two  power  services  feed  to  a 
double  throw  oil  circuit  breaker  and 
the  middle  terminals  of  this  oil  cir¬ 
cuit  breaker  are  connected  to  the 
primary  bus  of  a  bank  of  75  KVA- 
2.300/230  volt  stepdown  transformers. 

The  secondary  bus  of  the  power 
transformer  feeds  a  dead  front  dis¬ 
tribution  panel  board  from  which  the 
several  220-volt  three-phase  power 
feeders  run  to  the  various  220-volt 
three-phase  motors. 

The  single-phase  2,300  lighting  ser¬ 
vice  and  a  single-phase  tap  from  one 
of  the  power  services  feed  to  a  sec¬ 
ond  double  throw  oil  circuit  breaker 
and  the  middle  terminals  of  this 
breaker  are  connected  to  a  75  KVA- 

2.300- 115/230  volt  step-down  trans¬ 
former  for  all  lighting. 

The  secondary  of  this  transformer 
feeds  a  dead  front  distribution  panel 
board  to  derive  various  main  lighting 
feeders  throughout  the  plant. 

Two  Sources  of  Power 

Thus  there  are  two  sources  of  power 
and  two  sources  of  lighting  service  at 
all  times,  which  is  expected  to  mini¬ 
mize  interruptions  due  to  power 
troubles  outside  of  the  building.  Both 
power  and  lights  are  metered  on  the 
secondary  side  of  the  transformer. 


A  vi«w  of  the  prots  room.  To  flio  right  on  tho  lowor  floor  U  the  foundry.  On  the 
■nnunino,  rosorvod  for  paper  storage,  is  the  wire  grill  enclosing  press  control  panels 
end  grid  resistors.  Tho  mezzanine  is  to  be  used  also  as  e  visitors'  gallery. 


Part  of  the  News-Piedmont  composing  room  with  the  ed  alley  on  the  eitreme  right, 
makeup  center,  end  L-shaped  machine  battery  in  background.  This  picture  was  taken 
from  an  area  reserved  for  storage  of  forms  already  rolled. 


VI 
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£!dito%ial:  SNPA  mechanical  conference 


FOLLOWING  the  successful  lead  of  the  Ameri¬ 
can  Newspaper  Publishers’  Association  and 
several  state  groups,  the  Southern  Newspaper 
Publishers’  Association  on  Sept.  20  and  21  will 
hold  a  mechanical  conference  in  Birmingham, 
the  first  meeting  of  its  kind  sponsored  by  the 
group.  It  is  planned  to  make  the  gathering  an 
annual  affair.  Success  of  the  first  is  indicated  by 
the  registration  list  of  more  than  100  already  in 
the  hands  of  Cranston  Williams,  secretary-man¬ 
ager  of  SNPA,  as  this  issue  went  to  press.  Just 
as  at  the  ANPA  annual  mechanical  conference, 
space  will  be  provided  in  the  hotel  for  manufac¬ 
turers  who  wish  to  exhibit  their  products. 


No  outside  speakers  are  listed  on  the  program. 
Those  who  will  head  the  principal  discussions 
are  George  W.  Stone,  Atlanta  Constitution,  who 
will  preside  at  a  conference  on  the  composing 
room;  W.  L.  Knighton.  Birmingham  News  and 
Age-Herald,  press  room;  W.  B.  Astor,  Jr.,  Mem¬ 
phis  Commercial  Appeal,  stereotyping;  and 
Charles  J.  Conrad,  New  Orleans  Times-Picayune, 
photo-engraving. 

Present-day  competition  and  the  upward  march 
of  costs  call  for  the  keenest  scrutiny  of  mechani¬ 
cal  departments  by  publishers  and  their  mechani¬ 
cal  chiefs.  That  is  why  these  annual  mechanical 
conferences  have  been  growing  rapidly  in  size 


and  importance  in  the  past  few  years.  The  nevi. 
paper  industry,  on  the  printing  side,  is  goig. 
through  a  period  of  regeneration  following 
depression,  new  plants  are  being  built,  new  and 
more  efficient  machinery  being  installed,  modem 
type  and  page  formats  are  being  adopted  ig 
dozens  of  cities,  achieving  both  economy  and  a 
more  typographically  attractive  paper,  run-of. 
paper  color  is  a  challenging  problem. 

The  exchange  of  ideas  which  will  take  place 
at  the  SNPA  conference  will  spread  the  knowl¬ 
edge  of  new  and  efficient  methods,  the  perfectiot 
of  old  methods,  and  thus  advance  to  a  higti^ 
level  the  newspaper  printing  art. 


W.  L.  Bragg  was  recently  elected 
secretary-treasurer  of  the  Richmond 
<Va.)  Typographical  Union  to  fill 
the  unexpired  term  of  the  late  R.  L. 
Woody.  He  served  his  apprentice¬ 
ship  in  the  Richmond  (Va.)  Times- 
Dispatch  composing  room  under 
Woody,  who  was  secretary-treasurer 
of  the  union  for  23  years. 

Samuel  F.  Godshalk,  Camden  Cou¬ 
rier-Post  composing  room  employe, 
and  Mrs.  Godshalk,  are  the  parents 
of  a  son,  bom  Aug.  26. 

Robert  Aveson,  for  many  years 
with  the  Salt  Lake  City  Deseret  News 
mechanical  department  and  now  one 
of  that  paper’s  pensioners,  celebrated 
his  90th  birthday  recently. 

Scott  Carnal,  machinist,  San  An¬ 
tonio  (Tex.)  Light,  was  seriously  in¬ 
jured  recently  when  he  was  thrown 
out  of  a  speeding  motorboat  on  Medina 
Lake. 

William  G.  McGovern,  of  the  Johns¬ 
town  (Pa.)  Tribune  mechanical  de¬ 
partment,  and  Miss  Martha  F.  Lloyd 
of  Johnstown,  were  married  Aug.  21 
in  St.  Joseph’s  R.  C.  Church,  there. 

Albert  H.  Gresen,  Jr.,  pressman, 
Albany  (N.  Y.)  Times-Union,  and 
Miss  Florence  Weaver  were  married 
recently. 

F.  Herman  Christel,  veteran  printer 
of  Reading  (Pa.)  Eagle,  and  Mrs. 
Christel  celebrated  their  golden  wed¬ 
ding  anniversary.  Sept  6.  At  81  Mr. 
Ch^tel  is  one  of  the  oldest  printers 
in  the  country,  having  worked  at  the 
case  since  1870,  and  with  the  Eagle 
for  the  past  26  years. 

Ww.t.TAM  A.  Proctor  of  Amherst, 
N.  H.,  former  printer  with  the  Lynn 
(Mass.)  Item  and  now  proprietor  of 
the  Colonial  Press  at  Amherst  and 
Mrs.  Proctor  were  tendered  a  recep¬ 
tion  in  the  Amherst  Town  Hall  Sept.  1 
in  honor  of  their  golden  wedding  an¬ 
niversary. 

William  Brown,  foreman  of  the 
stereotype  department  and  pressman. 
Nelson  (B.  C.)  Daily  News,  and  Mrs. 
Brown,  have  returned  after  a  7,000 
mile  bus  trip  to  New  England  and 
Cape  Cod. 

Homer  H.  (Red)  Reis,  48,  Toledo 
Blade  compositor  and  one  of  Toledo’s 
leading  bowlers,  suffered  the  loss  of 
his  leh  arm  recently  in  an  automo¬ 
bile  accident.  He  is  in  the  East  Side 
Hospital,  Toledo,  and  is  reported  im¬ 
proving. 

Carl  Rudolph  QinANSER,  of  the 
Boston  Globe  composing  room  staff, 
was  married  to  Miss  Dorothy  Lillian 
Yapp  of  Allston,  Mass.,  recently  at 
Brighton,  Mass. 

James  T.  Smith,  Battle  Creek 
(Mich.)  Moon-Jourrud  pressman,  was 
treated  at  Nl^ols  Hospital,  Battle 
Creek,  S^t  3  for  a  hand  injury  suf¬ 
fered  when  a  dilsel  slipped  and  cut 


him  as  he  was  working  in  the  press¬ 
room. 

Edward  D.  Goff,  Taunton  (Mass.) 
Daily  Gazette  compositor,  and  Miss 
Alma  P.  Banks  of  New  Bedford,  Mass., 
were  married  recently. 

Clarence  Snethen,  mechanical  su¬ 
perintendent  of  the  Ogden  (Utah) 
Standard-Examiner,  returned  recently 
from  Yellowstone  National  Park. 
Montana,  where  he  spent  his  vacation. 

August  Rudolph  Bartlau,  81,  super¬ 
intendent  machinist  at  the  Plainfield 
(N.  J.)  plant  of  the  Walter  Scott  & 
Co.  press  works  for  many  years,  died 
Aug.  24  at  his  home  in  Plainfield. 
His  wife,  a  son  and  two  daughters 
survive. 

James  M.  Bolton,  87,  who  was  one 
of  the  original  printers  with  the  Den¬ 
ver  Rocky  Mt.  News  and  later  joined 
the  Out  West,  predecessor  of  Colorado 
Springs  (Colo.)  Gazette  died  Aug.  9 
there.  He  retired  15  years  ago  as 
mechanical  superintendent  of  the  Out 
West  Printing  Company. 

Henry  J.  Finn,  75,  who  for  more 
than  35  years  was  in  the  composing 
room  of  the  old  Buffalo  (N.  Y.)  Com¬ 
mercial,  died  Aug.  24  in  Buffalo.  Mr. 
Finn  was  with  the  Catholic  Union  and 
Times  eight  years,  and  also  with  the 
Buffalo  Evening  News  and  later  the 
Buffalo  Express. 

Carl  P.  Deyhle,  73,  who  was  dean 
of  the  Philadelphia  Record’s  compos¬ 
ing  room  when  he  retired  last  May, 
died  Aug.  24  at  Atlantic  City.  He 
started  his  career  at  the  age  of  17, 
joining  the  old  Philadelphia  Press, 
setting  type  by  hand  under  oil  lamps. 
After  24  years  with  the  Press,  he 
joined  the  Record. 

A.  M.  Johnson,  for  16  years  an  em¬ 
ploye  in  the  Clarksdale  (Miss.)  Daily 
Register  mechanical  department,  died 
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Aug.  16  from  bums  suffered  three 
weeks  previously  when  his  home  was 
destroyed  by  fire.  His  son,  13  was 
seriously  burned  when  a  water  heater 
exploded  and  set  fire  to  the  home. 
The  boy  has  been  dismissed  from  the 
hospital. 

Peter  H.  Tazelaar,  47,  foreman  of 
the  composing  room,  Muskegon 
(Mich.)  Chronicle  for  many  years, 
died  of  a  heart  attack  Sept.  3  shortly 
after  he  had  made  an  amubulance 
rim  with  a  stricken  friend.  Tazelaar 
had  worked  in  many  newspaper  plants 
in  the  southern  part  of  Michigan  be¬ 
fore  joining  the  Chronicle. 

Robert  Leon  (Lee)  Woody,  for  more 
than  40  years  an  employe  of  the  Rich¬ 
mond  Times-Dispatch,  and  secretary 
of  Typographical  Union  No.  90,  died  of 
pneumonia  Thursday,  Aug.  12,  aged 
64  years.  Three  members  of  his  staff 
gave  blood  transfusions  to  no  avail. 
He  was  at  the  height  of  his  career, 
composing  room  foreman  for  the 
Times-Dispatch.  His  wife,  a  son  and 
a  daughter  survive. 

Edwin  C.  Scott,  77,  in  the  compos¬ 
ing  room  of  the  New  York  Times  for 
40  years,  died  Sept.  2  while  on  a  mo¬ 
tor  trip  with  his  wife.  Three  daugh¬ 
ters,  a  son,  and  his  wife  survive  Mr. 
Scott. 

New  Linotype  Faces 

Announcements  by  C.  H.  Griffith, 
vice-president  of  the  Mergenthaler 
Linotype  Company  in  charge  of  typo¬ 
graphic  development,  reveal  that  the 
No.  2  series  of  Metrolite,  Metromedi- 
um,  and  Metroblack  with  italic  are 
now  available  in  the  18  and  24  point 
sizes  in  two- letter  matrices  for  Mer¬ 
genthaler  machines.  This  makes  the 
size  range  in  those  faces  from  6  to  24 
points.  Memphis  Extra  Bold  has  also 
been  made  available  in  two-letter 
matrices  in  all  sizes  from  8  to  24 
point 


Equips  Control  Room 

KTHS,  NBC  outlet  at  Hot  Spring! 
Ark.,  has  just  completed  installatioo 
of  complete  new  control  room  equip, 
ment  by  its  engineering  staff  nmiff 
the  direction  of  Chief  Engineer  Jans 
Moran.  The  set-up  includes  Western 
Electric  23-A  control  console;  Western 
Electric  22- A  remote  amplifiers,  mioo- 
phones  and  RCA  turntables.  A  new 
Western  Electric  110-A  volume  limit¬ 
ing  amplifier  has  been  installed  at  the 
transmitter.  ’The  work  was  done  with¬ 
out  program  interruption. 

Have  40-Hour  Week 

Effective  Sept.  2,  Toronto  newspaps 
stereotypers  began  a  five-day  40-hoiit 
work  week  under  an  agreanot 
signed  by  publishers  and  officials  d 
the  International  Stereotypers’  and 
Electrotypers’  Union,  Local  21.  Tta 
unemployed  workers  will  receive  rtg- 
ular  employment  as  a  result.  News¬ 
paper  stereotypers  will  receive  $4250 
weekly  imder  the  agreement. 
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MATS 

They  give  deep,  sharp, 
accurate  impressions 
tvith  low  moulding  pres¬ 
sure — and  that  protects 
type  and  plates ;  pro¬ 
longs  life  of  moulding 
blankets. 

They’re  flexible— quick- 
scorching  —  and  mill- 
conditioned  to  control 
shrink. 

Samples  for  test  in  your 
own  plant?  Certainly! 

MORLEY  BUTTON 

_ _  ^  M  ANU  FACTU  Rl  NG  COMPANT 

TINGUE,  BROWN  &  CO.  Portsmouth,  New  Hampshire 

.'51*,  N..  Yo*  Offi..:  «  U„  L  SW 

CHICAGO:  1227  Wabash  Avenue 

LOS  ANGELES:  723  E.  Washinqten  Blvd. 
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High-Speed  Newspaper  Printing 
Topic  at  Hungary  Conference 

Improvement  of  Type  Metais  and  Methods  of 
Eliminating  Strike-Through  Discussed 
at  International  Congress 

ly  ALLAN  DELAFONS 

Specially  Reported  for  Editor  &  Publisher 

VFHEN  IT  IS  POSSIBLE  to  print 
h^-tone  blocks  on  every  page  of 
a  newspaper  without  fear  of  strike¬ 
through,  then  one  of  the  biggest  prob¬ 
lems  of  high-speed  newspaper  produc¬ 
tion  will  have  been  solved,”  H.  G. 

Clarke,  president  of  the  British  News¬ 
paper  l^iety  cind  publisher  of  the 
Leicester  Mercury,  declared  at  the 
Fdth  International  Congress  of  Fed¬ 
erations  of  Master  Printers  held  Aug. 

24-28  in  Budapest,  Hungary.  Mr. 

Clarke  addressed  the  conference, 
wdiich  was  attended  by  large  delega¬ 
tions  from  principal  European  coun¬ 
tries,  and  representatives  from  a  total 
of  22  countries,  on  problems  of  high¬ 
speed  newspaper  production. 

Mefal  Needs  Reconditioning 
"The  newspaper  owner  who  today 
is  content  to  believe  that  the  repeated 
use  of  his  stock  of  metal  for  type¬ 
casting  and  stereo  will  suffice,  soon 
finds  himself  in  a  back  street  in  com¬ 
parison  with  his  more  enterprising 
competitor  who  realizes  that  his  over¬ 
worked  metal  occasionally  needs  re¬ 
conditioning.  Correct  composition  of 
the  ingredients  of  the  metal,  and  the 
correct  temperature  of  casting  play 
vital  parts  in  the  production  of  a 
good  quality  newspaper.” 

Type  metal,  Mr.  Clarke  explained, 
when  in  a  solid  state  forms  a  highly 
complex  structure  in  which  each  con- 
stitutent  metal  plays  its  own  particu¬ 
lar  part.  It  must  be  sufficiently  fluid 
at  a  temperature  that  will  not  bimi 
the  matrix  in  the  mold  and  it  must  be 
able  to  expand  slightly  on  solidifica¬ 
tion  in  order  to  obtain  a  sharp  im¬ 
pression  of  the  cast.  Lead,  the  main 
constituent,  supplied  the  property  of 
fluidity  and  formed  the  body  of  the 
mixture.  Antimony  supplied  expan¬ 
sion  and  solidification,  and  tin,  which 
was  tough  and  fluid  when  melted, 
gave  a  clean-cut  cast  without  damage 
to  the  matrix  or  mold. 


In  the  Hurry  and  Sc 
and  Wear  and  Tear 
of  a  Newspaper 
Pressroom — 


Roeommondod  Proportions 

For  Monotype  metal  he  recom¬ 
mended  these  proportions,  as  the  lim¬ 
its  of  minimum  and  maximum  con¬ 
tent:  tin,  5-12%;  antimony,  14-25%; 
lead,  81-63%. 

For  slug  casting:  tin,  2-4%;  anti¬ 
mony,  10-13%;  lead,  88-83%. 

For  stereotyping:  tin,  3-10%;  anti¬ 
mony,  14-17%;  lead,  83-73%. 

Correct  temperature,  method  and 
speed  of  casting,  rate  of  cooling,  size 
of  type  or  stereo  plate,  and  surround¬ 
ing  atmospheric  conditions  were  im¬ 
portant  factors  also.  The  quicker  the 
cooling  the  more  durable  and  better 
would  be  the  cast,  for  the  hard  anti¬ 
mony  crystals,  which  were  the  “work¬ 
ing  surface”  of  the  alloy,  spread  more 
evenly  when  quickly  cooled. 

Stereo  metal  was  the  most  impor¬ 
tant,  of  course,  Mr.  Clarke  empha¬ 
sized,  as  on  it  depended  the  ultimate 
printed  newspaper.  It  was  now  the 
practice  to  increase  the  amoimts  of 
antimony  and  tin  in  the  alloy  to  se¬ 
cure  better  results  at  high  speeds.  He 
bad  fo\md  the  best  temperature  for 
plate  casting  to  be  620°  Fahrenheit. 
illmlnating  Strlko-Threugh 

As  regarded  strike-through  it  had 
been  foimd  by  experiments  carried 
out  by  the  British  Printing  Trades 
Raseai^  Association  that  newsprint 
ink  did  not  penetrate  far  through  the 


paper  in  many  instances  and  that  the  j 
oil  in  the  ink,  while  it  did  penetrate  I 
the  paper,  was  no  worse  on  the  half-  I 
tone  cut  areas  than  oil  them.  Hence  i 
strike-through  arising  at  the  second  I 
impression  cylinder  was  often  the 
cause  of  the  trouble.  When  the  first 
side  of  the  sheet  was  printed  between  ; 
flie  first  plate  and  impression  cylinders  | 
it  passed  along  to  be  pressed  between  i 
the  second  impression  and  plate  cylin¬ 
ders,  and  consequently  the  ink  on  the  ^ 
first  printed  side  set-off  onto  the  sec-  i 
ond  impression  cylinder  where  the 
second  plate  cylinder  had  raised  por¬ 
tions.  Thus  on  the  next  section  of 
sheet  there  was  a  set-off  of  the  second 
form  in  ink  from  the  first  side  printed. 
If  the  web  remained  in  exact  register 
this  would  not  show,  but  if  the  web 
stretched  or  buckled  as  it  moved  rap¬ 
idly  along  this  impression  would  show. 

Qnickor  Drying  Ink  Noodod 

What  could  be  done  to  correct  this 
Mr.  Clarke  ask^?  The  solution,  he 
believed,  lay  along  two  channels: 
still  quicker  drying  properties  of  the 
newspaper  printing  ink  and  finding  a 
blanketing  material  for  the  impres¬ 
sion  cylinders  that  was  entirely  ink- 
repellent.  Newsprint  paper  should  be 
chosen  carefully  with  regard  for 
weight,  substance  and  surface. 

An  explanation  of  how  printers  in 
Germany  are  forced  to  maintain  price 
standards  and  keep  their  costs  on  a 
standard  system  was  given  by  Albert 
Frisch,  vice-president  of  the  congress, 
president  of  the  German  Master  Print¬ 
ers’  Federation.  He  explained  that 
there  was  a  system  of  government 
enforced  regulation,  and  offenders  or 
price-cutters  could  be  heavily  fined 
or,  in  extreme  cases,  have  their  busi¬ 
nesses  closed.  The  extreme  penalty 
had  not  yet  been  applied,  he  was  glad 
to  say.  But  the  new  law  had  had  the 
effect  of  increasing  the  membership 
of  the  German  printers’  organization 
to  more  than  14,000. 

R.  A.  Austen-Leigh  of  Great  Brit¬ 
ain,  originator  of  the  international 
movement  between  master  printers, 
was  president  of  the  congress  which 
only  one  U.  S.  printer  attended:  Rob¬ 
ert  Kable,  of  Mount  Morris,  Ill.  The 
next  congress  will  be  held  in  1940  at 
Frankfurt,  Germany. 


"TURBINAIRE" 

ETCHING  MACHINE 

for  ll“*14  plafes  sells  at  $225.00 
with  Driving  Motor  and  Wash  Tray. 

Customers  everywhere  praise  its 
s//4’«  #/  and  of  etching.  Thor¬ 

oughly  modern,  rugged  and  well- 
built.  the  TURBINAIRE  "  is  the  out¬ 
standing  small  machine  on  the  mar¬ 
ket  today. 

tl  lit*  /or  lUdltlin  o/i  tun 
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ETCHING  MACHINES 

for  larger  plate  sizes. 


THE  U.  S.  STONEWARE  CO. 

Akron,  Ohio 


They  are 
at  Home- 
They  are 
Built 

for  it 


RAPID  ROLLER 
COMPANY 
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Users  enthuse  Aboii 

The  manuiacturers  of  any  machine  are  naturally  enthusiastic  about  it. 

We're  that  way  with  our  new  Models  29  and  30.  ''But7  say  publishers,  j 

"how  about  the  folks  who  have  bought  and  paid  money  for  them? 

What  do  they  think?"  So  we're  printing  here  a  few  excerpts  from  the 
letters  we've  received  from  purchasers  of  Blue  Streak  Mixers.  If  their 
enthusiasm  surpasses  our  own,  it's  because  they've  experienced  the 
satisfaction  of  ownership  and  tasted  those  lower  production  costs. 


IN  A  BIG  WAT  “Blue  Streak  Model  30  was  added  to 
our  Linotype  equipment  in  order  to  give  the  back  room  a 
break.  TVpe  cases  have  now  been  moved  back  and  the 
boys  agree  the  machine  has  made  good  in  a  big  way!’ 

THE  ANSWER  “These  machines  have  proved  to  be 
just  what  we  needed  to  smooth  out  our  production 
problemsr 

TINE  SAVER  “If  it  is  not  a  big  factor  in  saving  time, 
it  will  be  the  fault  of  the  operators  and  not  the  machine. 
Its  flexibility  ean  only  be  appreciated  by  witnessing  its 
actual  performancer 

DIVIDENDS  “The  new  Model  30  is  saving  anywhere 
from  fifteen  minutes  to  half  an  hour  per  formr 

ENTHUSIASM  ‘The  Blue  Streak  Model  30  has  what 
it  takes.  I’m  for  it  enthusiastically  and  so  are  all  my  op¬ 
erators;  in  fact,  they  argue  as  to  who  is  going  to  use  that 
machiner 

MINIMUM  CHANGES  “Where  three  or  four  type 
faces  are  used,  this  machine  enables  us  to  handle  the 
work  with  a  minimum  of  changes.  The  quadder  and  saw 
are  also  two  time-saversr 

VERSATILITY  ‘The  longer  we  use  it  the  better  we 


CAPACITY  “The  addition  of  these  four-deck  im- 
chines  has  enabled  us  to  reduce  magazine  changeato 
a  minimum!’ 

ADMIRATION  ‘The  production  and  p>erformaae 
command  admiration  in  our  plant!’ 

ECONOMY  “Our  cost  records  show  a  marked  sa^ 
in  time  and  the  flexibility  of  the  machine  has  made  poi- 
sible  decided  improvements  in  appearance  of  the  papif 

SAVINGS  “We  have  no  difficulty  in  setting  mixed-lke 
composition  for  which  the  machines  were  purchasediln 
fact,  we  have  cut  our  composition  costs  more  than  M 
on  mixed  lines^.' 

SWEETEST  “The  keyboard,  we  are  told  by  the  open- 
tors,  is  the  sweetest  and  lightest  to  the  touch  they  htw 
ever  experienced.” 

ANTICIPATION  “We  are  completely  sold  on  tie 
Model  30  Linotype  and  are  already  contemplating  tk 
replacement  of  other  machines  by  more  of  the  30^ 

S  ATISF  ACTION  “Our  operators  and  machinists  Ifte 
the  machine  very  much.  It  has  exceeded  our  expedi¬ 
tions,  both  in  production  and  from  a  mechanical  staod- 


like  it.  We  find  its  versatility  most  usefiiir 


pointT 


We’ll  furnish  the  names  of  these  user-writers,  if  you  request  them. 


Mergenthaler  Linotype  Company 

Brooklyn,  New  York 

NEW  YORK  CITY  •  SAN  FRANCISCO  •  CHICAGO  •  NEW  ORLEANS 
CANADIAN  LINOTYPE.  LIMITED.  TORONTO.  CANADA 
Representatives  in  the  Principal  Cities  of  the  World 


A-P-L  MEMPHIS  EXTflA  BOLD  AND  BOLD.  LINOTYPE  MEMPHIS  EXTRA  BOLD  AND  BOLD,  AND  BOOKMAN 


MODEL  30 


■LINOTYPE" 


MODEL  29  II  I  W0' 

TVvo,  three  or  four  magazines  with  mixing  from  any  two 
adjacent  magazines  by  the  touch  of  a  button  at  the  right 
of  the  keyboard.  IVo  distributors  are  always  ready  to 
rush  matrices  back  to  their  proper  homes  and  a  simple 
“bridge  and  notch”  mechanism  separates  mixed  lines, 
feeding  each  matrix  to  the  right  distributor.  These 
Mixer  Models  may  be  had  with  72-  or  90-chatmel  maga¬ 
zines,  or  combinations  of  both. 


TWo,  three  or  four  auxiliary  magazines  in  addition  to  the  main 
magazine  equipment  of  Model  29.  As  many  as  eight  magazines 
operated  from  a  single  keyboard.  Mixing  from  main  and  from 
auxiliary  magazines  is  accomplished  the  same  as  on  Model  29. 
This  makes  the  30  capable  of  using  matrices  from  four  magazines 
in  a  single  line  with  neither  break  in  operating  tempo  nor  pause 
for  distribution.  Of  course.  Models  29  and  30  boast  all  of  Lino¬ 
type’s  Blue  Streak  Features. 


(  LINOTYPE  0 
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Blue  Streak  Mixer  Models 


!  • 
i 
! 
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WOOD  FLONG  CORPORATION 

FaUS  N  I  W  Y  O  •  « 


Winston-Salem,  N.  C.,  Newspapers 
Streamline  Their  Pages 


\ri\Slt>VSM,EM  JOI  HNM. 


TWIN  CITY 


same  type  face  to  fit  the  needs  of  bodi  As  befitting  the  more  conservative 

morning  and  afternoon  newspapers  appearance  of  a  morning  newspaper,  ,-  ,  _---■- S^.w 

through  entirely  different  treatment,  designed  primarily  for  home  distribu- 
the  Wiruton-Salem  Journal  (morning)  tion,  the  new  dress  of  the  Winston- 
and  the  Twin  City  Sentinel  (evening),  Salem  Journal  is  along  conventional 

progressive  dailies  of  North  Carolina’s  hnes.  Throughout  this  paper,  with  '"^T 

tobacco  center,  recently  have  put  into  the  exception  of  the  editorial  page  -  "'“IT 

effect  a  complete  change  in  their  where  some  Tempo  is  used  for  variety,  '*•“  ‘Sr-  • 

typography  and  headline  dress.  the  Bodoni  faces  are  used.  ... .  _ 

The  change,  which  has  been  appUed  Mattfcead  72  aad  60  foist  ‘  :  ~ 

to  every  page  of  both  pa^  on  week-  The  masthead  is  set  in  72  point  and  . 

pl^r.'S.e'VouJSS^  ^Snef.  Si.'fe  “*  o' 

is  part  of  a  prc^r^  of  expansion  and  Bodoni  bold  caps.  general  use  of  Tempo  bold  condoised  speaking,  a  more  informal  style  of 

»h!f  nL  «f  Underneath  the  masthead,  Bodoni  was  put  into  effect  to  give  a  dis-  makeup  all  the  way  through  this  pi- 

Gordon  Gray,  who,  at  Zl,  u  one  ot  ^  tinctly  different  appearance.  Edi-  per  has  been  adopted. 

the  >  youngest  city  daily  news-  streamer  headlines  when  thev  torials  have  headlines  in  18  point  To  distinguish  it  from  the  morning 

paper  puniisners.  employed.  Secondary  streamers.  Tempo  bold  condensed,  upper  and  Journal,  the  masthead  of  the  Twii 

fadosi  It  latlc  Type  also  used  sparingly,  are  set  in  48  point  lower.  The  two  main  feature  col-  City  Sentinel  is  set  in  Kamak  medhan, 

This  modernization  of  the  typogra-  Bodoni  bold  italic.  umns,  Washington  Merry-Go-Ro\md  The  masthead  is  set  in  5,  6  and  S 

phy  of  the  two  newspapers  from  a  For  main  news  heads,  the  following  New  York  Day  by  Day,  have  columns  to  pmnit  the  use  of  two  and 

former  hodge-podge  of  various  head-  schedule  is  used:  four  columns,  48  headlines  in  24  point  Tempo  bold  con-  three  column  cuts  up  at  the  top  of  da 
line  types  and  heterogeneous  disarray  point  Bodoni  bold  roman,  upper  and  densed,  upper  and  lower.  The  edi-  page  for  a  varied  appearance.  Stream, 
is  based  on  the  use  of  Bodoni  as  the  lower  case;  three  column  heads,  42  torial  page  is  set  in  seven  columns,  ers  and  nevrs  hea^  are  set  in  da 
standard  headline  type  throughout  point  Bodoni  bold  roman,  upper  and  instead  of  eight,  with  the  first  three  same  faces  of  Bodoni  as  used  in  da 
both  papers.  In  both  the  Journal  and  lower  case;  two  column  heads,  36  point  coliunns  set  16  ems  wide,  instead  of  12.  Journal,  but  all  are  streamlined, 
the  Smtinel,  Bodoni  is  the  basic  face,  Bodoni  bold  roman,  upper  and  lower  fi*®  Twin  City  Sentinel,  after-  The  new  typography,  makeup  and 

with  Bodoni  bold,  roman  and  italic,  case;  one  column  heads,  30  point  noon  newspaper  designed  mainly  for  nature  and  arrangement  of  contents 
used  for  news  heads;  Bodoni  light,  Bodoni  roman,  upper  and  lower  case,  home  distribution,  an  entirely  dif-  of  both  daily  and  Sunday  papers  ire 
roman  and  italic,  used  for  society  Only  one  dedc  is  used  on  top  heads,  fermt  typography  and  dress  were  de-  based  upon  the  recommendations  con- 
and  women’s  features,  and  Bodoni  except  on  the  heads  on  the  two  out-  signed  on  the  same  basic  Bodoni  faces,  tained  in  an  operating  survey  m»<i» 
poster,  roman  and  italic,  used  for  columns.  These  decks  are  set  in  This  was  a^eved  by  “streamlining”  by  Orville  S.  McPherson,  newspaper 

sports  heads.  14  point  Bodoni  bold  upper  and  lower  f^ie  Twin  City  Sentinel  throughout,  analyst.  To  make  possible  these  and 

From  this  basic  arrangement,  two  case,  set  in  three-line  inverted  pyra-  headlines  are  set  flush  to  the  left,  other  changes,  all  equipment  has  beeo 

treatments  were  worked  out  to  make  mids.  (Jn  the  two  outside  columns,  decks  have  been  eliminated  from  modernized,  and  the  staffs  in  all  de* 

the  two  newspapers  appear  harmoni-  an  additional  keyline  of  two  lines  of  heads  in  the  Sentinel.  Generally  partments  have  been  enlarged, 

ous  as  m«nbers  of  the  same  family,  ig  point  Bodoni  bold  roman,  upper 

yet  to  look  different  in  morning  and  and  lower,  is  used. 

Subordinate  news  headlines  are  set 
celsior  No.  ^  7%  pomt  on  8%  pomt  34  point,  18  point  and  14  point 
slug,  IS  ^  for  news,  si^iety  and 

s^rts  m  both  papers.  Vanety  is  given  Feature  and  headlines  are  set  in 
the  society  and  women  s  .  P^es  by  bold  italic,  upper  and  lower, 

setting  cu^es  m  9  pomt  itahc.  ranging  from  36  point  to  18  point. 

In  planning  the  new  typography  and  . 

headline  dress,  elimination  of  lost  mo-  Sfraomers  Used  laslde 

tion  in  the  composing  room  and  econ-  The  same  general  application  of 
omy  of  operation  through  use  of  the  headline  type  is  made  to  ^  the  inside 

same  Ludlow  and  Linotype  equipment  news  pages.  An  attempt  is  made  to 

for  both  papers  was  considered,  fo  have  all  inside  news  pages  lead  off 

save  time  and  expense  in  setting  with  an  eight  or  seven  column 

headlines,  two  new  Linotype  Model  streamer  headline  in  36  point  Bodoni 
30  machines  were  installed  to  handle  bold  roman. 

all  heads  up  to  and  including  30  point.  To  harmonize  with  the  news  pages. 

Supplementing  these,  complete  fonts  and  yet  have  a  lighter  tone  as  befits 
up  to  and  including  72  point  Bodoni  feature  material,  society  and  women’s 
headline  type  were  installed  for  the  pages  employ  Bodoni  light,  in  both 
Ludlow  type  casting  machines.  roman  and  italic. 

With  this  equipment  in  use,  the  new  For  the  Journal  edtiorial  page,  a 


No  Time  For  Guessing  Games 


li  YOU  are  on  equipment  buyer 
lor  a  newspaper  you  probably 
hove  little  time  for  wondering  or 
guessing  about  where  you  con 
find  monuiacturers  selling  the 
particular  equipment  you  ore  in¬ 
terested  in,  and  usually  you  wont 
this  iniormation  in  a  htirry.  li 
you  ore  a  subscriber  to  Editor 
&  Publisher  you  receive,  once  a 
month,  a  special  section  called 
Equipment  Review.  This  section 
can  be  filed  and  kept  to  give 
quick  accurate  iniormation  on 
equipment  monuiacturers,  be¬ 
cause  practically  all  oi  the  lead¬ 
ing  monuiacturers  oi  equipment 
use  the  pages  oi  Editor  &  Pub¬ 
lisher  Equiixnent  Review. 

li  you  purchase  newspaper 
equipment,  you  just  can't  do 
without  the 


Ooodrick 

“  .  .  .  .  Their  !uni- 
fonn  surface  insures 
less  wear  on  plates.” 

ITHfa  for  lUt  of 
promtinemt  tuora, 

NILES  &  NELSON,  Inc. 

DItiHhmfn 

76  WIST  8TKS1T.  XIW  TOKK 
400  W.  MADISON  ST..  OmOASO 


Point 

SUPERIORITY 

•  Smooth  Face 

•  Plastic 

•  Deep  Mold 

•  Quick  Scorching 

•  Uniform  Shrinkage 

•  Durability 

•  Better  Halftones 


Equipment  Review 

Comes  with  Editor  6c  Publisher  on  the 
2nd  Saturday  oi  each  month. 
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- -  and  remained  in  that  craft  with  one 

Maw  York  NGWS  early  New  York  litho  firms, 

W"  I  VI  n  until  the  new  photo>engraving  proc- 

rAlftfAln  esses  started  to  make  newspaper 

lOlvlWl"  printing  a  lure  for  the  lithographic 

continued  from  page  III  artist.  Dultgen  served  with  Art  Gra- 
»  '  —  vure  and  Neo  Gravure  as  plant  su- 

;  of  each  color.  If  the  atmosphere  in  perintendent  before  he  went  to  the 
vhich  the  plates  are  developed  is  not  News.  He  joined  the  News  in  June, 
maintained  within  this  latitude,  the  1936,  replacing  John  L.  Zaugg. 
picture  will  be  unbalanced  in  its  color 

posed  photographs  Now  It's 'Eye-Conditioiiing' 

ind  assigned  snapshots  paper  the  x  rt  -i  r'  ii 

„lls  of  Harry  Wamecke’s  studio  That  $  What  Coast  Daily  Calls 

in  the  News  Building  in  New  York.  |t$  New  Type  Style 

Of  them,  two  in  particular  stand  out 

in  his  mind  for  their  brilliance.  The  Latest  coast  daily  to  modernize  its 
grst  is  that  of  the  speech  of  ac-  type  dress  is  the  Santa  Monica  (Cal.) 


Here’s  the  Roller  That’s 
Setting  New  Records  in 
Newspaper  Plants 


many  posed  photographs  Now  It's  'Eye-Condltloiiing' 

ind  assigned  snapshots  paper  the  x  n  -i  r'  ii 

„lls  of  Harry  Wamecke’s  studio  That  $  What  Coast  Daily  Calls 

in  the  News  Building  in  New  York.  |t$  New  Type  Style 
Of  them,  two  in  particular  stand  out 

in  his  mind  for  their  brilliance.  The  Latest  coast  daily  to  modernize  its 
grst  is  that  of  the  speech  of  ac-  type  dress  is  the  Santa  Monica  (Cal.) 
ceptance,  in  the  Convention  Hall  in  Evening  Outlook,  which  not  only 
Philadelphia,  where  it  was  necessary  blossomed  out  with  new  head  styles 
to  wait  for  a  lull  in  the  President’s  in  August,  but  invented  new  terms  to 
so  that  as  little  movement  describe  it,  "Eye-Conditioning.” 


O 


would  be  caught  by  the  camera  as 
poBsible.  “That  shot,”  said  War- 


Ilie  principal  change  was  dropping  i 
Bodoni  step  heads  in  favor  of  flush  1 


necke,  “was  the  hardest  I’ve  had  to  left  heads,  with  Ludlow  Kamak  used 
get.”  for  the  main  story,  and  Elrbar  medium 

The  rare  combination  of  long-dis-  with  or  without  Metro  banks  for  sec- 
tance  focal  range  and  a  three-way  ondary  stories.  Except  when  news 
color  separation  camera  were  brought  warrants  it,  once  or  twice  a  week,  I 
into  play  at  the  inauguration  of  Presi-  eight-column  streamers  have  been  | 
dent  Roosevelt  early  this  year.  In  this  discarded.  A  four-column  Kamak  i 
picture,  printed  in  the  News  the  head  is  the  maximum  in  most  cases. 


DAYCO  ROLLER 

Due  to  correct  softness,  the  Dayco 
Roller  yields  in  going  over  the 
cylinder  gap  and  high  spots  of 
the  plate.  This  prevents  the  jump- 


HARD  ROLLER 

ing  which  occurs  with  hard  roll¬ 
ers.  The  plasticity  of  Dayco 
Rollers  also  overcomes  skidding, 
slipping,  and  uneven  inking. 


week  after  the  ceremony  had  taken 
place  in  Washington  in  the  rain,  War- 
necke  trained  his  Big  Bertha  camera 


Body  Type  Changed 

The  only  change  in  the  8-point  Ionic 


on  the  Capitol  steps  where  the  Presi-  type  was  to  set  it  on  a  9-point 

dent  was  taking  the  oath.  Rather  instead  of  8-pomt.  The  lead 

a  panorama  of  brilliant  color,  ^itorial  is  9-point  on  a  10-point  slug, 
most  of  which  had  been  obliterated  Kamak  light  is  used  for  society 
by  the  rain,  Wamecke  caught  on  his  and  feature  heads,  with  Vogue  bold 
plates  the  glistening  sheen  of  dripping  tor  cuts.  The  Tempo  family  has  been 
rain  on  umbrellas  and  raincoats,  and  adopted  for  display  use  in  the  classi- 
silk  hats,  the  flash  of  still  photogra-  columris. 

phers’  bulbs,  and  the  varied  shades  of  Cut-off  lines  are  flush  on  the  left, 
black  and  irridescent  green  which  open  on  the  right.  “Continued”  lines 
stood  out  against  the  white  of  the  read  “Turn  to  Page  - ,”  flush  left. 


Dayco  Newspaper  Rollers 

COMBINE  CORRECT  PLASTICITY 
WITH  GREAT  DURABILITY 


(^pitol  porticos. 

Eipcrleac*  and  Teamwork 

Both  Warnecke  and  Dultgen  have 
had  long  experience  in  their  Reids. 
Before  stepping  into  the  color  held, 
Harry  Warii^ke  was  a  black-and- 
white  photographer  for  the  News. 
When  color  came  along,  he  was  the 
first  of  the  News  men  to  experiment 
on  his  own  time  and  expense.  His 
work  was  not  in  vain,  for  when  Cap¬ 
tain  J.  M.  Patterson,  owner  of  the 
News,  decided  to  install  a  color  lab¬ 
oratory  in  his  new  plant,  Harry  War¬ 
necke  was  selected  to  guide  it  in  its 
development.  That  was  two  years 
ago,  and  all  the  progress  that  the 
News  has  made  in  color  photography 
since  then  has  been  conducted  in  its 
experimental  stage  by  Wamecke.  He 
sees  ahead  the  day  when  color  pic¬ 
ture  work  will  be  as  common  in  the 
nm-of-paper  as  is  black  and  white 
art  today. 


and  “Column - flush  right,  set  in  I  Dayco  Rollers  are  so  tough  that 

bold  face. 


COMPLETE 

ARCHITECTURAL 

and 

ENGINEERING  SERVICE 
for  newspaper  publishers 

IF  you  aro  contemplating 
building  a  new  plant  or  re¬ 
modeling  and  modemisng  an 
old  one,  write  us  for  descrip¬ 
tive  pamphlet  about  the  ser¬ 
vice  that  has  demonstrated  to 
publishers  that  we  are  qualified 
in  this  specialized  field. 


Arthur  Dulteen.  too.  has  been  an 

artist  aU  his  life.  He  started  30  years  I  KRUSE  &  KLEIN— ARCHITECTS 


ago  as  a  lithographic  crayon  artist. 

Ship  one-third 
less  dross*  Use 


Sprinkle 


flO  Kahl  Bldg^  Daveepert,  lo. 


I 


35  lb.  Pail  .  .  .  14  .00 

7  lb.  Trial  Can  .  .  4.00 

KELLY  METAL 


—  OEPtNDABUe 

UNIFORM 

fertified 

DRY  MATS 

Reduce  pressure  in 
molding,  save  time  in 
i  scorching  and  cast  with 
i  less  heat.  Reliable  for 
I  eve?^  dry  mat  need. 

^  CERTIFIED  DRV  MAT  CORF, 
e  Rorkerrllpr  Plua,  Dept.  P, 
New  York,  N.  Y. 


I  they  can  be  as  soft  as  desired  and 
,  still  give  an  unprecedented  num- 
^  her  of  impressions  without  being 
I  readjusted  or  reconditioned.  Be¬ 
cause  of  their  correct  plasticity, 

I  they  eliminate  roller  jumping. 
They  distribute  ink  uniformly  at 
j  top  press  speeds.  They  give  bet- 
I  ter  printing  results.  They  reduce 
operating  and  roller  costs. 

Being  impervious  to  inks, 

.  Daycos  are  not  corroded  and 
I  swollen  by  the  oils  which  inks 
contain.  Nor  are  Dayco  Rollers 
I  affected  by  heat  and  humidity. 

■  They  do  not  soften  and  expand 
j  in  hot  weather — do  not  harden 
I  and  shrink  in  cold  weather. 


Dayco  Rollers  are  built  for 
every  type  of  press  and  every 
class  of  printing.  Tell  us  what 
stocks  you  have  on  hand  for  re¬ 
building  and  we’ll  give  you  com¬ 
plete  information  about  getting 
them  made  up  into  Daycos  for 
your  specific  requirements. 

Remember,  there  is  only  one 
patented  sleeve-type  roller — 
DAY  CO!  I  nsist  upon  the  genuine. 


inca  wma  sura  ntf  bumhi 

aTMIttLf  S»T  TIT 
TMCI  IMBU  MSI  \ 

tTK»> 


Dmo  Base  and  Sleeve 

CAR  BE  APPLIED  TO  ART  STOCK 


THE  DAYTON  RUBBER  MANUFACTURING  CO. 

Newspaper  Division.  Dayton.  Ohio. 


THE  ORIGINAL  SYNTHETIC  B]Li]||  RUBBER  NEWSPAPER  ROLLER 
THF  ail.PliRPfiSF  Rni  I  FR  FDR  FnPM  nKTRiRiiTnR  niirTOD  rrr 


I 


□  Chester  Turn’s  'Union  •Koahtm  frua  •I(c)ja(  Oak  "fribuM  □ 


^Uounqstom  Vindicator  ■  demand  Preu  •/^markMvocatru 


JAMES  WILLIAM  THOMAS 


^(ai')pupcr  Jn/iitatinr  i?  Lnginemnij 


Vas -%rqok(!ijn  ^<ig(c •'Pittsburgh  fren  D 


D  JrcimLwd PuiCg (^(vkryouimtom  Tltcgram-tiiaionMcaii  p 


^^tuaWIcrvL^u^dUh^Momin^tc^ui^^^jtu^^^^^ 
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New  Home  Underway 
For  Cape  Cod  Daily 


Standard  Times  of  Hyannis  Pub¬ 
lished  by  Basil  Brewer  Will 
Have  Colonial  Style  Home 

Hyannis,  Mass.,  Sept.  8 — Ground 
will  be  broken  here  this  autumn  for 
the  new  plant  of  the  Cape  Cod  Stand¬ 
ard-Times,  published  by  Basil  Brewer, 
publisher  of  the  New  Bedford  (Mass.) 

Standard  -  Times.  Preliminary  plans 
for  the  structure  are  now  complete, 
it  was  annoimced  officially  this  week. 

Centrally  located  on  Cape  Cod  so 
as  to  best  serve  the  entire  Cape,  as 
well  as  the  islands  of  Martha’s  Vine- 

yard  and  Nantucket,  the  Cape  Cod  pressroom  forces.  Large 

Standard-Times  new  home  soon  will  ^i^^ows  will  give  passersby  a  chance 
rise  on  the  souffi  side  of  Mam  Street  ^ 

m  the  ^art  of  Hyannis  bi^iness  dis-  ^  ^ 

trict.  site  has  a  79-foot  front-  arrangement  worked  out  for  receiving 

age  on  Mam  Street  and  extends  180  newsprint  entirely  under 

feet  south.  cover.  This  will  be  accomplished  by 

Plant  of  Colonial  Design  building  the  garage  directly  adjoin- 

The  new  publishing  plant  will  face  ing  the  paper  storage  room,  with  a 
north  and  will  be  one  story  high,  of  large  size  door  between,  so  trucks 
red  brick,  thoroughly  fireproof,  and  may  be  driven  into  the  garage  for  un¬ 
air-conditioned  throughout.  It  will  loading. 

be-  of  Colonial  design,  with  an  orna-  William  Tallman,  New  Bedford  ar- 
mental  cupola,  large  stone  chimneys  chitect,  drew  plans  for  the  new  plant, 
and  wooden  shutters,  harmonizing  expected  to  be  ready  for  occupancy 
with  the  prevalent  style  of  architec-  early  in  1938. 
ture  in  Cape  Cod  business  establish- 

Tvra  stores,  each  24x51  feet,  wUl  OpCHS  NCW  Off  1(6 
^cupy  the  east  and  west  thirds  of  the  Cutler-Hammer  Places 
front  section  of  the  building.  Direct¬ 
ly  in  the  center  will  be  the  entrance  J-  Gardberg  in  New  Orleans 
into  the  Standard-Times  with  a  vesti-  «  xx  x  t  . 

bule  and  public  space  for  transaction  Cutler-H^mer  Inc.  h^  announced 
of  business,  separated  from  the  busi-  appomtment  of  Joseph  Gardberg  as 
ness  office  by  counters.  manager  of  their  new  office  in  New 

The  production  end  of  the  plant  will  ^ 

occupy  a  floor  space  of  67x126  feet  Gardberg, 

and  will  include  the  editorial  depart-  ^  gradu^e  of 

ment,  photo  and  photo-engraving  de-  ^  ^o^ia  Tech, 

partment,  composing  room,  stereotype  m  “  y®aK  of 

department,  pressroom,  mailing  room,  W  — ^  experience  both 

paper  storage  room  and  three-car  ^  consulting 

garage.  .  engineer  and  m 

various  other 

Will  Install  Now  Press  ..  technical  circles 

A  straight  line  production  plan  has  of  the  electrical 

been  carried  out  in  detail  in  placing  industry.  He  is 

the  various  departments,  to  make  for  familiar  with  the 

the  greatest  possible  speed  and  effi-  company’s  line 

ciency  in  newspaper  production.  This  jo„ph  Gardberg  of  electric  con- 

arrangement,  a  new  press  to  be  in-  trol  equipment, 

stalled  and  new  composing  room  and  safety  switches  and  electrical  appara- 
stereotyping  equipment  will  contrib-  tus.  His  wide  acquaintance  through- 
ute  to  make  the  publishing  plant  one  out  southern  industry  makes  Mr. 
of  the  most  modern  in  the  United  Gardberg  particularly  qualified,  ac- 
States  serving  a  territory  of  com-  cording  to  Mr.  G.  S.  Crane,  vice-pres¬ 
parable  size.  ident  in  charge  of  sales,  toward  ren- 

Special  side  entrances  in  the  build-  dering  a  more  direct  service  to  the 
ing  will  offer  access  for  reporters  and  company’s  customers, 
other  members  of  the  editorial  staff.  The  new  office,  which  opened  Sept, 
and  for  members  of  the  composing  1,  is  located  at  539  Gravier  Street. 


CAPE  COD  STAN  OAHD-T I MES 
IMIlIJlINC 

HVANNIS-MASS.  1 


RE-STYLED  BY  GILBERT  P.  FARRAR 


THE  LOS  ANGELES  TIMES 

The  World' 


's  First  Streamlined  Newspaper.  1937  winner 
of  Ayer  Award  for  Excellence  in  Newspaper  Typography 


THE  WORCESTER  TELEGRAM 


The  First  Streamlined  Daily  Newspaper  in  the  East 


A  Newspaper  for  Makers  of  Newspapers 


The  First  Scripps-Howard  Newspaper  to  Adopt  a  Modern  Makeup 


THE  DES  MOINES  TRIBUNE 


A  Journalistic  Sensation.  Awarded  Third  Place  in  1937  Ayer  Awards 


THE  UNITED  STATES  NEWS 


The  Weekly  News  Magazine  of  National  Affairs 

and 


THE  PICTURE  MAGAZINE 


GILBERT  P.  FARRAR 
NEWSPAPER  STYLIST 
420  LEXINGTON  AVENUE 
NEW  YORK.  N.  Y. 
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WOOD  FIONG  CORPORATION 

HOOSIC*  FAli.1  —  I  NlwYoi« 


Rpfkpr  tn  DaIiIFII  hospital  since  that  time,  is  reported 

UviRvI  lU  KvIUlll  recovering  rapidly  and  expects  to 

Neal  Dow  Becker,  president  ol  the  leave  the  hospital  in  a  week.  He 
Intertype  Corporation,  will  return  the  plans  to  rest  for  several  weeks  before 
latter  part  of  September  from  his  an-  resuming  his  duties, 
abroad.  Mr. 


SNPA  Announces 
Heeling  Plans 


H.  B.  Rouse  &  Co.,  Chicago,  has  an- 
noimced  a  new  Ornamental  Border 
Stop  for  the  Rouse  Vertical  Rotary 
Miterer.  This  new  device  accurately 
sets  the  depth  of  cut  of  the  miterer 
to  standard  measures  when  oma- 
The  United  States  Bureau  of  En-  mental  designs  or  borders  are  being 
DPTHirtl  DPfAVPFinn  graving  and  Printing  at  Washington,  made.  The  new  stop  greatly  simpli- 

*  ®^*****^  **®^”*®*"*S  D.  C.,  has  installed  Ludlow  equip-  fies  the  duplication  of  designs,  only 

J.  F.  Pezdirtz,  mechanical  superin-  ment.  It  is  used  for  the  composition  a  single  movement  being  necessary  to 
tendent  of  the  Des  Moines  Register  of  government  bond  coupons  and  cer-  change  cut  from  one  depth  to  another, 
and  Tribune  who  suffered  a  heart  at-  tificates,  for  over-printing  on  postage  The  stop  is  standard  equipment  for 
tack  in  August  and  who  has  been  in  stamps,  particularly  for  pre-cancelling,  new  Rouse  Vertical  Rotary  Miterers. 


business 

First  Mechanical  Conference  Set  Inter. 

f„  Upt.  20  ,rd  21-Fo,. 

stall  Heads  Committee 

In  a  step  to  organize  mechanical 
executives  in  the  newspaper  plants  of 
the  south,  the  Southern  Newspaper 
Pi^lishers’  Association  will  hold  its 
grst  annual  Mechanical  Conference  in 
Birmingham,  Ala.,  Sept.  20  and  21.  I 
Prederick  K.  Forstall,  mechanical  su¬ 
perintendent  for  the  New  Orleans 
(La.)  Times- Picayune,  is  chairman  of 
arrangements  for  the  first  confer¬ 
ence. 

Mechanical  men  on  all  the  daily 
papers  in  SNPA  territory  have  been 
invited.  The  announcement  has  made 
it  plain  that  the  SNPA  conference  has 
not  been  designed  to  interfere  in  any 
way  with  either  the  Texas-Oklahoma 
mechanical  conference  or  the  ANPA 
annual  convention. 

Speakers  Annovnced 

Several  speakers  have  been  selected 
to  lead  the  four  sessions  and  more  will 
be  aimounced  later.  George  Stone, 
of  the  Atlanta  (Ga.)  Constitution  will 
speak  on  the  composing  room  and 
how  the  Constitution  has  solved  prob¬ 
lems  which  have  arisen  there.  A  dis¬ 
cussion  of  pressroom  methods  will  be 
the  subject  of  W.  L.  Knighton  of  the 
Birmingham  News  and  Age-Herald, 
and  Charles  J.  Conrad,  of  the  New 
Orleans  Times-Picayune  will  address 
the  meeting  on  the  problems  of  photo¬ 
engraving. 

Invitations  have  been  sent  by  the 
committee  on  arrangements  to  various 
mechanical  equipment  manufacturers 
to  attend  the  convention  with  their 
exhibits  if  they  so  desire. 

Assisting  Mr.  Forstall  are  W.  A. 

Cams,  of  the  Birmingham  News  and 
Age-Herald;  George  W.  Holloway, 

Sashville  (Term.)  Banner;  I.  J.  Gard¬ 
ner,  Chattanooga  (Tenn.)  Times;  John 
P.  White,  Charlotte  (N.  C.)  Observer; 

W.  B.  Sandlin,  Miami  (Fla.)  Herald; 
and  T.  C.  McLemore,  Mobile  (Ala.) 

Press-Register. 

Allocation  of  exhibit  space  will  be 
made  by  Mr.  Cams,  mechanical  super¬ 
intendent  of  Birmingham  News  and 
Age-Herald,  who  is  a  member  of 
the  committee  on  arrangements.  He 
has  worked  out  a  plan  with  the  Tut- 
wiler  Hotel  allowing  considerable 
space  in  one  end  of  the  convention 
halL 

The  hotel  is  making  a  charge  of  $10 
for  a  space  10  x  10  feet  and  $20  for  a 
space  10  X  20  feet.  Thirteen  spaces 
are  available  on  a  basis  of  10  x  10 
feet. 
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WHEN  WE  tell  you  that  156  American  Newspaper  Publishers  ore  now  using  KEMP  IMMERSION 
MELTING,  we  err  on  the  side  of  modesty . . .  for  in  ever  increasing  numbers  they  are  re-ordering. 

Take  that  alert  newspaper  of  the  Golden  West, 
the  Denver  Post  for  exeimple: 

Thumbing  through  the  books  we  find  that  on 
August  24,  1934,  they  succumbed  to  Kemp 
blandishments  to  the  extent  of  taking  a  chance 
on  a  Gas  Immersion  Heated  Remelt  Pot.  The 
following  January  they  ordered  a  flat  cast  pot. 

On  October  first  of  the  next  ye^u:  they  ordered 
an  8-ton  stereotype  pot.  And  February  fourth  of 
this  year  came  order  number  four,  another  8-ton 
Kemp  stereo  pot  (illustrated  above).  They  are 


now  completely  Kemp  equipped  for  their  stereo¬ 
type,  flat  cast  and  remelt  pots. 

We  are  beginning  to  think  they  like  Kemp 
Immersion  Melting  in  Denver  and  get  a  kick 
out  of  saving  money.  What  would  you  think? 
Kemp  cam  save  you  40  percent  (or  more)  on 
your  stereotyping  fuel,  too.  We  guarantee  that 
in  writing.  How  come?  Write  eind  ask  the  C.  M. 
Kemp  Mcmulactnzing  Company,  405  East 
Oliver  Street,  Baltimore,  Maryland. 


•  Smooth  Face 

•  PUutic 

•  Deep  Mold 

•  Quick  Scorching 

•  Uniform  Shrinkage 

•  Durability 

•  Better  Halftones 


KEMP  of  BALTIMORE 
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EVERY  SLUG  A 


LENGTH 


'  FOR  A  BETTER  ^ 

PRINTERS  SAW 


USE  A  "COST  CUTTER' 


Write  for  Particulars 

C.  B.  NELS0fr&  COMPANY 

V  727  S.  Oeaiborn  SI.,  CHICAGO  ^ 


$60,000  for  Remodeling 


Mechanical  Chief 

Cliff  Arnall  of  Lexington  Joined 
Daily  While  Still  In  School 

The  Salt  Lake  Tribune  and  Tele-  Cliff  L.  Arnall,  superintendent  of 
Matthew  Woll  Again  First  Vice-  gram  have  let  a  contract  involving  ex-  the  Lexington  (Ky.)  Leader  press 

n _ .  X  A  Cl  I  A  j  tensive  remodeling  to  their  mechanical  room  since  June,  1920,  was  bom  June 

President— AFL  Is  Approved.  ^bout  $60,000.  The 

CIO  Condemned  grotuid  floor  will  hereafter  be  used  for 

the  mailing  room.  The  second  floor 
Eldward  J.  Volz  was  re-elected  becomes  the  composing  room  and  dis- 
president  of  the  International  Photo-  patch  room. 

Elngraver’s  Union  which  ended  its  The  papers  recently  purchased  the 
thirty-eighth  annual  convention  in  St.  Elzra  Thompson  Building,  modem, 

Louis  Aug.  22  after  a  six-day  meet-  Class  “A”  10-story  office  building  next 

ing.  Volz  described  the  meeting  as  door  north,  and  conunencing  in  Jan- 
the  best  attended  and  one  of  the  most  uary  they  will  remodel  the  lower  part 
successful  in  the  organization’s  his-  of  this  structure  for  the  use  of  their 
tory.  newspapers.  The  ground  floor  and 

Other  officers  re-elected  were  Mat-  mezzanine  will  be  occupied  by  the 
thew  Woll.  first  vice-president;  Frank  business  office  and  circulation  depart- 
H.  Glenn,  second  vice-president;  Wil-  ment;  the  second  floor  will  be  used 
liam  C.  Golby,  third  vice-president;  by  the  general  editorial  department, 
and  Henry  F.  Schmal,  secretary-trea-  and  the  third,  fouilh  and  part  of  the 

fifth  by  different  departments  and 
CIO  Condemned  executives. 

During  the  week  the  delegates  voted  The  mechanical  building  in  the  rear 
approval  of  the  AFL  program  through  of  the  present  Tribune-Telegram 
a  resolution  pledging  continued  af-  Building  will  be  connected  with  the 
filation  and  condemned  the  CIO,  al-  ^  ^  -  --. 

though  discussion  brought  out  some 
attacks  against  the  AFL  and  com¬ 
mendation  for  the  John  L.  Lewis  alley 

group.  AFL  officials  were  charged  building  will  take  about  three  months, 
with  not  employing  aggressive  meth-  it  was  stated.  “ 
ods  in  organizing  groups  that  later  business  home  will  not  be  ready  be- 
flocked  to  the  CIO  and  belief  was  ex-  fore  June  1.  The  cost  of  remodeling 

pressed  that  the  CIO  had  jolted  AFL  this  building  has  not  been  announced,  rie  Ola  Reynolds  of  Roanoke, 
officials  from  their  lethargy  and  in-  paper’s  owners  the  Kearns  ^^a^e  a  son,  David  Linwood  Amall, 

tensified  organization.  A  proposal  to  Corporation,  bought  the  Thompson  Lexington,  and  a  daughter, 

make  an  effort  to  bring  about  har-  Building  and  their  own  editorial  and  Claude  Yoho  (Mildred  Lee  Amall) 

mony  on  the  labor  front  was  adopted,  business  office  structure,  the  present  of  Huntington,  W.  Va. 

Delegates  also  voted  to  double  the  Tribune-Telegram  Building,  was  giv- 
membership  tax  of  one  cent  a  month,  en  as  part  payment,  it  was  explained, 

Volz  said  his  union  volunteered  in 

June  to  double  this  particular  pay-  |\  ■  y  Cl  J 

ment  for  a  membership  campaign  to  rUfCndSC  N6W  LnOOS 

Grin’s  A^  which  found  ^  j  ^  j  ^ 

ffie  CIO  taking  various  union  groups  recently  by 

According  to  Volz,  the  union  now  S®  Dave^rt  (la.)  Times;  Fort 
has  a  membership  of  10,000,  which  is  Jour^l-Gazette;  In- 

about  95  per  cent  of  the  skilled  work-  n  v  r’ 

in  indnntty. 


Awards  Contracts 


Salt  Lake  Tribune  and  Telegram 
Plan  Mechanical  Annex 


while  still  a  greatest  light  and  ventilation, 
school  boy  he  departments  of  the  Times- 

began  working  picayune  and  New  Orleans  States  will 
in  the  press  room  jjg  accorded  room  for  expansion  when 
of  the  Roanoke  fijg  annex  is  ready  for  occupancy. 
World  -  News,  'phe  architect’s  plans  provide  for  use 
After  leaving  the  gf  tfig  fiy^  respective  floors  by  classi- 
World-News,  he  figd  advertising,  circulation,  display 
the  advertising,  news,  and  photo  engrav- 
Cincinnati  Enquirer  and  CiTicinnati  and  mechanical  departments.  Ad- 
Post  before  going  to  Lexington  to  join  ditional  storage  space  will  be  provided 
the  Leader  staff.  in  the  basement. 

During  the  Ohio  valley  flood  of  Jan-  newsnaner  recentlv  ourcha^d 

uary.  1937,  Mr  Wl  handled  the  Uddni'^hosTfroZa^r^ 

- ^ - ^  ^  Conner-  ^  platform  and  for 

Ezra  Thompson  Building,  which  will  Journal  and  Louisville  Times  whUe  j^uck  parking  space 

become  the  new  Tribune-Telegram,  these  papers  were  published  in  the  ^  ^  ' 

building,  by  a  ramp  running  across  the  Leader  plant.  He  gained  considerable 

Remodeling  of  the  mechanical  notoriety  in  newspaper  trade  circles  Uaiu  llllman  OffSfPC 

■  at  that  time  by  nmning  one  and  one-  UIIIIIOII  VlllivJ 

The  new  editorial  and  half  million  copies  of  the  Louisville  The  Sigmund  Ullman  Company,  a 

papers  without  a  press  break.  division  of  General  Printing  Ink  Cor- 

Mr.  Amall’s  wife  was  formerly  Car-  poration,  has  extended  its  sales  rep- 
They  resentation  and  service  facilities  by 
opening  branch  offices  in  the  following 
Mrs.  cities:  Nashville,  130  Fourth  avenue 
North,  J.  F.  Dunn,  manager;  Milwau¬ 
kee,  315  East  Detroit  street.  Job 
Landgraf,  manager;  Los  Angeles,  530 
Stanford  avenue,  Guy  Sensiba,  man¬ 
ager;  St.  Paul,  2482  University  avenue. 
William  C.  Lawrence,  manager. 


Cliff  L.  Arnall 


Install  Ludlow  Equipment 


Ludlows  have  been  recently  in¬ 
stalled  by  the  Oakland  (Cal.)  Post- 
Enquirer;  Fostoria  (O.)  Daily  Review; 
Kannapolis  (N.  C.)  Independent; 

Kitchener  (Ont.)  Daily  Record;  Whit¬ 
ing  (Ind.)  Times;  Mt.  Vernon  (N.  Y.) 
Daily  Argus;  Brantford  (Ont.)  Ex¬ 
positor;  Harwich  (Mass.)  Independ¬ 
ent;  and  Kalamazoo  (Mich.)  Review. 


Adding  12  Intertypes 


Included  among  the  12  Intertypes 
ordered  last  month  by  the  Los  Angeles 
Times  are  four  mixers,  each  with  four 
main  and  four  side  magazines  and  au¬ 
tomatic  quadding. 


New  Ink  Booklets 


General  Printing  Ink  Corporation, 
New  York,  has  just  completed  a  new 
set  of  "SUveneer”  ink  specimen  books 
for  label  makers,  carton  and  con¬ 
tainer  manufacturers,  showing  the 
various  inks  on  the  actual  stocks  used 
in  their  respective  fields. 


The  Rouse  Band  Saw  automaticallr  *** 
lects  lengths,  and  accurately  cuts  to 
measure  a  lull  galley  of  slugs  in  thirty- 
fire  seconds. 

The  number  oi  different  lengths  ro- 
quired  does  not  in  any  way  effect  the 
speed  oi  sawing.  Spacing  material  may 
be  cut  with  equal  ease. 

A  knowledge  oi  the  periormance  oi 
the  Rouse  Band  Saw  is  essential  to  the 
iniormed  production  executive.  Circulars 
and  prices  will  be  sent  without  obligat¬ 
ing  you  in  any  way.  Write  at  once. 


Frank  Hoffmann,  assistant  secre¬ 
tary  and  assistant  treasurer  of  Inter¬ 
type  Corporation,  has  returned  to  his 
Brooklyn  headquarters  after  a  three- 
month  visit  among  Intertype  repre¬ 
sentatives  and  friends  in  South  Amer¬ 
ica  and  the  West  Indies.  Mr.  Hoff¬ 
mann’s  itinerary  included  Cuba,  Ja¬ 
maica,  Venezuela,  Colombia,  Peru, 
Chile,  Argentina  and  Brazil. 


Adds  Scott  Press 

The  Moline  (Ill.)  Dispatch  has 
placed  an  order  with  Walter  Scott  & 
Co.  of  Plainfield,  N.  J.,  for  an  addi¬ 
tional  press  unit  which  when  installed 
will  step-up  the  capacity  of  the  news¬ 
paper’s  pressroom  to  M  pages.  Re¬ 
cently  two  Ludlows  and  an  Elrod 
caster  were  put  into  use.  This  new 
equipment  gives  the  Dispatch  one  of 
the  most  completely  equipped  me¬ 
chanical  departments  of  any  newspa¬ 
per  in  this  area. 


Installs  Miehle  Press 

A  12-ton  Miehle  press  has  been  in¬ 
stalled  by  the  Algoma  (Wis.)  Record 
Herald. 
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"Green  Doesn't  Dare 
Expel  ITlf'-Howard 

President  of  Printers  Gives  Views 
j  On  Present  Labor  Struggle — 
j  CIO  Called  Un-American 

j  Journalistic  debate,  through  the 
medium  of  interviews  with  opposing 
parties,  is  the  method  being  used  by 
the  Chicago  Daily  News  on  its  adult 
educational  page  each  Saturday  to 
present  both  sides  of  controversies. 

For  the  past  several  weeks,  the 
-  Daily  News  has  devoted  a  full  page  to 
j  various  phases  of  the  current  labor 
movement,  including  the  cross  cur¬ 
rents  of  CIO  and  AFli.  William  H. 
Fort,  Daily  News  reporter,  has  been 
assigned  to  this  weekly  debate 
among  labor  leaders  and  industrial 
management.  His  first  page  story 
dealt  with  Inland  Steel  Company 
workers  and  management  since  the 
strike.  He  reported,  in  detail,  the  at¬ 
titude  of  the  management  to  its  work¬ 
ers  and  to  collective  bargaining.  He 

i  interviewed  steel  workers,  including 
those  belonging  to  CIO  and  those  not 
affiliated.  Without  pulling  his 


Merz  a  Delegate 

"Once  Every  50  Years"  Sells  Pitts¬ 
burgh  Press  ITU  Members 

Fifty  years  ago  Eugene  Merz,  then 
a  gangling  Cincinnati  printer,  was 
elected  a  delegate  to  the  Typograph¬ 
ical  Union’s  con¬ 
vention  in  Buf¬ 
falo. 

Not  since  then 
has  he  been  to  a 
national  conven¬ 
tion. 

So  this  year, 
Mr.  Merz,  who 
is  79  and  still  an 
active  printer  on 
the  floor  of  the 
Pittsburgh  Press 
composing  room, 
started  a  cam¬ 
paign  for  elec¬ 
tion  to  the  convention,  which  will  be 
held  next  month  in  Louisville. 

He  adopted  the  slogan,  “A  Dele¬ 
gate  Every  Fifty  Years.”  He  had  a 
pamphlet  printed  with  “Golden  Jubi¬ 
lee”  in  gilt  ink  on  the  cover,  and 
therein  he  set  down  his  record  in  the 
union. 

Scored  413  Votes 


Eugene  Men 


j  punches.  Fort  reported  just  what  the 
!  men  said  about  conditions  before  and 
after  the  strike,  giving  their  names. 

Charles  P.  Howard  Featured 

He  followed  the  Inland  story  with  a 
:  page  debate  between  Charles  P.  How¬ 
ard,  secretary  of  the  CIO  and  presi- 
;  dent  of  the  International  Typograph- 
i  ical  Union,  and  Lewis  G.  Hines,  AFL 
;  official.  Fort  quoted  Howard: 
j  “The  International  Typographical 
’  Union  is  solidly  behind  the  CIO  de- 
•  spite  the  fact  that  we  are  affiliated 
with  the  AFL.  If  William  Green 
should  expel  us  from  his  federation 
we  would  immediately  affiliate  with 
the  CIO.  But  he  does  not  dare  expel 
us.” 

From  Mr.  Hines  came  the  following 
remark: 

"The  CIO  is  headed  toward  anarchy. 
It  is  an  un-American,  based  on  a 
foundation  of  disloyalty  in  an  attempt 
to  destroy  American  institutions.  It 
cannot  succeed.  The  relations  be¬ 
tween  labor  and  industry  can  never 
be  successfully  adjusted  without  mu¬ 
tual  respect  and  responsibility.” 

Not  a  Radical 

Mr.  Fort’s  observations  concerning 
the  ITU  president  follow  in  part: 

“Charles  Howard  is  not  looked  upon 
as  a  radical.  He  rates  high  in  the 
esteem  of  all  who  have  had  dealings 
with  him.  His  typographical  union, 
one  of  the  oldest  in  the  country,  has  a 
reputation  for  reliability.  Its  local 
unions  keep  their  contracts.  Charles 
Howard  himself  is  a  tall,  rangy  person 
with  a  ready  smile,  a  pleasing  voice 
and  a  convincing  personality.  He  has 
the  manners  and  the  diction  of  a  col¬ 
lege  professor,  and  he  has  a  logical 
reason  for  any  statement  he  makes.” 

During  the  course  of  the  interview, 
Mr.  Howard  stated:  “To  incorporate 
trade  unions  would  have  a  disastrous 
effect  upon  the  labor  unions,  if  it  did 
:  not  entirely  destroy  them.  And  to 
bring  labor  contracts  within  the  juris¬ 
diction  of  the  courts  would  be  to 
create  a  condition  of  peonage.” 

The  Daily  News  plans  to  continue 
■  its  weekly  debates  on  the  educational 

(page,  covering  all  kinds  of  subjects 
of  controversial  nature.  The  idea 
;  started  sometime  ago  when  leading 
educators  were  invited  to  express 
their  views  on  educational  matters. 
Die  “adult  educational”  feature  has 
been  broadened  to  include  not  only 
I  academic  questions,  but  subjects  of 
I  general  interest  to  the  public. 


And  when  the  votes  were  counted, 
Mr.  Merz  had  obtained  413  votes  out 
of  approximately  550. 

At  14  years  of  age  Mr.  Merz  lived 
in  Dayton,  O.  He  had  been  carrying 
newspapers  and  decided  he  wanted  to 
be  a  printer.  He  went  to  a  newspa¬ 
per  office,  looked  up  the  foreman  and 
said: 

“I  would  like  to  have  a  job;  I  want 
to  be  a  printer.” 

“Can  you  spell?”  the  boss  inquired. 

“Well,”  the  boy  replied.  “I’m  pretty 
good.” 

“Then  spell  consanguinity,”  the 
printer  said. 

“Watching  his  lips  as  he  pronounced 
the  syllables,  I  hit  it  right  and  got  the 
job,”  said  Mr.  Merz,  “I’ve  been  a 
printer  ever  since.” 

linotype  Fates  Adopted 

Linotype  Legibility  Group  body 
faces  (Ionic,  Excelsior,  Paragon,  Opti- 
con  or  Textype)  recently  have  been 
adopted  by  the  Hampshire  Review, 
Romney,  W.  Va.  (two  fonts) ;  Freeport 
(Ill.)  Journal- Standard  (two  fonts) ; 
Cleveland  Press  (four  fonts);  Carroll 
Press,  Inc.,  Columbus,  Ohio;  W.  F. 
Hall  Printing  Company,  Chicago  (two 
fonts);  Altoona  (Iowa)  Herald;  Fair- 
mount  (Ind.)  News  (two  fonts);  Salis¬ 
bury  (N.  C.)  Herald  (six  fonts); 
Spanish  Newspaper  Corporation,  New 
York  City  (seven  fonts);  Simpson’s 
Daily  Leader-Times,  Kittanning,  Pa. 
(two  fonts);  American  Color  type 
Company,  Allwood.  N.  J. 

Mobile  Transmitter 

'The  Oklahoma  Publishing  Co.  will 
place  in  service  about  Nov.  1  a  truck 
equipped  to  serve  as  a  mobile  trans¬ 
mitter  for  its  radio  station,  WKY.  It 
will  be  used  to  facilitate  spot  news 
coverage  in  Oklahoma  City  and  the 
vicinity.  Equipment  will  include  a 
receiving  set  for  transmission  to  WKY 
by  long  distance  telephone  from  any 
point  where  the  set  may  be  placed. 

Has  Photo-Engraving  Unit 

The  Dayton  (Tenn.)  Herald,  a 
weekly,  has  installed  a  photo-engrav¬ 
ing  department,  with  John  Arrow- 
wood  in  charge,  “rhe  first  cut  pro¬ 
duced  Sept.  2  was  a  picture  of  the 
old  Dayton  opera  house. 


L 


Capps  Moth.  Chief 

Knoxville  (Tenn.,)  Man  Joins 
Charlotte  (N.  C.)  News 

Clarence  B.  Capps  recently  took 
charge  of  the  mechanical  department 
of  the  Charlotte  (N.  C.)  News  as  su- 
perinten  dent, 
filling  the  va¬ 
cancy  left  by 
William  Adams, 
deceased. 

Mr.  Capps 
went  to  Char¬ 
lotte  from  the 
Knoxville 
(Tenn.)  News- 
Sentinel  where 
he  was  shop 
foreman  for  five 
years.  Prior  to 

Clarence  B.  Capps  that  he  was  with 
the  old  Sentinel 
for  years  in  the  mechanical  depart¬ 
ment.  He  continued  with  the  merged 
papers  following  the  combined  organ¬ 
ization. 

He  is  a  native  of  Knoxville  and  all 
his  printing  and  newspaper  experi¬ 
ence  has  been  there. 


Adding  to  Photo  Room 

Extensive  improvements  were  begun 
Aug.  24  in  the  Philadelphia  Inquirer 
photographic  department.  Frank 
Johnston,  head  of  the  department, 
.said  his  quarters  will  be  nearly  dou¬ 
bled  in  size,  and  that  a  special  dark 
room  for  the  “magic  eye”  photos  will 
be  provided.  New  equipment,  includ¬ 
ing  modern  driers,  a  studio  for  por¬ 
trait  shooting  and  cooling  system,  will 
be  installed  shortly. 

Seeks  ITU  Convention 

A  determined  bid  for  the  1938  con¬ 
vention  of  the  International  Typo¬ 
graphical  Union  will  be  made  by 
Birmingham,  Ala.  A  delegation  (rf 
civic  leaders  will  attend  the  conven¬ 
tion  Sept.  11,  in  Louisville,  to  extend 
the  invitation.  ITie  last  ITU  con¬ 
vention  was  held  in  Birmingham  in 
1901. 

To  Adopt  Regal  Dress 

The  Buffalo  (N.  Y.)  Times,  now  set 
in  7  point,  will  soon  change  to  8 
point  Intertype  Regal. 


HOE  SHOWS  THE  WIT 

to  more  urcurate  €udor  platen 
with  Preeinion  3ta0*hinery 


HOE  DIRECT-PRESSURE 
MATRIX  MOULDING  PRESS 

Speedier  mat  moulding,  deeper  and  more  perfect 
impression  of  engraving,  more  exact  color  register 
and  remarkable  simplicity  of  operation  are  the 
features  of  this  recently  introduced  Hoe  design. 

HOE  VACUUM  CURVED  CASTING  MOU 

This  mould,  arranged  with  vacuum  in  the  concave 
section  for  holding  the  mat  in  its  correct  position, 
conforming  it  exactly  to  the  curvature  of  the  mould, 
reduces  to  a  minimum  the  sinks  and  irregularities 
which  so  often  appear  in  plates  cast  in  ordinary 
moulds.  When  used  with  the  Hoe  thermostatic  ar¬ 
rangement  for  automatically  controlling  the  flow  of 
cooling  water  t»)  the  cover,  it  will  give  the  best 
possible  results. 

HOE  PRECISION  CURVED  SHAVER 
AND  CUTTING-OFF  MACHINE 

A  precision  machine  designed  for  the  utmost  operating 
convenience  and  safety.  Ultra-modern  design  includes  anti¬ 
friction  bearings  throughout,  automatic  stop  and  push¬ 
button  control.  Shaves  plates  rapidly  to  extremely  close 
tolerance  and  cuts  tails  in  one  operation. 


HOE  DOUBLE-SAW  BEVELER 

Head  and  tail  bevels  are  cut  simultaneously  with  this  Hoe 
precision  machine.  Register  marks  on  the  plates  are  made 
to  coincide  with  scribe  lines  on  the  machine,  thereby  assur¬ 
ing  register  of  all  the  plates  in  a  set  of  color  stereotypes. 

Wndie  ^04  iH^on4iuUio4>t 

R.  HOE  &  CO.,  Int*. 

Imvnvral  Otttt'vuz  ftlO  K.  lilHth  (at  KaHt  Hiver)  New  York  City 

BOSTON  SAN  FRANCISCO  CHICAGO  BIRMINGHAM  LONDON 


Looking  over  a  rolled-in  dry 
mat  in  the  plant  of  the  fast- 
growing  Chicago  Daily  Times 


Ludlow  lines  ^  stand  up  under 
severe  dry  mat  pressure 


Under  the  most  severe  dry  mat  rol¬ 
ling-in  pressure,  Ludlow  sluglines 
have  been  found  to  stand  up  nota¬ 
bly  well.  Many  of  the  most  capable 
mechanical  executives  are  un¬ 
stinting  in  their  praise  of  the  com¬ 
fort  which  this  Ludlow  feature  has 
contributed  to  their  daily  work. 

The  stand-up  qualities  of  Ludlow 
sluglines  are  demonstrated  most 
convincingly  in  the  experience  of 
the  illustrated  tabloids,  which  mold 
dry  mats  under  exceptionally  se¬ 
vere  pressure,  because  of  the  large 
number  of  illustrations  appearing 
in  their  pages. 

Sinks  are  costly  to  the  daily  news¬ 
paper  running  on  a  close  schedule. 
For  sinks  require  substitution  of 


lines  and  re-rolling  of  mats  or— 
worse  still— plate  makeovers.  Such 
delays  are  not  only  hazardous  but 
expensive  as  well. 

Ludlow  equipment  for  newspa¬ 
per  display  composition  offers  the 
best  available  insurance  against 
such  delays  and  annoyance.  In  ad¬ 
dition,  it  affords  the  composing 
room  the  ease  and  speed  of  all-slug 
make-up.  Well -designed  Ludlow 
typefaces,  in  a  wide  variety  of  mod¬ 
ern  and  traditional  designs,  prove 
highly  acceptable  to  readers  and 
advertisers  alike. 

Write  us  for  full  information  on 
these  and  many  other  advantages 
of  the  Ludlow  to  the  newspaper 
composing  room. 


S*t  in  members  of  the 
Ludlow  Kornok  fomily 


Ludlow  Typograph  Company 


2032  Clybourn  Avenue 
Chicago  +  +  +  Illinois 


